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Daily  News 


A  VITAL  APPROACH  TO  RELIGION  IN  THE  NEWS 


"Whenever  I  run  across  a  piece  of  fine,  accurate  and  objective 
reporting  .  .  began  the  letter  from  the  president  of  the  nation's  largest 
association  of  churches. 

It  was  addressed  to  David  R.  Meade,  religion  writer  of  the  Chicago 
Daily  News. 

Mr.  Meade  receives  many  glowing  congratulations  on  the  uniquely 
stimulating  job  he  does  of  interpreting  news  of  religion.  Phrases  like 
.  .  your  spiritual  understanding,  your  editing  skill,  your  splendid  pre¬ 
sentation  .  .  .”,  "real  service  to  religion”  add  up  to  a  deft  and  depth 
treatment  far  beyond  the  traditional  church  page. 

Dave  Meade  finds  excitement  in  the  momentous  things  that  are 
happening  in  religion.  He  finds  them  more  interesting  than  developments 
in  any  other  field  he  has  reported  in  ten  years  of  newspapering. 

He  visits  a  different  church  every  week,  and  his  regular  Monday 
feature,  "A  Stranger  Goes  to  Church,”  is  a  serious  message  in  itself.  He 
covers  all  important  conventions  and  many  gatherings.  He  is  a  tireless, 
intelligent  and  sensitive  interviewer  of  spiritual  leaders.  He  initiates 
inspiring  series  of  articles  related  to  the  church  calendar. 

While  Mr.  Meade  is  receiving  applause  from  churchmen,  he  is 
educating  and  awakening  Daily  News  readers  to  the  way  the  church  is 
fulfilling  its  responsibility. 


CHICAGO  DAILY  NBWS 

Marshall  Field  Jr.,  Publisher 


Casts  BETTER  plates,  FASTER...  NOW... SMALLER  CITY 


America  s  most  “compact 


More  than  85%  of  Baltimore  famihes  (1.5  million  people)  live 
within  a  15-mile  radius  from  the  heart  of  downtown,  roughly  the 
ABC  city  zone. 

And  ...  an  estimated  92%  of  the  Baltimore  market  total  retail 
sales  are  transacted  in  this  same  compact  area,  making  it  America’s 
13th  largest  market. 

Contact  with  this  uncommonly  compact  market  can  best  be 
established  with  the  Sunpapers.  More  than  88%  of  our  daily 
circulation  (77%  of  it  home  delivered)  and  more  than  82%  of  our 
Sunday  circulation  (80%  of  it  home  delivered)  is  in  Baltimore’s 
concentrated,  highly  productive  city  zone. 

The  Baltimore  Sunpapers 

ABC  9130159:  Combined  Morning  and  Evening  413,882 -Sunday  317,989 

National  Representatives:  Creamer  &  Woodward,  Inc. — New  York.  San  Francisco.  Los  Angeles 
Scolaro.  Meeker  &  Scott— Chicago,  Detroit 


EDITOR  &  PUBLISHER  CALENDAR 


t,  ■; 

Takes  money  to  do  business  no  matter  what  you 
buy  and  sell.  So  a  discerning  advertiser  can  play  it 
smart  —  shoot  for  the  markets  where  money  is 
plentiful. 

Here’s  how  the  Money  Men  aim  their  budgets, 
•  from  Media  Records,  First  Fifty,  first  six  months 

of  I960,  morning  newspapers: 


lin«s 

1.  New  York  Times  1,073,347 

2.  Los  Angeles  Times  _____  876,261 

^  3.  i^tj^etersbur^  tEitncs _  585,439 

4.  Miami  Herald  ________  569,873 

5.  New  York  Herald  Tribune  _  543,732 


6.  Chicago  Tribune  ______  499,326 

7.  Louisville  Courier  Journal  _  460,878 

8.  Cleveland  Plain  Dealer  _  _  _  448,841 

9.  Atlanta  Constitution  _  _  _  _  424,324 

10.  Los  Angeles  Examiner  _  _  _  _  407,471 


St.  Petersburg  is  a  plush  cross-section  of  the  nation’s 
investors.  And  a  half-billion  retail  sales  county  all 
snugly  covered  by 


I^etcrabur^  Simca 

FLOIIOAS  UST  MIWSFAFU 


SEPTEMBER  | 

8- 9 — Washington  Conference  of  UPl  Editors  and  Publisher*  Statler-Hitk.  I 

Hotel,  Washington,  D.  C. 

9- 10 — Hoosier  State  Press  Association,  State-wide  Advertising  Clinic,  Mwgtt 

Hotel,  Indianapolis. 

9-10— Alaska  AP  Members  Association,  Sitka. 

9-11 — Iowa  Daily  Precs  Association,  news  and  advertising  clinics.  HoW 
Fort  Des  Moines,  Des  Moines. 

9-1 1— Maryland  Press  Association.  Commander  Hotel,  Ocean  City,  Md. 

9- 11 — New  England  Weekly  Press  Association  Conference,  Hotel  Gritwdd 

Groton,  Conn. 

10—  Texas  Press  Association.  Ad  meeting,  Driskill  Hotel,  Austin. 

12-14— Canadian  Weekly  Press  Association,  national  conven+ion,  Vancouwr 

B.  C, 

12-17— Science  News  Writing  Seminar,  Colorado  State  University,  Fort 
Collins. 

15-16— Southwest  Newspaper  Color  Conference.  Sheraton  Hotel.  Dtli^ 
Texas. 

15-18 — New  York  Press  Association,  Saranac  Inn,  Saranac  Inn  P.  0.,  N.  Y. 

17- 18 — Illinois  AP  Telegraph  Editors  Association,  Pere  Marquette  tf^ 

Peoria.  | 

18- 19 — Midwest  NewspaF>er  Advertising  Executives  Association,  Prsoidiot  | 
Hotel,  Kansas  City,  Mo. 

18-20 — Pennsylvania  Newspaper  Publishers  Auociation  Clauified  CSsic 
Necho  Allen  Hotel,  Pot^ille,  Pa. 

18- 21 — Southern  Circulation  Managers  Association,  Buena  Vista  HoW.  ' 
Biloxi,  Miss. 

19- 21 — New  England  Association  of  Circulation  Managers.  Chatham  In 
Inn,  Chatham,  Mass. 

21 — Newspaper  Comics  Council.  Hotel  Park  Lane.  New  York  City. 

23- 25— Pacific  Newspaper  Mechanical  Conference,  Multnomah  HoW.  : 
Portland,  Ore. 

24- 25— Minnesota  AP  newspapers.  Virginia,  Minn.  ! 

24- 25— Advertising  Executives  Association  of  Ohio  Daily  Nawspapei  | 
Advertising  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus,  Ohio. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn.  Lake  Pled.  ; 

25- 27— Central  States  Circulation  Managers  Association,  Sherman  Hohl  e 
Chicago. 

26- 30— International  Printing  Pressmen  and  Assistants'  Union  of  Norh 
America,  Hotel  New  Yorker,  New  York. 

27-  EDITOR  &  PUBLISHER-AANR  Newspaper  Color  Awards  Luncheon iid  t 

Exhibit,  Hotel  Biltmore,  New  York  City.  ‘ 

28- Oct.  I— Society  of  American  Travel  Writers.  Williamsburg,  Va.  ; 

29- Oet.  I— West  Virginia  Press  Association.  Hotel  Frederick,  Huntinghs 

W.  Va.  i 


OCTOBER  i 

1-2 — Seventh  Newspaper  Circulation  Managers'  School,  University  of  Kis  i 
sas,  Lawrence.  \ 

1- 2— South  Dakota  AP  Managing  Editors  Association,  Mitchell,  S.  D. 

2- 4— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  HoW  ! 

Philadelphia. 

2- ^— Advertising  Federation  of  America,  seventh  district  convenh'on,  Ckst- 

tanooga,  Tenn. 

3- 4— New  England  Newspaper  Advertising  Executives  Associah'on,  hAr 

House,  Boston,  Mass. 

7— 8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

8—  Hoosier  State  Press  Association,  Typographical  Clinic.  Sheraton-UnCGh 

Hotel,  Indianapolis.  J 

9 —  Colorado  AP  news  executives.  Brown  Palace  Hotel,  Denver. 

9-1 1— Mid-Atlantic  Circulation  Managers  Awociation,  41st  convanhcs 
Poinsett  Hotel.  Greenville,  S.  C. 

9-11— Ohio  Circulation  Managers  Association,  Pick-Fort  Hayes  Holil 
Columbus,  Ohio. 

9-11 — California  Circulation  Managers  Association,  Flamingo  Hotel,  Seih 
Rosa,  Calif. 

11- 14 — New  England  Associated  Press  News  Executives  Association,  Eeshn 
Slope  Inn,  North  Conway,  N.  H. 

12- 15— -Southern  Regional  Workshop,  National  Newspaper  Promotioe  Ai» 
ciation,  Phoenix  Hotel,  Lexington,  Ky. 

13- 14 — World  Newspaper  Forum,  Lo«  Angeles. 

13-14— Advertising  Media  Credit  Executives  Association.  Sheraton  To«»n 
Hotel,  Chicago. 

13-15— Pennsylvania  Newspaper  Publishers'  Association,  Penn  Harris  Hotil, 
Harrisburg,  Pa. 
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In  Los  Angeles,  the  nation’s  largest  automobile  market,  The  Los  Angeles  Times  carries  your 
advertising  into  more  homes  every  day  than  any  radio  program,  than  the  average  nighttime  net¬ 
work  television  program  and,  of  course,  than  any  other  newspaper.  That’s  why  your  automotive 
advertising  dollars  belong  in  The  Los  Angeles  Times.  Daily,  523,626;  Sunday,  913,042. 
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THESE  NEWSPAPERS  WILL  SHOVE  OFF  WITH  THORN 

te  Ft.  Dodge  Messenger  &  Chronicle 

Ft.  Dodge,  Iowa 

Glendale  News-Press 

Glendale,  Calif. 

d  Hartford  Courant 

Hartford,  Conn. 

Hollywood  Sun-Tattler 

Hollywood,  Fla. 

Houston  Post 

Houston,  Texas 

Illinois  State  Register 

Springfield,  III. 

Jamestown  Sun 

Jamestown,  N.Y. 

Joliet  Herald-News 

Joliet,  III. 

Key  West  Citizen 

Key  West,  Fla. 

Lodi  News-Sentinel 

Lodi,  Calif. 

New  London  Day 

New  London,  Conn. 

Newport  Harbor  News-Press 

Newport  Beach,  Calif. 

News  and  Courier 

Charleston,  S.  C. 

fs  Orange  News 

Orange,  Calif. 


Phoenix  Gazette 

Phoenix,  Ariz. 

Salt  Lake  Tribune 
Salt  Lake  City,  Utah 
San  Diego  Union 
San  Diego,  Calif. 

San  Pedro  News-Pilot 
San  Pedro,  Calif. 

Santa  Maria  Times 
Santa  Maria,  Calif. 
Santa  Monica  Evening  Outlook 
Santa  Monica,  Calif. 

Santa  Rosa  Press  Democrat 

Santa  Rosa,  Calif. 

Seattle  Times 

Seattle,  Washington 

South  Bay  Daily  Breeze 

Redondo  Beach,  Calif. 

Trenton  Times 
Trenton,  N.J. 

Victoria  Times 
Victoria,  B.C. 

Virginian-Pilot 
Norfolk,  Va. 

Washington  Star 

Washington,  D.C. 

Wilmin^on  Morning  News 

Wilmington,  Delaware 

Winona  Daily  News 

Winona,  Minn. 


Thorn  McBride  —  the  six-day  adventure-packed 
comic  strip  dealing  with  the  world  beneath  the 
surface  of  the  sea,  begins  its  cruise  September 
12!  Don't  be  left  in  dry  dock.  The  signal  from 
the  bridge  indicates  fair  weather  with  never  a 
trace  of  slack  water.  “McBride”  has  watertight 
integrity.  Enthusiastically  supported  by  educators, 
scientists,  and  military  leaders,  and  created  with 
the  co-operation  of  leaders  in  these  fields. 


■  RESERVE  YOUR  TERRITORY  NOW!  I 


Available  in  four  and  five  column  widths.  For  com¬ 
plete  information,  write  —  or  phone  or  wire  collect  - 
Rembert  James,  Editor, 


940  Third  Ave., 


Uplei|  NEWS  SERVICE  | 

San  Diego  12,  Calif.,  BEImont  4-7111  | 
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they  spend  a  billion  dollars  a  year  .  .  . 

the  largest  per  family  spending  in  all  of  Pennsylvania 

.  .  .  most  of  them  read  the 

HARRISBURG 

%\[t  ^atriot'Bettis 

—  the  greatest  advertising  voice  in 
a  truly  unique  market 

Daily . 117,575 

CIRCULATION 

;  Sunday . 151,167 


represented  nationally  by  MOLONEY,  REGAN  &  SCHMITT 


editorial 


Release  Dates 

^  I  ^HF.  practice  of  holding  previews  of  new  car  models  for  the  press  is 
-*■  almost  as  old  as  the  automobile  industry  but  last  week  something 
new  was  added  that  may  revolutionize  the  w^hole  tc*chni(pie.  Instead  of 
withholding  news  of  the  new  cars  until  a  future  release  date,  which  has 
been  done  in  the  past  with  few  exceptions,  some  newspa|)ermen  pro¬ 
ceeded  to  report  for  immediate  publication  what  they  had  seen  and 
been  told. 

Following  the  American  Motors  preview  of  the  Rambler,  one  news¬ 
man  said  he  hadn’t  traveled  1,000  miles  to  keep  news  off-the-record, 
and  an  editor  said  that  when  he  sends  a  man  to  a  press  conference  he 
is  expected  to  rejx>rt  the  news.  Both  of  these  statements  seem  logical 
but  both  are  contrary  to  what  has  bc*en  a  time-honored  practice  of 
letting  a  news  source  set  a  reasonable  release  date  for  a  story. 

Since  the  official  introduction  date  for  the  new  car  is  Oct.  12 — almost 
tw'o  months  from  the  preview— it  does  seem  like  a  long  time  to  exjiect 
any  newspaperman  to  sit  on  a  story.  But  is  time  the  deciding  factor? 

Would  the  news  desks  of  those  newspa|jers  have  resjiected  a  future 
release  date  on  an  important  document  received  in  the  mail  from  the 
same  manufacturer,  or  any  other — an  annual  financial  statement,  an 
important  s|>eech  or  declaration  of  jxilicy,  etc.  We  think  the  answer 
would  lie  “yes.” 

Isn’t  the  principle  the  same?  Newspajiers  have  promoted  the  idea 
that  im|x>rtant  material  delivered  to  them  in  advance,  “Hold  for  Re¬ 
lease,”  would  give  them  more  time  to  develop  lietter  stories. 

Now  that  precedent  has  l>een  broken  it  is  to  l>e  exjx?cted  that  all 
reporters  covering  the  remaining  previews  of  other  manufacturers  this 
month  and  next  will  write  their  stories  for  immediate  publication  in 
spite  of  requests  for  observance  of  a  release  date 

One  would  think,  offhand,  that  the  manufacturers  would  like  to 
have  two  stories  instead  of  one  about  their  new  cars — one  at  the  time 
of  the  preview  and  another  when  they  are  officially  announced  and  on 
sale.  But,  as  George  Romney  of  .American  Motors  stated,  there  are  good 
reasons  why  a  premature  story  may  hurt  the  cx)mpany — one  reason 
being  that  dealers  are  still  trying  to  sell  1960  mcxlels. 

The  change  in  rejx>rting  techniques  can  only  mean  a  change  in 
tactics  by  the  manufacturers.  It  could  mean  an  elimination  of  the  pre¬ 
view  altogether  which  would  result  in  all  manufacturers  trying  to  have 
press  showings  of  their  new'  cars  at  the  same  time  just  before  they  arc 
announced  with  all  of  them  jockeying  for  the  most  favorable  timing. 
Or  it  could  mean  that  the  ])review  will  become  a  “|>eej>show”  or  a 
“teaser”  jierformance  with  the  manufacturer  revealing  enough  to  make 
a  good  first  story  and  holding  back  on  enough  for  a  good  second  stor\' 
later.  I'he  manufacturer  sensibly  would  take  advantage  of  the  situation 
and  play  for  tw'o  stories  instead  of  one. 

We  believe,  however,  there  are  more  advantages  for  newspapers 
in  honoring  release  dates  on  stories  received  in  oral  communication  as 
well  as  written  communication.  Disregarding  in  one  instance  is  not 
likely  to  foster  the  trustworthiness  of  the  other. 
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Thy  word  it  a  lamp  unto  my  ^ 
a  light  unto  my  path.—Pmlm  CXIX,  JIS. 
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Th«  Oldest  Publishers'  and  Advertisen' 
Newspaper  in  America 
With  which  has  bean  merged:  The  Joumlit, 
established  March  22,  1884;  Newipapw^ 
established  March,  1^2;  the  Fourth  EMi. 
March  I,  1894;  Editor  &  Publisher,  Jum 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  I9l2-I9n 
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Executive  Editor,  Jerome  H.  Walker;  FeitMs 
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Research  Manager,  Albert  E.  Weis;  hfaniMH 
Consultant,  Ray  B.  Prescott;  L'brariaa,  Jial 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Maisfa, 
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letters 


AMELIA  EARH ART  INQUIRY 

Your  Aug.  6  issue  carried  a  letter  writ¬ 
ten  by  Mr.  Ralph  R.  Gardner,  comment¬ 
ing  upon  your  feature  story  concerning 
Amelia  Earhart  and  the  investigation  on 
Saipan  co-sponsored  by  Radio  Station 
KCBS  (San  Francisco)  and  the  San 
Mateo  Times. 

I  did  not  construe  anything  in  the  story 
as  giving  “liberal  credit”  to  the  San  Mateo 
Times  for  locating  Mrs.  Maximo  Aki- 
yama;  neither  has  the  Times  ever  made 
any  such  claims  that  we  were  the  first  to 
hear  her  story.  Our  very  first  news  story 
on  May  27  specifically  cited  the  telling  of 
her  story  to  Mr.  Paul  L.  Briand  and  its 
mention  in  the  latter’s  book  “Daughter  of 
the  Sky.”  We  were  also  aware  that  men¬ 
tion  of  Mrs.  Akiyama’s  story  had  been 
made  in  one  or  more  other  publications. 

The  fact  remains  that  after  interviewing 
Mrs.  Akiyama  in  San  Mateo,  the  Times 
arranged  to  get  Mrs.  Akiyama  and  Mr. 
Paul  Mantz  together  and  subsequently, 
through  our  stories,  we  obtained  the  in¬ 
terest  of  KCBS  which  led  to  our  jointly 
sponsored  investigation  on  the  Island  of 
Saipan.  Our  only  interest  in  this  story  has 
been  to  assist  in  determining  the  truth 
in  the  Amelia  Earhart  mystery. 

Harold  A.  Schlotthauer 
General  Manager, 

San  Mateo  (Calif.)  Times 
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OF  COURSE  YOU  HAVE  THE  RIGHT 
TO  KNOW" 

Grant,  Oakland  (Calif.)  Tribune 


THE  EMPEROR'S  NEW  CLOTHES 
Crook,  Garden  City  (N.Y.)  Newsday 


Let  him  attend  the  annual  Institute  of 
the  New  Jersey  Press  Association  in  New 
Brunswick  in  October  and  see  weekly 
newspapers  that  compare  with  the  best 
dailies  in  typography,  format,  layout,  news 
presentation,  etc. — lots  of  them  from  all 
over  the  state,  rural  as  well  as  suburban. 

I  believe  his  article  was  a  disservice  to 
all  the  many  really  good  weekly  news¬ 
papers  in  the  country  in  that  it  tended  to 
try  to  perpetuate  an  image  that  has  long 
since  been  obliterated  in  countless  in¬ 
stances. 

Gregory  Hewlett 

Editor  and  Publisher, 

Maplewood  (N.  J.)  News-Record 
President, 

N.  j.  Press  Association 


The  United  States  District  Court  en¬ 
joyed  the  picketing  on  Feb.  16. — New 
York  Herald  Tribune, 


Besides  his  wife,  he  heaves  three 
children. — Santa  Maria  (Calif.)  Times. 


One  of  the  store  owner’s  wives  spotted 
the  men’s  get-away  car. — Idaho  Falls 
(Idaho)  Post-Register. 


N.  C  ADVERTISING 

.\n  unfortunate  error  appeared  on  page 
18  of  your  .Aug.  6  issue  which,  though  we 
realize  was  inadvertent,  reflects  upon  the 
value  of  newspapers  in  our  State  adver¬ 
tising. 

The  correct  figures  for  North  Carolina’s 
advertising  allocation  for  1959  were: 

Newspapers  . $138,032.47 

Magazines  $216,863.26 

Total  . $354,895.73 

As  the  figures  appeared  in  your  article, 
it  appeared  that  newspapers  were  not  used 
at  dl.  The  fact  is  that  they  are  quite  in¬ 
dispensable  to  our  program  advertising 
North  Carolina’s  vacation  and  industrial 
attractions. 

Charles  Parker 
State  Advertising  Director, 

N.  C.  Dept,  of  Conservation 
and  Dwelopment 

(The  listing  was  supplied  to  E&P  by  the 
Magazine  Advertising  Bureau.  The  maga¬ 
zine  figures  were  compiled  by  Publishers 
Information  Bureau  and  the  newspaper 
figures  were  taken  from  the  previous  com¬ 
pilation  released  by  the  Bureau  of  Adver¬ 
tising.  ANPA.  early  in  April.) 


She  caught  her  finger  in  a  washing^ton 
machine  and  needed  nine  stitches  to 
dose  the  wound. — Syracuse  (N.  Y.) 
Pott-Standard. 


TEEN-AGE  COLUMNS 

I  enjoyed  the  three-part  series  on  teen¬ 
agers  as  written  by  Norris  G.  Davis  and 
Sue  Watkins  of  the  School  of  Journalism, 
University  of  Texas,  but  would  like  to 
make  one  comment. 

The  writers  said  a  teen-age  advice  col¬ 
umn  would  be  most  appropriate  for  news¬ 
papers.  Actually,  there  are  any  number  of 
advice  columnists  who  include  letters  from 
teen-agers  in  their  daily  columns. 

For  mysdf,  I  write  a  syndicated  news¬ 
paper  column.  “Under  21,”  that  is  strictly 
for  teen-agers.  In  addition  to  appearing 
in  many  other  states  and  in  provinces  of 
Canada,  the  column  is  published  five  to 
seven  days  a  week  in  the  dailies  at  Hous¬ 
ton.  Waco,  Kilgore.  Lufkin  and  Terrell 
and  once  a  week  in  the  daily  at  Grand 
Prairie,  all  in  Texas. 

“Under  21.”  similar  in  format  and  title 
but  entirdy  independent  of  the  daily  col¬ 
umn,  is  also  published  in  weekly  news¬ 
papers  in  both  the  United  States  and 
Canada.  In  Texas  it  is  published  weekly 
in  the  weeklies  at  Edna.  Liberty,  Living¬ 
ston  and  Navasota. 

Texas,  I’m  sure,  is  being  well  taken  care 
of  with  a  teen-age  column 

Dan  Hallican 

Box  66 

Kalispell,  Mont. 


Kennedy  announced  that  Gov.  Luther 
H.  Hodges  of  North  Carolina,  a  former 
vke  of  Marshall  Field  &  Co.,  will  be 
chairman  of  the  committee. — Chicago 
(Ill.)  Daily  Tribune. 
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MANY  nNE  WEEKLIES 

If  the  weekly  newspapers  of  the  Bridge- 
hampton  area  are  as  bad  as  Carlos  J. 
Videla  says  they  are  (E&P,  Aug.  20, 
page  42) — and  I  know  there  are  many 
around  Long  Island  not  in  his  category — I 
would  like  him  to  see  the  other  side  of  the 
weekly  fence. 


Boxful 

of 

current 

history 


Think  of  it.  In  a  box  measuring  only  3%.  x  3%  x  1% 
inches  you  can  store  the  full  record  of  national  and 
world  affairs  for  a  10  day  period. 

The  entire  contents  of  ten  issues  of  The  New  York 
Times  (Late  City  Edition)  are  on  a  single  reel  of 
35mm  microfilm.  What  a  space-saver!  A  whole  year’s 
series  of  reels  takes  up  less  room  than  an  ordinary 
typewriter.  And  your  file  of  The  Times  is  always 
intact— no  part  of  it  wears  out,  or  gets  mislaid. 


It's  the  easiest  way  to  preserve  all  the  news— and  the 
most  economical.  Only  S210  pays  for  a  full  year’s 
service  starting  with  the  current  month,  or  a  future 
one.  As  you're  salvaging  around  95%  of  the  space 
required  by  newsprint  editions,  the  investment  pays 
for  itself  fjuickly. 

If  you've  not  been  using  The  New  York  Times  on 
Microfilm,  why  not  give  your  staff  a  lift  by  having 
your  subscri])tion  entered  without  delay?  You’ll  like 
the  fast  service . . .  each  new  reel  is  mailed  to  you 
within  four  days  of  the  ten-day  period  it  covers. 

New  ijork  eimes  on  microfilm 

229  West  43rd  Street,  New  York  36,  N.Y. 


Every  Saturday  Since  1 884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Pensions-for-Bogus  Plan 
Has  Only  Fighting  Chance 


Proposition  for  Trading  Goes 
To  Referendum  of  ITU  in  Oct 


Bv  Jerome  H.  Walker 
Denver 

A  proposition  that  could 
eventually  rid  the  newspaper 
business  of  the  expensive  re¬ 
production  (bogus)  tradition 
will  be  put  to  a  vote  of  the 
111,000  meml)ers  of  the  Inter¬ 
national  Typographical  Union 
on  Oct.  19. 

The  proposed  amendment 
would  remove  the  reproduction 
requirement  from  the  union’s 
General  Laws  and  transfer  it  to 
the  bylaws.  Authority  would  be 
jtiven  to  local  unions  to  trade 
the  socalled  “bogus”  clause  for 
publishers’  contributions  to  an 
industrial  pension  fund. 

Adoption  of  the  proposal,  al¬ 
though  it  is  favored  by  the  Ex¬ 
ecutive  Council,  is  by  no  means 
assured,  if  the  sentiments  ex¬ 
pressed  by  delegates  to  the 
102nd  convention  of  the  ITU 
here  laist  week  were  any  indi¬ 
cation  of  the  general  attitude  in 
the  locals. 

Parliamenlarv-  Rescue 

President  Elmer  Brow'n  and 
his  co-officers  rescued  the  prop- 
oiiton  from  almost  sure  defeat 
hy  a  parliamentary  maneuver 
sends  it  to  a  referendum. 
Now  it  will  take  all  of  their 
persuasive  powers  and  Mr. 
Brown’s  own  personal  popu¬ 
larity  to  win  a  majority  for 
endorsement  of  the  idea. 

Mr.  Brown  was  re-elected 
prwident  of  the  printer-mailer 
union  last  May  without  any  op¬ 
position  but  he  has  furnished  a 
and  hot  political  issue  to 
Independent  faction  in  the 
^on.  Ironically,  Jesse  Man- 

•  Washington,  the  peren¬ 
nial  candidate  for  president  in 
^position  to  former  president 
"oodruff  Randolph,  was  heard 
•looting  Mr.  Randolph’s  defense 
^  the  type- resetting  practice 
'[‘Och  has  been  a  contract  item 
«mee  1873. 

editor  &  PUBLISHER 


The  debate  at  the  convention 
ran  along  non-political  lines.  It 
shaped  up  more  as  an  issue  be¬ 
tween  the  big-city  locals  on  one 
hand  and  the  small-city  locals 
on  the  other.  Delegates  from 
the  large  locals  strongly  op¬ 
posed  any  change  in  the  laws 
which  w'ould  invite  publishers’ 
pressure  to  dump  the  “bogus” 
clause. 

“Bogus”  (as  publishers  call 
it)  came  into  practice  when 
competing  newspapers  in  a  town 
began  exchanging  mats  of  ads 
set  in  their  shops.  This  had  a 
tendency  to  reduce  the  employ¬ 
ment  of  printers  and  the  union 
negotiated  agreements  forbid¬ 
ding  it.  For  the  last  50  years  it 
has  been  mandatory  upon  local 
unions  to  write  a  Reproduction 
(as  the  union  calls  it)  clause 
into  their  contracts  and  enforce 
it. 

Fear  I>egal  Action 

In  1952  the  Supreme  Court 
of  the  United  States  ruled,  in 
a  case  brought  by  the  American 
New’snaper  Publishers  Associa¬ 
tion,  that  the  “bogus”  require¬ 
ment  did  not  violate  the  Taft- 
Hartley  Law’s  prohibition  of 
featherbedding.  But  several 
members  of  the  court  wrote 
opinions  in  which  thev  attacked 
the  economic  validity  of  the 
practice — setting  type,  proofing 
it,  and  then  pushing  it  into  the 
hellbox. 

The  present  officers  of  the 
ITU  frankly  told  the  convention 
here  that  they  feared  a  reversal 
of  the  court’s  ruling  if  a  new 
case  against  reproduction  was 
brought,  or  if  a  new  attempt 
should  be  made  to  outlaw  it  by 
legislation.  Therefore  they  took 
the  position  it  would  be  better 
now  if  the  locals  traded  what 
they  have  in  their  contracts  for 
something  of  a  more  permanent 
benefit,  such  as  a  pension  and 
welfare  fund,  inasmuch  as  the 
for  September  3,  1960 


union’s  own  pension  resources 
are  dwindling. 

As  soon  as  a  special  commit¬ 
tee  headed  by  Joseph  H.  John¬ 
son  of  Camden  began  hearings 
on  the  proposed  amendment,  Mr. 
Brown  had  warning  that  any 
measure  modifying  the  repro¬ 
duction  demand  would  face  a 
hard  fight  on  the  convention 
floor.  But  after  four  days  of 
controversy  within  the  commit¬ 
tee  room,  he  i)ersisted  in  bring¬ 
ing  the  idea  out  into  the  open. 

.Strong  Oppo!«ition 

When  the  proposition  was 
read  on  the  last  day  of  the 
convention,  delegates  lined  up 
at  microphones  to  be  recognized. 
Only  two  of  the  first  16  given 
the  floor  by  Mr.  Brown  spoke 
in  support  of  the  proposition. 
Even  after  Mr.  Brown  made  a 
personal  presentation  in  behalf 
of  the  proposal,  the  opposition 
continu^.  He  called  a  recess 
and  on  reconvening  the  session 
he  reported  that  the  Committee 
on  Laws  had  recommended  that 
the  proposition  to  amend  the 
laws  be  submitted  to  a  member- 
shin  vote.  This  softened  only  a 
little  the  barrage  of  opposition 
and  finally,  by  a  roll  call  vote  of 
290  to  16,  the  report  for  the 
proposition  was  accepted  with 
the  proviso  for  the  referendum. 

'The  proposition  to  be  put  to 
the  members  will  provide  that 
Article  V  of  the  General  Laws 
(“Plate  Matter  and  Matrices”) 
be  transferred  to  Article  VII, 
Bylaws  (“Contracts  -  Arbitra¬ 
tion”).  A  new  section  will  read: 

New  Section 

“Subordinate  unions  may,  in 
lieu  of  Section  24  of  this  Article 
(which  spells  out  reproduction 
of  certain  locally-set  type)  con¬ 
tract  for  payment  of  not  less 
than  2%  of  each  journeyman’s 
and  apprentice’s  earnings;  such 
money  to  be  placed  in  a  na¬ 
tional  old  age  pension  and  wel¬ 
fare  fund.  Such  old  age  pension 
and  welfare  fund  to  be  estab¬ 
lished  and  maintained  under  a 
trust,  legally  created  and  main¬ 
tained  by  the  International 
Typographical  Union  and  par¬ 
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ticipating  employers.” 

On  the  basis  of  the  present 
average  earnings  of  printers, 
the  2%  contribution  would  be 
about  $2..38  a  week.  However, 
this  was  intended  only  as  a 
minimum  within  reach  of  the 
smaller  unions.  In  larger  cities, 
it  was  suggested,  the  local 
unions  could  strive  for  much 
higher  contributions  to  the 
fund. 

The  ITU  president  prefaced 
the  report  of  the  Reproduction 
committee  Avith  a  formal  an¬ 
nouncement  that  the  Executive 
Council  had  been  assured  by 
actuarial  experts  that  a  good 
industrial  pen.sion  system  could 
be  established  for  ITU  mem- 
l)ers.  He  said  also  that  he  en¬ 
visioned  a  broadening  of  the 
l)ension  benefits,  which  w’ould 
accrue  from  trading  the  repro 
clause,  to  cover  the  mailer 
members  of  the  ITU  and  mem¬ 
bers  of  other  unions  employed 
on  newspapers. 

Public  and  Private  Positions 

Mr.  Brown  accused  some  of 
the  opponents  of  the  pensions- 
for-reproduction  plan  of  voicing 
public  support  for  the  “bogus” 
tradition  while  privately  en¬ 
gaging  in  under-the-table  ar¬ 
rangements  to  sidetrack  the 
union  law. 

Although  it  had  been  com¬ 
mon  knowledge  of  union  repre¬ 
sentatives  that  some  locals  did 
not  live  up  to  the  letter  of  the 
law  in  demanding  all  the 
“repro”  work  allowed  by  their 
contracts,  the  extent  of  evasion 
disclosed  by  a  survey  surprised 
the  top  officers  as  well  as  many 
of  the  delegates. 

During  the  past  year,  on  a 
mandate  from  last  year’s  con¬ 
vention  to  obtain  a  greater  de¬ 
gree  of  enforcement  of  the  re¬ 
production  clauses,  a  checkup 
was  made  by  means  of  a  post¬ 
card  questionnaire,  representa¬ 
tives’  visits  with  local  union  of¬ 
ficers  and  information  gathered 
from  other  sources. 

Report  on  Evasion 

Cards  were  mailed  to  782  lo¬ 
cals  and  558  returned  them  with 
the  information  requested.  The 
committee  assumed  that  the  224 
locals  not  responding  do  not 
have  any  “repro”  work. 

361  locals  admitted  they  did 
nothing  with  reproduction;  they 
were  not  clipping  ads  or  re¬ 
setting  any. 

(Continued  on  page  69) 
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New  Morning  Daily 
For  Westchester 


White  Plains,  N.  Y. 

Daily  Trader,  a  new  morning 
daily  to  serve  a  large  area  of 
Westchester  County,  will  be  is¬ 
sued  Sept.  26. 

The  standard-size  paper  will 
go  into  production  Sept.  8  and 
for  two  weeks,  beginning  Sept. 
12,  will  run  regularly  in  order 
to  straighten  out  mechanical 
kinks  and  to  produce  papers  for 
sampling.  But  Vol.  1  No.  1  will 
not  be  published  until  Sept.  26. 
The  publishers  said  they  guar¬ 
antee  15,000  circulation  at  5c 
per  copy  and  35c  per  week 
home-delivered. 

Published  by  Patent  Trader, 
Inc.,  Monday  through  Saturday, 
and  datelined  White  Plains, 
Daily  Trader  will  circulate  in 
that  city,  west  to  the  Hudson 
River,  through  all  of  West¬ 
chester  north  of  that  line,  in¬ 
cluding  Tarrytown,  Ossining  and 
Peekskill.  This  area,  designated 
by  the  Trader  as  “The  Golden 
Horseshoe,”  is  served  by  four 
afternoon  and  one  weekly  news¬ 
paper  of  the  Westchester  Macy 
group. 

The  new  daily  will  be  printed 
at  the  Mt.  Kisco  plant  of  Patent 
Trader,  Inc.  Included  in  the 
eight-year-old  group  are  the 
largest  non-daily  paid  circula¬ 
tion  newspaper  in  New  York 
and  New  England,  Mt.  Kisco’s 
Patent  Trader,  and  the  Scars- 
dale  Inquirer. 

Patent  Trader,  published 
Thursdays  and  Sundays,  and 
the  Inquirer,  published  Thurs¬ 
days,  will  continue  as  companion 
publications  to  the  Daily  Trader. 


the  day  with  news  of  their  own 
area,  as  well  as  the  latest  state, 
national  and  international  de¬ 
velopments,”  Mr.  Tucker  said. 
“Because  suburban  shopping  is 
daytime  shopping.  Daily  Trader 
will  offer  the  closest  impression 
to  point-of-purchase  advertising 
at  a  time  when  readers’  minds 
are  freshest.” 


In  1952,  Mr.  Tucker  bought 
the  struggling  Bedford  Villager, 
with  its  weekly  circulation  of 
650.  He  operated  it  from  a 
cubbyhole  above  a  men’s  wear 
store  overlooking  historic  Bed¬ 
ford  Green,  and  sent  it  to  be 
printed,  four  pages  at  a  time,  in 
the  basement  of  an  old  bank 
building  at  Croton-on-Hudson, 
then  headquarters  of  County 
Press,  Inc.  T^e  two  man  Villager 
shared  office  space  with  a  tree 
surgeon. 


Tucker 


Sahvitore  Is  Editor 


5  lA>cal  flolumnists 


Standard  Format 


In  standard  eight-column,  21- 
inch  format.  Daily  Trader’s  lo¬ 
cal  coverage  will  be  supplied  by 
more  than  150  persons.  United 
Press  International  and  UPI 
Newspicture  Service  will  cover 
the  world  scene. 

According  to  39-year  old  pub¬ 
lisher  Carll  Tucker  Jr.,  West¬ 
chester’s  rapid  suburban  growth 
requires  “a  new  view”  of  the 
news.  He  said  local  news  will 
be  reported  in  relation  to  the 
entire  area  served  by  the  news¬ 
paper  and  will  be  weighted  by 
reader  interest,  rather  than  by 
circulation  distribution.  State, 
national,  world  and  local  news 
will  be  departmentalized. 


Daily  Trader  will  feature  five 
Westchester  columnists,  Gil  Joel, 
Bertram  Taylor,  Virginia 
Franklin,  Phyllis  Cobbs  and 
Barbara  Rhodes,  all  of  proven 
popularity  in  the  new  publica¬ 
tion’s  sister  papers.  Marquis 
Childs  and  Ralph  deToledano 
provide  divergent  world  outlooks 
on  the  editorial  page,  while 
Helen  Botell  and  Alfred  Shein- 
wold  author  lovelorn  and  bridge 
columns.  Ten  comic  strips,  puz¬ 
zles  and  panels  round  out  the 
daily  features. 

A  128-page  metropolitan 
newspaper  press  is  being  in¬ 
stalled  and  will  offer  ROP  color 
early  in  1961.  Other  major  equip¬ 
ment  includes  10  line-casting 
machines,  TTS  perforators  and 
an  El  Grama  electronic  en¬ 
graver.  A  new  photo-engfraving 
plant  will  also  be  in  operation 
early  next  year. 

The  corporation  is  employe- 
owned,  and  ownership  is  avail¬ 
able  to  all  personnel  after  two 
years. 

The  newspaper  venture’s  short 
history  boasts  a  growth  rate 
which  saw  circulation  increase 
from  650  paid  in  May  1952  to 
21,744  in  May  1960,  and  adver¬ 
tising  linage  multiply  from  276,- 
150  lines  the  first  year  to  5,- 
214,552  lines  last  year. 

The  Daily  Trader  operation 
was  conceived  and  developed  by 
Mr.  Tucker,  whose  great-grand¬ 
father,  Luther  Tucker,  was  the 
founder  of  the  first  daily  news¬ 
paper  west  of  Albany,  the  Ro¬ 
chester  (N.  Y.)  Daily  Adver¬ 
tiser  (1826),  of  one  of  the  first 
agricultural  journals,  the  Genes- 
see  Farmer  (1831),  and  of  one 
of  the  most  influential  publica¬ 
tions  of  its  kind,  the  Country 
Gentleman  (1853). 

Mr.  Tucker  started  his  news¬ 
paper  career  as  a  file  clerk  on 
the  New  York  Times,  subse¬ 
quently  was  a  reporter  for  the 


The  next  year.  Patent  Press, 
Inc.,  as  the  Tucker  enterprise 
was  then  known,  bought  the 
W estchester  Post  from  County 
Press,  Inc.  and  Victor  Salvatore 
Jr.,  now  Trader  editor,  joined 
the  news  staff.  Mr.  Salvatore, 
a  World  War  II  Marine  Corps 
combat  veteran,  had  been  a  re¬ 
porter  on  both  the  Hartford 
(Conn.)  Courant  and  the  Wash¬ 
ington  (D.  C.)  Post.  He  is  sec¬ 
retary  of  the  publishing  corpora¬ 
tion,  as  well  as  chief  ^itor. 

Later  in  1953,  the  Katonah 
Record,  historic  Westchester 
weekly,  was  added  to  Patent 
Press  acquisitions  and  combined 
with  the  Westchester  Post  for 
a  two-paper  package.  That  year, 
ground  was  broken  in  Mt.  Kisco 
for  a  modem  building. 

In  the  spring  of  1954,  the 
Yorktown  Herald  was  pur¬ 
chased,  giving  Patent  Press  a 
third  weekly.  Mrs.  Enid  Molloy, 
Trader  classified  advertising 
manager,  and  Henry  L.  Griggs 
Jr.,  Trader  managing  editor, 
joined  the  organization  early  in 
1954.  The  managing  editor  is 
also  an  alumnus  of  the  Hart¬ 
ford  Courant’s  editorial  room. 

In  August  of  1954  the  staff 
moved  into  the  new  building  at 
Mt.  Kisco  and  in  September 
launched  two  new  weeklies,  the 
Mt.  Kisco  Local  and  the  Chap- 
paqua  Sun.  The  flatbed  press 
was  replaced  with  a  Hoe  rotary 
deck  press,  still  in  operation. 

The  Brewster  Record  was 
started  in  December  1955,  and 
shortly  thereafter,  a  Sunday 
Westchester  tabloid.  Sun  Day, 
was  launched.  In  June  1956, 
with  the  acquisition  of  the 
Pleasantville  Townsman,  the 


its  original  concept  in  its  growth 
pattern.  The  bulk  of  all  newi 
and  advertising  appears  simaj. 
taneously  in  all  seven  editiou. 

In  1956,  the  growth  of  Pateat 
Trader  forced  the  purchase  of 
a  neighboring  Mt.  Kisco  build- 
ing,  an  ice-house,  to  headquarter 
billing,  newsprint  storage  aad 
job  printing.  Construction  wu 
started  the  next  summer  on  i 
new  plant  addition  to  the  tnabi 
building,  as  well  as  a  four-stoiy 
office  wing  with  cafeteria.  Thi 
completed  in  November  198. 

Today,  construction  for  en¬ 
larged  press  and  composint 
room  facilities  is  in  progrta 
for  February  1961  completioa 

James  Moore,  news  editor  of 
the  Trader,  is  a  former  reporter 
for  the  Waterhury  (Conn.)  fie 
publican  and  Port  Chester  Itea. 
He  joined  the  Tucker  group  ii 
1955,  the  same  year  Frank  Di 
Bartolo  became  circulation  nuu- 
ager  after  having  worked  for 
the  Macy  papers.  David  C. 
Simonson  is  promotion  manager, 
moving  to  that  post  from  dii- 
play  advertising  manager. 


Laro  Cuts  42 
From  Mirror  Stafif 


Los  Angilb 
The  Los  Angeles  Mirror  c«t 
42  persons  from  its  editawal 
and  business  staffs  Aug.  27. 

Twenty-one  of  those  di»- 
charged  were  in  the  editoral 
department.  Among  these  were 
seven  from  the  paper’s  city  staf. 
four  photographers  and  four 
artists.  Others  were  from  the 
women’s  department  staff  i*i 
the  copy  desk. 

Publisher  Arthur  Laro  ex¬ 
plained  the  staff  reduction  WM 
an  “adjustment”  that  was  a  pah 


C 


seven  local  weeklies  were  of  the  growing-up  process  of  the 


merged  into  Patent  Trader,  a 
single  semi-weekly  publication. 
The  tabloid  became  the  standard 
format  second  issue  of  the  week. 


12-year-old  afternoon  daily- 
"Wiere  were  154  persons  in  the 
editorial  department, 


7  I..oral  Editions 


The  new  publication  will  be  a  Port  Chester  (N.  Y.)  Daily  Item, 


morning  newspaper  because  Mr. 
Tucker  and  his  staff  feel  that 
suburban  is  daytime  living. 
“Suburbanites  want  to  start 


the  Hartford  (Ck)nn.)  Courant, 
and  the  Wall  Street  Journal, 
prior  to  founding  Patent  Trader, 
Inc. 


MMN  Promotes  2 

Robert  K.  Hill,  formerly  in 
the  San  Francisco  office  of  Mil¬ 
lion  Market  Newspapers,  Inti 
has  been  appointed  viceprat- 
dent  and  manager  of  MMN’i 
Detroit  office.  James  W.  Syk* 
head  of  MMN’s  New  YorkofBeti 
has  been  promoted  to  Eastas 
sales  manager. 

EDITOR  ac  PUBLISHER  for  September  3, 


Patent  Trader  was  issued  with 
seven  local  editions,  despite  op¬ 
position  from  the  Post  Office 
I)epartment  and  Audit  Bureau 
of  Circulations.  Postage  rates 
and  circulation  reporting 
methods  were  finally  recognized 
by  postal  and  ABC  authorities, 
and  Patent  Trader  has  followed 
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Educators  Study  Draft 
Of  Minimum  Standards 


ACEJ  Solicits  Views  on  Program 
For  Accrediting  the  J-Schools 


Bv  Richard  B.  Friedman 


UNivt»siTY  Park,  Pa. 
The  first  attempt  by  the 
.kmerican  Council  on  Education 
in  Journalism  to  set  formal 
minimum  standards  for  ac¬ 
crediting  schools  was  made  pub¬ 
lic  here  Tuesday. 

A  preliminar>'  draft  of  these 
minimum  standards  was  circu¬ 
lated  to  delegates  of  the  Asso- 
f.n»inn  for  Education  in  Jour¬ 
nalism’s  10th  Convention,  meet¬ 
ing  here  at  the  Pennsylvania 
State  University.  The  draft, 
formulated  by  the  ACEJ  Com¬ 
mittee  on  Standards  and  Objec- 
tivea,  was  presented  by  Fred  S. 
Siebert,  of  Michigan  State, 
AEJ  president,  and  a  member 
of  the  committee.  He  urged  the 
delegates  to  contact  their  rep¬ 
resentatives  on  the  ACEJ  Com¬ 
mittee  before  final  approval  if 
they  had  any  objections  to  the 
standards  placed  in  the  prelim¬ 
inary  draft.  Mr.  Sieber  added 
that  the  conunittee  was  attempt¬ 
ing  to  set  out  standards  which 
were  “general  enough  to  be  use¬ 
ful  and  specific  enough  to  be 
effective." 

The  draft  will  be  put  up  for 
final  adoption  at  the  ACEJ 
meeting  set  for  Chicago’s  Drake 
Hotel  on  Oct.  16.  The  ACEJ, 
which  sets  the  policy  and  stand¬ 
ards  for  accrediting  schools 
and  departments  of  journalism, 
up  until  now  has  used  no  formal 
ret  of  standards. 

Urged  in  Many  Place* 

Mr.  Siebert  said  the  adoption 
of  such  standards  had  been 
urged  in  many  places.  The 
ACEJ  set  out  to  produce  the 
draft  in  February  of  this  year 
and  suggestions  were  refined  at 
an  April  meeting  in  New  York. 

If  approved  in  Chicago,  the 
rtandards  will  be  turned  over  to 
•fiCEJ’s  Accrediting  Committee, 
and  used  as  the  main  basis  for 
oraluating  schools  and  depart- 
orents  of  journalism. 

On  the  ACEJ  Committee  on 
^dards  and  Objectives  ai-e: 
"arren  E.  Agee,  American  So- 
of  Journalism  School  Ad- 
^rators;  Earl  F.  English, 
i  Burton  W.  Marvin,  Ac- 
^iting  Committee;  James  S. 
‘®P*.  American  Society  of 


Newspaper  Editors;  Robert  E. 
Richards,  National  Association 
of  Broadcasters;  Joyce  A. 
Swan,  American  Newspaper 
Publishers  Association;  and 
Mr.  Siebert,  American  Associa¬ 
tion  of  Schools  and  Departments 
of  Journalism. 

Main  Point*  of  Draft 

The  main  body  of  the  prelim¬ 
inary  draft  is  as  follows: 

Objectives — A  school  of  jour¬ 
nalism  should  state  its  objec¬ 
tives  in  as  concrete  form  as  pos¬ 
sible,  and  these  objectives 
should  be  published  in  its  pro¬ 
motional  literature;  it  should 
claim  to  educate  students  only 
for  those  areas  of  the  broad 
field  of  journalism  for  which  it 
has  competent  faculty,  adequate 
library  facilities,  and  appropri¬ 
ate  equipment;  it  should  be 
evaluated  in  terms  of  its  stated 
objectives.  A  small  school  which 
claims  to  train  reporters  should 
be  judged  on  the  basis  of  its 
claim.  A  school  which  claims 
to  offer  programs  in  the  various 
phases  of  journalism  should  be 
judged  on  the  basis  of  its  claims. 
*  *  « 

Background  Education  —  A 
program  of  education  for  jour¬ 
nalism  should  be  based  on  a 
wide  and  varied  background  of 
competent  instruction  in  the 
liberal  arts  and  sciences;  it 
should  be  located  in  an  institu¬ 
tion  with  a  four-year  accredited 
program  in  liberal  arts  and  sci¬ 


ences;  the  liberal  arts  and  sci¬ 
ences  backgnround  of  the  student 
in  journalism  should  include 
wide  selections  as  well  as  depth 
in  fields  of  economics,  Eng¬ 
lish,  history,  langruagres,  litera¬ 
ture,  marketing,  philosophy, 
political  science,  psychology, 
sociology,  speech,  and  the  sci¬ 
ences  ;  generally  three-fourths 
of  the  student’s  program  should 
consist  of  courses  in  the  area  of 
the  liberal  arts  and  sciences  and 
one-fourth  in  the  professional 
courses  in  journalism. 


Professional  Courses  —  All 
students  should  be  instructed 
in  the  basic  elements  of  report¬ 
ing  and  editing  and  the  theory, 
history  and  responsibility  of 
mass  communication;  a  school 
of  journalism  should  concen¬ 
trate  its  professional  courses  in 
the  last  two  years  of  a  four- 
year  program,  and  should  not 
offer  more  than  two  full-year 
courses  (or  equivalent)  below 
the  junior  year. 


Faculty — Its  size  should  vary 
with  the  journalism  student 
body  and  with  the  number  of 
specialized  sequences.  No  school 
should  be  accredited  with  fewer 
than  two  full-time  faculty  mem¬ 
bers  or  their  equivalent.  No 
school  should  offer  a  specialized 
sequence  without  one  full-time 
faculty  member  who  is  a  spe¬ 
cialist  in  this  area.  A  faculty 
should  have  a  balance  of  ade¬ 
quate  academic  preparation  and 
sound  professional  experience 
and  should  average  at  least  four 
(five)  years  of  professional 
media  experience  (the  number 
is  still  being  debated). 


editor  ac  PUBLISHER  for  September  3,  1960 


Keen  Rafferty  Jr.,  left,  who  accompanied  hit  father  from  the  University 
of  New  Mexico,  chats  with  Mitchell  V.  Charnlay,  University  of  Minne¬ 
sota.  Young  Rafferty  is  a  Johns  Hopkins  student. 


Facilities  —  Minimum  facil¬ 
ities  include  typewriters,  library 
and  audio-visual  facilities,  and 
a  newspaper  and  magazine  col¬ 
lection;  a  school  should  have 
available  an  adequate  collection 
of  library  materials  in  profes¬ 
sional  journalism  and  in  the  so¬ 
cial  sciences  and  other  areas 
related  to  journalism;  special 
facilities  should  be  available  if 
the  school  proposes  to  train  per¬ 
sonnel  for  such  fields  as  pho¬ 
tography,  radio  and  TV. 


Graduates — The  professional 
performance  of  g^raduates  of  a 
school  of  journalism  should  be 
considered  as  a  major  item  in 
its  evaluation;  a  school  should 
produce  at  least  five  graduates 
a  year.  Accreditation  of  a  spe¬ 
cialized  sequence  should  not  be 
sought  unless  at  least  five  grad¬ 
uates  a  year  have  availed  them¬ 
selves  of  the  opportunity  for 
specialization. 


Relationship  with  Media  and 
with  Professional  Organizations 
— A  qualified  school  of  journal¬ 
ism  should  assume  an  obligation 
to  maintain  a  working  relation¬ 
ship  with  the  various  media  in 
those  areas  in  which  it  offers 
educational  prog^rams  and  should 
cooperate  with  professional  or¬ 
ganizations  for  the  maintenance 
and  improvement  of  standards 
of  journalism. 

Strefwe*  Liberal  Arts 

Adoption  by  all  schools  of 
journalism  of  the  25  percent 
professional,  75  percent  non¬ 
professional  curriculum  require¬ 
ments  was  urged  by  the  keynote 
speaker  at  the  convention. 

Earl  J.  McGrath,  executive 
officer  of  the  Institute  for 
Higher  Education,  Teachers 
College,  Columbia  University, 
emphasized  that  liberal  educa¬ 
tion  is  more  important  than  pro¬ 
fessional  training  in  journalism. 

Citing  the  trend  in  American 
higher  education  toward  a  com¬ 
bination  of  broad  professional 
instruction  complemented  by 
basic  education  in  the  liberal 
arts  field,  he  said  journalism 
students  need  a  broader  experi¬ 
ence  in  other  fields  than  other 
professional  students. 

Journalists  cover  the  widest 
rang;e  of  mankind’s  experiences 
and  must  possess  reliable  knowl¬ 
edge  on  a  jfreat  range  of  sub¬ 
ject?  and  should  be  capable  of 
making  informed  and  objective 
judgments  on  complex  problems 
of  the  day,  he  said. 

Joseph  Pulitzer,  Mr.  McGrath 
said,  always  advocated  that 
preparation  for  journalism 
should  depend  largely  on  edu¬ 
cation  outside  the  technical  field. 

(Continued  on  page  60) 
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BureauHiring 
Specialist  in 
Classified  Ads 

Bv  Daniel  L.  Lionel 


“One  of  the  first  items  on  our 
agenda  for  classified,”  Mark 
Arnold,  the  Bureau  of  Advertis¬ 
ing's  new  Retail  and  Classified 
Division  Manager,  said  the  other 
day,  “is  the  hiring  of  a  classi¬ 
fied  specialist.” 

Mr,  Arnold,  who  joined  the 
Bureau’s  Retail  Department  in 
1952,  has  participated  in  the  de¬ 
velopment  of  classified  aids 
which  the  Bureau  has  been 
furnishing  member  newspapers 
on  an  increasing  scale  in  recent 
years.  During  this  period  he  has 
recognized  the  need  for  an  in¬ 
dividual  with  technical  knowl¬ 
edge  in  the  complex  classified 
field. 

“The  Bureau  is  currently 
evaluating  the  qualifications  of 
a  number  of  candidates  for  the 
position,”  he  said. 

With  a  limited  budget  for 
classified.  Mr.  Arnold  has  never¬ 
theless  outlined  ambitious  plans 
for  this  division,  particularly  in 
the  area  of  creating  and  pro¬ 
ducing  helnful  presentations 
such  as  “People  On  The  Move,” 
which  are  self  liquidating.  “The 
boa’s  research,  copy  and 
marketing  facilities,”  Mr.  Arn¬ 
old  said,  “can  provide  the  basis 
for  much  linage  building  ma¬ 
terial  for  classified. 

A  graduate  of  Penn  State, 
Mr.  Arnold’s  first  job  was  on 
the  classified  sales  staff  of  the 
Johnstown  (Pa.)  Tribune-Demo¬ 
crat.  There  he  met  a  classified 
counter  girl  named  Carolyn 
Ramesdorfer  whom  he  married 
two  years  later. 

After  a  period  in  the  retail 
department  of  that  newsoaper 
he  moved  on  to  a  trade  publica¬ 
tion  where  he  eventually  be¬ 
came  advertising  manager.  His 
association  with  the  Bureau  of 
Advertising  followed. 

Charged  with  responsibility 
for  the  Bureau’s  classified  as 
well  as  its  retail  program,  Mr. 
Arnold  said  he  has  been  taking 
home  a  bulging  briefcase  each 
night  to  complete  his  education 
on  the  finer  points  of  classified. 
His  plans  for  classified  include 
the  development  of  a  “Good 
sound,  all  encompassing  pre¬ 
sentation  that  effectively  tells 
the  classified  story  which  can 
be  adapted  to  various  classi¬ 
fications  of  advertisers  by  sub¬ 
stitution  of  a  few  pages  of 
material.” 


Agee  Accepts  Bemsteui-Milligan  Buys 
SDK  Position  %  i-.  t  --  Tfc  ^ 

CH.CAOO  Ottaway  s  li.ndicott  Paper 

A _ •  i. _ i.  _ * 


Chicago 

Appointment  of  Dean  Warren 
K.  Agee  of  West  Virginia  Uni¬ 
versity  School  of  Journalism  as 
exwutive  officer  of  Sigma  Delta 
Chi,  professional  journalistic 
fraternity,  wa^  announced  here 
hy  James  A.  Byron,  chairman 
of  the  SDX  executive  council. 

Mr.  Agee,  43,  was  a  reporter 
for  the  Ft.  Worth  (Tex.)  Star- 
Telegram  for  11  years  before 
entering  journalism  education 
12  years  ago.  He  succeeds  Vic¬ 
tor  E.  Bluedom,  who  resigned 
recently. 

The  Executive  Council  select¬ 
ed  Dean  Agee  for  the  {jost  three 
weeks  after  adopting  a  plan  for 
reorganization  of  the  fraternity, 
subject  to  final  ratification  at 
the  national  convention  in  New 
York  Nov.  30-Dec.  3  (E&P, 
Aug.  13,  page  72) . 


The  Endicott  (N.  Y.)  Daily 
Bulletin,  an  evening  daily  with 
10,000  circulation,  ceased  pub¬ 
lication  Aug.  31.  Its  name  was 
absorbed  by  the  Binghamton 
Sun  and  the  resulting  paper, 
published  mornings,  became  the 
Binghamton  Sun-Bulletin  on 
Sept.  1. 

Binghamton  now  has  the 
Sun-Bulletin  in  the  morning 
field  and  the  Press,  a  Gannett 
newspaper  in  the  evening-Sun- 
day  field. 

The  Endicott  Bulletin  was  a 
property  of  the  Ottaway  News- 
papers-Radio,  Inc.  James  H. 
Ottaway  announced  its  sale  to 
Bernstein  &  Milligan,  Inc.  but 
no  price  was  given.  The  sale 
did  not  include  the  Ottaway 


Haverhill  Judge  Questions 
Loeb  Papers’  Bargain  Rate 


Boston 

An  offer  by  the  Manchester 
(N.  H.)  Union  Leader  Corp.  to 
give  national  advertisers  in  that 
paper  a  bargain  rate  in  the 
affiliated  Haverhill  (Mass.)  Ga¬ 
zette  may  constitute  a  violation 
of  the  antitrust  laws,  a  federal 
judge  said  this  week. 

While  denying  a  petition  by 
the  Haverhill  Gazette  publish¬ 
ers  for  a  contempt  of  court  cita¬ 
tion  against  the  Union  Leader, 
Judge  Charles  E.  Wyzanski  Jr. 
suggested  that  the  Gazette 
might  have  been  successful  in 
obtaining  some  decree  if  it  had 
ded  a  criminal  charge  rather 
than  a  civil  contempt. 

Last  December,  Judge  Wy¬ 
zanski,  after  a  lengthy  trial, 
issued  an  order  restraining  both 
the  Haverhill  newspapers  from 
engaging  in  advertising  prac¬ 
tices  that  restrained  trade  and 
requiring  them  to  post  rate 
cards  in  a  conspicuous  place. 

For  3c  a  Line 

Frank  A.  Lawlor  of  Lowell, 
president  of  the  Haverhill  Ga¬ 
zette  Co.,  moved  for  a  contempt 
citation  against  the  Union 
Leader  Corp.  on  the  basis  of  a 
rate  card  which  he  said  had 
been  distributed  to  national  ad¬ 
vertising  accounts.  This  offered 
advertisers  an  opportunity  to 
get  their  ads  in  the  Haverhill 
Journal  for  the  same  price  (29 
cents  a  line)  they  paid  for 
schedules  in  the  Manchester  pa¬ 
per,  plus  three  cents  a  line. 


.4t  a  hearing  on  the  motion, 
William  Loeb,  president  of  the 
Union  Leader,  said  he  had  in¬ 
tended  to  post  the  rate  card  but 
hadn’t  done  so  right  away  be¬ 
cause  it  meant  nothing  since  it 
wasn’t  effective  until  Oct.  15. 
The  Journal  published  the  rate 
card  the  day  after  the  Gazette 
began  the  court  action. 

Judge  Wyzanski  said  the 
failure  to  publish  the  new  rate 
card  was  a  serious  matter,  un¬ 
der  the  terms  of  his  order,  but 
he  said  there  were  compelling 
reasons  to  avoid  a  final  ruling 
on  the  issue  at  this  stage. 

The  Gazette  and  Union  Leader 
have  counter-suits  for  damages 
under  the  antitrust  laws  pend¬ 
ing. 

Fur  Lung  Time 

Judge  Wyzanski  said  it  ap¬ 
pears  that  Union  Leader  “for 
a  long  time  beginning  much 
earlier  than  the  date  of  the 
original  trial  in  this  case  or  the 
decree  now  said  to  have  been 
violated  has  offered  and  col¬ 
lected  combination  rates  for  ad¬ 
vertising  in  the  Union  Leader 
and  in  the  Journal.” 

“Perhaps,”  he  went  on,  “such 
a  combination  rate  under  the 
circumstances  of  the  competi¬ 
tive  market  and  other  factors  in 
Haverhill  does  constitute  a  con¬ 
tract  in  restraint  of  trade  or  an 
attempt  to  monopolize.” 

Strangely,  he  added.  News¬ 
papers  of  New  England,  a  pub¬ 
lishers’  group  which  bought  the 
Gazette,  did  not  bring  out  this 
point  in  the  trial. 
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radio  station  nor  the  Bulletin’i 
building  and  equipment. 

Bernstein  &  Milligan,  Ijt, 
composed  of  David  Bernstein 
and  Harrj'  S.  Milligan,  bougkt 
the  Binghamton  Sun  on  July  l 
from  William  H.  Hill,  Republi¬ 
can  leader,  a  few  months  after 
the  Middletown  (N,  Y.)  Reeori 
was  sold  to  the  Ottaway  inter¬ 
ests. 

J.  M.  Kaplan,  with  whoo 
Messrs.  Bernstein  and  Milligu 
were  associated  in  the  Middle 
town  Record  venture,  is  a  dine 
tor  of  the  Endicott- Johnson  Co, 
.shoe  manufacturers,  which  i> 
one  of  the  largest  industries  in 
the  area. 

The  Bulletin  began  as  a  week¬ 
ly  46  years  ago.  Mr.  Ottawiy 
converted  it  to  a  daily  in  1937. 

Mr.  Bernstein  said  the  Sue 
Bulletin  would  maintain  a  fill 
Endicott  bureau  as  a  tenant  in 
the  Bulletin  building.  Most  of 
the  Bulletin’s  staff  of  58  per¬ 
sons  will  be  offered  jobs  witk 
the  Sun-Bulletin,  he  said. 

Charles  A.  King,  editor  and 
general  manager  of  the  Bulle 
tin,  will  be  assistant  to  Lyndn 
R.  Boyd,  executive  vicepresideii 
of  the  Ottaway  group.  C.  Ber¬ 
nard  Kuhl,  managing  editor, 
John  1).  DeBiase,  advertisiBf 
manager,  and  Charles  W.  Bm- 
ner,  circulation  manager,  will 
remain  in  the  Sun-Bulletin 
bureau. 


Barry  Paris  to  Wed 
Kay  Lawrence  of  AP 

The  engagement  of  Kay  law- 
rence.  Associated  Press  womes’s 
editor  for  radio  and  televisioB. 
to  Barry  Faris,  internatioMl 
editor  of  Hearst  Metrotose 
News,  has  been  announced  bj 
her  parents.  Dr.  and  Mrs.  How¬ 
ard  S.  Lawrence  of  Newtonvilk. 
Mass. 

Miss  Lawrence  was  a  reporter 
for  the  Boston  Daily  Rectd 
for  four  years  before  becomin* 
publicity  director  for  the  Irt 
Robert  (Believe-It-or-Not)  Rip¬ 
ley  in  New  York.  She  is  pro*- 
dent  of  the  New  York  Nein- 
l>aper  Women’s  Club. 

Mr.  Faris  was  editor-in-dud 
of  International  News  Serrk*- 


E.  S.  Underhill  Jr. 

Corning,  N.  Y- 
E.  S.  Underhill  Jr.,  70,  »• 
publisher  of  the  Coming 
died  Aug.  31  after  a  brief  ill¬ 
ness.  A  brother,  W.  A.  Un<kc 
hill,  is  co-publisher  and  pw*" 
dent  of  the  newspaper  compaW- 
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Roy  Howard  Passes 
Editorship  to  Wood 


Roy  W.  Hi  Nvard  turned  over 
the  editorship  of  the  New  York 
World-Telegratn  and  Sun  on 
Sept.  1  to  Lee  B.  Wood,  and 
retired  from  active  mana^- 
ment. 

Mr.  Howard,  who  has  been 
editor  of  the  New  York  mem¬ 
ber  of  the  Scripps-Howard 
frroup  for  years,  continues 
as  president  of  the  World-Tele- 
frram  Corporation.  He  is  also 
chairman  of  the  executive  com¬ 
mittee  of  the  Scripps-Howard 
Newspapers,  a  ix>sition  he  took 
seven  years  ajfo  when  he  re¬ 
tired  as  president  of  the  group. 

The  two  top  executive  officers 
of  the  S-H  organization  are 
Charles  E.  Scripps,  a  grandson 
of  the  founder,  and  Jack  R. 
Howard,  son  of  Mr.  Howard. 

Mr.  Wood  moved  up  to  the 
editorship  of  the  World-Tele¬ 
gram  from  the  post  of  execu¬ 
tive  editor  which  he  has  held 
since  1931.  Prior  to  joining 
Scripps-Howard  in  1921  he 
work^  on  the  Chicago  Trib- 
uu’s  Paris  edition.  He  had  edi¬ 
torial  executive  assignments 
with  the  Cleveland  Press  and 
Oklahoma  News  before  coming 
to  New  York  in  1927  as  news 
editor  of  the  Telegram. 

Mr.  Howard’s  announcement 
taid  Mr.  Wood  would  have  final 
authority  in  all  editorial  mat¬ 
ters  of  a  local,  state  and  re¬ 
gional  nature.  He  will  partici¬ 
pate,  as  a  member  of  the  S-H 
editorial  council,  in  shaping 
policies  on  national  and  inter¬ 
national  issues. 

Macneidi  on  Business  Side 


age.  He  began  his  wide-ranging 
newspaper  career  in  Indian¬ 
apolis  and  eventually  teamed 
with  the  late  E.  W.  Scripps 
and  his  son,  the  late  Robert  P. 
Scripps,  in  journalistic  enter¬ 
prises,  including  the  United 
Press,  a  score  of  newspapers 
and  news-feature  syndicates. 

With  (’.omplele  (!»»nlidence 

Mr.  Howard  made  the  follow¬ 
ing  statement  on  his  retirement 
this  week: 

“When  Scripps-Howard  en¬ 
tered  the  New  York  field  in 
1927  through  our  purchase  of 
the  Evening  Telegram,  I  took 
advantage  of  my  position  to 
appoint  myself  editor  of  the 
paper.  Today  I  am  taking  ad¬ 
vantage  of  my  position  again, 
this  time  to  bow  out  of  the 
editorship  after  a  third  of  a 
century. 

“While  I  am  taking  this  step 
voluntarily  after  taking  a  hard 
look  at  the  calendar,  to  say 
that  I  am  doing  so  without  re¬ 
gret  would  be  absurd.  How¬ 
ever,  it  is  quite  accurate  to 
say  that  I  am  taking  the  step 
with  great  satisfaction  and 
with  complete  confidence  in  the 
paper’s  future,  a  feeling  which 
is  fully  shared  by  all  of  us  in 
the  Scripps-Howard  manage¬ 
ment. 

“Few  papers  hav'e  had  their 
roots  more  deeply  planted  in 
the  life  of  New  York  City  than 
are  those  of  the  World-Tele¬ 
gram  today.  Few  papers  have 
enjoyed  a  more  homogeneous 
reader  audience. 


Business  management  of  the 
paper,  Mr.  Howard  said,  will 
remain  under  Noel  S.  Macneish, 
business  manager  since  1938. 
Mr.  Macneish  was  administra¬ 
tive  assistant  to  Mr.  Howard 
for  several  years  before  being 
made  assistant  publisher  of  the 
Telegram  in  1928.  He  continued 
as  head  of  the  business  office 
after  the  consolidation  of  the 
World  and  the  Sun. 

Mr.  Howard  is  76  years  of 


B.  Wood  Macneish 

editor  sc  publisher 


Objective  Stated 

“It  has  never  been  our  aim 
to  be  all  things  to  all  men. 
On  the  contrary,  our  constant 
objective  has  been  to  appeal 
to  the  responsible  elements  in 
our  citizenship.  Our  editorial 
appeal  has  never  been  limited 
by  economic,  racial  or  religious 
boundaries.  We  have  always 
tried  to  avoid  the  two  common 
sins  of  newspapers  —  talking 
down  to  readers,  or  talking  over 
their  heads.  We  have  never 
made  a  special  pitch  for  the 
‘carriage  trade’  or  the  egg¬ 
heads,  the  beatniks  or  the 
characters  who  mistake  politi¬ 
cal  eccentricities  for  political 
liberalism. 

“We  have  sought  the  support 
of  good  citizens,  and  tried  to 
be  one.  We  have  supported  good 
sportsmanship  in  others  and 
tried  to  practice  it  ourselves. 

for  September  3,  1960 


Roy  W.  Howard  closes  book  as  an  editor. 


We  have  recognized  that  our  public  and  not  the  private  in- 
American  press  enjoys  unusual  terests  of  publishers, 
freedoms  and  privileges  and  “In  the  future,  as  in  the  past, 
have  always  tried  to  remember  these  factors  will  continue  to 
that  these  constitutional  free-  characterize  the  day-by-day  per- 
doms  and  publicly  indorsed  formance  of  the  World-Tele¬ 
privileges  exist  to  serve  the  gram  and  Sun.” 


Gkiv’t  Shuts  Bird’s  Paper 


Rabat 

Morocco’s  oldest  newspaper, 
the  English-language  Tangier 
Gazette,  founded  in  1883,  was 
banned  Aug.  26  by  order  of 
Information  Minister,  Moulay 
Ahmed  Alaoui,  because  its  edi¬ 
tor,  U.  S.  citizen  William  Bird, 
had  criticized  the  government  in 
editorials. 

“Foreign  newspapers  pub¬ 
lished  in  Morocco  have  no  right 
to  criticize  government  policy 
any  more  than  a  guest  should 
criticize  his  host,”  Alaoui  said. 

Two  French-language  dailies. 
Stocks  et  Marches  of  Casa¬ 
blanca,  and  La  Depeche  Maro- 
caine  de  Tanger  of  Tangier, 
were  also  banned. 

Foreign  papers  here  —  7 
dailies  and  30  weeklies,  mostly 
in  French  or  Spanish  with  two 
English  -  language  weeklies  — 
have  only  temporary  permits  to 
operate  which  can  be  withdrawn 
at  the  Information  Minister’s 
discretion  under  the  Moroccan 
Press  Law. 

The  Gazette  is  published  by 
the  British  company  known  as 
Rentistica  S.A.,  owned  by  the 


Crichton-Stuart  family  of  Scot¬ 
land.  Rentistica  has  consider¬ 
able  real  estate  holdings  in  Tan¬ 
gier  city. 

The  two  French  dailies  are 
owned  by  Baron  Charles  de 
Breteuil  who  runs  papers  also 
in  West  Africa. 

Stocks  et  Marches  was  banned 
because  it  questioned  a  state¬ 
ment  by  the  Minister  of  Econ¬ 
omy  that  a  certain  special  tax 
would  be  only  temporary.  The 
paper  opined  that  it  would 
“probably  become  permanent.” 

The  Gazette  was  banned  for 
what  Alaoui  called  “consistently 
destructive  criticism”  of  the 
authorities’  decision  to  abolish 
Tangier’s  international  status. 

The  bans  follow  a  bitter  cam¬ 
paign  against  the  foreign  press 
here  by  nationalist  papers  in 
Arabic. 

Mr.  Bird,  one-time  New  York 
Times  correspondent  and  pub¬ 
lisher  in  Paris  of  Ernest  Hem¬ 
ingway’s  first  novel,  was  the 
most  outspoken  foreign  editor 
in  Morocco.  He  fearlessly  criti¬ 
cized  officialdom. 
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Furor  Over  Potsdam 
Papers  Subsides 

By  Pat  Munroe 


Washington 

Two  reporters  have  blithely 
ignored  a  large  “Confidential” 
stamp  on  some  State  Depart¬ 
ment  documents  —  and  gotten 
themselves  a  memorable  scoop. 

Furthermore,  State  Depart¬ 
ment  officials  seem  rather  de¬ 
lighted  that  it  happened.  And 
even  Sen.  Mike  Mansfield  (D., 
Mont.),  Senate  Minority  Whip 
who  angrily  demanded  an  inves¬ 
tigation  of  the  incident,  meekly 
told  the  iSenate: 

“I  am  satisfied  that  .  .  .  poli¬ 
tics  did  not  enter  into  the  re¬ 
lease  of  these  papers.” 

The  reporters  are  Fletcher 
Knebel  and  Charles  W.  Bailey 
of  the  Cowles  Publications 
Washington  Bureau.  The  docu¬ 
ments  were  the  highly-explosive 
Potsdam  papers,  which  cover 
activities  at  the  Big  Three  Con¬ 
ference  in  1945  attended  by 
President  Harry  S.  Truman. 

Knebel  and  Bailey  had  been 
given  access  to  the  two  thick 
volumes  (2,000  pages)  of  pa¬ 
pers  last  year  in  the  course  of 
researching  their  book,  “No 
High  Ground.”  They  were  look¬ 
ing  for  information  dealing 
with  the  first  A-bomb  (which 
was  used  shortly  after  the  Con¬ 
ference  ended). 

Initial  clearance  had  been 
given  the  pair  by  State  Depart¬ 
ment  Press  Officer  Lincoln 
White. 

Merely  .4sked  to  See  Them 

Mr.  Knebel  says: 

“Several  reporters  around 
Washington  who’ve  read  our 
book  said,  ‘I  see  you’re  quoting 
from  the  Potsdam  papers.’  I 
thought  surely  some  of  them 
would  go  over  and  insist  on  a 
look  just  for  newspaper  stories. 

“Well,  nobody  did,  so  Chuck 
and  I  decided  earlier  this  month 
(Augrust)  we’d  go  have  a  look 
for  ourselves.  We  didn’t  get  per¬ 
mission  from  White,  merely 
went  to  the  room  in  the  Depart¬ 
ment  where  the  papers  are  kept 
and  asked  to  see  them.  Of 
course,  the  attendants  remem¬ 
bered  us  and  we  were  shown  the 
papers  without  any  question.” 

Then  followed  several  days  of 
hectic  sifting  and  sorting  by 
Knebel  and  Bailey.  Some  new 
material  also  had  been  added 
since  last  year  in  the  form  of 
more  detailed  explanation  by  a 
participant,  the  then  U.  S.  Am¬ 
bassador  to  Russia,  “Chip” 
Bohlen. 


The  Cowles  dailies  splashed 
the  first  of  four  articles  start¬ 
ing  on  Sunday,  Aug.  21. 
Knebel’s  column  “Potomac 
Fever”  runs  in  the  Washington 
Star,  so  simultaneous  release 
also  was  arranged  with  this 
newspaper.  The  Cowles  group 
delayed  letting  AP  pick  up  ex¬ 
cerpts  from  the  series  for  a  cou¬ 
ple  of  days. 

FuriuuH  Reacliun 

Reaction  among  foreign  cor¬ 
respondents  here  (especially  the 
Japanese  and  British)  was  fast 
and  furious.  Reporters  for 
Asahi  Shimbun  and  Osaka 
Shim  bun  have  their  offices  only 
a  few  doors  away  from  the 
Cowles  office.  Result:  even  fat¬ 
ter  play  abroad  than  in  the 
U.  S. 

The  papers  were  especially 
objectionable  to  Senator  Mans¬ 
field  and  other  Democrats  be¬ 
cause  they  portray  President 
Truman  as  having  been  “too 
soft”  on  the  Russians  despite  in¬ 
tense  warnings  from  the  British 
and  some  of  his  own  U.  S.  ad¬ 
visers.  Further  they  show  that 
Mr.  Truman  had  “ignored” 
Japanese  peace  feelers  allegedly 
sent  to  him  via  Josef  Stalin  a 
few  weeks  before  the  A-bomb 
was  dropped. 

Further,  the  documents  con¬ 
tain  words  of  praise  from  Stalin 
for  President  Eisenhower  for 
having  turned  over  to  the  Rus¬ 
sians  some  135,000  German  sol¬ 
diers  trying  to  surrender  to  the 
Americans. 

At  any  rate.  Senator  Mans¬ 
field  questioned  whether  the  re¬ 
lease  of  the  papers  so  close  be¬ 
fore  the  national  elections  had 
“political  overtones.”  This  was 
especially  true  in  view  of  Secre¬ 
tary  of  State  Herter’s  private 
refusal  to  let  reporters  see  the 
papers  and  his  public  announce¬ 
ment  that  they  would  not  be 
released  until  after  the  election. 

Matter  of  Life  and  Death 

Cowles  Bureau  Chief  Richard 
L.  Wilson  solidly  backed  the  ac¬ 
tivities  of  Knebel  and  Bailey, 
saying: 

“Access  to  material  of  this 
kind  is  a  matter  of  life  and 
death  and  yet  the  State  Depart¬ 
ment  treats  them  (the  papers) 
with  the  Madison  Ave.,  ap¬ 
proach  of  doling  out  just  so 
much  information  to  each 
media.” 

Further,  Mr.  Wilson  pointed 


out  that  a  former  Department 
employee.  Dr.  Herbert  Feis,  also 
had  been  given  access  to  the 
papers  and  that  earlier  this 
year  an  article  by  him  on  the 
subject  was  published  in  For¬ 
eign  Affairs  Quarterly.  A  book 
by  Dr.  Feis  was  published  on 
Aug.  22  entitled:  “War  and 
Peace:  The  Potsdam  Confer¬ 
ence.” 

'fhe  Department’s  position 
that  documents  dealing  with 
such  conferences  should  be  held 
“in  limbo”  until  15  years  after 
the  event  was  attacked  editori¬ 
ally  by  the  Washington  Star, 
which  said: 

“If  the  incident  is  proving 
embarrassing  to  the  State  De¬ 
partment  or  to  the  Democrats 
it  nevertheless  should  serve  as 
a  warning  against  similar  Gov¬ 
ernmental  procrastination  in  re¬ 
leasing  factual  material  on  his¬ 
toric  events.” 

Reporters  in  the  Press  Build¬ 
ing  were  recalling  an  amusing 
incident  several  years  ago  when 
the  papers  on  the  Yalta  Con¬ 
ference  were  delivered  to  the 
New  York  Times  by  Assistant 
Secretary  of  State  Carl  Mc- 
Cardle. 

One  eager-beaver  correspond¬ 
ent  had  a  sign  on  his  door  say¬ 
ing:  “Am  working  against  dead¬ 
line,  come  back  in  an  hour.” 

This  sign  came  down  perma¬ 
nently  after  another  one  had 
been  put  on  his  door  by  a  wag 
saying: 

“Came  by  with  Potsdam  pa¬ 
pers.  Sorry  you  were  too  busy 
to  see  me.  (signed)  Carl  Mc- 
Cardle.” 

State  Department  officials  re¬ 
called  that  when  the  Yalta  pa¬ 
pers  were  about  to  be  published, 
the  Times  demanded  time  to  set 
type  on  the  whole  batch,  and 
got  it,  then  broke  the  release 
date  by  a  few  days.  After  much 
scurrying  in  State  Department 
offices,  excerpts  were  ready  be¬ 
fore  the  Times  reached  the 
street.  By  electroplating,  the 
Chicago  Tribune,  then  under  a 
printers’  strike,  beat  the  Times 
by  minutes. 

Reporters  reminded  them¬ 
selves  that  Potsdam  was  15 
years  ago.  The  Versailles  docu¬ 
ments,  by  contrast,  were  not  re¬ 
leased  by  the  State  Department 
until  1945. 

• 

Philip  Sanders  Dies 

Wausau,  Wis. 

Philip  J.  Sanders,  49,  man¬ 
aging  editor  of  the  Wausau 
Record-Herald,  died  Aug.  27, 
after  suffering  a  series  of  heart 
attacks.  He  had  been  with  the 
paper  since  1934.  His  father,  the 
late  John  G.  Sanders,  was  man¬ 
aging  editor  prior  to  1937,  A 
brother,  Paul  Sanders,  is  world 
editor  of  AP  in  New  York. 
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Parnas  Heads 

Kelly-Smith 

ResearchUnit 
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Harry  Parnas,  formerly  medii 
director  of  Doyle  Dane  Ben- 
bach  Inc.,  and  prior  fo  that  vi«. 
president  and  media  <lirector(rf 
Cecil  &  Presbrey,  Inc.,  wu 
named  this  week  to  direct  Kelly- 
Smith  Company’s  newly-fornri 
sales  development  research  de 
partment. 

Mr.  Parnas  has  also  been  i 
consultant  to  media  propertw 
and  brings  a  wealth  of  experi¬ 
ence  from  both  sides  of  tk 
media  picture. 

Seek  New  Busineee 

Through  original  researck 
and  the  development  of  frak 
approaches  to  the  sales  pwfc- 
lems  of  advertisers,  Kelly-Smith 
will  seek  to  develop  new  busine* 
for  the  newspapers  it  represeati, 
as  well  as  to  increase  volume  of 
current  advertisers. 
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'The  company  maintains  om 
of  the  most  complete  media  asf 
market  research  libraries  in  tk 
business,  employing  two  M 
time  professional  librariaii 
which  will  be  available  to  tk 
new  sales  development  research 
group. 

• 

Pension  Payments 
For  Telegraphers 

United  Press  Intematioiui 
and  the  Commercial  Tek 
graphers’  Union  have  accepted 
an  arbitrator’s  award  for  a  nei 
two-year  contract.  It  provides 
$3  per  week  per  man,  effectm 
Feb.  1,  1960,  to  be  paid  intoi 
pension  fund ;  an  additional  S 
on  Feb.  1,  1961,  with  $1  goiM 
to  the  pension  fund  and  $2  to 
the  wage  scale.  Base  wages  for 
operators  now  range  froa 
$119.50  to  $137.  The  company » 
to  start  paying  an  additiomi 
$4  per  week  per  man  into 
pension  fund  with  the  signini 
of  the  contract. 
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K.  R.  Wilson 


Chics® 

Kenneth  R.  Wilson,  speda 
operations  assistant  to  the  dr- 
culation  director  of  the  CHeat* 
Tribune,  died  in  Evanston  Hoe 
pital,  Aug.  26.  Mr.  Wilson  joi^ 
the  'Tribune  in  1942  after  havinf 
been  Chicago  area  manager  for 
the  Maytag  Corp.  He  served  « 
manager  of  the  Tribune  oer 
chandising  and  sales 
ment  department  until 
when  he  was  transferred  to  w 
circulation  department. 
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UFATIIVC  THE  TAX  MAN 


th  I  Gordon  Sinclair  Will 
JniiiRest  on  His  Dividends 


ly  medii 
le  B«n- 
hat  vitt- 
rector  (i 


By  Bruce  Levelt 

Canadiun  Pms  Staff 


>  been  i 
ropertitt 
f  experi- 
of  tk 


EXECUTIVE  NAMED — David  Lindsay  Jr.,  canter,  editor  of  tba  Sarasota 
(Ra.)  Herald-Tribune,  and  John  Hoqg,  left,  managing  editor,  go  over 
an  area  map  with  Walter  Powers,  newly  appointed  associate  editor  who 
will  handle  special  assignments  and  ^itorials.  Mr.  Powers  has  been 
with  the  Tampa  Tribune. 


ness.  tne  v/dl.. 

What  did  Gordon  Sinclair  do  “I’m  getting  tired  of  sitting 
to  make  the  editor  notice  him  m  a  radio  station  and  scalping 
when  he  broke  in  at  the  Toronto  other  people’s  work.  It  cp  get  legendary. 

Slot  nearly  40  years  ago?  pretty  frustrating,  wanting  to  “My  most  gratifying  assign- 
He  faked  a  picture  to  go  with  get  out  and  cover  something  ment  was  my  first  trip  to  India, 

a  tearful  monkey  feature  he  again.”  It  seemed  too  good  to  be  true, 

had  written.  .4nd  he  got  caught.  Television?  Gordon  Sinclair  They  told  me  to  go  and  write 

will  be  back  next  fall  as  the  about  anything  I  wanted.” 
Monkey  Business  grouchy  end  man  on  the  panel 

Some  people  say  Mr.  Sinclair,  ®how  “Front  Page  Challenge.”  Trip  to  India 

born  next  to  Toronto’s  River-  “I’m  the  only  member  of  the  The  Star  gave  him  a  ticket 

dale  Zoo,  has  been  engaged  in  performing  or  technical  crews  to  Bombay  and  a  letter  of  credit 

monkey  business  ever  since.  "'^ho  has  never  missed  one  of  the  for  $5,000.  He  went  around  the 
In  any  case,  Gordon  Sinclair  broadcasts  since  the  show  world,  was  gone  seven  months, 
won  notice  on  the  Toronto  Star  and  gave  the  Star  about  $750 

-  “where  I  was  fired  11  times  “Miserable  Period” 

and  hired  back  10  ”  Mrs.  Sinclair  doesn  t  quite 

Now  60,  the  controversial  ra-  frustration  is  only  one  agree  with  her  husband’s  pic- 

dio  broad;aster,  columnist,  au-  of  the  reasons  be^nd  the  Sm-  ture  of  himse  f  as  an  over- 

thor,  television  panelist  and,  slow-do^.  He  has  been  worked,  hustling  newspaper 

above  all,  reporter,  is  moving  frustrated  before:  man. 

into  semi-retirement  “I  spent  a  miserable  period  as  She  describes  him  as  lazy, 

.a  sports  columnist.  I  was  the  egotistical  and  extravagant.  She 
“1  m  going  to  decrease  my  out-  „  points  ^ut  that  he  seldom  owns 

pot,  he  said.  And  in  symbolic  jj.  .  gej-yoH  as  the  Star’s  lower  than  three  automobiles  — 

Sinclair  style,  he  spoke  the  *  ^  *  ii  u  two  exnensive  foreiirn  iobs  and 

n.»io  women’s  editor  still  makes  him  ^^o  expensive  loreign  joos  ana 

words  into  a  dead  microphone  sI.„jj__  a  domestic  product  at  the  mo- 

among  the  ghosts  of  an  all-hut-  ‘  ment 

disused  radio  studio.  Mr.  Sinclair,  about  as  close  '  ... 

to  becoming  a  capitalist  as  any  dresses  as  though  trying 

Wrote  TV  (kilumn  working  newspaper  man  ever  next  year’s  fashions  and 

H.  granted  the  interview,  to  S'*®’  aTnlton^^**’  “ 

explain  the  reasons  behind  his  “I  don’t  have  to  work  at  all.”  o-  i  •  j  i  u  u 

move,  in  old  studio  one  at  Ra-  He  owns  an  interest  in  three 
dk)  Station  CFRB,  of  which  he  radio  stations  -  CFRB,  one  at 

owns  a  substantial  portion.  Midland,  Ont.,  and  one  at  Pointe  tonality,  but  believes  he  has 

Heavy,  dusty,  plush  drapes  Claire,  Que.,  which  is  run  by  ^ 

bong  to  one  side  and  the  life-  on®  of  this  three  sons. 

less  microphone  hung  before  his  “I  won’t  say  how  much  I  * 

face  from  a  boom.  earned,  but  last  year  I  paid  $26,-  Named  Seminar  Man 

As  he  spoke,  he  leaned  more  349  in  income  tax  —  in  install-  Chicagc 

ad  more  toward  the  micro-  ments.”  Grandon,  publishei 

,  This  year  he  says,  he  has  t^e  Sterling  (Ill.)  Gazette 
‘I  never  really  enjoyed  writ-  been  paying  $202  in  income  tax  named  as  Seminal 
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•THIS  IS  HEAVEN’ 


Boston’s  Benevolent 


Night  Owl  Speaking.. 


By  Guy  LivingHton 


Boston. 

“This  is  heaven,”  the  slightly 
rasping  voice  said  into  the  tele¬ 
phone. 

This  was  George  Clarke  giv¬ 
ing  his  standard  greeting  to 
all  telephone  conversations,  the 
meaning  of  which  has  long  been 
lost,  even  to  himself,  but  which 
has  been  open  to  speculation 
by  many  others. 

As  an  “angel,”  George  is  far 
from  cheinibic.  Rather,  he  re¬ 
sembles  a  benevolent  owl  —  a 
night  owl  preferably.  A  stocky 
man  of  medium  build  with  a 
bent  beak  and  large  horn¬ 
rimmed  glasses,  one  would  not 
be  too  surprised  if  his  first 
utterance  was  a  solemn,  hooted, 
“whooo.” 


George  was  among  those  kicked 
out  of  school. 


A  Mere  Mention 


With  no  particular  profes¬ 
sion  or  talent  —  that  he  knew 
of  —  George  returned  to  Chi¬ 
cago  and  applied  for  a  job  with 
the  Chicago  Herald.  He  was 
called  in  sooner  than  expected, 
and  for  a  while,  he  wasn’t  cer¬ 
tain  he  wanted  the  job.  The  old 
steamer,  Eastland,  had  sunk  in 
the  Chicago  River  with  1,200 
persons  aboard.  George’s  first 
assignment  was  the  grisly  and 
heart  rendering  chore  of  check¬ 
ing  the  identification  of  some 
812  bodies  in  the  morgue.  Al¬ 
though  this  was  45  years  ago, 
it’s  still  a  vivid  memory  to  him. 

“I  finally  got  through  it  — 
between  bouts  of  being  violently 
sick,”  he  said. 


George  Clarke,  Boston  Daily  Record  columnist;  Denise  Darcal,  mevii 
star  and  stage  and  night  club  performer;  and  author,  Guy  Livingstot, 
engaging  in  an  interview  session  at  a  Boston  nightclub. 


Boston’s  noted  man-about- 
town,  he  has  brought  a  vicari¬ 
ous  thrill  to  thousands  through 
his  widely  read,  six-day-a-week 
column  in  the  Boston  Daily  Rec¬ 
ord,  “Around  Boston.”  Here,  he 
writes  with  a  deft  and  light 
touch  of  the  great,  the  near 
great,  and  the  never-to-be.  A 
mention  in  Clarke’s  column, 
while  no  positive  guarantee  of 
instant  success,  is  sufficient 
unto  itself  to  give  added  stature 
to  the  fledgling  performer.  And 
through  the  years,  George  has 
given  a  helping  hand  to  many 
kids  new  in  the  business.  Some¬ 
times,  his  advice  has  been  for 
them  to  get  out  of  it,  advice  for 
which  he  has  been  sincerely 
thanked. 


This  clinched  his  position 
there  and  he  worked  with  blos¬ 
soming  movie  critic  Louella 
Parsons  and  columnists  J.  P. 
McEvoy  and  Jack  Lait. 


Out  uf  ('.hicago 


While  not  a  “character,”  in 
many  ways,  he’s  definitely  a 
rebel. 


Bom  in  Chicago  65  years  ago 
of  financially  comfortable  par¬ 
ents,  he  attended  private  schools 
and  the  University  of  Notre 
Dame  where  he  played  intra¬ 
mural  football  on  the  same  team 
with  the  famed  Dutch  Ber¬ 
man’s  brother.  Although  com¬ 
paratively  small,  George  was 
known  as  a  “hard-nose”  player 
who  was  always  driving.  Actu¬ 
ally,  his  nose  wasn’t  as  hard  as 
he  thought  and  its  present  “Dick 
Tracy”  shape  is  due  to  a  tackle 
he  didn’t  quite  make  in  one  of 
the  gfames.  His  formal  education 
came  to  an  abmpt  end  when  he 
and  hundreds  of  others  cele¬ 
brated  a  baseball  victory  over 
the  University  of  Arkansas  a 
trifle  too  enthusiastically. 


Later,  he  switched  to  the 
Chicago  Evening  Post  and  then 
to  the  Chicago  Tribune.  But  he 
was  too  young  to  stay  in  any 
spot  too  long  and  he  headed 
south  where  he  worked  as  a 
reporter  on  the  New  Orleans 
American,  a  newspaper  started 
by  printers.  This  job  eventually 
folded  and  George  started  his 
own  newspaper,  a  sporting 
sheet  called  the  New  Orleans 
Telegraph  which  lasted  just 
long  enough  for  him  to  lose 
money  he  couldn’t  afford. 

The  wanderlust  took  over  and 
he  gravitated  back  to  Chicago 
and  later  moved  to  California 
—  for  no  apparent  reason.  With 
America’s  entry  into  World 
War  I,  George  found  himself 
drafted  and  stationed  in  Camp 
Jackson,  Columbia,  S.  C. 


then  and  Chicago  in  the  Roar¬ 
ing  Twenties  was  really  roar¬ 
ing.  Many  of  the  newspaper 
stories  of  the  day  were  con¬ 
cerned  with  the  death  of  the 
mobsters.  “Booze,  broads  and 
bump-offs”  made  the  news, 
George  recalls.  This  was  one 
of  the  most  colorful  eras  in 
American  history,  journalisti¬ 
cally  speaking,  he  notes,  and 
this  was  the  era  in  which  George 
really  started  making  a  name 
for  himself  in  the  business. 


up  with  Miss  Barry  marryinf 
Barrj’more. 

One  of  his  first  projects  wu 
to  liven  up  the  tabloid  Mirror 
with  “sex,  sin  and  sensational¬ 
ism.”  CORRUPTION  always 
made  Page  One  with  SEX  oi 
Page  Two,  he  recalled.  “Giw 
people  enough  of  both  and  it 
doesn’t  matter  too  much  what 
follows.  They’re  hooked,  wu 
the  basic  idea.” 


By  1927,  he  had  had  it  as  far 
as  Chicago  was  concerned  and, 
as  with  many  other  newspaper 
men,  looked  to  New  York  as 
Mecca.  Lindbergh  made  his 
flight  to  Paris  that  year  and  be¬ 
came  the  world’s  darling.  George 
didn’t  plan  anything  quite  as 
dramatic,  but  he  reasoned 
that  “if  Lindbergh  can  make  it 
to  Paris,  I  should  be  able  to 
make  it  to  New  York.” 


The  first  of  his  three  mar- 
inages  had  failed  and  George 
felt  no  particular  reason  for 
remaining  in  Chicago.  His  wife 
was  Follies  Girl  Courtney 
Sands,  whose  real  name  was 
Bonnie  Symmes. 


Quiet  Arrival  in  New  York 


“And  not  a  single  Boche  ever 
made  it  to  South  Carolina  when 
I  was  there,”  he  said. 

After  “saving”  South  Caro¬ 
lina,  George  returned  to  Chi¬ 
cago  in  1919  where  he  worked 
for  the  Chicago  City  News  Bu¬ 
reau  and  later  for  the  Herald 
Examiner  as  a  rewrite  man. 
Here,  he  met  Walter  Howie  and 
worked  beside  rewrite  man 
Charles  MacArthur  and  Jack 
Malloy. 

The  unworkable  Prohibition 
“experiment”  was  in  full  swing 


His  arrival  in  New  York  re¬ 
ceived  the  barest  minimum  of 
fanfare  and,  in  those  days  of 
wandering  newsmen,  he  soon 
connected  on  the  New  York 
American  as  a  rewrite  man.  He 
remained  there  for  a  year  and 
switched  to  the  New  York  Mir¬ 
ror  where  Walter  Howie,  who 
also  had  left  Chicago,  was  man¬ 
aging  editor. 

As  city  editor,  he  master¬ 
minded  the  Elaine  Barry-John 
Barrymore  transcontinental 
chase  which  eventually  wound 

EDITOR  8C  PUB 


This  was  the  gimmick  to  boost 
readership,  but  when  the  pjod 
story  broke,  there  was  no  room 
for  anything  but  good  report¬ 
ing,  he  .said.  The  major  story 
of  the  day  was  the  Lindberyji 
kidnapping  and  George  quickly 
organized  a  separate  desk,  com¬ 
posed  of  some  of  the  paper’s 
best  leppnen  and  rewritemen  to 
handle  the  story.  This  “Lind¬ 
bergh  Section”  worked  18  houn 
daily  throughout  the  case.  For 
George,  it  was  that  many  houn 
and  more,  seven  days  a  week 
for  more  than  18  months. 

He  traveled  the  country  track 
ing  down  leads,  most  of  than 
false,  looking  for  the  story  that 
would  help  in  the  case  —  to 
say  nothing  of  making  a  good 
news  story. 

One  of  the  leads  was  that  A1 
Capone,  whom  George  had  ma 
before  in  his  old  Chicago  days, 
had  offered  to  negotiate  with 
the  kidnappers.  The  fact  that 
A1  was  then  awaiting  trial  on 
income  tax  evasion  mig^t  haw 
had  something  to  do  with  his 
warm-heartedness.  George’s 
story  that  “Capone  Bargains 
For  Lindy”  sold  50,000  extra 
papers  that  day.  Publisher  Ar¬ 
thur  Brisbane  went  to  Chicago 
to  see  “Altruistic  Al”  and  re¬ 
ported  that  Capone  had,  indeed, 
raised  some  $250,000.  But,  sc 
(Continued  on  page  621 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Kentucky  Kings’  Hold  ‘Court’  on  Media  Role 


First  phase  of  Brown  & 
illiamson  Tobacco  Corp.’s  in- 
ductory  campaign  for  Ken- 
;eky  Kings  all-tobacco  filter 
Ticigaret,  which  broke  June  27 
.th  two-color  and  black  ads  in 
9  newspapers  (E&P,  July  2, 
.-e  22),  ended  last  week  and 
»  moves  into  an  “evaluation 
!  media"  phase. 

Network  and  spot  TV  shared 
h  newspapers  a  budget  esti- 
.iied  at  between  $5,000,000  and 
IKK), 000,  Bus  ads  in  New  York 
i  radio  announcements  were 
-I  used.  Magazines  were  not 
-  .^iuled  for  Kentucky  Kings’ 
•r,«luiLory  period  because  “it 
kks  too  long  to  get  the  ads 


Six  (xdor  .4ds 

.Recording  to  John  W.  Bur- 
.ri,  vicepresident  in  charge 
f  advertising  for  Brown  & 
;!!:imson  in  Louisville,  Ky., 
l-'tucky  Kings  opened  up  the 
•:oductor>-  campaign  (via  Ted 
’  rs  &  iCo.)  with  a  series  of 
■  \  different  ROP  color  ads 
dnf  from  1,760  lines  to  full 


pages  in  both  dailies  and  Sun¬ 
day  supplements. 

Mr.  Burgard  said  the  schedule 
included  “every  major  news¬ 
paper  in  the  50  states  that  of¬ 
fered  ROP  color  and  whose  rates 
per  thousand  were  not  out  of 
line.” 

He  would  not  define  what  he 
considered  “out  of  line.” 

“In  view  of  our  experience 
with  the  Kentucky  Kings  ROP 
color  campaign,  we  are  ana¬ 
lyzing  costs  of  two-color  ROP 
as  they  compare  with  TV,  which 
we  have  been  using  heavily,  to 
see  if  it  would  be  economical  to 
give  ROP  more  of  our  adver¬ 
tising  budget,”  Mr.  Burgard 
told  Editor  &  Publisher. 

Pointing  out  that  it  was  im¬ 
possible  to  isolate  sales  effects 
of  any  single  media,  he  added: 

(k>lor  Had  Impart 

“Certainly  the  recent  Ken¬ 
tucky  Kings  ROP  color  cam- 
paigrn  had  a  definite  impact  and 
contributed  to  the  generally 
favorable  sales  reaction.  This 
is  documented  by  comments  from 


now-afujermade 


B&W’s  own  salesmen  in  the 
field  and  from  the  public,”  Mr. 
Burg^ard  said. 

“ROP  color  newspaper  ad¬ 
vertising  is  still  a  new  and 
unique  advertising  tool.  In  the 
markets  where  it  is  not  avail¬ 
able  it  is  impossible  to  achieve 
the  same  effects  by  using  Sunday 


supplements.  It  is  also  different 
from  using  color  in  magazines. 
Use  of  color  in  magazines  or 
use  of  color  in  newspaper  supple¬ 
ments  should  not  be  considered 
as  an  equal  replacement  for 
ROP  color.” 

Mr.  Burgard  said  that  while 
he  was  “favorably  disposed”  to 
the  medium,  “projecting  and  pre¬ 
paring  a  budget  for  this  type  of 
advertising  becomes  very  in¬ 
volved  because  of  the  fact  that 
newspapers  generally  have  not 
yet  standardized  the  minimum 
amount  of  space  they  will  accept 
from  advertisers  using  color.” 

He  also  voiced  objections  to 
the  “variation  from  paper  to 
paper  in  premium  charges.” 

Uke«  C-I-D  Plan 

Mr.  Burgard  said  he  has 
signed  a  contract  with  the 
Louisville  (Ky.)  Courier- Journal 
under  its  Continuity-Impact-Dis¬ 
count  (C-I-D)  Plan.  He  said  he 
thinks  highly  of  it,  but  is  sty¬ 
mied  when  he  comes  to  put  it  to 
use  because  so  few  other  news- 
(Continued  on  page  24) 
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Gribbin  Marks  25th  Anniversary  at  Y&R 


By  Philip  N.  Schuyler 

Next  month,  George  Homer 
'  iiiin  will  round-out  25  years 

■  Young  &  Rubicam,  Inc.,  two 
them  as  president  of  the 

that  ranks  No.  1  in  the 
"’■ment  of  newspaper  adver- 

“Grib,”  as  his  friends  know 
s,  attributes  Y&R’s  steady 
Kth  in  the  agency  field  to 
e  preparation  and  placement 

■  “good  advertising,” 

Maintaining  the  high  quality 

■  clients’  advertising,  Mr. 
ii’oin  said,  is  what  he  con- 

one  of  his  primary  func- 
is  as  president.  Every  week 
Jers  come  to  his  office  con- 

■  ‘  fig  all  advertising  prepared 
“It  week  by  the  ag^ency.  He 

over  all  of  it  carefully, 
•en  thou^  he  may  have  been 
^::ulted  previously  about  some 
‘ ‘t-  If  there  is  something  he 
1^®  t  like,  he  immediately  gets 
touch  with  the  executive  di- 
OITOR  ac  PUBLISHER 


municate  the  story  to  be  told  to 
the  largest  possible  number  of 


rectly  responsible  and  discusses 
it  with  him. 

Well-Played  ‘Record’ 

As  for  the  medium  in  which 
the  advertisements  are  sched¬ 
uled  to  appear,  Mr.  Gribbin  puts 
the  needle  down  on  that  record 
cut  so  long  ago  and  played  regu¬ 
larly  at  Y&R  that  goes: 

“We  believe  that  no  particu¬ 
lar  medium  is  better  than  any 
other  medium  for  advertising 
per  se.  There  are  differences  in 
advertising  problems,  and  these 
differences  dictate  choice  of  me¬ 
dia.  We  like  to  think  that  sup¬ 
ported  by  research  and  experi¬ 
enced  judgment  we  can  select 
the  m^ia  best  suited  to  com- 


G«or9«  Hemar  Gribbin 
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prospects  at  the  lowest  possible 
cost.” 

To  Mr.  Gribbin  an  advertis¬ 
ing  agency  is  not,  nor  should  it 
be,  the  lengthened  shadow  of 
any  one  man  or  small  group  of 
men.  As  an  example,  he  sug¬ 
gested  that  Y&R’s  definition  of 
“good  advertising”  was  prob¬ 
ably  not  written  by  one  man, 
but  grew  out  of  a  group  meet¬ 
ing. 

“Y&R  is  at  this  moment  the 
aggregate  background  experi¬ 
ence  and  talents  of  some  2700 
people,”  he  said.  “The  strength 
of  this  agency  comes  from  these 
people  thinking  and  acting  to¬ 
ward  a  conunon  purpose. 

“We  firmly  believe  that  the 
individual,  while  keeping  his  in¬ 
dividuality,  must  at  the  same 
time  be  big  and  mature  enough 
to  work  with  a  group.  Each  one 
in  a  group  must  be  willing  to 
see  that  sometimes  someone  else 
may  have  a  better  idea,  or  better 
answers  to  a  problem  may  come 

{Continued  on  page  24) 
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I  AD -lines 

a 

I  By  Robert  B.  McIntyre 

Do  you  believe  that  local  media 
selection  is  best  made  with  or 
without  the  aid  of  food  brokers? 
Are  food  brokers  generally  in  a 
better  position  than  principals  to 
get  more  /oca/  media  value? 

*  *  * 

These  are  only  two  of  15  ques¬ 
tions  asked  in  a  survey  just  com¬ 
pleted  by  the  National  Food 
Brokers  Association  in  which 
more  than  1,000  food  brokers 
have  “spoken  their  minds”  on 
food  industry  advertising  and  pro¬ 
motion  practices. 

Data  is  now  being  analyzed  by 
NFBA’s  ad  agency,  Ketchum. 
MacLeod  &  Grove,  Inc.  Results 
will  be  released  during  the  fall 
and  winter  and  should  prove  most 
interesting. 

*  *  * 

It's  no  secret  that  relations  be¬ 
tween  ad  agencies  and  food 
brokers  have  sometimes  been  un¬ 
happy,  if  not  strained. 

NFBA  President  Watson  Rog¬ 
ers  feels  the  survey  will  get  to 
the  roots  of  complaints  and  pro¬ 
vide  solutions  for  probems  which 
have  been  troublesome  for  agen¬ 
cies,  brokers,  and  advertisers. 

The  questionnaire  asked  for 
facts  and  opinions  primarily  on 
ad  agency  practices,  with  em¬ 
phasis  on  such  problems  as  locali¬ 
zation  of  advertising  and  in-store 
promotions;  usefulness  of  display 
materials;  lead-time  on  drives. 

Mr.  Rogers  said  that  the  num¬ 
ber  of  replies  to  the  question¬ 
naire  provide  NFBA  with  con¬ 
firmation  that  advertising,  mer¬ 
chandising,  and  marketing  of 
grocery  products  are  “hot”  sub¬ 
jects  and  that  the  overwhelming 
majority  of  brokers  have  some¬ 
thing  to  say  about  them. 

While  there  have  been  signih- 
can  developments  in  grocery  dis¬ 
tribution  in  the  past  10  years, 
there  have  been  few  improvements 
in  the  working  relationships  be¬ 
tween  the  two  vital  marketing 
forces  —  food  brokers  and  ad 
agencies. 

This  situation  is  indeed  regret- 
able  in  a  field  where  food  brokers 
now  handle  more  than  75%  of 
all  processed  foods  and  grocery 
products  representing  retail  sales 
of  $14  billion  annually. 

*  *  * 

NFBA’s  survey  findings  should 
not  only  point  the  way  for  much- 
needed  improvements  but  provide 
answers  to  questions  on  local  ad¬ 
vertising  media  selection  and  use. 
It  should  prove  of  considerable 
value  to  newspaper  advertising 
executives. 

Keep  your  eye  peeled  for  the 
final  results  of  this  survev. 


Pleasure  Isle 
Credits  Ads 
For  Success 

Boston 

Newspaper  advertising  was 
credited  by  Pleasure  Island  offi¬ 
cials  this  week  for  the  fact  that 
the  $4,000,000  fun  park  has  be¬ 
come  a  smash  success  this  sea¬ 
son. 

Walter  A.  Smith,  president, 
and  Norman  Prescott,  executive 
vicepresident  of  the  new-type 
amusement  and  recreation  spot 
which  went  from  bankruptcy 
last  season  to  top  New  Eng¬ 
land’s  outdoor  business  this 
summer,  said  “The  powerful 
stimulant  of  alerting  New  Eng¬ 
landers  to  the  park’s  new  image 
was  directly  traceable  to  news¬ 
paper  advertising. 

‘Showboat’  Ads 

“Colorful  ‘showboat’  ads  have 
been  used  all  season  and  are 
familiar  to  newspaper  readers 
through  their  drawing  of  a 
small  boy  riding  a  giant  whale.” 

With  50,000  attendance  a 
week,  for  the  first  eight  weeks 
of  its  operation  under  the  pres¬ 
ent  auspices,  the  island  spot  14 
miles  north  of  Boston  in  Wake¬ 
field,  Mass.,  is  the  only  park 
of  this  type  in  the  east  to  be¬ 
come  a  smash  hit,  and  is  second 
only  to  Disneyland,  Mr.  Pres¬ 
cott  said. 

Pleasure  Island  ads  were 
placed  by  Roberts  Advertising 
Agency,  headed  by  Robert  Ca- 
bitt,  who  had  the  ads  executed 
in  “Mondrian”  style.  The  theme 
was:  “Own  Pleasure  Island  For 
A  Day.” 

Budget  Increased 

The  advertising  budget,  which 
started  off  at  the  “modest  $60,- 
000,”  was  increased  to  $75,000, 
and  the  newspaper’s  slice  was 
50%  of  the  media  pie.  Balance 
went  to  radio-TV  spots.  The 
park’s  season  ends  on  Labor 
Day,  but  it  will  keep  open  week¬ 
ends  until  Oct.  16,  with  a  news¬ 
paper  advertising  schedule  still 
in  effect. 

This  year’s  advertising  budget 
was  less  than  one-half  of  last 
year’s  budget.  (Last  year’s 
budget  was  $262,000).  The  ad¬ 
vertising  campaigpi  broke  down 
into  two  phases  —  pre-opening 
and  post-opening,  growing  from 
100-line  ads  to  1,000-line  ads. 

All  ads  were  run  on  newspa¬ 
per  amusement  pages.  Only 
Boston  newspapers  were  used, 
and  the  results  put  the  once 
bankrupt  amusement  park  on 
top  in  the  New  England  out¬ 
door  industry  scene. 


Maidenform  Cuts  TV 
Spots  for  Print 

Maidenform  Bra  Company 
is  drastically  curtailing  its 
spot  TV  program  because 
they  “didn’t  pay  off  as  well 
as  newspapers  and  maga¬ 
zines,”  according  to  Norman 
B.  Norman,  president  of 
Norman,  Craig  &  Kummel, 
Maidenform’s  ad  agency. 

“The  decision  has  abso¬ 
lutely  nothing  to  do  with  the 
subject  of  whether  bra  adver¬ 
tising  should  or  shouldn’t  be 
on  TV.  It  was  strictly  a  me¬ 
dia  evaluation.  We  found  that 
in  most  areas  of  the  country 
TV  spots  didn’t  pay  off  as 
well  as  newspapers  and 
magazines,”  said  Mr.  Nor- 


The  price  policy,  unlike  last 
year’s  where  there  was  a  price 
tag  on  all  rides  inside,  plus  gate 
admission,  and  which  is  the 
policy  followed  in  these  Disney¬ 
land-type  amusement  parks 
around  the  country,  was  ham¬ 
mered  home  to  the  public  in 
amusement  page  ads  in  Boston 
newspapers  for  two  weeks  be¬ 
fore  opening,  and  daily  there¬ 
after. 

The  experience  of  Pleasure 
Island  with  newspaper  adver¬ 
tising  this  year,  however,  indi¬ 
cates  strongly  that  newspaper 
advertising  pulls  stronger  than 
any  other  media. 


U.S.  Steel  Prepares 
HIC  Promotion  Kit 

A  promotion  kit  prepared  by 
Unit^  States  Steel  Corp.  for 
distribution  to  members  of 
Home  Improvement  Council  will 
be  releas^  nationwide  on  Sept. 
6,  it  was  announced  this  week 
by  national  HIC  headquarters. 

The  kit  will  include  publicity 
stories  and  photographs  on  pop¬ 
ular  remodeling  topics  for  local 
media  use,  plus  a  variety  of 
home  improvement  newspaper 
ads  and  ad  components. 

In  addition,  the  kit  will  in¬ 
clude  an  offer  of  a  colorful  15- 
page  booklet  of  home  remodel¬ 
ing  ideas.  This  will  be  given 
free,  in  quantity,  to  HIC  mem¬ 
bers  while  supply  lasts.  Called, 
“What’s  What  In  Home  Mod¬ 
ernization,”  the  booklet  gives 
useful  tips  on  a  variety  of  home 
fix-up  projects.  There  is  room 
on  the  booklet  for  HIC  members 
to  stamp  or  write  in  their  firm 
names. 

Distribution  of  the  kit  will  be 
made  to  approximately  3,000 
building  materials  dealers,  con¬ 
tractors  and  others  doing  home 
improvement  business. 


71%  of  T\ 
Viewers  Can’ 
Spot  Sponso 

Richmonb,  y 

Seventy-one  iiercent  of  a 
adult  respondents  in  TV-view " 
households  could  not  name  ar 
sponsor  or  product  or  even  f.^ 
of  product  in  answer  to 
question  on  sponsor  identific, 
tion,  according  to  the  r. 
search  department  of  the  Rv. 
mond  Times-Dispatch  and  .Vn 
Leader. 

The  results  are  based  on  r  • 
consecutive  semi-annual  surve- 
of  broadcast  audiences  ht? 
from  June  1956  to  June  IMi 
Conducted  by  an  indepence 
research  agency,  these  nine  c 
incidental  telephone  survf 
represent  a  total  of  41,279  - 
fective  calls:  equal  to  near 
one-half  of  all  telephone  hor« 
in  the  metropolitan  Richir:  • 
area. 

In  8,624  households,  the  T 
set  was  on  at  the  tinoe  of : 
telephone  interview.  In  -ac 
case,  the  adult  respondent  »■ 
asked  to  name  either  the  spor> 
of  the  program  or  the  proc.c 
being  advertised. 

For  purposes  of  the  sun  ; 
the  naming  of  any  sponsor 
product  or  even  type  of  prod, 
such  as  “soap,”  whether  cr 
rect  or  not,  was  counted  as  su ' 
sor  identification.  Seventy  ' 
percent  couldn’t  answer  cr 
rectly. 

The  finding  is  even  more  : 
nificant  in  the  light  of  the  fa: 
that  81%  of  these  same  r- 
spondents  were  able  to  iden:.:; 
the  program  on  at  the  time,  a:; 
thus,  presumably,  were  eipc?- 
to  some  commercial  message 
• 

‘'Tliis  Week’  To  Boost 
Advertising  Rates  Sf 

-Advertising  rates  in  Th 
Week  magazine  will  increiseap 
proximately  5%,  effective  wit: 
the  Jan.  1,  1961  issue. 

According  to  the  maganrf 
these  are  the  first  rate  incre*j« 
since  Jan.  4,  1959.  There  v; 
be  no  change  in  existing  spai^ 
and  frequency  discounts. 

On  the  basis  of  This  Wwi 
current  ABC  circulation  of  1' 
359,114,  a  monotone  page 
cost  $3.09  per  thousand  « 
Jan.  1.  The  full-page  ad 
will  cost  $41,300. 

• 

8-Page  Color  SecUw* 

San  Antonio,  Tcu 

The  San  Antonio  Express  io 
News  for  Sunday,  Aug.  ^  '■ 
eluded  an  eight-page  section: 
color  for  Joske’s  of  Texai. 
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RETAIL  SURVEY 


Contest  Aims  to  Renew 
Faith  in  Furniture  Ads 


Chicago 

As  part  of  a  national  effort 
“to  restore  the  confidence  of  the 
public  in  newspaper  furniture 
advertising,”  the  Mahogany  As¬ 
sociation,  Inc.,  is  asking  furni¬ 
ture  manufacturers  to  submit 
their  newspaper  ads  in  an  “un¬ 
usual  competition  in  keeping 
with  the  high  calibre  of  those 
invited  to  participate.” 

According  to  Teel  Williams, 
executive  director  of  the  associa¬ 
tion,  ads  must  be  for  genuine 
mahogany  furniture  and  must 
have  been  published  between 
January  to  December  15,  1960. 
Entries  must  be  mounted  on 
black  cardboard  and  will  be  ac¬ 
cepted  up  to  Dec.  15. 

“If  rigid  policy  rules  forbid 
a  company  becoming  a  contest¬ 
ant,”  Mr.  Williams  said,  “they 
are  asked  to  submit  their  ads 
purely  for  display  in  order  that 
the  over-all  exhibit  can  be  a 
magnificently  impressive  ex¬ 
ample  to  the  furniture  industry 
and  to  the  whole  great  news¬ 


paper  and  advertising  fratern¬ 
ities.” 

Proposed  criteria  and  guides 
to  judging  the  contest  have  been 
set  up  by  Budd  Gore,  assistant 
general  manager  of  the  Chicago 
Daily  News  and  chairman  of  the 
judgres.  Winners  will  be  an¬ 
nounced  Jan.  9  at  an  “Evening 
of  Awards”  banquet  and  ball  in 
the  Grand  Ballroom  of  the 
Palmer  House.  Actual  awards 
will  be  at  a  later  date  in  the 
“home  town”  of  the  winner. 

Mr.  Williams  said  that  some 
members  have  balked  at  enter¬ 
ing  the  competition  on  the 
grounds  that  they  will  not  do 
special  mahogany  furniture  ads 
just  to  win  a  competition  or  to 
make  a  big  display. 

“We  definitely  do  not  ask 
this,”  Mr.  Williams  said.  “No 
store  was  invited  to  participate 
that  did  not  have  from  at  least 
one  to  a  dozen  new  mahogany 
lines  of  the  greatest  manufac¬ 
turers,  ‘done  up  brown’  in  the 
highest  fashion  designs  and 
finishes. 


Are  you  publishing 
in  a  good  test  market? 
Remember— 


Men  who  determine  where  and 
when  to  introduce  new  products 
read  The  Wall  Street  Journal 
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“If  it  has  not  been,  or  is  not 
now,  good  business  for  stores 
to  exploit  mahogany  in  their 
regular  merchandising  program, 
why  then  we  cannot  expect  them 
to  do  so.  But  we  do  not  apolo¬ 
gize  for  suggesting  that  mahog¬ 
any  can  be  top  'public  relations,’ 
and  most  appropriately  used  to 
create  a  new  image  of  integrity 
and  good  taste  in  the  public 
mind. 

“And  this,”  Mr.  Williams  con¬ 
cluded,  “is  necessary  to  restore 
confidence  in  the  retail  adver¬ 
tising  of  furniture  and  in  the 
institutions  that  sell  it.” 

Additional  information  on  this 
contest  may  be  obtained  by 
writing  Mr.  Williams  at  the 
Mahogany  Association,  Inc.,  666 
North  Lake  Shore  Drive,  Chi¬ 
cago  11,  Ill. 

Grocery  Manufacturers 
Form  Ad  Committee 

Establishment  of  the  GMA 
Adv'ertising  Committee  has  been 
announced  by  Paul  S.  Willis, 
president.  Grocery  Manufac¬ 
turers  of  America,  Inc.,  New 
York.  Purpose:  To  counsel  with 
the  GMA  president  on  adver¬ 
tising  matters,  to  provide  an 
opportunity  for  ad  executives  of 
member  companies  to  exchange 
ideas  and  experiences,  and  to 
render  services  to  the  GMA 
membership  in  numerous  adver¬ 
tising  areas  especially  applicable 
to  the  food  and  grocery  industry. 

“Advertising  is  of  course  of 
tremendous  importance  to  the 
food  industry,”  Mr.  Willis  said, 
“and,  in  total,  grrocery  manufac¬ 
turers  invest  more  in  adver¬ 
tising  each  year  than  any  other 
industry.  Of  the  top  50  national 
advertisers  in  America,  28  are 
GMA  members;  and  of  the  top 
100,  half  are  GMA  members.” 

The  advertising  committee 
named  Ray  Weber,  advertising 
director  of  Swift  &  Company  as 
its  chairman.  Harry  Schroeter, 
director  of  the  general  adver¬ 
tising  department  of  National 
Biscuit  Company,  was  named 
vice-chairman. 

Members  of  the  new  commit¬ 
tee  are: 

Ed  Barrett,  assistant  vice- 
president  in  charge  of  market¬ 
ing,  Standard  Brands  Inc.;  Rex 
M.  Budd,  director  of  advertising, 
Campbell  Soup  Company;  Rob¬ 
ert  A.  Davis,  general  adver¬ 
tising  manager,  Kraft  Foods; 
Edwin  W.  Ebel,  vicepresident 
advertising  services.  General 
Foods  Corp.;  Victor  Elting,  Jr., 
vicepresident,  Quaker  Oats  Com¬ 
pany;  James  S.  Fish,  vicepresi¬ 
dent  director  of  advertising. 
General  Mills,  Inc.  (Mr.  Fish 
is  also  president  of  the  Adver¬ 
tising  Federation  of  America) ; 
R.  F.  Goebel,  advertising  man- 
,  ager.  Nestle  Company,  Inc.; 
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W.  P.  Peterson,  director  of 
keting,  Pillsbury  Cowipnj' 
Henry  Schachte,  executive  vit*! 
president.  Lever  Brothera  Co*, 
pany;  R.  P.  Taylor,  geneni 
manager,  marketing  divisioii 
H.  J.  Heinz  Company. 

Grocery  Store  Study 
Covers  300  Items 

“What  the  Public  Spendt  Ibr 
Grocery  Store  Products,”  ijft 
annual  marketing  .study  conr- 
ing  more  than  300  {mpular  itaa 
that  people  buy  in  grotoj 
stores,  has  just  been  issued  bj 
Food  Topics,  Food  Field  Rt. 
porter  magazine. 

Analysis  shows  for  a  compsn- 
tive  three-year  period  the  vsh* 
of  total  domestic  consumptioB, 
amount  spent  in  grocery  stow, 
percent  of  each  item  to  total 
grocery  sales,  and  percent  d 
grocery  to  total  consumption. 

Discount  Drug  Co. 
Offers  Rain  Check 

CHIClfiO 

Opening  of  Chicago’s  fiis 
discount  drug  store  was  aa- 
nounced  recently  through  a  fall 
page  advertisement  in  the  Cb 
cago  Tribune. 

The  new  store  is  a  self-servia, 
check-out  type  outlet,  operstei 
by  Dart  Drug  Stores,  whki 
originally  began  operations  ii 
Washington,  D.  C.  as  a  pun 
discount  operation,  handlii; 
only  drugs  and  prescriptioitt. 
The  firm  announced  that  it  plau 
eventually  to  operate  eij^t  to 
10  outlets  in  the  Chicago  am 

Dart’s  grand  opening  ad  b- 
eluded  a  list  of  prices  for  nearly 
300  drug  items,  and  invited 
Tribune  readers  to  check  the 
list  of  items  and  compare  prim 
Also  included  in  the  ad  was  i 
“rain  check”  announcemeit 
promising  readers  that  “if  any 
item  listed  in  this  ad  is  sold  oat 
during  the  period  of  this  sale, » 
rain  check  will  be  given  to  any 
person  to  purchase  that  item 
listed  at  the  price  in  this  ad  u 
soon  as  that  item  is  replenished’ 

Natl.  Restaurant  Monlh 
Broadside  Offers  Ideas 

CHICAfiO 

National  Restaurant  Associa- 
'  tion  has  just  issued  six-psp 
Restaurant  Month  broadside  to 
15,000  restaurant  operations 
'  use  in  October. 

1  “We  hope  the  broadside  will 
^  give  advertising  managers  of 
newspapers  and  radio-TV  sts- 
.  tions  ideas  for  selling  space  « 
,  time  to  the  restaurant  men  in 
I  their  localities,  and  encournr 
.  the  one  basic  idea  that  wb 
;  benefit  all — ‘eating  out',”  sw 
■  Donald  Greeneway,  executhe 
;  vicepresident  of  the  NRA. 
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DATA.*phone 


A  NEW  TELEPHONE  SERVICE 
FOR  THE  NEW  ELECTRONIC  ERA 


Bell  System’s  Data-Phone  service  enables  modern  business 
machines  to  “talk”  to  each  other  over  regular  telephone  lines 


More  and  more  businesses  are  using  complex 
computers  and  other  electronic  machines  to  proc¬ 
ess  current  facts  and  figures. 

Where  plants,  warehouses,  branches  or  offices 
are  located  in  different  cities  and  states,  there  is 
increasing  need  for  a  quick,  economical  way  to 
transmit  payroll,  inventory,  billing  and  other  data 
from  place  to  place. 

This  is  especially  true  where  the  policy  is  to¬ 
ward  decentralization  of  various  activities. 

In  serving  this  communication  need,  the  Bell 
System  has  come  up  with  a  new  and  extremely 
flexible  method  called  Data-Phone  service. 

The  great  advantage  is  that  business  data  goes 
over  the  same  telephone  lines  you  use  for  tele¬ 
phone  conversations. 

The  new  service  uses  Data-Phone  sets  to  link 
customers’  business  machines— handling  paper 
tape,  magnetic  tape  or  punched  cards— to  regu¬ 
lar  telephone  lines.  This  machine-furnished  data 
can  be  handled  over  telephone  lines  at  speeds  up 
to  1200  bilB  per  second. 

The  customer  pays  for  each  Data-Phone  call 
just  like  a  Long  Distance  call  for  any  period  he 
wants. 


Thus,  in  addition  to  our  teletypewriter  service, 
designed  for  low-speed  operations,  and  our  leased- 
line  offerings  allowing  literally  any  speeds,  we 
can  now  offer  the  added  flexibility  of  our  vast 
Long  Distance  telephone  network  for  data 
transmission. 

In  providing  the  communication  lines  and 
Data-Phones,  the  Bell  System  is  working  right 
along  with  manufacturers  who  are  developing  the 
business  machines  to  complete  the  service. 

It  all  adds  up  to  an  interesting  and  exciting 
opportunity  to  render  a  new  data  communications 
service  for  our  business  customers. 


A  GREAT  FUTURE 

It  is  not  improbable,  within  the  next  decade, 
that  the  amount  of  communication  between 
electronic  business  machines  in  different 
cities  will  be  as  large  as  telephone  communi¬ 
cation  between  people. 


BELL  TELEPHONE  SYSTEM  Ia 


Newspapers  Get  75% 


Of  $500,000  Budget 


One  of  the  biggest  ad  cam-  cat  food  business,  which  is  ap- 
paigns  to  date  on  a  cat  food  proaching  a  yearly  v'olume  of 
product  is  planned  by  the  Coast  half  a  billion  pounds.  He  added 
Fisheries  Division  of  Quaker  that  Puss  ’n  Boots  does  three 
Oats  Company  in  behalf  of  its  times  as  much  advertising  as 
new  meat-flavored  Puss  ’n  Boots  do  all  other  brands  combined, 
brand.  Approximately  75%  of  a  The  national  introduction  of 
total  introductory  budget  of  the  new  meat-flavored  version 
almost  $500,000  will  be  placed  of  the  product  follows  a  full 
in  black-and-white  ROP  news-  year’s  test  in  seven  major  mar- 
paper  space.  kets,  according  to  Charles  Ben- 

According  to  Lynn  Baker,  nett,  vicepresident  and  account 
head  of  Lynn  Baker,  Inc.,  agency  supendsor.  Mr.  Bennett  dis- 
on  the  account,  the  campaign  closed  that  in  the  test  markets, 
will  start  in  late  September  in  spurrecl  by  the  new  product 
169  new.spapers  in  120  markets,  introduction,  total  cat  food  sales 
Schedule  calls  for  an  opening  increased  three  times  as  much 
ad  of  1,000  lines,  to  be  followed  as  they  did  nationwide, 
at  weekly  interv’als  by  500-liners.  Charles  T.  Lipscomb,  Jr., 
Other  media  to  be  used  are  president  of  the  Bureau  of  Ad- 
newspaper  supplements,  maga-  vertising,  ANPA,  congratulated 
zines,  and  daytime  TV.  the  company  on  the  25th  anni- 

Mr.  Baker,  whose  agency  has  versarj’  of  the  product  and  said 
handled  the  account  since  its  he  expected  the  campaign  to 
inception  25  years  ago,  said  this  benefit  greatly  from  the  news- 
week:  “We  have  always  looked  paper  Industrie’s  “unique  ability 
upon  newspapers  as  our  part-  to  give  total  marketing  help  in 
ners  in  building  the  business.”  their  local  markets.” 

He  said  that  Puss  ’n  Boots  is  Quaker  Oats  and  the  agency 
the  “unopposed  leader”  in  the  are  putting  behind  the  intro- 
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■  ^  Worcester  filled  the  fairways  this  July  when  Betsy 
I  Rawls  won  her  fourth  Women’s  National  Open 
■  Championship  at  the  Worcester  Country  Club, 
just  as  the  same  course  was  filled  for  Bobby  Jones’  memorable 
U.S.  Open  Championship  bid  in  ’25.  Lake  Quinsigamond  also 
holds  a  claim  to  Worcester’s  fame  in  sports  as  one  of  the  nation’s 
three  leading  rowing  courses,  and  site  of  the  ’61  Intercollegiate 
Championships. 

This  kind  of  leadership  is  strongly  reflected  in  Worcester’s 
position  as  one  of  the  nation’s  “Top  50”  Markets  —  43rd  in 
spendable  income,  48th  in  population,  an  important  Billion  Dollar 
County. 

Worcester  stands  for  big  business,  yours  included. 

Circalatin:  Daily  155,015  — Siaiay  103,332 


The  Moloney, 
Regan  and 
Schmitt 
representative 
Knows  Worcester. 


[  SUNDAY  TELEGRAM 


Owners  of  Rodio  Stations  WTAG  and  WTAG-FM 


of  Puss’n  Boots 


OPENING  AD — Opening  ed  in  major  newspaper  campaign  for  m 
meat-flavored  Puss  'n  Boots  cat  food  is  displayed  by  Lynn  Baker  (left) 
head  of  Lynn  Baker,  Inc.,  agency  on  account,  to  Charles  T.  Lipseoeb 
Jr.,  president.  Bureau  of  Advertising,  ANPA.  Drive  by  Coast  Fiskerie 
Division  of  Quaker  Oats  Co.  will  appear  in  late  September  in  IM 
newspapers  in  120  markets.  Newspaper  ads  will  account  for  75*4  g| 
$500,000  introductory  budget. 


ductory  campaign  a  heavy  drive 
among  the  trade.  In  an  initial 
mailing  to  dealers,  it  is  pointed 
out  that  cat  food  ranks  among 
the  top  6%  of  products  as  a 
grocery  profit  item  and  among 
the  top  3%  in  its  rate  of  move¬ 
ment  off  the  shelf. 

National  Shoes’  Ad 
Budget  Increased  17% 

National  Shoes,  Inc.,  nation’s 
largest  independent  shoe  chain, 
has  earmarked  a  record  budget 
for  an  extensive,  four-media  fall 
campaign  that  breaks  this  week 
in  more  than  40  eastern  markets 
(via  Mogul  Williams  &  Saylor, 
Inc.). 

The  drive,  backed  by  a  17% 
budget  hike,  will  employ  news¬ 
papers,  radio,  television,  and 
magazines  covering  markets 
where  the  expanding  chain  oper¬ 
ates  173  stores. 

A  new  approach  to  shoe  ad¬ 
vertising  highlights  National’s 
newspaper  push.  Created  by 
MW&S  for  greater  consumer 
identification  of  the  National 
brand  name,  the  distinctive  art 
and  layout  technique  is  also 
designed  to  integrate  the  atmos¬ 
pheric  effect  with  the  merchan¬ 
dise  illustrated.  Newspapers  in 
New  York  and  15  other  markets 
are  scheduled  for  weekly  in¬ 
sertions  in  units  ranging  from 
1,000  to  600  lines. 

Gillette  Introduces 
^Right  Guard’ 

Boston 

Gillette’s  1960  World  Series 
sales  drive,  supported  by  the 
most  diversified  advertising 


campaign  (via  Maxon,  Inc.)  ii 
its  history,  has  intr^uced  i 
new  product.  Right  Gu«d 
power-spray  deodorant  for  mm. 

In  a  10- week  period  which 
began  Aug.  27,  Gillette  will 
support  the  sales  drive  for 
Right  Guard  and  three  other 
World  Series  product  features 
with  $4,900,000  in  a  wide  variety 
of  television,  radio  and  news¬ 
paper  advertising — climaxed  by 
television  and  radio  coverage 
of  the  World  Series. 

On  Aug.  28,  Gillette  ran  three 
one-third  page,  full-color  adver¬ 
tisements  in  each  of  224  Sunday 
newspapers.  In  tabloids,  adver¬ 
tisements  will  be  one-half  page. 
The  newspapers’  primary  cir¬ 
culation  will  reach  37,000,000. 


Carnation  To  Run 
'^CARnation  CARnivaf 

Four-color  ads  in  comics  sec¬ 
tions  of  Sunday  newspapers  it 
186  major  markets,  including 
19  independents  and  the  Puck, 
Metro  Southeastern  and  Texas 
groups  will  spark  a  massive  cam¬ 
paign  embracing  all  media  to  be 
launched  Oct.  1  to  Nov.  30  by 
Carnation  Company. 

Dubbed  “'CARnation  CARni- 
val,”  the  promotion  will  ghe 
away  61  1961  cars  to  lucky  con¬ 
sumers.  One  thousand  other 
consumer  prizes  are  being  of¬ 
fered. 

Color  spreads  will  hit  the 
Sunday  supplements  Oct  2  and 
Oct.  16,  including  Aneritn 
Weekly,  This  Week, 
Family  Weekly  and  indep^ 
ents  in  Atlanta,  Ga.,  Louisville. 
Ky.,  and  Columbus,  Ohio. 
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A  man  of  6  f 
requires 
same  essential 
nutrients  but 
fewer  calories 


Due  in  part  to  diminished  physical  activities,  the  recom¬ 
mended  daily  dietary  allowances  for  “Men,  65  years,” 
are  lower  in  calories  but  similar  in  essential  nutrients 
recommended  for  younger  age  groups.  This  reduction 
in  calories  is  easily  accomplished  by  a  moderate  reduc¬ 
tion  in  dietary  fat.  A  basic  cereal  and  milk  breakfast  as 
shown  in  the  table  below  merits  consideration  because 
Us  moderate  low-fat  content  of  10.9  gm.  provides  20  per 


cent  of  the  total  calories,  yet  it  provides  for  this  age 
group  and  for  most  others  about  one-fourth  of  the 
recommended  daily  dietary  allowances  of  protein,  im¬ 
portant  B  vitamins,  and  essential  minerals.  The  Iowa 
Breakfast  Studies  on  Men  Past  60  Years  of  Age  dem¬ 
onstrated  that  a  well-balanced,  moderate  low-fat  morning 
meal  a  sound  one  for  the  maintenance  of  health  and 
well-being  during  the  morning  hours. 


Recommended  Daily  Dietary  Allowances*  and  the  Nutritional  Contribution  of  a  Basic  Cereal 
and  Milk  Moderate  Low-Fat  Breakfast 

Menu :  Orange  Juice — 4  oz. ; 

Cereal,  dry  weight — 1  oz.; 

Whole  Milk — 4  oz.;  Sugar — 1  teaspoon; 

Toast  {white,  enriched) — 2  slices; 

Butter — 5  gm.  {about  I  teaspoon); 

Nonfat  Milk — 8  oz. 


Nutrients 

Calories 

Protein 

Calcium 

Iron 

Vitamin 

A 

Thiamine 

Riboflavin 

Niacin 

equiv. 

Ascorbic 

Acid 

Totals  supplied  by 

Bosic  Breakfast 

503 

20.9  gm. 

0.532  gm. 

2.7  mg. 

588  I.U. 

0.46  mg. 

0.80  mg. 

7.36  mg. 

65.5  mg. 

Recommended  Dietary 
Allowances — Men,  65 

Years  (70  kg. — 154  lb.) 

2550 

70  gm. 

0.8  gm. 

10  mg. 

5000  I.U. 

1.3  mg. 

1 .8  mg. 

1 8  mg. 

75  mg. 

Percentage  Contributed 
by  Basic  Breakfast 

19.7% 

29.8% 

66.5% 

27.0% 

11.8% 

35.4% 

44.4% 

40.9% 

87.3% 

*The  allowance  lefeh  are  intended  to  cover  individual  variations 
among  most  normal  persons  as  they  live  in  the  United  States  under 
usual  environmental  stresses.  Calorie  allowances  apply  to 
individuals  usually  engaged  In  moderate  physical  activity.  For 
office  workers  or  others  in  sedentary  occupations  they  are  excessive. 
Adiustments  must  be  made  for  variations  in  body  size,  age, 
physical  activity,  and  environmental  temperature. 

CEREAL  INSTITUTE,  INC. 

135  South  La  Salle  Street,  Chicago  3 
A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 


Cereal  Institute,  Inc.:  Breakfast  Source  Book. 

Chicazo:  Cereal  Institute.  Inc..  1959. 

Food  A  Nutrition  Bd.:  Recommended  Dietary  Allowances.  Revised  1958. 
Sail.  Acad.  Set.— Natl.  Research  Council  Publication  589.  1958. 

^att.  B,  K..  and  Merrill.  A.  L.:  Composition  of  Foods— Raw. 

Processed.  Prepared.  V.S.D.A.  Agriculture  Handbook  No.  8.  1950. 


SELLING 

HOUSEHOLD 

APPLIANCES? 


Then  take  a  look 
at  this  prime 
sales  producer  for 
your  products 


Kentucky  Kings 

(Continued  from  page  17) 


papers  as  yet  oflFer  similar  ad¬ 
vantages  for  advertising  fre¬ 
quency  or  volume. 

“B&W  thinks  it  is  time,  since 
ROP  color  has  proved  its  eflfec- 
tiveness,  for  some  standardiza¬ 
tion  of  minimum  space  require¬ 
ments  and  premium  charges  to 
be  reached,”  Mr.  Burgard  con¬ 
tinued. 

“Until  there  is  some  standard¬ 
ization,  advertisers  and  their 
agencies  are  deterred  from  using 
the  medium  because  of  the  diffi¬ 
culty  of  planning  even  adver¬ 
tising  pressure  from  a  national 
ROP  color  schedule. 

“Any  reference  to  media  re¬ 
ports  will  show  that  broadcast¬ 
ing  is  getting  a  major  part  of 
the  national  advertisers’  budgets. 

A  basic  reason  for  this  is  that 
broadcasting  has  traditionally 
offered  advertisers  a  reason  for 
consistent  use  of  their  medium 
through  attractive  frequency 
discounts.  Newspapers  have 
shown  an  awareness  of  this  im¬ 
portance  by  extending  to  local 
advertisers  discounts  amounting 
up  to  50%  or  more  on  a  contract 
basis. 

“Some  newspapers  today  offer 
frequency  discount  rates  on  ROP 
color  to  national  advertisers. 

Others  offer  none.  As  a  result, 
the  cost  of  deliv’ering  an  adver¬ 
tising  message  to  1,000  homes 
by  means  of  TV  is  often  con¬ 
siderably  cheaper  than  reaching 
the  same  homes  through  ROP 
color. 

“B&W  believes  that  if  news¬ 
paper  publishers  would  estab¬ 
lish  standardized  frequency  dis¬ 
count  rates  for  ROP  color  they 
would  gain  substantially  more 
of  the  national  advertisers’ 
budgets.” 

Other  B&W  brands  are  Vice¬ 
roy,  Kool,  Raleigh  and  Life 
cigarets  and  Sir  Walter  Raleigh 
Tobacco.  Life,  introduced  last 
November,  continues  to  show 
“healthy  sales,”  according  to 
Mr.  Burgard,  although  adver¬ 
tising  is  presently  in  abeyance 
because  of  a  Federal  Trade 
Commission  ruling  prohibiting  Obvious  advertising  revolu- 
mention  of  elimination  of  tars  tions 
and  nicotine  in  copy,  the  base  TV  - 
of  the  campaign  for  Life  ciga-  upon 
rets. 

Belair,  a  mentholated  B&W 
brand  put  on  the  market  earlier 
this  year  with  ROP  color  sup¬ 
port,  has  now  quit  daily  papers 
i  and  is  in  the  three  syndicated 
Sunday  supplements  —  Parade, 


Golden  Dozen 

(Continued  from  page  17) 


from  a  combination  of  ideas  de¬ 
veloped  through  group  discus¬ 
sion. 

“We  have  a  very  large  num¬ 
ber  of  extremely  talented  peo¬ 
ple  at  Y&R.  The  talent  we  ap¬ 
praise  above  all  others  is  the  _  . . .  . . . 

willingness  and  ability  to  work  funirture  at" $30  a  w^”“'  ""I 

“Advertising  copy  then  nJ 
a  matter  based  on  logical  arfi-j 
ment,”  he  said.  “Reasons  \diy 
readers  should  buy,  rather  thu 
the  emotions,  comprised  tin 
vital  ingfredient. 

“Use  of  pictures  —  movin? 
pictures  in  the  case  of  TV  - 
enhanced  the  emotional  appeal 
in  advertising.  Today,  while 
factual  material  continues  to  be 
of  utmost  importance,  we  have 
learned  that  the  logical  arga- 
ment  is  not  the  only,  or  neces¬ 
sarily  the  best,  way  to  sell 
goods.  The  appeal  to  emotions, 
best  accomplished  by  pictures, 

_  /  ballasted  by  reasons 

why,  makes  the  most  productive 
advertising  copy  today. 

“Show  business,  too,  has  had 
its  effect  on  advertising.  But  1 
don’t  think  Y&R  has  been  un¬ 
duly  influenced  by  show  busi¬ 
ness  in  any  reorientation  of  its 


of  the  J.  L.  Hudson  Co.,  He-' 
troit,  writing  copy  for  mm 
and  boys’  clothing,  luggage  aW 


This  is  Long  Beach,  with  a 
city  zone  population  of 
508,369  in  the  nation's  second 
largest  market— the  Los 
Angeles -Long  Beach  Metro¬ 
politan  Area. 


together.  We  expect  that  kind 
of  maturity. 

Core  of  Agency 

“The  core  of  this  agency  is 
the  product  group.  In  each  such 
g^up  every  major  department 
of  the  agency  is  represented. 
Whenever  a  product  group  gets 
together  the  members  are  ex¬ 
posed  to  all  the  problems  in¬ 
volved  in  marketing  the  prod¬ 
uct  in  question.  Each  member 
goes  to  work  on  these  problems, 
both  as  an  individual,  and  as 
a  part  of  a  powerful,  many¬ 
handed,  many-brained  grroup. 

“In  this  way  each  individual  heavily 
is  exposed  to  many  fine,  sin¬ 
cere,  honest  minds.  This  is  of 
utmost  value  to  our  advertiser- 
clients,  we  believe.  It  also  helps 
the  individual  and  the  agency 
as  a  whole.” 

Group  action,  thus  extolled 
by  Mr.  Gribbin,  has  not  ac¬ 
counted  for  all  Y&R’s  advances 
through  the  years,  he  admitted. 


Long  Beach  -  Lakewood 


California 


Source:  Sales  Management  Sur¬ 
vey  of  Buying  Power.  1960 


shows  for  Jell-0  on  radio.  We 
—  the  advent  of  radio  and  picked  up  what  was  good  in 
rose  into  a  swelling  tide  show  business.  If  an  element  of 

which  Y&R  buoyantly  phonyness  does  sometimes  creep 

Out  of  grroup  thinking,  into  advertising  because  of  show 
however,  came  the  integrated  business  influence,  it  is  usually 
commercial  in  the  early  radio  due  to  the  bad  judgment  of  the 
days.  People  listening  to  Bums  advertising  people  involved, 
and  Allen,  Fred  Allen  and  Kate  “Advertising  writers  pick  up 
Smith  used  to  get  almost  the  from  all  fields  certain  ideas  to 
same  amount  of  interest  and  en-  help  them  prepare  better  ad- 
joyment  out  of  the  commercials  vertising.  It  is  up  to  each  one 
that  Y&R  introduced  as  they  to  discriminate  carefully  be 
did  from  the  show  itself,  Mr.  tween  that  which  is  actually 
Gribbin  said.  helpful  to  the  advertising  and 

“There  was  leaderrh'p  at  (Continued  on  page  26) 
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Independent 


Mornifig  Evening  Suntfey 

LONG  BEACH,  CALIFORNIA 
m  INTERHATIOHAL  CITY 

Represented  nationally  by 
RIODER-JOHNS,  INC. 

MEMBEK  METRO  COMICS  CROUP 
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Scan-A-Graver  "Illustrator" 


You’re  dollars  ahead  with 
Scan- A  -  Gra  ver^-Scan-A -Sizer^ 
and  Fairchild  services 
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■k  NO  CAPITAL  OUTLAY!  You  get  all  the  advantages  of  in-shop  engraving 
without  tying  up  your  working  capital.  Remember,  your  profits  are 
earned  through  the  use,  not  the  ownership  of  equipment. 

★  EASY  TO  BUDGET!  Equipment  rental— one  predictable,  easy-to-budget 
figure— is  payable  out  of  current  earnings  just  like  wages  and  other 
overhead  costs. 

k  TAX  SAVINGS!  Rental  is  tax  deductible  as  an  operating  expense. 

k  INSURANCE  SAVINGS!  You  pay  no  premium  to  protect  your  Scan-A- 
Craver  or  Scan-A-Sizer. 

k  NO  OBSOLESCENCE  PROBLEMS !  Your  leased  equipment  is  always  kept 
up  to  date  by  Fairchild— at  no  cost  to  you. 

★  NATION-WIDE  SERVICE!  Conveniently  located  near  you,  45  Fairchild 
Customer  Engineers  from  coast  to  coast  make  periodic  inspections 
and  preventive  maintenance  calls  to  keep  your  equipment  in  tip¬ 
top  condition.  There  is  no  charge  for  replacement  parts  or  labor. 

★  CHANGE  MODELS  TO  MEET  ENGRAVING  NEEDS!  Fairchild  makes  a  full 
line  of  electronic  engravers.  As  your  engraving  requirements 
change,  leasing  makes  it  easy  to  match  your  equipment  to  your 
cunent  needs. 


Divinon  of  fairthiU  Comta  and  fn$trum»nt  Corp, 


District  Offlets:  Eastch«st*r,  N.  Y.]  Atlanta,  Ga.t 
Chicaga,  III.;  lot  Angelos,  Calif.;  Toronto,  Ont. 


SEND  FOR  THE  WHOLE  STORY  TODAY... HERE  ARE  HIGHLIGHTS; 

With  a  Scan-A-Graver  or  Scan-A-Sizer  you  can  pro¬ 
duce  sharp,  high-quality  halftones  in  quantity ...  con¬ 
veniently,  automatically,  quickly,  reliably.  Operation 
is  easy  and  quickly  learned  right  in  your  own  plant. 

The  more  engravings  you  make,  the  lower  the  cost  per 
engraving.  Made  from  Scan-A-Plate®  engraving  mate¬ 
rial,  engravings  are  flexible,  give  excellent  results 
whether  you  print  direct  or  mat.  And  Fairchild  pro¬ 
vides  a  continuing  source  of  space-selling  aids  for  your 
Advertising  Department,  plus  up-to-the-minute  ideas 
in  photo  journalism  that  increase  reader  interest  and 
circulation.  Mail  coupon  today! 


Fairchild  Graphic  Equipnwnt,  Oapt  F6E-13 
Fairchild  Drive,  Plainviaw,  Ul.,  N.V. 

Please  send  me  information  on  Fairchild  electronic  engravers 
and  the  Fairchild  lease. 


YOU  PROFIT  WITH  A  FAIRCHILD  LEASE 


yourself  to  what  has  been  found  Ohio.  In  this  job,  “Grib”  was  a 
good  up  to  now.”  flop.  He  tided  to  develop  for  the 

In  recent  years,  Y&R  has  store  an  advertising  approach 
been  responsible  for  developing  similar  to  that  being  followed 
what  it  calls  “Hi-Fi”  color  for  by  B.  Altman  &  Co.,  New  York, 
newspapers,  that  is  four-color  It  wasn’t  what  the  store  needed, 
ads  on  pre-printed  rolls  for  in-  There  followed  a  series  of 
sertion  as  pages  and  double  personal  troubles.  Over  a  week- 
spreads.  Currently,  the  agency  end  he  left  the  Columbus  store 
is  also  interested  in  m^ing  to  visit  his  grandfather  who 
ROP  color  more  interest/ng  and  was  ill  in  Nashville.  While  he 
useful  to  its  clients.  was  home  his  grandfather  died 

“There  have  been  great  ad-  and  he  stayed  on  for  the 
advertising  has  developed  on  the  vances  in  newspaper  reproduc-  funeral.  When  he  telephoned  the 
part  of  copywriters  a  realiza-  tion  in  recent  years,”  Mr.  Grib-  store  to  tell  them,  he  was  curtly 
tion  of  the  value  of  individualiz-  bin  said.  “The  scope  of  many  advised  not  to  bother  to  return, 
ing  advertising  copy.  The  phrase  newspapers  in  depicting  the  That  same  afternoon  he  came 
most  commonly  used  to  describe  world  rather  than  their  own  down  with  appendicitis, 

this  development  is  image-build-  small  localities  has  also  been  A  girl  named  Ruth  West, 

ing.  It  has  become  a  real  ad-  broadened.”  with  whom  he  had  worked  at 

vantage  to  the  sellers  of  goods  Bom  53  years  ago  in  Nash-  Hudson’s  in  Detroit,  heard 
in  the  market  place,”  Mr.  Grib-  ville,  Mich.,  Mr.  Gribbin’s  early  about  his  misfortunes.  She  was 

bin  continued.  advertising  experience  was  con-  then  with  Bamberger’s,  and 

“Go  through  the  newspapers  cemed  almost  exclusively  with  persuaded  George  Bijur,  then 
of  25  years  ago  and  I  don’t  newspapers.  After  he  was  grad-  sales  promotion  manager,  to 
think  you  could  detect  much  dif-  uated  from  Leland  Stanford,  offer  “Grib”  a  job.  This  brought 
ference  in  appearance  between  his  first  position  was  in  the  ad-  him  for  the  first  time  a  chance 
the  ads  of  one  store  and  those  vertising  department  of  Hud-  to  work  in  New  York.  During 
of  another.  Open  the  pages  to-  son’s  in  Detroit.  1934  and  1935  he  worked  first 

day,  and  you  know  the  name  At  Hudson’s,  young  “Grib”  for  Bamberger’s  and  then  with 
of  the  store  before  you  see  the  heard  that  elsewhere  people  Macy’s  before  becoming  a  copy 


Golden  Dozen 

{Continued  from  page  24) 


to  avoid  that  which  can  harm 


PROFESSIONAL  QUALITY  GQ||| 
near  completion  in  Burton  fanory  at 
Burton  bags  are  sold  in  over  5,000  gaVf«t 
in  the  U.  S.  and  foreign  countriet. 


TAPERED  SLACKS  are  fitted  m 
new  "‘Patricia  Lee”  ladies’  sportsMri 
Atlanta.  This  line  of  high  fashion,  M 
sportswear  is  sold  nationwide  by  iH 


Role  of  Re«earcli 

“Y&R  has  a  very  high  per¬ 
centage  of  its  personnel  engaged 
in  research.  Research  now  rep¬ 
resents  an  intrinsic  part  of  the 
equipment  of  every  modem  ad¬ 
vertising  agency.  Sometimes  the 
question  is  asked  —  is  it  over¬ 
rated?  I  don’t  think  so.  To  my 
mind  research  will  grow  in  im¬ 
portance  as  a  gpiide  to  adver¬ 
tising  creativity,  rather  than 
diminish.  The  obvious  hazard 
in  research  is  when  you  don’t 


temper  the  findings  with  judg¬ 
ment. 

“Research,  after  all,  is  based 
on  experience  of  people  at  a 
given  moment.  You  make  prog¬ 
ress  when  you  go  beyond  the 
experience  of  the  past  and  the 
present,  when  you  don’t  limit 
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ing  department  of  the  May 
Company,  Cleveland,  where  he 
wrote  copy  for  all  kinds  of 
merchandise  from  1931  to  1933. 
In  the  latter  year  he  accepted 
an  offer  to  become  sales  pro¬ 
motion  manager  for  a  small  de¬ 
partment  store  in  Columbus, 


Morning  papers  showed  a  total 
linage  gain  of  6.8%,  Sunday 
papers,  6%,  Evening  papers 
under  20,000  circulation  7.1%, 
and  over  20,000  circulation  4.9%. 

Of  65  papers  reporting,  59  ex¬ 
perienced  a  gain  in  linage  over 
the  six  month  period. 


BOAT  TRAILER  WHEEL  « 
worker  in  final  assembly  of  an  EE-ZY  n 
Panama  City,  Florida.  EE-ZY  CuwjW' 
factures  trailers  for  small  boats  lai  c’l 
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fittad  M 


The  South’s  mild  climate,  its  thousands 
of  miles  of  seacoast  and  inland  water¬ 
ways  and  its  many  beautiful  lakes  and 
rivers  provide  ideal  natural  facilities  for 
outdoor  fun.  The  tremendous  increase 
in  recreational  activity  has  brought 
about  a  corresponding  growth  in  South¬ 
ern  businesses  which  make,  distribute 
and  sell  items  for  recreational  use. 
Many  national  concerns  have  estab¬ 
lished  plants  in  the  South  and  local 
manufacturers,  too,  have  mushroomed 
with  astonishing  speed. 

Also,  service  organizations  such  as 
hotels,  motels  and  fishing  camps  have 
grown  spectacularly.  In  a  ten-year  pe¬ 
riod  their  receipts  have  more  than  dou¬ 
bled  in  the  four-state  area  served  by  the 
operating  companies  of  The  Southern 
Company  system. 

The  Southern  Company  group  of  in¬ 
vestor-owned  companies  is  continually 
anticipating  the  growing  electric  power 
requirements  of  the  area  for  industry, 
agriculture,  homes  and  other  uses.  In 
the  next  three  years  alone,  these  com¬ 
panies  plan  to  spend  over  one-half 
billion  dollars  to  expand  their  electric 
power  facilities. 


ARD  CRUISER  provides  all-year  pleasure  for  the  Clyde  Woodfield  family.  Mr.  and  Mrs. 
their  son,  John,  and  neighbor,  Rena  Hinman,  load  the  cruiser  at  a  residential  dock  on 
tfttie  bayous  near  Biloxi  and  Gulfport,  Miss.,  prior  to  setting  out  for  a  day’s  water  skiing  and 
^  Soch  scenes  are  familiar  on  the  many  inland  lakes,  streams  and  coastal  waters  of  the  South. 


The  last  half  of  the  twentieth  century 
belongs  to  the  Southl 


Alabama  Power  Company . Birmingham,  Alabama 

Georgia  Power  Company . Atlanta,  Georgia 

Gulf  Power  Company . Pensacola,  Florida 

Mississippi  Power  Company . Gulfport,  Mississippi 

Southern  Electric  Generating  Co. .  Birmingham,  Alabama 


THE  SOUTHERN  COMPANY 


ATLANTA  •  1330  W.  PEACHTREE  STREET 
BIRMINGHAM  •  600  N.I8  TH  STREET 


ecreation  is  BIG  Business 


CIRCULATION 


SHAWNEE’S  Use  Monthly  Graphs 

To  Check  Carriers 


test  if  he  chooses.  Very  f(« 
boys  that  have  enough  poigti 
to  go  on  the  trips  ever  ton 
them  down  for  cash. 


GROWTH 
IS  STEADY 


As  indicated  by  the  expan* 
sion  of  business  firms  and 
civic  enterprises. 


In  the  last  year  the  fol¬ 
lowing  firms  have  built  new 
homes  or  have  greatly  ex¬ 
panded: 


J.  C.  Penney  Co., 
ern  home 


new  mod- 


Oltlehoma  Natural  Gas  Co., 
new  modern  home 


Southwest  Bell  Telephone 
Co.,  new  modern  home 


Lillard  Pipe  and  Oil  Field 
Equipment  Co.,  new  modern 
home 


Goodyear  Tire  and  Appli¬ 
ance  Co.,  greatly  expanded 


*  Lantz  Drug,  expanding 


Pratt  Food  Store  —  large 
chain  entering  Shawnee 


Tri-Co  Bowling  Lanes  —  new 
24  lane  bowling  alley 


Newton  Wall 
expanded 


Co.,  greatly 


Modern  Tire  &  Appliance 
Co.,  greatly  expanded 


Churches,  many  additions  to 
accommodate  Shawnee's 
growing  population 


Two  large  downtown  parting 
lots 


WHEN  YOU  ADVERTISE 
IN  THE  NEWS-STAR  YOU 
GET  OVER  11,004  ABC 
CIRCULATION  with  a  oov- 
tragi  of  90% 


SHAWNEE 

NEWS-STAR 


By  Larry  E-  Walcutt 

Ditilrict  Manager,  Lima  (Ohio)  Citizen 


Our  operation  has  an  advan¬ 
tage  over  the  operations  of 
many  newspapers.  Some  news¬ 
papers  try  to  bring  out  to  car¬ 
riers  and  parents  the  values  a 
boy  can  receive  from  a  paper 
I  route  while  some  try  to  bring 
out  the  advantage  of  a  paper 
route  because  of  monetary  gains 
that  can  be  derived  from  carry- 
I  ing  papers. 

Our  circulation  department 
when  taking  on  new  carriers 
believe  in  monetary  gains  that 
a  newspaperboy  can  get  and 
also  the  values  that  he  will  re¬ 
ceive  from  carrying  papers. 


Interested  in  Tangibles 


A  STAUFFER  PUBLICATION 


When  selling  a  boy  on  taking 
a  paper  route  we  sell  the  boy 
himself  first  because  the  boy 
will  be  interested  in  what  he 
can  get  out  of  a  paper  route  as 
far  as  money,  awards,  trips,  and 
prizes  are  concerned.  He  is  in¬ 
terested  in  the  tangibles  that 
I  he  can  see  where  on  the  other 
;  hand  his  parent  is  interested  in 
j  the  intangibles  that  their  boy 
will  receive  such  as,  training 
I  and  what  it  will  do  for  the  boy 
;  in  years  to  come.  Therefore, 
i  the  circulation  department  at 
I  the  Lima  Citizen  has  to  be  aware 
j  of  the  training  that  they  can 
j  give  to  a  carrier  and  also  the 
tangible  assets  that  we  can 
!  place  into  a  carriers  hand. 

We  at  the  Citizen  constantly 
'  try  to  keep  in  touch  with  the 
.  parents  and  their  sons.  By  do- 
i  ing  this  we  prove  to  the  parent 
I  that  their  boys  are  receiving 
the  best  possible  training  that 
they  could  hope  to  have.  When 
the  parent  realizes  how  much 
we  want  to  help,  they  more  than 
do  their  share  to  help  us  work 
with  their  boy  and  s?ee  that  he 
attends  meetings. 

Our  carriers  not  only  deliver 
papers  but  also  collect  for  mag¬ 
azines,  15c  and  20c  per  week, 
insurance  policies  at  10c  per 
week  and  a  family  policy  that 
is  30c  per  week.  The  carriers 
collect  for  these  in  addition  to 
their  papers. 


route  books  are  kept  up  to 
date  perfectly.  They  have  a 
slip  in  their  book  for  every 
customer  on  their  route  regard¬ 
less  whether  the  person  takes 
the  paper  or  not.  Our  carriers 
can  tell  you  at  a  moment’s  notice 
who  takes  the  paper  and  who 
doesn’t,  who  has  magazines  and 
who  doesn’t,  who  has  stopped 
the  paper  when  and  why.  These 
stops  are  in  their  route  book 
so  that  they  may  be  aware 
every  day  who  doesn’t  take  and 
why  they  don’t. 

Their  route  book  is  a  mirror 
of  their  route  and  reflects  a 
story  of  every  house.  Also  we 
require  every  carrier  to  turn 
in  their  route  book  to  us  at 
least  once  every  month.  So 
many  are  turned  in  the  1st, 
2nd,  3rd,  and  the  4th  week  of 
every  month.  We  then  go  over 
these  briefly  to  double  check 
whether  there  is  anything  that 
should  be  corrected  and  to  make 
sure  these  books  are  being  kept 
like  they  should  be. 

Carrier  soliciting  is  something 
else  we  do  at  the  Citizen.  We 
have  a  few  top  carriers  from 
each  district  working  with  their 
district  men  a  couple  of  days 
per  week.  We  offer  these  boys 
top  incentives  such  as  whenever 
we  have  a  contest  where  a  trip 
is  involved  these  carrier  solici¬ 
tors  are  eligible  to  go  right 
away. 


Use  Monthly  (>rapht 

We  use  a  metht)d  to  realii* 
where  a  paper  route  is  goin^ 
in  relation  to  up  or  down.  The 
district  men  keep  a  complete 
up-to-date  graph  of  every  route 
they  have.  These  graphs  an 
marked  as  of  the  first  of  eveiy 
month.  It  enables  us  to  tell  at 
a  glance  whether  a  paper  ronte 
is  going  up  or  down. 

We  keep  these  graphs  by  the 
month  and  we  have  enougk 
space  on  them  to  get  a  complete 
picture  for  as  much  as  five  yean. 
We  have  markings  where  a  nev 
carrier  has  been  added.  Alao 
each  district  man  keeps  an  up- 
to-date  graph  of  his  district  hj 
the  month  which  tells  him  it 
a  glance  how  good  or  bad  he 
is  doing.  If  he  is  doing  bad 
it  doesn’t  take  long  for  him  to 
find  out  which  carriers  are  fall¬ 
ing  down  on  the  job.  Also  it 
gives  the  area  man  a  chance  to 
show  his  carrier  in  a  simple 
picture  that  he  can  understaad. 

When  a  carrier  is  hired  be 
and  his  parents  can  get  a  coo- 
plete  picture  of  the  route  that 
he  will  take,  and  immediately 
see  whether  he  will  have  a  te 
to  live  up  to  or  whether  he  wi 
have  to  work  pretty  hard  to 
maintain  his  route  at  a  profit 


Continually  in  Contest 

The  paper  routes  at  the 
Citizen  average  around  80  cus¬ 
tomers  per  route  which  enables 
our  district  men  to  use  this 
as  a  selling  point.  We  are  al¬ 
most  continually  in  a  contest. 
Our  contests  take  second  to  none 
as  far  as  rewards  go.  We  have 
traveled  to  Chicago,  Niagara 
Falls,  Cleveland,  Ohio  State 
Fair,  and  Indianapolis  Speed¬ 
way  just  to  mention  a  few.  Just 
last  June,  Roger  Wright,  coun¬ 
try  man  and  myself  took  34 
carriers  to  Washington,  D.  C. 


Rochester  Dailies 
Schedule  Ad  Drive 

RocHEsna,  N.  Y 
A  national  advertising  aid 
promotion  campaign  to  presat 
advantages  of  the  Rochester 
market  and  its  two  daily  news 
papers  to  advertisers  and  ages- 
cies  will  be  launched  in  Sey 
tember. 

The  campaign  on  behalf  of  tbf 
Rochester  Times-Union  and  tbe 
Democrat  and  Chronicle  will 
conducted  by  The  Rumrill  Com¬ 
pany,  accusing  to  annoonee 
ment  by  Don  U.  Bridge,  genenl 
manager  of  the  newspapert 
Principal  media  to  be  oied 
include  two  trade  publication, 
the  eastern  and  midwest  edi¬ 
tions  of  the  Wall  Street  Mnd 
and  the  Rochester  newspapers 
themselves. 


Dunne  Named  Ad  Mgr. 

CHlCifiD 

Phillip  R.  Dunne,  former  di- 


Represented  Nationally  by: 

Burke,  Kuipers  &  Mahoney,  Inc. 


Check  Route  Books 


New  York  Chicego 
Dallas  Atlanta 
Kansas  City 


Oklahoma  City 
San  Francisco 
Detroit 


We  do  not  send  an  itemized 
bill  out  to  our  carriers  but 
train  them  to  figure  their  own 
bills  right  down  to  the  exact 
penny  which  gives  them  a  great 
opportunity  to  learn.  Also  their 


for  a  four-day  trip.  . ^  _  _ ^ 

Besides  these  big  trips  we  rector  of  publications  for  ^ 
often  have  smaller  contests,  ANPA  Research  Institute  aad 
such  as  turkey  contest,  father 
and  mother  day  contests,  tie 
shirts,  and  many  other  prizes 
they  can  win.  Also  if  the  car¬ 
rier  doesn’t  like  our  trips  or 
the  prizes  that  we  offer  he  can 
win  cash  in  any  of  these  con- 


more  recently  assistant  adT»- 
tising  manager  of  Central  Sci» 
tific  Co.,  has  been  named  » 
manager,  succeeding  Go*doi^ 
Godejahn,  who  has  been  nai^ 
manager  of  the  Los  Angelft 
Calif.,  branch  of  the  compsW- 
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WHAT  PRICE 
PROSPERITY  ? 


The  greatest  prosperity  this  country  has  ever 
known  depends  on  our  knowing— and  acting 
upon— these  facts: 

•  Foreign  competition  has  already  invaded 
American  industry  to  the  danger  point.  As 
a  result  of  this  alarming  loss  of  sales  to 
foreign  manufacturing,  hundreds  of  Ameri¬ 
can  companies  are  moving  their  manufac¬ 
turing  abroad— in  order  to  survive! 

•  The  largest  cost  in  American  production 
today  is  labor.  American  wage  levels  have 
ballooned  production  costs  sky-high  in  com¬ 
parison  with  foreign  costs.  Wage  increases 
that  force  selling  prices  above  competing 
materials,  also  can  create  unemployment 
within  an  industry  by  inroads  of  these  com¬ 
peting  materials.  This  is  what  happened  in 
the  coal  industry  where  ever-rising  prices 
invited  competition  from  other  fuels. 

•  Cutting  production  costs  must  come  through 
the  ingenuity  of  American  management. 
Productivity  must  be  increased.  Products 
must  be  constantly  improved.  Inflation  must 
be  controlled.  Waste  of  manpower  must  be 
eliminated.  All  are  basic  ways  production 
costs  can  be  cut,  to  help  bring  American 
industry  into  a  competitive  price  area  with 
foreign  im(X)rts. 

The  most  vital  need  facing  Americans  today 
is  to  learn  the  economic  truths  about  ourselves. 
We  must  know  exactly  what  we  will  have  to 
pay  for  sound  prosperity.  And  we  must  act 
upon  these  facts. 

If  we  don’t,  we  will  be  committing  slow 
economic  suicide. 

REPUBLIC 
STE  E  L 

CLEVELAND  1,  OHIO 


Republic  Steel  helps  create 
sound  prosperity  with 
modern  steel  products 


One  way  to  increase  purchasing  power  is  by 
producing  better  quality  goods  with  fewer 
man-hours  per  product.  Republic  Steel  has 
some  of  the  most  modern,  highly  productive 
machinery  for  turning  wire  into  bolts,  nuts, 
and  rivets— 15  million  pieces  a  day. 

Republic  is  also  one  of  the  largest  manu¬ 
facturers  of  barbed  wire  and  woven  wire 
fence  for  farm  use.  Additionally,  miles  and 
miles  of  wire  are  sold  to  specialty  manufac¬ 
turers  who  convert  it  into  a  variety  of  articles, 
such  as  screws,  springs  for  mattresses  and 
automobile  seats,  supermarket  push  carts, 
and  display  racks. 


PROMOTION 


Hirt  Invents  ‘Graph 
Weaver;’  Saves  $$$ 


Chicago 

Paul  Hirt,  advertising  pro¬ 
motion  manager  of  the  Chicago 
Sun-Times  and  Chicago  Daily 
News,  has  an  invention  that 
saves  dollars  and  an  artist’s 
time  in  preparation  of  graphs 
for  presentations. 

Mr.  Hirt  has  applied  his 
homespun  knowledge  with  wire 
screening,  some  wood,  colored 
embroidery  yam  and  paper 
into  the  “graph  weaver”  that 
cuts  two  days’  work  of  an  ar¬ 
tist  into  about  10  minutes. 
When  the  graph  has  been  pho¬ 
tographed  for  a  color  slide,  the 
weaver  can  be  re-strung  into 
another  graph  for  another 
slide. 

INeeded  .Spwial  Grapii^ 

Early  this  Summer,  Paul  was 
assigned  to  come  up  with  some 
specially  -  tailored  promotional 
material  in  connection  with 
Sun-Times-Daily  News  1960 
Consumer  Analysis  Study.  The 
assignment  called  for  showing 


feSiSS&. 


QUAD-CITIES 

ONI  OP  THI 

RRST  100 

MARKETS 


Newspapers 
sell  big  in  the 
Quad-Cities.  To 
sell  the  larger 
Illinois  side,  use 
the  Moline  Dispatch, 
the  Rock  Island  Argus 


56%  live  on  the  Illinois  side. 


Qt4C-ClTi£S  LARGEST  COMBINED  DAIlV  CIRCULATION 

ROCK  ISLAND  ARGUS 

ond 

MOLINE  DISPATCH 

B£PR£SENTED  by  ALIEN-KLAPP  CO 


agencies  how  Chicago -area 
buyers’  brand  preference 
choices  over  a  five-year  period 
were  influenced  to  some  degree 
by  brand  name  newspaper  ad- 
I  vertising  in  the  same  period.  In 
I  many  instances,  it  so  happened 
that  top  brands  from  a  con- 
I  sumer  preference  standpoint 
I  were  also  consistent  users  of 
I  newspaper  advertising,  along 
•  with  other  media. 

The  project  involved  making 
color  slides,  showing  trends  in 
hundreds  of  food  and  beverage 
product  categories,  which  meant 
drawing  hundreds  of  trend 
>  graphs.  The  major  problem 
'  was  time.  Working  full-time,  it 
takes  an  artist  almost  two  days 
to  complete  a  single  graph. 

Conceives  Graph  Weaver 

’  Mr.  Hirt  was  confronted  with 
j  the  problem  of  either  putting 
^  two  or  three  artists  on  graphs 
j  exclusively,  at  the  expense  of 
^  other  promotion  projects,  or 
'  come  up  with  a  new  method  of 
’  graph  presentation.  He  set 
about  to  invent  what  he  now 
I  calls  the  “g^aph  weaver.”  He 
j  got  the  idea  from  weaving  sets 
I  in  hobby  shops. 

Using  wood  to  make  a  frame, 
^  he  discovered  his  major  prob¬ 
lem  was  finding  some  material 
to  be  the  graph’s  vertical  lines, 
,  which  would  show  in  a  photo¬ 
graph.  He  tried  plastic  strips, 
which  broke  when  tightened 
and  wire  which  didn’t  show 
when  photographed. 

While  looking  through  a 
mail  order  catalog,  he  noticed 
14"  by  18"  mesh  window  screen¬ 
ing.  Fourteen  being  the  number 
of  agate  lines  to  an  inch,  he 
found  that  if  he  cut  the  screen 
into  strips,  the  prongs  in  the 

High  family  Income  ! 

BIG  population  Center 

;  MAKES  THE 

Cleveland  Market 

larger  in  retail  sales  than 
I  any  one  of  35  entire  states! 

WRITE 

WIRE 

RHONE 

CLEVELAND 

Plain  Dealer 

RepresenUd  by  Cresnur  &  Woodward 


INVENTOR  PAUL  HIRT,  Chicago 
Sun-Times  and  Chicago  Daily 
News  advertising  promotion  man¬ 
ager,  views  his  handiwork  in  fin¬ 
ished  form,  used  for  advertising 
presentation  based  on  the  I960 
Consumer  Analysis  Study. 


'GRAPH  WEAVER'  a  time-saver. 
It  is  made  of  wood  painted  black, 
with  12  strips  of  wire  screening 
mounted  inside.  Screws  at  bottom 
keep  the  strips  tight.  Colored 
embroidery  yarn  threaded  across 
show  brand  trends.  Paper  under¬ 
neath  placed  over  frame,  iden¬ 
tifies  category  arid  brands.  Names 
and  subheads  are  typed  in  on 
sheet  for  each  category.  Graph  is 
then  photographed. 

cross-w’cave  could  be  a  gauge 
for  the  graph. 

When  he  cut  the  screen  into 
strips,  however,  the  prongs 
wouldn’t  stay  in  the  weave.  He 
solved  this  by  painting  the 
strips  with  rubber  cement. 

Then  he  discovered  the  screen 
strips  cast  shadows  on  the  back¬ 
ground  when  photographed,  giv¬ 
ing  a  jumbled  appearance.  He 
solved  that  by  slanting  each 
strip,  except  the  center  one, 
slightly  toward  the  center.  The 
camera  saw  them  as  straight- 
up-and-down  lines,  with  no 
shadows. 

Paul’s  next  problem  was  what 
to  use  for  trend  lines  for  brand 
preference  and  newspaper  ad 
linage.  Knitting  yam  didn’t 
work  because  the  camera  picked 
up  the  ravels.  Wire  and  plastic 
wouldn’t  bend  sharply  enough. 
But  Inventor  Hirt  found  what 
he  wanted  in  a  department 
store  —  embroidery  yam.  He 
bought  the  heaviest  he  could 
find  in  several  colors.  A  test 
shot  proved  satisfactory. 

He  uses  an  electric  type¬ 
writer  with  jumbo  type  to  in¬ 
dicate  the  years,  numerical  in¬ 


dex,  graph  heads,  brand  naaici, 
subheads,  etc.  The  promotioi 
department,  using  the  “gnpk 
weaver,”  now  has  the  “show  on 
the  road,”  thanks  to  Paul  Hiit’i 
tenacity. 

*  *  * 

FASHION  FANFARE 

The  Detroit  (Mich.)  Tme$ 
presents  its  third  in  a  series  of 
newspaper-television  spectsen- 
lars  Sept.  13-14.  The  series 
started  in  September  of  195J^ 
billed  as  “Fall  F:ishion  Fsfr 
fare”  and  repeati'd  in  Mairh 
of  1960  with  “Spring  Fashion 
Fanfare”  as  its  label. 

On  Sept.  13,  the  Times  will 
air  another  one-hour  extnvs- 
ganza  over  a  local  channel  ea- 
titled  “Fall  Fashion  Fanfare." 
Joan  Dean,  fashion  editor,  and 
Mary  Morgan,  TV  fashion  ex¬ 
pert,  joins  forces  to  present... 
“The  Five  Faces  of  Fashioa" 
from  30  Detroit-area  store. 
Sally  Victor,  millinery  designer, 
will  be  guest  star. 

On  Wednesday,  Sept.  14,  the 
Times  publishes  a  Special  Fill 
Fashion  Fanfare  Section,  edited 
by  Joan  Dean.  The  entire  proj¬ 
ect  is  under  the  supervision  of 
F.  X.  Poster,  sales  promotion 
manager  of  the  Heai^  paper. 
• 

Home  Sewing 
Trend  Revives 

Longview,  Wuh. 

A  renewal  of  interest  in  hon 
sewing  was  evidenced  in  the 
heavy  percentage  of  votes  cut 
for  patterns  in  a  Longvitt 
Daily  News  survey  of  women’s 
reading  preferences. 

Home  decoration  news  ud 
comments  and  household  hints 
also  rated  high  scores  in  Use 
readership  study  conducted  for 
the  18,500  -  circulation  daily 
published  in  this  industrial  ini 
of  Southwest  Washington. 

Recipes  continued  as  the  top 
favorite,  receiving  the  highet 
vote  of  any  news  classification. 

I  Two-thirds  of  the  total  polW 
,  expressed  interest  in  child  no- 
!  ing  advice. 

J.  M.  McClelland,  Jr,  editor 

•  and  publisher,  first  s«it  100 
questionnaires  to  local  menr 
bers  of  the  American  Assoei*- 

i  tion  of  University  Women  in 
1  his  move  to  leam  womens 
;  preferences. 

I  Then  he  employed  an  expe- 
:  rienced  researcher  for  doorto- 
door  opinion  sampling.  The  re- 
;  turns  indicated  little  difference 
;  between  the  reading  habits  ami 
s  desires  of  AAUW  members  and 
1  rank-and-file  readers. 

;  Most  women  said  they  were 
satisfied  with  moderatdy-l<W 

•  reports  of  weddings,  long  *>o 

■  detailed  accounts  of  club  K- 

■  tivities  were  voted  down. 
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in  any  future  national  emergency,  the  principal  burden  of  trans¬ 
portation  will  fall  upon  the  railroads  (in  World  War  II,  90%  of  all 
military  freight  moved  by  rail). 


In  everyone’s  interest,  public  policy  should  give  the  railroads  the  opportu¬ 
nity  to  compete  with  other  forms  of  transportation  on  a  fair  and  equal  basis. 
ASSOCIATION  OF  AMERICAN  RAILROADS.  WASHINGTON.  D.  C. 


Wants  News 
Packages 
For  Schools 

San  Antonio,  Texas 

Declaring  that  newspapers 
can  be  an  invaluable  aid  to  edu¬ 
cation  in  supplying  schools  with 
material  for  closer  study  of  cur¬ 
rent  events,  Ralph  Kling,  adver¬ 
tising  director,  Dubuque  (Iowa) 
Telegraph-Herald,  proposed  to 
the  Texas  Daily  Newspaper  As¬ 
sociation  a  news  package  pro¬ 
gram  with  leading  papers  in 
each  city  taking  part. 

In  those  packages  to  be  sup¬ 
plied  to  schools  would  be  weekly 


summaries  highlighting  impor¬ 
tant  news.  Crime  and  sex  ele¬ 
ments  of  the  news  can  be  elimi¬ 
nated,  he  said. 

“Students  must  be  prepared 
for  living  in  tomorrow’s  world,” 
declared  Mr.  Kling.  “In  this 
rapidly  changing  world  text¬ 
books  cannot  do  a  thorough  job, 
but  the  daily  newspaper  can 
play  a  vital  role  in  supplying 
purposeful  reading  material.” 

The  news  package  “would 
comprise  current  news  —  not 
the  three  -  months  -  old  variety 
found  in  educational  news  reels 
nor  the  three-weeks-old  mate¬ 
rial  usually  contained  in  school 
news  magazines.” 

Another  out-of-state  speaker 
was  Charles  Lipscomb  Jr.,  New 
York,  head  of  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper 


“Kennedy  for  President?^ 

A  Roman  Catholic  Priest  Says  ‘No’  ” 

By  Rev.  Dr.  Juniper  B.  Carol,  O.  F.  M. 

“Will  CATHOUCS  Defeat  Kennedy?” 

By  Nicholas  T.  Nonnenmacher 


The  two  above  mentioned  articles 
published  by  Human  Events,  the 
Washington  newsletter,  are  having 
tremendous  impact  upon  the  Presi¬ 
dential  election.  Editors  all  over 
the  country  are  getting  inquiries 
about  them.  To  enable  you  to 
answer  questions  fully,  we  will  be 
glad  to  send  you  the  two  articles 
FREE  upon  request. 

Father  Carol,  author  of  the  first 
article,  is  a  member  of  the  Order 
of  Franciscans.  He  is  editor  of  the 
Marian  Studies,  published  by  an 
organization  of  theologians  which  he 
founded.  The  Mariological  Society 
of  America.  He  resides  at  Saint 
Bonaventure  Monastery,  174  Ramsey 
Street,  Paterson.  N.  J.  and  is  listed 
on  page  %1  of  the  1960  (May) 
Official  Catholic  Directory  (pub¬ 
lished  by  P.  J.  Kenedy  Co.,  N.  Y.) 

Obviously,  Father  Ciarol  is  NOT 
opposed  to  Kennedy  because  the 
candidate  is  Catholic.  Rather,  he  is 
opposed  to  the  young  man’s  political 
and  economic  philosophy  which  The 
New  Republic's  TRB  column  de¬ 
scribes  (8/29)  as  “way  to  the  left 
of  Adlai  Stevenson.”  TRB  says  this 
fact  will  become  evident  as  the 
campaign  progresses.  Since  World 
War  II,  Catholics  have  become  in¬ 
creasingly  conservative,  so  Father 
Carol's  opposition  to  a  candidate  of 
Kennedy’s  views  will  be  no  surprise 
to  close  observers  of  political  trends. 

The  second  article  is  by  Nicholas 
T.  Nonnenmacher,  who  is  a  Clatholic. 
Nonnenmacher  is  personally  ac¬ 
quainted  with  a  considerable  num¬ 
ber  of  Catholic  clergy  and  with 
many  editors  of  the  (Catholic  press. 
As  assistant  editor  of  Human 
Events,  he  conducted  a  sampling 
of  Catholic  editors.  An  opinion 
typical  of  many  he  received  is  this 
one: 


“The  whole  undercurrent  in  the  ! 
Catholic  press  is  against  Ken- 1 
nedy.  We  won’t  do  anything 
to  stop  him  but  we  won’t  do 
anything  to  help  him  either.” 

After  you  have  read  this  article,  | 
we  suggest  YOU  make  a  similar  { 
survey.  We  believe  you  will  come  I 
to  the  same  conclusions  as  are  ex-  ’ 
pressed  in  the  Nonnenmacher  article,  i 

Human  Events  has  printed  18 
significant  articles  on  the  issues 
of  the  campaign  which  we  will  be 
glad  to  send  to  you  FREE  upon 
request.  REQUESTS  TO  REPRINT  ■ 
WILL  BE  WELCOMED  from  repu¬ 
table  daily  and  weekly  newspapers. 

However,  reprinting  Human 
Events  articles  is  FORBIDDEN  to 
anti-Catholic  publications.  .An  anti-  ' 
Ciatholic  publication  is  one  which  I 
believes  that  no  (Catholic  has  a  I 
right  to  become  President  of  the  j 
United  States.  ' 

Our  position  on  Kennedy  is 
simple:  Human  Events  champions 
the  right  of  a  Catholic  to  become 
President  of  the  United  States.  We 
oppose  the  Senator  SOLELY  because  j 
of  his  political  philosophy. 

Human  Events  regards  Adenauer 
and  DeGaulle— BOTH  CATHOLICS 
— as  the  two  greatest  living  Euro-  ■ 
pean  statesmen.  If  Kennedy  had  ' 
the  capacity  and  the  wisdom  of 
these  men,  we  would  F.AVOR,  not  ■ 
oppose,  his  election  to  the  Presi¬ 
dency  of  the  United  States. 

For  FREE  copies  of  articles  re¬ 
ferred  to  here,  write  Human  Events,  ^ 
408  First  St.,  S.  E.,  Washington,  ' 
3,  D.  C. 


Advertisement 


Publishers  Association,  whose 
theme  was  “The  New  Look  in 
Newspaper  Advertising.” 

Charles  Draper,  Houston  Post, 
TDNA  president,  asserted  a  key 
problem  of  newspapers  is  the 
need  to  attract  young  people 
into  newspaper  careers. 

• 

Newspapers  Are 
Big  Teaching  Aid 

Montreal 

There  are  unlimited  possibili¬ 
ties  for  constructive  use  of 
newspapers  in  education,  a 
Montreal  high  school  teacher 
said  upon  his  return  from  the 
third  annual  summer  workshop 
on  the  use  of  newspapers  in 
the  classroom  at  Syracuse  Uni¬ 
versity. 

“Many  valuable  uses  of  news¬ 
papers  in  teaching  became  evi¬ 
dent  to  me  during  my  three 
weeks  in  Syracuse,”  said  James 
Eaton,  newly-appointed  head  of 
the  High  School  of  Montreal 
History  Department.  Mr.  Eaton 
was  selected  by  the  Gazette  to 
attend  the  workshop. 

“The  workshop  gave  me  a 
much  keener  insight  into  the 
workings  of  a  newspaper  as  a 
social  service  and  as  a  teach¬ 
ing  aid  in  the  classroom,”  he 
reported. 

Seven  Canadians  were  among 
the  61  educators  who  attended 
the  workshop,  organized  in  con¬ 
junction  with  Syracuse  Univer¬ 
sity’s  Departments  of  Journal¬ 
ism,  Social  Science  and  Educa¬ 
tion. 

Teachers  Study  Use 
Of  Newspapers 

Chattanooga,  Tenn. 

A  workshop  on  “the  news¬ 
paper  in  the  classroom”  was 
held  here  for  city  and  county 
school  teachers  August  16-19. 

Speakers  included  Ralph  Mc¬ 
Gill,  publisher  of  the  Atlanta 
(Ga.)  Constitution;  James  Pope, 
executive  editor  of  the  Louisville 
(Ky.)  Courier-Journal;  Lee  An¬ 
derson,  editor  of  the  Chatta¬ 
nooga  News-Free  Press;  Everett 
Allen,  advertising  director  for 
the  Chattanoog^a  Publishing  Co. ; 
John  Popham,  general  man¬ 
aging  editor,  and  Norman  Brad¬ 
ley,  associate  editor,  Chatta¬ 
nooga  Times. 

Teachers  attending  the  work¬ 
shop  were  granted  college  or  in- 
service  credit.  Purpose  was  “to 
grain  an  understanding  of  the 
broad  purposes  underlying  the 
use  of  the  newspaper  in  the 
classroom,  to  develop  skills  and 
techniques  in  integrating  daily 
newspapers  with  other  class¬ 
room  materials,  and  to  analyze 
newspapers  critically.” 
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Coroner’s 
System  Is 
Approved 

Chicago 

A  panel  of  newspapermen 
and  television  newsmen  agreed 
here  that  the  often-criticiied 
coroner’s  system  offers  the  pub¬ 
lic  and  press  an  opportunity  to 
learn  the  facts  and  focus  atten¬ 
tion  on  areas  of  neglect. 

Maurice  Fisher,  Chicago  Doily 
News  city  editor,  speaking  to 
the  National  Association  of 
Coroners,  said  properly  con¬ 
ducted  inquests  give  the  pwi 
an  opportunity  to  keep  the  spot¬ 
light  on  public  officials.  He 
added,  however,  that  a  source 
of  irritation  is  the  all-too-fie- 
quent  use  of  the  inquest  as  t 
platform  for  political  purposes. 

Urged  To  Be  Frank 

Hugh  Hill,  WBBM  newsman, 
said  many  inquests  into  un¬ 
natural  deaths  have  led  to  social 
reforms  initiated  by  newspaper 
and  radio-'TV  publicity. 

Thomas  Buck,  Chicago  Trib¬ 
une  reporter,  urged  coroners  to 
to  be  “completely  frank”  in 
dealing  with  the  press. 

Coroner  Walter  E.  McCarror. 
of  Cook  County  said  the  press  is 
to  be  credited  with  the  many 
new  laws  that  have  come  about 
as  a  result  of  inquests  that  ex¬ 
posed  evil  practices. 

“We  are  only  a  small  voice, 
but  if  we  enlist  the  help  of  the 
press  we  can  correct  some  of 
the  wrongs,”  he  told  fellow 
coroners. 

He  added  that  many  things 
brought  to  light  under  tfe 
coroner’s  system  would  not  be 
revealed  under  a  medical  ex¬ 
aminer’s  system  of  investigat¬ 
ing  deaths. 

Stock  Swindlers  Hurt 
By  News  Stories 

Santa  Fe,  N.  M. 

Securities  Commissioner  Joe  E. 
Haymes  credited  news  stories  of 
stock  swindlers  with  helping  the 
New  Mexico  Securities  Ck)mmis- 
sion  cut  down  operations  of  il¬ 
legal  stock  sales  in  the  state. 

He  estimated  last  December 
that  unregistered  brokers  and 
solicitors,  mainly  from  Canadian 
headquaiiers,  had  bilked  New 
Mexicans  of  $100,000. 

The  flood  of  complaint! 
dropped  sharply  after  Mr. 
Haymes’  office  began  disclosing 
in  news  stories  the  illegal  opera¬ 
tions,  which  are  carried  out 
mostly  by  telephone  and  corT^ 
spondence. 

L  I  S  H  E  R  for  September  3,  19W 


32 


'OUR  GROWTH  IS  GEARED  TO  THE 
TREMENDOUS  SALES  POTENTIAL  OF 
SPOKANE'S  OUTSIDE  MARKET. 


"Any  businessman  would  be  doing  himself  and  his 
firm  a  great  disfavor  if  he  were  to  discount  the  tre¬ 
mendous  sales  potential  of  Spokane’s  outside  mar¬ 
ket.  For  example.  Metropolitan  Spdcane  is  a  $70 
million  automotive  market,  but  the  total  Spokane 
Market  tops  $262  million.  We  get  the  support  of 
the  whole  market  through  the  coverage  given  us 
by  The  Spokesman-Review  and  Spokane  Daily 


Chronicle. 


FRED  B.  UTTER,  SR.,  PRESIDENT 
Utter  Motor  Co.,  Spokane,  Washington 


People,  Income,  Sales  Make  the  Spokane  Market 
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Pacific  Northwest 


MITROROLITAN  SPOKANI 

Automotive  Sales  —  $70,533,000 

The  Sftokesman-Review  and  Spokane 
Daily  Chronicle  reach  more  than  9  out 
of  10  families. 

RiTAIL  TRADING  ZONE* 

Automotive  Sales  —  $155,522,000 

The  Spokesman-Review  and  Spokane 
Daily  Chronicle  reach  7  out  of  10 
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Any  way  you  measure  the  total  Spokane 
Market ...  by  its  people,  income  or  sales  . . . 
the  figures  greatly  exceed  its  metro  data.  It’s 
a  market  4  times  as  big  as  it  looks ! 

The  Spokane  Market  includes  36  counties, 
parts  of  4  states.  Its  I.l  million  people  have 
$2.1  billion  net  effective  income.  $1.4  billion 
is  spent  at  retail  annually. 

Coverage  of  this  rich  market  by  advertis¬ 
ing  placed  in  coastal  newspapers  is  impos¬ 
sible.  The  most  effective,  economical  way  to 
sell  the  million-billion  Spokane  Market  is 
with  The  Spokesman-Review  and  Spokane 
Daily  Chronicle.  They’re  a  one  “Newspaper- 
Buy”  —  an  “A”  schedule  must  if  you  seU  in 
the  Pacific  Northwest. 


“When  your  businew 
is  .located  hete  you 
realize  the  tremendous 
size  of  Spokane’s  out¬ 
side  market.” 
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SA^OUNTT  SPOKANE  MARKET 

Automotive  Sales  —  $262,001,000 

The  Spokesman-Review  and  Spokane 
Daily  Chronicle  reach  approximately 
5  out  of  10  families  by  carrier  delivery. 


Fred  B.  UtSer,  Jr. 
secrcterr-treaaucr 
Utter  Motor  Co. 


*24  complete  counties  shown.  Latest  data, 
witii  exce^oo  of  circulation,  unavailable 
for  parts  of  counties  defined  by  A.B.C. 
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Advertising  Representatives;  Cresmer  &  Woodward,  Inc.  Sunday  Spokesman-Review  carries  Metro  Sunday  comics  and  This  Week  Magazine. 


Associated  Press  was 


ARTHUR  A.  COLLINS 


Gdllins  Radio  Gdmpany 

CEDAR  rapids.  IOWA.  U.S.  A. 

August  25,  i960 


Mr.  Frank  J.  Starzel 
General  Manager 
Associated  Press 
50  RockefeUer  Plaza 
New  York  30,  New  York 


Dear  Mr.  Starzel: 


CoUins  Radio  Ccnpany  and  its  subsidy,  Alpto 

il^l.pert.ot  iipllctlons  la  the  ot 

news  gathering. 


V 


Sincerely  yours, 


Arthur  A.  Collins 
President 


IN  THE  FIELD  OF  ELECTRONICS,  the  Collins  Radio  Company  is  held  in  high  esteem.  It  is  a  leader  in  the  design,  develop¬ 
ment  and  manufacture  of  special  radio  communication  equipment,  working  closely  with  the  United  States  government  in  the 
monitoring  and  transmitting  of  data  to  and  from  space  vehicles. 


WHERE  PRECISION  IS  SO  VITAL,  only  the  finest  possible  equipment  brings  the  desired  results. 


WE  WERE  JUSTIFIABLY  PROUD,  therefore,  when  Associated  Press  Wirephoto  equipment  was  selected  for  what  proved 
to  be  a  successful  attempt,  on  August  19,  1960,  to  bounce  a  photo  of  President  Eisenhower  off  Echo  I  satellite  and  receive 
it  back  on  earth.  A  standard  Associated  Press  picture  transmitter  was  used  to  produce  the  signal  sent  up  to  the  orbiting  satellite 
by  a  huge  antenna  at  Collins'  Cedar  Rapids,  Iowa,  headquarters.  A  similar  but  larger  antenna  received  the  signal  at  Alpha 
Corporation,  located  at  Richardson,  Texas.  The  signal  was  then  fed  into  a  standard  Associated  Press  Wirephoto  receiver. 
In  less  than  five  minutes,  the  picture  was  sped  to  the  satellite  and  back. 


THE  ASSOCIATED  PRESS  HAS  TAKEN  PART  in  many  other  pioneering  achievements  in  electronics.  Some  of  them  come 
right  out  of  AP's  own  Electronics  Laboratory,  which  is  constantly  working  to  find  new  and  improved  ways  to  provide  better 
service— with  no  compromise  in  quality! 


artner  in  another  Electronics  First! 


THIS  is  the  same  photo  as  it  was  received 
by  The  Associated  Press  Wirephoto  network. 


'HIS  is  the  photo  of  President  Eisenhower 
itwas  received  at  the  Alpha  Corporation 
Richardson,  Texas,  after  bouncing  off 
''<3 1.  From  an  Associated  Press  Wirephoto 
'  mitter,  it  moved  through  the  Collins 
-0  Company  antenna  at  Cedar  Rapids, 
to  the  orbiting  satellite  and  back  to 
‘1.  It  then  was  fed  into  a  standard 
sociated  Press  Wirephoto  receiver. 


A  color  conference 
in  print  .  .  . 


E&P  continues  its 
editorial  emphasis 
on  newspaper  color  with 
a  fall  color  progress 
edition  devoted  to  color 
awards,  techniques,  progress, 
linage,  promotion, 
research  and  results. 


If  you  have  a  color  promotion 
story  to  tell,  here  is  the  time 
and  place  to  do  it  Newspapers, 
advertisers  and  agencies  look  to 
E&P  color  coverage  as  the  leading 
source  of  information  and  data  on 
newspaper  color. 

Reserve  your  space  today. 


COLOR  ’60 

EDITOR  &  PUBLISHER 
FALL  COLOR  EDITION 
published  SEPTEMBER  24, 1960 


Deadline  for  reservations:  SEPTEMBER  5 


Copy  or  plate  deadline:  SEPTEMBER  12 


GENERAL  FEATURES  CORP 


.  ¥?•  J  (Minn.)  Daily  News  before 

I  h0t02[  -T  inClS  joining  the  Dispatch  as  report- 
^  O  er  of  three  suburban  sections 

Body  of  Girl  Recently  she  was  honored 

^  J  with  five  awards  in  Minnesota 

ry  Press  Women  competition,  add- 

|\0pOrH>r  ing  to  about  20  she  had  won 

f  since  1966.  She  also  won  an 

St.  Paul,  Minn,  award  from  National  Press 
Spence  Hollstadt,  news  pho-  Women, 
togn^er  for  the  St.  Paul 
Pioneer  Press,  was  driving  in  a 
ndio  car  to  Somerset  Heights 
Khool  the  night  of  Aug.  18.  He 
wu  assigned  to  get  a  picture  of 
1  woman  and  her  fiower  exhibit 
for  Sigrid  Larsen,  a  reporter 


SHIRLEY  and  BOB  SLOANE 

proudly  welcome 

The  Kansas  City  Star 

and 

The  St.  Louis  Post-Dispatch 

to  their  ever-growing  list  of  clients 

"GOING  PLACES" 


Women  Say 
Papers  Best 
On  Politics 


Now  ...  in  more  than  twice  as  many  papers  as  any  other 
syndicated  travel  feature!  In  more  papers  than  all  other 
syndicated  travel  features  combined! 

If  you  too  are  planning  new  emphasis  on  the  world’s  most 
exciting  pastime — and  lioomingest  business — you  can  get 
the  kind  of  lively,  pertinent,  unbiased  travel  coverage  that 
has  boosted  travel  readership  to  an  all  time  high  and  opened 
the  door  to  unprecedented  travel  advertising  by  joining  such 
distinguished  subscribers  as  these  to  Shirley  and  Bob  Sloane’s 
“(ioing  Places”: 

Charlotte  Observer 
Colembia  State 
Columbiis  Dispatch 
Daytee  Daily  News 
Detroit  Times 
Fort  Worth  Stor-Tele9ram 
Graed  Rapids  Press 
Halifax  Chroeicle  Herald 
Hartford  Couraet 
Hoestoe  Post 
ledioeapolis  News 
Modisoa  Capital  Times 
Miami  Herald 
Omaha  World  Herald 
Philadelphia  leqeirer 
Phoenix  Arixona  Republic 
Portland  Sunday  Teleqram 
San  Antonio  News  &  Express 
San  Jose  Mercury-News 
Shreveport  Times 
Sprinqfiekt  Republican 
St.  Petersburg  Times 
Syracuse  Post  Standard 
Tulsa  WoHd 
Toronto  Star 
Vancouver  Sun 
Wichita  Eagle 

.  .  .  and  many,  many  others! 

Join  the  trend  to  expanded  travel  coverage  by  “Going  Places” 
with  America’s  best  known,  best  read  travel  column.  Weekly, 
about  800  words.  All  reader  mail  answered  in  the  column 
or  directly  by  mail. 

WRITE,  WIRE  OR  PHONE 


there  might  be  a  picture.  ;  radio  —  12% ;  political 

“When  I  reached  the  scene  dubs  —  6% ;  churches  —  4% ; 

aboDt  three  miles  north  of  Rose-  schools _ 4% )  * 

noont,  I  saw  two  cars  in  the  Results  of  the  survey,  con- 
diteh.  One  was  a  little  white  ducted  by  social  scientist  Dr. 
sports  car.  Marguerite  L.  Rittenhouse,  are 

Fdt  A  fSiili  particularly  significant  for  this 

year’s  election — in  which,  for 
“I  felt  a  chill.  Something  told  the  first  time  in  history,  women 
me  that  for  me  this  was  not  voters  are  expected  to  out- 
just  another  picture  of  a  blanket  number  the  men. 
met  a  body.  Presented  in  This  Week’s  Aug. 

“Suddenly  I  knew  who  was  21  issue,  the  survey  also  showed 
driving  the  small  white  car.  I  that  most  women  (84%  of  those 
uked  the  deputy  if  I  could  look  interviewed)  rely  most  on  their 
it  the  body  .  .  .  that  it  might  husbands  for  help  in  political 
be  a  girl  I  knew  well,  one  of  decisions  . . .  most  women  (60% ) 
my  co-workers  on  the  paper.  have  “more  hope  than  faith”  in 
“I  was  saying  a  prayer —  candidates’  speeches  .  .  .  and 
birdly  knowing  it — that  I  would  the  majority  (36%)  look  first 
be  wrong.  for  “sincerity”  in  a  candidate. 

“We  pulled  back  the  blanket  (*NOTE:  Percentages  add  up 
lod  I  was  right — it  was  Sig.  to  more  than  100  because  some 
“I  went  through  all  the  women  checked  more  than  one 
routine  motions,  got  the  par-  answer  for  first  place  (revealing 
ticniars  and  called  the  infor-  another  aspect  of  female  de- 
nation  to  the  city  desk.  But  I  cision-making  which  neither 
was  numb  on  an  assignment  This  Week  nor  Dr.  Rittenhouse 
for  the  first  time  in  my  life.”  attempted  to  analyze.) 

Mr.  Hollstadt  drove  back  to  ^ 

die  Somerset  Heights  school  for 

Newspaper 

was  told  the  woman  had  stepped  '  ®  r  inDall  Ban 
mt  for  a  moment,  he  left.  “I  Marietta  Ga. 

®ol^t  bring  myself  to  wait  The  city  of  Marietta  outlawed 
er  to  come  back,”  he  wrote,  gaming  machines  and  gave  oper- 
would  have  ators  one  week  to  get  out  of 
22  Aug.  22,  apparently  town.  The  council’s  action  fol- 
lowed  by  one  day  the  Cobb 
<wed  into  the  path  of  an  County  Grand  Jury’s  recom- 
killed  mendation  for  a  countywide  ban 
on  machines  which  can  be  used 
T/ji  attended  Carlton  for  gambling. 

Northfield,  Minn.,  and  The  actions  came  after  the 
University  of  Minnesota.  Marietta  Daily  Journal  ran  a 
worked  for  Northfield  series  of  stories  on  pinball 


FAIRCHILD 


e  w  s 


Fairchild  Publications  has  moved 
up  the  date  of  the  first  issue  of 
its  new  weekly  newspaper  in  the 
metals  industry.  Instead  of  the 
previously  announced  launching 
date  of  Jan.  9,  the  first  official  is¬ 
sue  of  METALWORKINti  NEWS 
will  be  published  on  Oct.  10,  1960. 
The  new  paper  will  bear  a  Mon¬ 
day  dateline  and  will  be  printed 
in  Chicago. 


Morris  Maline,  who  has  been  cov¬ 
ering  the  ,\lbany-Schenectadv  area 
for  ELECTRONIC  NEWS,  has 
been  transferred  to  Connecticut  to 
concentrate  on  that  area  in  a 
supervisory  news  capacity  ft>r 
ELECTRONIC  NEWS  and  MET¬ 
ALWORKING  NEWS.  He  will 
be  replaced  in  his  former  territory 
by  Mrs.  Mary  O’H.  .Asher,  who  will 
expand  her  coverage  now  concen¬ 
trated  in  Utica  to  include  the  .Al- 
bany-Schenectady  area. 


Henry  Zwimer,  Fairchild’s  Mid¬ 
west  director,  has  been  elected  first 
vice  president  of  the  Chicago  Bus¬ 
iness  Publications  Assn. 


Perkins  H.  Bailey,  executive  edi¬ 
tor  and  fashion  analyst  of  MEN’S 
WEAR  Magazine,  will  be  the 
luncheon  speaker  Sept.  12  at  the 
regular  board  of  directors’  meet¬ 
ing  of  the  National  Association  of 
Retail  Qothiers  &  Furnishers  at 
the  Commodore  Hotel.  New  York. 
His  topic;  “Fashion  Trends.’’ 


During  the  past  week  both  DAILY 
NEWS  RECORD  and  WOMEN’S 
WEAR  DAILY  held  their  annual 
advertising  sales  meetings.  New 
York  staffs,  as  well  as  advertising 
representatives  from  several  Fair- 
child  bureaus  around  the  country, 
gathered  in  New  York  for  the 
DAILY  NEWS  RECORD  sessions 
Aug.  29,  30,  31,  and  WOMEN’S 
WEAR  DAILY  meetings  Sept.  1 
and  2.  Highlights  of  the  meetings 
were  talks  by  retail  and  manu¬ 
facturing  industry  executives. 


One  of  the  guest  speakers  at  the 
Jordan  Marsh  Co.’s  annual  “Good 
1  aste  in  Living’’  show  opening  in 
Bo.ston  Sept.  6,  will  be  Raymond 
Reed.  columnist  for  HOME 
FURNISHINGS  DAILY.  Mr. 
Reed’s  talk,  scheduled  for  Sept.  8, 
is  on  “Is  It  Competitional  When 
You  Borrow  Traditional?” 


FAIRCHILD 
Publications,  Inc.' 

7  Imt  12th  St.,  N«w  York,  N.  T. 

hibli$hun 

Daily  Nmt*  R«eord,  Stiperntarket  N«w^ 
Wmmn'»  Wmv  Doily.  EUctronic  Now^ 
Homo  Pwriihking*  Doily,  Dirocterio^ 
Moo',  Woor,  Footwoor  Nowt. 


A1  Look  Retires 
From  Ad  Position 

Grand  Junction,  Colo. 

Alfred  A.  Look  retired  Sept. 
1  after  36  years  as  advertising 
manager  of  the  Grand  Junction 
Daily  Sentinel. 

Mr.  Look,  67,  was  a  one-man 
advertising  department  when  he 
started  on  the  Sentinel  in  1924. 
He  now  heads  a  staff  of  12. 

For  three  years  he  was  a 
director  of  the  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion.  He  writes  columns  for 
three  advertising  magazines  and 
has  given  talks  the  country  over. 
He  has  also  taught  several 
night  classes  at  Mesa  College. 

He  is  the  author  of  several 
books,  among  them  “Advertising 
at  Retail,”  a  handbook  for  mer¬ 
chants  and  textbook  for  ad  stu¬ 
dents.  Two  books  deal  with  his 
hobby  archeology. 

He  was  advertising  manager 
of  the  Grand  Junction  Daily 
News  before  it  was  purchased 
by  the  Sentinel  in  1924. 


New  Duties  Given 
To  Walter  Schmidt 

Baltimore 

Walter  C.  Schmidt,  classified 
advertising  manager  of  the 
Sunpapers  since  1949,  has  been 
named  assistant  business  man¬ 
ager  and  John  R.  Murrow,  his 
assistant,  is  now  classified  ad¬ 
vertising  manager. 

Mr.  Schmidt  will  continue  to 
serve  in  labor  relations,  where 
he  has  worked  for  three  years 
with  Business  Manager  George 
C.  Bertsch  and  John  W.  Kotun, 
head  of  the  labor  relations  de¬ 
partment  of  the  A.  S.  Abell 
Company,  publisher  of  the  Sun- 
papers. 

Mr.  Schmidt  began  his  news¬ 
paper  career  in  1945  on  the 
New  Orleans  (La.)  /few. 


Lenicoe,  Ad  Chief, 

Quits  Houston  Post 

Houston,  Tex. 

Eugene  J.  Lemcoe,  director  of 
advertising  of  the  Houston  Post, 

I  announced  his  resignation  Aug. 

I  19  but  he  continued  at  the 
:  paper  until  Sept.  1.  Mr.  Lemcoe 
said  he  had  no  definite  plans. 

Mr.  Lemcoe  entered  news¬ 
paper  work  in  1934  in  St.  Louis 
I  where  he  worked  his  way  up 
from  sales  staff  to  director  of 
advertising  for  the  St.  Louis 
Star-Times.  He  came  to  the 
Houston  Post  as  director  of 
advertising  in  1951.  He  is  a 
former  member  of  the  Plans 
Committee  of  the  Bureau  of 
Advertising  and  is  president  of 
the  Texas  Newspaper  Adver¬ 
tising  Managers  Association. 


ON  THE  RUN— london  (Ont.) 
Free  Press  roportm*  Delmar  Ball 
found  that  tha  only  way  to  intar- 
viaw  a  long  distanca  runnar  was 
to  do  soma  running  himsalf.  Ra- 
portar  Ball  it  shown  kaaping  paca 
with  a  mambar  of  tha  Hamilton 
Olympic  Club  who  was  carrying  a 
torch  to  tha  Canusa  Gamas,  a 
small-scala  Olympic  tournamant  in 
Flint,  Mich.  Mr.  Ball  caught  up 
with  tha  runnar  in  tha  daad  of 
night  and  managad  to  kaap  paca 
for  naarly  a  quartar  of  a  mila 
bafora  ha  quit  from  axhaustion. 


Vernon  Morton,  city  editor 
of  the  Wilson  (N.  C.)  Daily 
Times — resigned  to  become  ex¬ 
ecutive  director  of  the  Wilson 
Industrial  Council. 

a  *  a 

Jack  Winder,  assistant  news 
editor.  Salt  Lake  City  (Utah) 
Deseret  News — named  news  edi¬ 
tor  of  the  San  Diego  (Cal.) 
Union,  succeeding  John  Pinker- 
MAN,  promoted  to  assistant  ex¬ 
ecutive  news  editor.  Robert 
Williams,  sports  columnist, 
Hartford  (Conn.)  Times,  has 
been  appointed  executive  sports 
editor  of  the  Union. 


ersonal 

named  to  the  newly  'rested  poet 
of  promotion  manatjer  for  the 
Rocky  Mountain  News,  Denver. 
He  has  been  appliance  manaier 
for  the  general  advertising  de. 
partment  and  account  execntivi 
in  the  retail  department. 


Peggy  Walsh  of  Dunsmih^ 
Cal.,  who  resigned  as  report* 
for  the  Klamath  Falls  (Ora) 
Herald  and  News  last  spring  t* 
enter  the  political  race  for 
Siskiyou  county  suix  rvisor— la 
turns  to  the  newspaper  as  i 
reporter  Sept.  12. 

*  «  « 

Arthur  L.  Lowe,  genenl 
manager  of  the  Corvallis  (Ore.) 
Gazette-Times  —  elected  presi¬ 
dent  of  Oregon  Newspaper  Pub¬ 
lishers  Association. 

*  *  * 

Fred  W.  Kuhl — resigned  as 

news  editor  of  the  Oregon  City 
(Ore.)  Enterprise-Courier 
come  director  of  information 
and  journalism  instructor  at 
Willamette  University,  Salen 
Ore. 

*  *  * 

Phil  Brogan,  associate  edi¬ 

tor  of  the  Bend  (Ore.)  Bulleta 
— honored  by  the  U.  S.  Weather 
Bureau  for  35  years  of  service 
as  a  volunteer  weather  observer. 

♦  *  4t 

Roger  Swardson,  reporter  on 
the  Cincinnati  (Ohio)  Enquxrtt 
— to  the  Pillsbury  Company  in 
Minneapolis  as  assistant  man¬ 
ager  of  public  relations. 

*  *  « 

Michael  Barkway,  one-time 
Washington  and  Toronto  corre 
spondent  of  the  British  Broad¬ 
casting  Co.,  and  recently  Ottawa 
bureau  chief  of  the  weekly 
Toronto  Financial  Post  —  ap¬ 
pointed  Ottawa  bureau  chirf  (rf 
the  Toronto  Daily  Star. 


Lindsay  B.  Mount,  34 — up 
from  managing  editor  to  busi¬ 
ness  manager  and  executive 
editor  of  the  Charlottesville 
(Va.)  Daily  Progress.  He 
started  as  a  reporter  on  the 
Progress  in  1948.  John  W. 
Gentry,  president  and  general 
manager — elected  a  director  of 
the  Prog^ress  Corporation. 

*  *  * 

Burt  MoBurney,  recently  dis¬ 
charged  from  the  Army — named 
editor  of  the  Grants  (N.  M.) 
Daily  Beacon,  succeeding  Harry 
Moskos — now  on  the  Albuquer¬ 
que  staff  of  the  Associated 
Press. 

«  *  * 

R.  A.  (Rollie)  Wedig  — 
EDITOR  ac  PUB 


Larry  A.  Deck — from  assist¬ 
ant  classified  manager,  Soros- 
nah  (Ga.)  News-Press  to  CAM, 
Lebanon  (Pa.)  Daily  News. 

m  *  * 

Bruce  Augenstein  has  joined 
the  retail  advertising  staff 
the  Lansing  (Mich.)  SttU 
Journal.  He  formerly  woricedon 
the  advertising  staff  of  the 
Greenville  (Mich.)  Daily  Newt 
and  Albion  Evening  Reeorisf- 
♦  *  • 

James  Rogers — on  a  thr^ 
month  leave  of  absence  from  the 
St.  Paul  (Mich.)  Pioneer 
sports  desk.  Jim,  a  seni«  i°  ” 
University  of  Minnesota  schw 
of  journalism,  is  a  fullback* 
the  Gopher  football  squad.  He 
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city  desk,  Statesville  (N. 
Record  and  Landmark. 


C.) 


Grady  Elmore,  Raleigh 
(N.  C.)  News  and  Observer — 


Byron  Scott  Named 
Olympian  Presiilent 

Tacoma,  Wash. 
Byron  D.  Scott  was  elected 


Sunday  department.  Charles 
Whaley — from  g^eneral  assigpi- 
ment  to  education  beat. 

«  *  « 

Jerome  Harris  Jr.,  assistant 
the  first  Allison  Danzig  Award  retail  advertising  director.  Son 
for  tennis  writing  by  the  North  Antonio  (Tex.)  Express  and 
Carolina  Tennis  Association.  News — to  Frost  Brothers,  San 

*  *  *  Antonio  fashion  store,  as  assist- 

WlLLiAM  P.  Buk)M,  editor,  ant  to  a  vicepresident  and  mer- 
.  .  ,  ,  Loveland  (Colo.)  Reporter-Her-  chandise  manager.  Bill  Cun- 

president  of  the  Olympia  aid— to  news  editor  at  Colorado  ningham— to  Express  copydesk, 
(Wash.)  Olympian  at  a  mwt-  state  College,  replacing  the  late  succeeding  Harry  G.  Head,  re- 
ing  of  directors  of  the  Perkins  Ralph  E.  Johnston.  signed 

Press  here.  He  succeeds  the  late  *  *  ♦  *  •  *  *  * 

,  ,  .  Robert  W.  A.  Dunn,  former  j,„  Stephenson,  editor, 
Mr  Scott  al^  was  i^lected  Canadian  newspaperman  —  to  Richardson  (Tex.)  Echo  —  to 
president  of  the  Bellingham  Canadian  consul  and  director 
Publishing  Company,  publish-  of  information  for  the  11-state 
ing  the  Bellingham  (Wash.)  Midwest  area,  with  headquarters 
Herald.  He  is  a  son-in-law  of  in  Chicago. 

R^RTER-ENGINEER  Chiwf  En-  g  ^  Perkins,  founder  *  *  ♦ 

1  "’ill  ^ "t  Perkins  Press.  Jack  K.  Russell,  Washing- 

aC  to  Frazier,  a  dau^iter  of  ton  correspondent  for  seven 

Robart  E.  Burns,  assistant  marina  Perkins,  was  elected  vice-  years  on  Bascom  N.  Timmons  ,  o  iw 

naws  aditor,  New  York  Herald  president  of  both  corporations,  staff  —  to  political  reporter.  Newspaper  s  Staffers 
Tribune,  who  worked  as  a  licensed  The  elections  continued  the  tra-  Wilmington  (Del.)  Journal-  La^  Decrees 

junior  engineer  on  two  voyages  of  dition  that  no  family  member  Every  Evening.  ® 


public  relations. 

«  «  « 

James  K.  Collins  Ja,  editor, 
Brooklyn-Parma  (Ohio)  News 
— to  executive  editor,  Willough¬ 
by  (Ohio)  News-Herald. 


iba  liner  to  Europe  while  on  vaca-  take  the  title  of  publisher  as 
tion  from  his  newspaper. 

is  the  son  of  Franklin  Rogers, 
executive  editor  of  the  Man- 
Mo  (Minn.)  Free  Press. 


none  is  actively  engaged 
newspaper  operations. 


Leonard  Vignalo,  sports  re¬ 
porter  on  the  St.  Paul  (Minn.) 
Pioneer  Press  and  recent  gradu- 


Chamberlaiii  to  Key 
Post  With  New  Daily 


Phoenix,  Ariz. 

William  B.  Chamberlain  of  Louisville 
ate  of  College  of  St.  Thomas,  Tucson  has  been  appointed  ad- 
SL  Paul--to  high  school  teach-  ministrative  assistant  to  the 
ing  position.  publisher  of  Arizona  News- 

*  *  *  papers,  Inc.,  here,  it  was  an- 

WiLLiAM  L.  Kinney,  editor  nounced  by  Clinton  D.  McKin- 

and  publisher  of  the  Bennetts-  non,  president  of  KOVA-TV 
rifle  (S.  C.)  Marlboro  Herald-  and  publisher  of  the  projected 
Advocate — elected  governor  of  Arizona  Daily  Journal  in 
Interna-  Phoenix. 

Mr.  Chamberlain  will  serve 

•  *  *  in  an  org^anizational  and  public 

Ridy  Vos  —  to  circulation  relations  capacity  in  launching 

the  new  thii^  Phoenix  daily. 


Montgomery,  Ala. 

Arthur  Joy,  Vancouver,  B.  C.,  Two  Alabama  Journal  staffers 
editor,  Maclean  Hunter  Pub-  were  in  the  graduating  class  of 
lishing  Company,  Ltd. — trans-  Jones  Law  School  Aug.  12. 
f erred  to  Toronto  head  office  to  Judith  Rushin,  courthouse  re¬ 
assume  editorship  of  Materials  porter,  and  Charles  Reeder, 
Handling  In  Canada.  composing  room  employe,  were 

*  *  ♦  awarded  law  degrees  after  pur- 

Sarah  Lansdell  —  from  suing  their  law  studies  at  night 
(Ky.)  Courier-Jour-  while  holding  full  time  jobs. 


District  777  Rotary 
tional  for  1961-62. 


director,  United  Western  News- 
pipers,  Inc.,  publishers  of  the 
Santo  Monica  (Calif.)  Evening 
Outlook  and  seven  weeklies,  suc¬ 
ceeding  the  late  Ralph  Kuhn. 


Alice  Perry,  former  women’s 
department  reporter,  Wilming¬ 
ton  (N.  C.)  Morning  Star  — 
Mr.  Vos  was  circulation  agent  niarried  to  Ray  Stephens 
for  the  Los  Angeles  (Calif)  Linkqi,  Star  sports  editor. 
Mirror.  •  *  * 

*  *  ♦  Jerome  O’Neill,  former  ad- 

WiLUAM  Edmund,  Bellflower  vertising  director,  Chandler- 
(Calif.)  Herald-Enterprise — to  McKay  weekly  newspaper  publi- 
editor,  monthly  California  Piib-  cations,  Plymouth,  Mich.  —  to 
lioher,  published  by  the  Cali-  public  relations  staff,  GMC’s 
fomia  Newspaper  Publishers  Oldsmobile  Division,  Lansing, 
Aisociation,  succeeding  Larry  Mich. 

Bishop,  returned  to  complete  *  •  * 

Mrs.  Ray  A.  Beistel,  librar¬ 
ian,  Wilmington  (N.  C.)  Star- 
News — to  women’s  department, 
Wilmington  Morning  Star. 


journalism  studies  at  the  Uni¬ 
versity  of  Southern  California, 


Marvin  B.  Penrod — to  na- 
tiowd  advertising  manager, 
Vkhita  Falls  (Tex.)  Times  and 
Record  News. 


L.  Rawlings  Keefe,  assistant 
manager,  general  advertising, 
Norfolk  (Va.)  Virginian-Pilot 
Thomas  L.  Judge— to  editor  Ledger-Star— manager, 
of  Montana  Health,  magazine  general  advertising,  succeeding 
of  the  Public  Health  League  of  Stanley  H.  Leonard,  retired. 
Montana,  succeeding  Duane  W.  •  *  • 

now  managing  editor,  Fred  W.  Wardlaw,  recent 
Rdlings  (Mont.)  Gazette.  gn^^uate  of  Wake  Forest  Ck)l- 
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Bruce  A»hby  Takes 
Promotion  Job  in  N.Y. 

Appointment  of  N.  Bruce  Ash¬ 
by  as  promotion  manager  of 
the  New  York  Journal- American 
was  announced  by  Frederick  N. 
Lowe,  director  of  promotion  and 
Public  Relations  for  the  Hearst 
newspaper. 

Mr.  Ashby,  31  and  a  native 
New  Yorker,  moved  to  the  Jour- 
nal-American  from  the  Detroit 
(Mich.)  Free  Press  where  he 
has  been  advertising  promotion 
supervisor  and  a  member  of  the 
promotion  staff  since  1954. 

Previously  he  was  a  member 
of  the  promotion  staff  at  the 
Indianapolis  Star  and  News. 

• 

McKenzie  Appointed 
Ad  Promotion  Manager 

Detroit 

Appointment  of  Roderick  Mc¬ 
Kenzie  as  advertising  promo¬ 
tion  manager  of  the  Detroit 
Free  Press  has  been  announced 
by  David  E.  Henes,  promotion 
director. 

For  the  past  five  years  Mr. 
McKenzie  was  an  advertising 
consultant  in  Fort  Lauderdale, 
Fla.  Before  that  he  spent  20 
years  in  the  advertising  agency 
field.  At  one  time  he  was  copy 
chief  in  the  Detroit  office  of  J. 


Yakima  Names 
New  Ad  Chief 

Yakima,  Wash. 

Charles  Y.  Nicholson  has  re¬ 
signed  as  advertising  director 
of  the  Yakima  Republic  and 
Gazette  to  return  to  the  field  of 
advertising  management  con¬ 
sultant. 

Loren  Rieman  will  become  his 
successor,  effective  Sept.  15,  ac¬ 
cording  to  W.  H.  Robertson,  pub¬ 
lisher.  He  is  now  general  ad¬ 
vertising  manager  and  is  a 
veteran  of  the  morning  and 
evening  newspapers  here. 

Mr.  Nicholson  said  he  has 
accepted  a  consulting  assign¬ 
ment  with  the  Boise  Idaho 
Statesynan. 

The  Kansas-bom  newsman 
serv'ed  Scripps-Howard  for  16 
years  and  formerly  was  with 
the  Bureau  of  Advertising  on 
the  Pacific  Coast. 

• 

2  Shift  into  News 
On  Longview  Return 

Longview,  Wash. 

Two  former  employees  have 
shifted  into  the  news  depart¬ 
ment  in  returning  to  the  Long¬ 
view  Daily  News.  Dick  Pollack, 
formerly  in  advertising  here, 
has  moved  to  the  news  side  to 
replace  Don  Berg,  now  with  the 


Chambers  Dies 
On  Vacation  Trip 

St.  Louis 

Stuart  M.  Chambers,  72,  re¬ 
tired  treasurer  and  director  of 
the  Pultizer  Publishing  Co., 
died  Aug.  25  in  a  hotel  at 
Harrisburg,  Pa.  as  he  and  his 
wife  were  driving  from  New 
York  after  returning  from  a 
summer  in  Europe. 

Mr.  Chambers  retired  in  1955 
after  38  years  with  the  Post- 
Dispatch  in  various  capacities. 
A  native  of  Ottumwa,  la.,  he 
attended  the  University  of 
Chicago,  began  his  newspaper 
career  on  the  advertising  staff 
of  the  Kansas  City  Star,  came 
to  the  P-D  as  automobile  editor 
in  1916. 

He  was  named  advertising 
manager  of  the  P-D  in  1941, 
subsequently  served  two  terms 
as  chairman  of  the  board  of 
directors  of  the  Bureau  of  Ad¬ 
vertising  of  the  ANPA. 

In  1944  Mr.  Chambers  was 
appointed  P-D  treasurer  and  at 
the  time  of  his  retirement  was 
in  charge  of  obtaining  news¬ 
print  for  the  paper.  He  was  a 
director  of  the  Coosa  River 
Newsprint  Co.  of  Alabama,  in 
which  the  P-D  has  a  financial 
interest. 


Frank  Eno  Butzow,  68,  tw- 
merly  with  the  Chirago  (Hj) 
Tribune  and  the  Chicago  bureiii 
of  the  Associated  Press,  and 
more  recently  a  horse  racini 
writer  and  researcher;  Aug.  20. 
*  *  * 

WiLUAM  A.  E.  Moyer,  gd 
formerly  a  correspondent  with 
the  Toronto  (Ont.)  Globe  and 
Mail,  Hamilton  (Ont.)  Speetii. 
tor;  Buffalo  (N.  Y.)  Courier- 
Express;  and  Buffalo  (N.  Y.) 
Evening  News;  Aug. 

*  •  * 

Mrs.  Neil  G.  Walker,  74, 
owner  and  publisher  of  th« 
Warren  (Pa.)  Times  -  Mirror- 
Aug.  17. 

*  *  * 

Gardiner  T.  Hart,  76,  re¬ 
tired  associate  editor,  FalU 
River  (Mass.)  Herald  Newt; 
Aug.  25. 

*  *  * 

Stephen  F.  O’Donnell 

Los  Angeus 

Stephen  F.  O’Donnell,  55, 
former  publisher  of  the  HurU- 
ington  Park  (Calif.)  Sigrul 
more  recently  in  Los  Angela 
publicity  work,  was  found  dead 
Aug.  23.  He  advanced  from 
liorter  of  the  old  Illustratei 
Daily  News  to  publisher  if  iti 
successor  Los  Angeles  Dail^ 
News  before  becoming  publisher. 


Walter  Thompson,  and  also  has 
worked  in  Chicago  as  copy 
writer  and  later  account  execu¬ 
tive  at  Lord  and  Thomas-Foote, 
Cone  and  Belding;  grroup  head 
at  Leo  Burnett;  account  execu¬ 
tive  as  Sherman  &  Marquette, 
and  account  supervisor  at  the 
Earle  Ludgin  Company. 


Colegrove  Shifteil 

San  Francisco 
Albert  M.  (Bud)  Colegrove, 
western  correspondent,  Scripps- 
Howard,  has  been  shifted  to 
Miami,  Fla.,  to  cover  Latin 
America.  He  formerly  was  edi¬ 
tor  of  the  San  Francisco  News. 


Salt  Lake  City  Tribune.  Nancy 
Thompson,  former  circulation 
clerk,  returned  from  the  Hono¬ 
lulu  Star  Bulletin  to  join  the 
women’s  department. 

Kenneth  Seaton  has  joined  the 
display  staff,  replacing  Lyle 
Peters,  now  with  Pacific  Slope 
Press  in  Portland,  Ore. 

• 

Honor  Camp  Mother 

Hartford,  Conn. 

Camp  Courant,  summertime 
children’s  facility  maintained 
by  the  Hartford  Courant,  honor¬ 
ed  Miss  Rena  Smith  Aug.  24. 
Miss  Smith  retired  in  1959  after 
.some  37  years  as  director  of  the 
camp. 


MacNaughton,  79, 
Former  Publisher 

Portland,  Ore. 

Ernest  Boyd  (E.  B.)  Mac- 
Naughton,  79,  from  1947  to  1950 
president  of  the  Oregonian  Pub¬ 
lishing  Company,  publisher  of 
the  Portland  Oregonian,  died 
Aug.  23  of  cancer  after  a  three- 
month  illness  at  Kis  home  here. 

*  *  * 

Byron  Stephens,  55,  staff 
artist,  Tampa  (Fla.)  Tribune; 
Aug.  24. 

*  *  « 

Clarence  L.  Slade,  69,  Sara¬ 
toga  Springs  (N.  Y.)  Sarato- 
gian;  Aug.  22. 

*  *  « 

Walter  H.  Case,  77,  former 
managing  editor.  Long  Beach 
(Calif.)  Telegram,  and  editor. 
Long  Beach  Sun  before  and 
after  its  merger  with  the  Press- 
Telegram;  Aug.  20. 

*  *  * 

N.  A.  Perry  Sr.,  74,  owner 
and  publisher,  the  Carrollton 
(Ky.)  News  Democrat;  Aug. 
20. 

*  *  * 

Ray  Wilkerson,  61,  subur¬ 
ban  page  editor,  Cincinnati 
(Ohio)  Post  &  Times-Star; 
Aug.  20. 

«  *  ♦ 

Omar  Hite,  70,  retired  from 
city  copy  desk  editor.  New  York 
Times;  Aug.  22. 


Roberts  Family 
Sells  Radio  Station 

St.  Louis 

Sale  of  radio  station  KXOX, 
started  here  in  1938  by  the  old 
Star-Times  Publishing  Co.,  was 
announced  Aug.  28.  T^e  station, 
which  remained  in  the  Elzey  M. 
Roberts  family  after  the  S-T 
was  purchased  by  the  Post-Du- 
patch  in  1951,  was  purchased 
for  more  than  $1,500,000  by  the 
Storz  Broadcasting  Co.  of  Oma¬ 
ha.  The  sale  is  subject  to  ap¬ 
proval  by  the  FCC. 

Elzey  M.  Roberts  Jr.  has  been 
serving  as  president  of  KXOX 
Broadcasting,  Inc.  Elzey  M. 
Roberts  Sr.,  former  S-T  pub¬ 
lisher,  recently  asked  the  FTC 
for  permission  to  apply  for 
television  Channel  10  at  Miami. 


London  Ad  Manager 

TOBMiTO 

The  Globe  and  Mail  has  opened 
its  own  advertising  office  in 
London,  Eng.,  with  Anthony 
Psychopulos  as  manager.  Mr. 
Psychopulos  was  for  several 
years  on  the  advertising  staff  of 
the  News  Chronicle  of  Londos, 
where  he  handled  specialized 
classifications.  He  will  repre¬ 
sent  both  the  Globe  and  Mail  and 
the  overseas  edition  of  the  Globe 
and  Mail  in  Britain  and  on  the 
Continent. 
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Dairy  Farmers,  Dentists,  Dieticians,  Politicians - 
We’re  Not  All  The  Same,  But  Our  Initials  Are ! 


Please  Don’t  Abbreviate! 

Although  it  could,  and  does,  happen  almost  any  time, 
election  years  always  produce  an  identification  problem 
for  several  different  organizations  which  happen  to  have 
the  same  initials — A-D-A. 

The  American  Dental  Association  represents  dentists. 
Dieticians  are  the  members  of  the  American  Dietetic 
Association.  Various  and  sundry’  people,  perhaps  includ¬ 
ing  dentists,  dieticians,  and  dairy’  farmers,  may  be  sup¬ 
porting  Americans  for  Democratic  Action,  a  political 
action  group  which  speaks  out  on  many  different  national 
issues. 

We’d  like  to  tell  you  a  bit  about  the  American  Dairy 
Association  and  its  members,  dairy  farmers,  so  that  you 
might  understand  why  it  is  confusing  to  read  in  head¬ 
lines  that  the  “ADA  Blasts  XYZ  Program.”  To  dairy 
farmers  this  means  the  American  Dairy  Association  has 
blasted,  and  we  presume  that  i>erhaps  our  friends  at  the 
Dental  and  Dietetic  Associations  may  have  the  same 
problem  of  having  their  members  wonder  why  their 
organizations  are  blasting  or  being  blasted. 

Lobbying  Is  Not  Our  Job 

When  dairy  farmers  organized  the  American  Dairy’ 
Association  in  1940,  they  had  some  pretty  definite  ideas 
about  what  they  wanted  the  organization  to  accomplish. 
Equally  important,  they  decided  there  were  some  areas 
in  which  the  organization  should  not  operate.  Lobbying 
or  legislative  activity  of  any  kind  were  ruled  out  of  the 
range  of  interest  of  American  Dairy  Association — and 
for  good  reason. 

There  are  a  number  of  organizations  which  represent 
dairy  farmers,  as  well  as  other  citizens,  in  legislative 
activity.  Dairy  farmers  did  not  need  a  new  legislative 
voice.  What  they  needed  and  what  they  created  in  the 
American  Dairy  Association  was  a  voice  that  could  be 
heard  in  the  market  places  of  America,  a  voice  that 
would  speak  to  consumers  not  about  legislative  pro¬ 
grams  but  about  the  goodness  and  value  of  milk  and 
milk  products. 

Through  the  past  20  years  the  Association  has  grown 
steadily  until  today  it  has  support  from  a  majority  of 
the  nation’s  dairy  farmers  from  coast  to  coast.  Activities 
include  research:  market  research  to  find  out  what  con¬ 
sumers  think  and  do  about  dairy  foods ;  product  research 
to  help  the  dairy  industry  in  its  program  of  constant 
improvement  of  the  quality  of  the  dairy  foods  offered  to 
the  public;  nutrition  research  which  helps  to  establish 
more  closely  the  role  of  milk  and  other  dairy  foods  as 
the  number  one  family  of  foods  in  the  American  diet. 

Sales  Promotion  Is  Our  Job 

Research  results  go  to  work  in  our  advertising, 


merchandising,  and  public  relations  activities.  Dairy 
farmers  advertise  in  all  types  of  media  for  the  sole 
purpose  of  telling  the  story  of  their  products  to  the 
consumers  of  this  country.  This  is  backed  up  with  a 
strong  merchandising  program  that  each  year  becomes 
more  effective  as  the  thousands  of  brand  dairy  distri¬ 
butors  and  food  sales  outlets  join  with  the  dairy  farmers 
in  their  promotion  campaigns. 

Public  relations  activity  is  consumer-oriented,  provid¬ 
ing  nutrition,  recipe,  and  general  dairy  industr>’  infor¬ 
mation  to  consumers  through  all  the  media. 

Dairy  farmers  are  investing  millions  of  their  own 
dollars  in  the  American  Dairy  Association,  and  addi¬ 
tional  millions  of  dollars  in  other  local,  state,  and  na¬ 
tional  research,  education,  and  sales  promotion  programs. 
These  are  programs  which  dairy  farmers  developed  and 
expanded  steadily  to  tell  their  own  story  about  their 
products  in  order  that  they  might  more  effectively  com¬ 
pete  for  a  share  of  the  total  food  market. 

We  Have  Many  Shades  of  Opinion 

Please  don’t  misunderstand.  Dairy  farmers  believe  in 
this  wonderful  American  political  system.  They,  like  any 
other  group  of  citizens,  belong  to  political  parties  and 
organizations.  There  are  dairy  farmers  who  are  mem¬ 
bers  of  Americans  for  Democratic  Action,  just  as  some 
dairy  farmers  probably  also  are  dentists  or  dieticians! 
There  are  also  dairy  farmers  who  belong  to  groups 
opposed  to  the  Americans  for  Democratic  Action  view¬ 
point. 

Our  point  and  plea  is  relatively  simple.  We  know  there 
is  a  tendency  in  this  country  to  abbreviate — to  “initial¬ 
ize”  as  it  were.  Headline  writers  have  a  horrible  time 
with  some  of  these  organization  names.  Difficult  as  these 
problems  of  the  media  are,  however,  there  are  almost  a 
million  dairy  farm  families  who  would  be  less  confused 
if  the  initials  A-D-A  were  more  clearly  used,  and  we’re 
sure  this  applies  to  dentists  and  dieticians,  too. 

Some  of  our  members  have  become  quite  alarmed  when 
they’ve  heard  of  a  fleeting  reference  to  A-D-A  in  con¬ 
nection  with  political  reporting  on  the  electronic  media 
or  when  their  eyes  have  caught  merely  a  headline  in  a 
newspaper.  We’d  like  to  concentrate  on  doing  a  bigger 
and  better  job  of  speaking  up  for  milk  and  milk  products 
in  the  market  places.  Any  help  you  can  give  us  in  pre¬ 
venting  misunderstandings  will  be  appreciated. 

AMERICAN  DAIRY  ASSOCIATION 

Voice  of  fhe  Dairy  Farmers  in  the  Market  Places  of  America 

20  North  Wacker  Drive 
Chicago  6,  Illinois 


In  one  of  the  early  rounds  of  tin 
American,  the  Levittown, 
edges  contestants  from  Enditoll,*-^ 
Lynchburg,  Va. 


Venezuela,  Hawaii,  Puerto  Rico,  the  Philip- 


West  Germany  gather  around  the  Hawaiian 
li  Derby  Downs  Topside  area. 


m 


*•  Cole,  general  manager  of  Chevrolet  and  vice 
of  Gmral  Motors,  presents  the  championship 
^fiedrk  Lake  of  South  Bend,  Ind.,  while  the  boy’s 
*il  Akron  Mayor  Leo  Berg  offer  congratulations. 


168  boys 

representing  these 
168  newspapers, 
radio  &  TV  stations, 
civic  and 
fraternal  groups 
raced  in  the  1^ 
AH-American 
Soap  Box  Derby. 

Aberdeen  (Wash.  I  Active  Club 
Akron  (Ohio)  Beacon  Journal 
Albany  ((>a.|  Optimist  Club 
Albuquerque  (N.M.)  Tribune 
Alton  (III.)  Jr.  Chamber  of 
Commerce 

Amarillo  (Texas)  Jr.  Chamber 
of  Commerce 

Ambridge  (Pa.)  BPOE  983  and 
The  Times 

Amsterdam  (N.Y.)  Elks  Lodge 
No.  101  and  Rotary  Club 
Anderson  (Ind.)  Herald 
Anniston  (Ala.)  Jr.  Chamber 
of  Commerce,  WHMA  Radio 
and  Anniston  Park  Board 
Asheville  (N.C.)  Jr.  Chamber 
of  Commerce,  Inc, 

Ashland  (Ohio)  Jr.  Chamber 
of  Commerce 
Austin  (Texas)  American- 
Statesman 

Bangor  (Maine)  Daily  News 
Beloit  (Wis.)  Daily  News 
Bernardsville  (N.J.) 

Somerset  Hills  Jaycees 
Big  Spring  (Texas)  Herald 
Birmingham  (Ala.)  News, 

Optimist  Club,  WABT-TV, 
WABT-Radio 
Bloomington  (Ind,)  Daily 
HeraldTelephone  and  Jaycees 
Blueheld  (W,  Va,)  Jr, 

Chamber  of  Commerce 
Bowling  Green  (Ky.)  Warren 
County  Jr.  Chamber  of 
Commerce 

Bradford  (Pa.)  Journal 
Brooklyn  (N.Y.)  World  Telegram 
and  The  Sun 

Canton  (Ohio)  Jr.  Chamber  of 
Commerce 

Charles  City  (Iowa)  Knights  of 
Pythias  and  Jr.  Chamber  of 
Commerce 

Charleston  (W.  Va.)  Jr.  Chamber 
of  Commerce 
Charlotte  (N.C.)  Carolina 
Broadcasting  Co. 

Cheyenne  (Wyo.)  Jr.  Chamber 
of  Commerce 

Chico  (Cal.)  Golden  Empire 
Broadcasting  Co. 

Cicero  (III.)  Life  Newspaper 
Cleveland  (Ohio)  The  Plain 
Dealer 

Columbia  (Mo.)  Missourian 
Conshohocken  (Pa.)  The 
American  Legion 
Coshocton  (Ohio)  Jr.  Chamber 
of  Commerce 
Crawfordsville  (Ind.)  Jr. 

Chamber  of  Commerce 
Dallas  (Texas)  Optimist  Clubs 
of  Dallas.  Inc. 

Dayton  (Ohio)  Jr.  Chamber  of 
Commerce  of  Greater  Dayton, 
Inc. 

Daytona  Beach  (Fla.)  Kiwanis 
Club  of  Halifax  Area 
Des  Moines  (Iowa)  Jr.  Chamber 
of  Commerce 
Detroit  (Mkh.)  News 
Dover  (N.H.)  Lions  Club 
Duluth  (Minn.)  Herald  and  News 
T ribune  and  Jr.  Chamber  of 
Commerce 

DuPage  County  (III.)  Jr. 

Chamber  of  Commerce 
Elkhart  (Ind.)  Jaycees.  Inc. 
Ellwood  City  (Pa.)  Ledger 
Endkott  (N.Y.)  Daily  Bulletin 
and  Station  WENE 
Eugene  (Ore.)  KORE— Radio 
Evansville  (Ind.)  Jr. 

Chamber  of  Commerce 
Flint  (Mkh.)  Journal 
Ft  Bridge  (Iowa)  Jr.  Chamber 
of  Commerce 

Ft  Lauderdale  (Fla.)  News, 
Optimist  Clubs  of  Broward 
County,  Parks  and  Recreation 
Dept. 

Ft  Worth  (Texas)  Star-Telegram 
Frederkksburg  (Va.)  Free 
Lance-Star 


Fulton  (N.Y.)  BPOE  830 
Gary  (Ind.)  Post-Tribune 
Glen  Burnie  (Md.)  Capital 
Gazette  Press 
Grand  Junction  (Colo.) 

Daily  Sentinel 
Greeley  (Colo.)  Jr.  Chamber 
of  Commerceand  KYOU-Radio 
Greensboro  (N.C.)  Jr. 

Chamber  of  Commerce 
Hamilton  (Ohio)  Jr.  Chamber 
of  Commerce 
Hancock  (Mkh.)  Fraternal 
Order  of  Eagles 
Hartford  (Conn.)  Times 
Hieh  Point  (N.C.)  Jr. 

Chamber  of  Commerce 
Houston  (Texas)  Jr.  Chamber 
of  Commerce 

Hudson  (N.Y.)  Jr.  Chamber 
of  Commerce 
Huntington  (W.  Va.)  Jr. 

Chamber  of  Commerce 
Indiana  (Pa.)  Evening  Gazette 
Indianapolis  (Ind.)  Star 
jKksonville  (Fla.)  Jr. 

Chamber  of  Commerce 
Kalamazoo  (Mkh.) 

WK20  AM-TV 
Kansas  City  (Mo.)  Ararat 
Shrine  Temple 

Knoxville  (Tenn.)  Jr.  Chamber 
of  Commerce 

Kokomo  (Ind.)  Tribune  and 
Foremen's  Club 
Lancaster  (Ohio)  Eagle 
Gazette  Co. 

Laredo  (Texas)  Times 
Lawrenceburg  (Ind.)  Press 
Levittown  (N.Y.)  Tribune 
Levittown  (Pa.)  Bristol 
Courier  and  Levittown  Times 
Long  Beach  (Cal.)  Losor 
Chevrolet  Dealers  Assoc. 

Los  Angeles  (Cal.)  Chevrolet 
Dealers'  Service 
Lubbock  (Texas)  Avalanche- 
Journal 

Lynchburg  (Va.)  Jr.  Chamber 
of  Commerce.  Inc. 

Magnolia  (Ark.)  Jr.  Chamber 
of  Commerce 

Mankato  (Minn.)  Jr.  Chamber 
of  Commerce 

Mansfield  (Ohio)  News-Journal 
McKeesport  (Pa.)  Daily  News 
Publishing  Co. 

Meridian  (Miss.)  Star 
Mkhigan  City  (Ind.)  Jr. 

Chamber  of  Commerce 
Middletown  (Ohio)  Optimist 
Club,  Inc. 

Midland  (Texas)  Jr.  Chamber 
of  Commerce 
Minneapolis  (Minn.)  Jr. 

Chamber  of  Commerce 
Mission  City  (B.C.)  Fraser 
Valley  Record  Ltd. 

Moses  Lake  (Wash.)  Jr. 

Chamber  of  Commerce 
Muncie  (Ind.)  Star 
Natchez  (Miss.)  Times 
New  Albany  (Ind.)  Tribune 
New  Orleans  (La.)  States  Item 
New  Philadelphia  (Ohio)  Jr. 

Chamber  of  Commerce 
Newport  News  (Va.)  Hampton 
Roads  Jr.  Chamber  of 
Commerce 

Norfolk  (Neb.)  Optimist  Club 
Norfolk  (Va.)  Virginian  Pilot 
Oakland  (Cal.)  Tribune 
Omaha  (Neb.)  Optimist  Club 
of  Omaha  Youth  Foundation 
Orange  (Va.)  Jr.  Chamber  of 
Commerce 

Owensboro  (Ky.)  Messenger  & 
Inquirer 

Parkersburg  (W.  Va.)  Jr. 

Chamber  of  Commerce 
Pasadena  (Cal.)  Foothill 
Chevrolet  Dealers  Assoc. 
Pensacola  (Fla.)  Fiesta  of 
Five  Flags 

Peoria  (III.)  West  Central 
Broadcasting  Co. 

Petersburg  (Vs.)  Progress- Index 
Phoenix  (Ariz.)  KOOL  Radio- 
TV.  Inc. 

Portland  (Ore.)  Oregon 
Television,  Inc.-KPTV 
Poughkeepsie  (N.Y.)  Jr. 

Chamber  of  Commerce 
Providence  (R.l.)  WICE  Radio 
Ravenna-Kent  (Ohio)  Record- 
(^ourier 

Roanoke  (Va.)  Time,  World- 
News  and  Optimist  Club  of 
Roanoke,  Inc. 

Rochester  (N.Y.)  Times-Union 
Rock  Island  (III.)  Blackhawk 
Shrine  Club  and  Davenport 
Newspapers,  Inc. 


Roswell  (N.M.)  Daily  Record 
Sacramento  ((jal.)  The  20-30 
Club.  Sacramento  No.  1  & 

KCRA  Radio  and  TV 
Saginaw  (Mkh.)  Jr.  Chamber 
of  Commerce 
St.  Catharines  (Ont.) 

Standard  Ltd. 

SL  Charles  (Mo.)  Daniel 
Boone  Derby  Assn.  (Com¬ 
mittee  of  Moose  Lodge) 

SL  Marys  (Pa.)  Daily  Press 
Publishing  Co. 

SL  Paul  (Minn.)  Jr.  Chamber 
of  Commerce 

Salem  (Ore.)  Capital  Journal 
Salisbury  (N.C.)  Recreation 
Department 

San  Antonio  (Texas)  Express- 
News  Athletk  Assn., 

Express  Publishing  Company 
San  Bernardino  (Cal.)  The 
Sun  Company 
San  Diego  (Cal.)  Union 
Sandusky  (Ohio)  Newspapers, 

Inc. 

Savannah  (Ga.)  Jr.  Chamber  of 
Commerce 

Seattle  (Wash.)  KING 
Boadcasting  Co. 

Sheboygan  (Wis.)  Press 
Publishing  Co. 

Sidney  (Ohio)  Jr.  Chamber  of 
Commerce  and  Sidney 
Printing  &  Publishing  Co. 

Sioux  City  (Iowa)  Jr.  Chamber 
of  Commerce 

Sioux  Falls  (S.D.)  Argus-Leader 
Smyrna  (Ga.)  Jr.  Chamber  of 
Commerce 

Southampton  (N.Y.)  Lions  Club, 
Inc.  and  Bridgahampton 
Lions  Club.  Inc. 

South  Bend  (Ind.)  Jr.  Chamber 
of  Commerce 

Springfield  (Mass.)  Jr.  Chamber 
of  Commerce 

Spring  Valley  (III.)  Jr.  Chamber 
of  (Commerce 

Staten  Island  (N.Y.)  Kiwanis 
Club  of  North  Shore 
Stockton  (Cal.)  Karl  Ross  Post 
No.  16.  American  Legion 
Tacoma  (Wash.)  News  Tribune 
Tallahassee  (Fla.)  Democrat 
Tampa  (Fla.)  WTVT-TV  and  Jr. 

Chamber  of  Commerce 
Temple  (Texas)  Exchange  Club 
Toledo  (Ohio)  Jr.  Chamber  of 
Commerce 

Torrington  (Conn.)  Radio 
Station  WTOR 
Torrington  (Wyo.)  Telegram 
Trenton  (Mo.)  Jr.  Chamber  of 
Commerce  and  KTTN  Radio 
Waco  (Texas)  News  Tribune  and 
Times  Herald 

Warren  (Ohio)  Tribune  Chronkle 
Warsaw  (Ind.)  Kosciusko  County 
Shrine  Club 

Washinrton  (D.C.)  Nabonal 
Broadcasting  Co.,  Inc. 
WRC-TV-WRC 

Watertown  (S.D.)  Pubik  Opinion 
Westbrook  (Maine)  Jr.  Chamber 
of  Commerce 

West  Palm  Beach  (Fla.)  Firemen's 
Benevolent  Associabon,  Inc. 
Wkhita  (Kansas)  Beacon 
Winston-Salem  (N.C.)  Jr. 

Chamber  of  Commerce 
Wooster  (Ohio)  Daily  Record 
Younntown  (Ohio)  Jr.  Chamber 
of  Commerce 

Germany,  Adam  Opel  A/G 
Hawaii,  Honolulu  Advertiser; 
Parks  &  Rec.  Dept.;  Aloha 
Motors;  Service  Motors  Ltd. 
Philippines.  Northern  Motors 
&  International  B.  F. 

Goodrkh  Corporation 
Puerto  Rko,  Caribe  Motors 
Corporation,  "El  Impardal,” 
Internabonal  B.  F.  Goodrkh 
Corporation 

Venezuela.  General  Motors 
de  Venezuela,  C.  A.  The 
General  Tire  &  Rubber  Co., 
International  Division- 
Sears,  Roebuck  de  Venezuela, 
S.  A.  and  Y.M.C.A. 


Grand  Total 


July  Linage 
Wilts  1.3%; 
Genl.  Off  10% 

Total  July  newspaper  adver¬ 
tising  measured  in  62  cities  by 
Media  Records,  Inc.,  showed  a 
decline  of  1.3%  from  the  220,- 
351,342  lines  recorded  in  July 
1959.  This,  despite  the  fact  that 
there  were  five  Sundays  in 
July  1960  as  against  four  in 
July  of  1959. 

For  the  year  to  date,  however, 
total  linage  was  up  3.8%. 

General  linage  for  July  was 
down  10%.  Automotive  and 
Financial  were  off  5.8%  and 
3.6%  respectively.  Display 
dipped  1.9% 

Three  classifications  showed 
gains:  Classified,  0.2%,  Retail, 
1.8%,  and  Department  Store, 
4.3%. 

City-by-city  figures  follow: 


^e7s 


NEWS-JOURNAL 

Papers 

DELIVER 

DELAWARE 

. . .  America's  only 
single  state  market 
$955,500,000  buying 
power! 

Conlocr.-  Story,  Brooks  &  Finley, 
Inc.  or  News.Journol  Papers, 
Wilmington,  Delaware 


* 

1940 

1959 

AKRON, 

OHIO 

Beacon  JournaLe  . 

2,242,148 

2,321,377 

IBaacon  Journal-S  _ 

.  953,082 

800,243 

Grand  Total  . 

.  3,215,250 

3,121.640 

ALBANY, 

N.  Y. 

••Knickerbocker- 

News-a  . 

.  1,244,885 

1,170,333 

Times  Union-m  . 

.  1,037,149 

1,034,511 

•Times  Union-S  . 

.  512,434 

477,314 

Grand  Total  . 

.  2,794,470 

2,482,158 

NOTE:  Part  run  adv 

.  included: 

Knicker- 

bocker  Naws-a  1940—1,244,885  (212,397). 

ALBUpUERQUE.  N.  M. 

Journal-m  . 

.  1,708,721 

1,531,242 

§Journal-S  . 

.  494,099 

414,930 

tribune*#  ■  . 

1,410,444 

1,519,043 

Grand  Total  . 

.  3,813,444 

3,447,255 

ATLANTA,  GA. 

Constitution-m  . 

.  1,514,544 

1,629,939 

Journal*#  . 

Journal  & 

.  1,924,941 

2,024,422 

Constitution-S  . 

905,890 

814,774 

Grand  Total  . 

4,347,375 

4,471,137 

ATLANTIC  CITY.  N.  J. 

851,755 

870,021 

••Press-S 

212,952 

178,919 

Grand  Total  . 

.  1,064,707 

1,048,940 

JULY  Newspaper 

Linage— 32  Cities 

(Compiled  by  EDITOR  A  PUBUSHER  from  Media  Record  MeaturemenlB) 

1960 

1959 

%of 

E&P 

Linage 

Linage 

1959 

Index 

Total  Advertising 

July  . 

.  217,417,981 

220,351,342 

98.7 

103.2 

June  . 

.  250,556,169 

236,971,579 

105.7 

109.8 

Year  to  date  .  . . 

.1,663,272,926 

1,602,231,369 

103.8 

104.1 

Display 

July  . 

.  153,913,598 

156,961,288 

98.1 

101.8 

June  . 

.  185,544,725 

173,682,467 

106.8 

105.0 

Year  to  date  . . . 

.  1,219,847,945 

1,182,314,680 

103.2 

102.4 

Classified 

July  . 

.  63,504,383 

63,390,054 

100.2 

108.4 

June  . 

.  65,011,444 

63,289,321 

102.7 

107.2 

Year  to  date  . . 

443,424,981 

419,916,689 

105.6 

109.0 

Retail 

July  . 

.  113,697,044 

111,697,571 

101.8 

105.6 

June  . 

.  131,944,616 

121,583,872 

108.5 

106.9 

Year  to  date  . . . 

.  884,564,337 

847,756,898 

104.3 

105.1 

Department  Store 

July  . 

.  38,922,504 

37,323,001 

104.3 

104.4 

June  . 

.  43,802,398 

41,431,990 

105.7 

100.2 

Year  to  date  . . . 

.  309,976,154 

301,546,448 

102.8 

101.1 

General 

July  . 

.  23,239,850 

25,831,110 

90.0 

90.9 

June  . 

.  30,785,626 

31,373,001 

98.1 

92.2 

Year  to  date  . . . 

.  199,673,017 

208,917,426 

95.6 

91.1 

Automotive 

July  . 

.  12,124,321 

14,397,782 

84.2 

90.3 

June  . 

.  18,018,293 

15,513,871 

116.1 

113.0 

Year  to  date  . . . 

.  102,382,916 

92,400,276 

110.8 

103.4 

Financial 

July  . 

4,852,383 

5,034,825 

96.4 

108.4 

June  . 

4,796,190 

5,211,514 

92.0 

120.2 

Year  to  date  . .  . 

33,227,675 

33,240,080 

100.0 

116.2 

BALTIMORE,  MD. 

•American-S  .  443,034  4II,2S4 

News-Post-e  .  1,212,240  1,302,944 

Sun-m  .  1,094,727  1,180,917 

Sun-e  .  1,577,058  1,789,449 

tSun-S  .  1,202,494  1,011,281 

Grand  Total  .  5,551,757  5,495,847 

BANGOR.  ME. 

News-m  .  731,414  . 


NOTE:  Statesman  Morn,  and  Eve.  sold 
only  In  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 


BINGHAMTON,  N.  Y. 

1,175,951  1,294,984 

.  288,393  241,205 

429,205  343,551 


BIRMINGHAM,  ALA. 

Post-Herald-m  872,284  1,024,493 

News-e  .  1,400,942  1,738,454 

tNews-S  .  714,453  702,205 

Grand  Total  .  3,187,899  3,447,352 

NOTE:  Part  run  adv.  included:  News-e 
1940—1,400,942  (29,243).  1959—1,738,454 

(28,225). 

BOISE.  IDAHO 

Statesman.m  803.980  894,204 

••Statesman-S  143,071  148,742 

Grand  Total  947,051  1,044,948 


j  WITHOUT  WARNING  OR  PATTERN 
I  you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
!  name;  for  Invosion  of  Privacy,  Piracy, 
Plogiorism  or  Violotion  of  Copyright. 

These  SHaAL.  HAZARDS  ore  the  uA- 
ject  of  SKCIAij^CXSS,INSURANCE  we. 
hev^e  heih  lo|^«^e<t»:Publisliew  from 
IMMMmreMNstigv 

U*«di  NotiM%id^',acleqiMite, 
letiefectety  ed«P  «|iB>e.lii»e<tpMiiiee 

Write  for  details  and  rates. 


BOSTON,  MASS. 

American-e  .  515,733  404,974 

Record-m  .  432,171  474,044 

*Advertiser-S  .  241,174  208,108 

Globe-e  .  1,113,211  1,284,192 

Globe-m  .  1,185,823  1,139,748 

§Globe-S  .  1,070,728  882,493 

Herald-m  .  998,543  Jl, 194,949 

tHet^ld-S  .  910,435  840,741 

Traveler-e  .  1,039,090  1,294,422 

Grand  Total  .  7,724,930  8,127,911 

NOTE:  (t)  Part  run  adv.  included: 
Herald-m  1959—1,194.949  (14,112). 

BUFFALO,  N.  Y. 

Courier  E>press-m  .  970,842  1,020,441 

§*Courier  Express-S  ....  745.149  731 .834 

(Evening  News-e  .  1,954,948  2,194,572 

Grand  Total  .  3,472,979  3,948,849 

CAMDEN,  N.  J. 

Courier-Post-e  .  1,071,725  1,040,784 

CHARLESTON,  W.  VA. 

Mail-e  .  818,448  885,140 

Gaiette-m  .  909.741  903,158 

§GazeHe-Mail-S  .  338,472  319,813 

Grand  Total  .  2,044,841  2,108,131 

CHARLOTTE.  N.  C. 

•News-e  .  812,494  924,929 

Observer-m  .  1,398,234  1,434,579 

fObserver-S  .  552,895  502,559 

Grand  Total  .  2,743,427  2,842,047 

CHICAGO.  ILL. 

Tribune-m  .  2,477,795  2,713,378 

Tribune-S  .  1,405,004  1,145,211 

(Daily  News-e  .  1,470,839  1,744,904 

American-e  .  720,201  843,144 

•American-S  .  254,350  243,258 

Sun-Timas-m  .  1,254,245  1,347,273 

§Sun-Times-S  .  534,874  483,947 

Grand  Total  .  8,117,332  8,581,135 

NOTE:  Part  run  adv.  included:  1940— 
2.477,795  (544,011);  1,405,004  (741,577);  254,- 
350  (180,105).  1959-2,713,378  (  594,141); 

1,145.211  (439,883);  243,258  (174,011). 

CINCINNATI.  OHIO 

Enquirer-m  .  2,023,244  1,948,112 

(•Enquirer-S  .  1,213,093  1,144,414 

Post  t  Times-Star-e  1,771,575  1,793,924 

Grand  Total  5,007,914  4,884,454 

EDITOR  8C  PUB 


CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,345,544  2  l>ti 

(•Plain  Oaaler-S  .  1.441,11$  I'jw'lf 

Press  and  News-e .  2,681,219  t'silw 

.  . 

Grand  Total  .  4,687,970  ilMh 

NOTE:  Part  run  adv.  included:  PrieiM 
News-e  1940—2,481,219  (  91,648). 

(•)  The  Press  and  News  merged  ellattk. 
January  25.  1940.  ^ 

COLUMBUS.  OHIO 

Dispatch-e  .  1.962.408  IKei 

Dispatch  (5)  .  1,200.680  tll'y 

Citiien-e  . 

Citiien-S  . 

Citiien-Journal-m  .  764,484 

Ohio  State  Joumal-m  .  ujia 

Star-w  .  87,171  ux 

Grand  Total  .  4,016,945  4,44|.)b 

DALLAS.  TEXAS 

News-m  .  1,892,914  2,IIMM 

(News-S  .  773,477 

Times-Herald-e .  2,105,793  2  It)  A 

•Times  Herald-S  .  734,190  ili]sg 

Grand  Total  .  5.508,582  S,4lfi|t 

NOTE:  Part  run  adv.  included:  Tiae 
Herald-e  1940—2,105,793  (23,011).  Itj). 
2,193,284  (45,349). 

DAYTON,  OHIO 

Journal-Herald-m  .  1,709,477  I.UfilS 

News-e  .  1,928,593  1,921  id 

§News-S  .  672,938  i03,a 

Grand  Total  .  4,311,200  4,IRJti 

DENVER.  COLO. 

Rocky  Mt.  News-m  ...  I.45I.37S  I.M.NS 
I^Rocky  Mt.  News-S  . . .  382,014  307SI! 

Post-e  .  I,992,BU  2,I7J,B1 

(Post-S  .  833,255  7li,« 

Grand  Total  .  4,859,510  4.M4.)N 

DES  MOINES.  IOWA 

Ragister-m .  417,233  MM 

Tribune-e  .  891,384  t2IJil 

(Register-S  .  489,628  4I4K 

Grand  Total  .  1,998,245  1,929,411 

DETROIT,  MICH. 

Free  Press-m  .  1,277,114  UMJI’ 

§Free  Press-S  .  410,920  }ll.lll 

News-e  .  1,993,140  2,I9I,PI 

(News-S  .  975,973  925,« 

Times-e  .  910,554  I.OIIJh 

•Times-S  .  277,100  2Nja 

Grand  Total  .  5,844,811  5.9«.ill 

NOTE:  Part  run  adv.  Included:  Fm 
Preu-m  1940—  1,277,114  ( 1 59,034).  Fm 
Press-S  1940-^10,920  (  81,585).  Newse  198 
-1,993.148  (53.294).  Times-e  I9I0-9IIJ» 
(70.001). 

DULUTH,  MINN. 

Herald-e  .  699,940  10.7)) 

,  News-Tribune-m  .  597,534  OtM 

News-Tribune-S  .  372,SU  421.121 

Grand  Total  .  1,470,080  I.MIM 

ELMIRA,  N.  Y. 

Advartiser-m  .  331,020  392,81 

)  Star  Gaiette-e .  680.051  111.98 

9  ••Telegram-S  .  224,449  2N,* 

Grand  Total  .  1,237,740  1,414^: 


EL  PASO.  TEXAS 

Times-m  .  1,237,225  I.BJI! 

•Tlmee-S  .  342,801  349,58 

Herald-Post-a  .  1,172,012  l,2WS 

Grand  Total  .  2,752,038  3,10983 

(Continued  on  page  46) 


IMPORTANT  NOTICE 

The  following  linage  tabulatioM  km 
bean  compiled  by  M^ia  Records,  lac.  ■* 
exclusive  publication  by  Editor  4  ^ 
Usher.  They  may  not  be 
published  in  any  form  without  tspaC 
permission  from  Madia  Records,  lac 
Except  where  other  figures  are  spacj^ 
cally  shown  the  following  footnotes  aPPl 
to  Madia  Records,  July  1940  Linagw 
•Includes  20,344  lines  AMERICAN  WKW 
••Includes  33,034  lines  FAMILY  WEEKL' 
(Includes  44.724  lines  THIS  WEEK, 
ilncludes  43,1 15  lines  PARADE. 

(Includes  49,830  lines  WEEKEND  MAW- 
ZINE. 
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Njl^TE  Public  Relations  serving  your 

territory,  as  named  below 


Ed  Schafer 
Omaha — 34-2-5822 

Walt  Graydon 
Portland— CApitol  7-7771 

Paul  Harrison 

Los  Angeles — MAdison  7-9211 

Joel  Priest,  Jr. 

Salt  Lake  City — EMpire  3-1544 

W.  G.  Burden 

New  York  City — REctor  2-7440 

Ridgewood,  N.J. — Gilbert  5-0340 

General  Director  of 
Public  Relations 


UNION  PACIFIC  RAILROAD 


OMAHA  2,  NEBRASKA 


July  Linage 

(Continued  from  page  44) 


•1940 

1959 

ERIE, 

PA. 

News-m  . . 

.  1,094,420 

1,143,211 

Times-e  . 

.  1,117,581 

I.I8S.400 

§Times-News-S  . 

.  394.405 

348,098 

Grand  Total  . 

.  2,408,804 

2,494,709 

EUGENE, 

ORE. 

Register  Guard-e 

1,097,414 

••Register  Guard-S  . . . 

.  285,821 

Grand  Total  . 

1,383,435 

FALL  RIVER.  MASS. 

••Herald  News-e  . 

823,150 

934,543 

FORT  WAYNE.  IND. 

Journal  Gaiette-m  . . . 

.  1,121,777 

1,179,048 

OJournal  Gazette-S  . . . 

.  517,288 

410,288 

•News  SentineUe  . 

.  1,537,791 

1,510,702 

Grand  Total  . 

.  3,174,854 

3,100,038 

FORT  WORTH.  TEXAS 

Star-Teiegrem-m  . 

902,245 

935,390 

Star-Telegram-e  . 

.  1,780,491 

1,871,294 

§Star-Telegram-S  . 

452,552 

587,738 

Press-e  . . . 

.  448,740 

571,235 

Press-S  . 

149,112 

153,205 

Grand  Total  . 

.  3,953.380 

4,118,842 

NOTE:  Press  Evening  published 

5  days  a 

week  only. 

FRESNO. 

CALIF. 

Bee-e  . 

.  1,338,344 

1,372,174 

§Bee-S . 

581,855 

444,519 

Grand  Total  . 

1,920,201 

1,838,495 

GARY, 

IND. 

Post-Tribune-e  . 

.  1,339.842 

1,390,538 

••Post-Tribune-S  . 

442,489 

313,495 

Grand  Total  . 

.  1,782,531 

1,704,233 

GLENS  FALLS,  N.  Y. 

Post-Star  (See  Note)  . 

.  583,335 

447,737 

NOTE;  Post-Star  Morninq  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  is 
given. 


GRAND  RAPIDS.  MICH. 

Pres$-e  .  1,900,031  2,050,211 

tPress-S  .  501,142  449,143 


Grand  Total  .  2,401,193  2,499,374 

HAMMOND,  IND. 

Times-e  .  1,157,049  1,251,233 

Times-S  .  442,944  335,489 


Grand  Total  .  1,400,033  1,584,922 

HARRISBURG.  PA. 

Patriot-m  .  1,252,540  1,315,043 

§Patriot  News-S  .  412,543  291,594 


Grand  Total  1,445,103  1,404,439 

NOTE;  (•)  Patriot  on  strike  July  2,  1959. 


Courant-m 
|Courant-S 
Times-e  . . 


HARTFORD,  CONh 
948,9 
445.2 
.  1,443.0 


973,558 

535,904 

1,789,940 


Grand  Total  .  3,277,217  3,299,402 


46 


•1940 

1959 

HAVERHILL. 

MASS. 

Journal-e  . 

379,233 

444,927 

HONOLULU. 

T.  H. 

Advertsier-m  . 

772,054 

411,107 

••Advertiser-S  . 

457,944 

431,057 

Star  Bulletin-e  . 

1,499,241 

1,703,430 

§Star  Bulletin-S  . 

334,490 

Grand  Total  . 

3,045,749 

2,745,794 

HOUSTON. 

TEXAS 

Chronicle-e  . 

2,304,843 

2,419,741 

•Chronicle-S  . 

975,721 

800,495 

Post-m  . 

1,893,551 

2,021,458 

(Post-S  . 

441,700 

548,704 

Press-e 

439,391 

729,395 

Grand  Total  . 

4,475,224 

4,519,995 

NOTE:  Part  run  adv. 

included: 

Chroni- 

cle-e  1940-2,304,843  (78,013).  1959-2,419,- 

741  (104,244). 

INDIANAPOLIS.  IND. 

News-e  . 

1,540,085 

1,745,339 

Star-m  . 

1 ,445,734 

1,442,400 

(Star-S  . . 

1,101,101 

841,831 

Times-e  . 

748,092 

890,351 

§Times-S 

312,774 

244,423 

Grand  Total  . 

5,147,790 

5,404,544 

JACKSON. 

MISS. 

Clarion  Ledger-m . 

727,591 

804,541 

ICIarion  Ledger  ft 

News-S  . 

339,484 

241,854 

Daily  News-e  . 

711,735 

state  Times-e  . 

434,098 

504,807 

State  Times-S  . 

155,835 

155,341 

Grand  Total  . 

2,303,494 

2,438,278 

JACKSONVILLE.  FLA. 

Times-Union-m  . 

2,020,144 

2,089,884 

(Times-Union-S  . 

715,052 

433,211 

Journal-e  . 

988,721 

959,237 

Grand  Total  . 

3,723,919 

3,482,334 

JERSEY  CITY.  N.  J. 

Jersey  Journal-e  . 

829,922 

878,719 

NOTE:  Part  run  adv.  included;  Jersey 

Journal-e  1940—829,922 

(92,448). 

1959— 

878,719  (105,234). 

KANSAS  CITY.  MO. 

Star-e  . 

1,488,019 

1,550,913 

(Star-S  . 

847,185 

849,189 

Times-m  . 

1,574,957 

1,759,541 

Grand  Total  . 

3,910,141 

4,179,443 

KNOXVILLE. 

,  TENN. 

Journal-m  . 

538,225 

534,279 

News-Sentinel-e  . 

1,018,474 

989,545 

|News-Sentinel-S  . 

353,874 

344,974 

Grand  Total 

1,910,575 

1,870,820 

LAWRENCE.  MASS. 

Eagle-Tribune-e 

734,544 

794,478 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m 

978,822 

930,848 

§Arkansas  Gazette-S 

374,321 

329,254 

Grand  Total  . 

1,355,143 

1,240,124 

LONG  BEACH.  CALIF. 

Independant-m  . 

.  1,830,370 

1,900,203 

lindependent  Press- 

Telraram-S  . 

457,032 

534,540 

Press-Telegram-e  . 

1,824,011 

1,983,194 

Grand  Total  .  4,311,413  4,417,939 

NOTE;  Part  run  adv.  included;  tndepend- 
ent-m  1940—1,830,370  (224,384).  I9S9— I,- 
900.203  (274.102).  Press-Telegram-e  1940— 
1.824,011  (224,384).  I9S9— 1,983,194  (274,- 

102). 


LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e .  1,704,040  1,720,444 

Newsday  Nassau-e .  1,885,332  1,983,434 


Grand  Total  .  3,591,372  3,704,280 


LOS  ANGELES,  CALIF. 

Examiner-m  .  1,779,142  1,877,154 

'Examiner-S  .  951,983  845,853 

Times-m  .  3,440,431  3,751,425 

fTimes-S  .  2,872,774  2,384,578 

Herald-Express-e  .  1,159,134  1,257,218 

Mirror-News-e  .  1,139,457  1,359,970 


Grand  Total . 11,543,145  11,478,398 

NOTE;  Part  run  adv.  included:  Times-S 
1940  -  2,872.774  (929.445).  1959  -  2,384.578 
(479,228).  Times-m  1940—3,440,431  (294,915). 
1959-3,751,425  (147,713). 


•1940 

LOUISVILLE.  KY. 

1959 

Courier  Journal-m  . . . 

...  1,304,939 

1,340,843 

Courier  Journal-S  _ 

...  799,295 

471,728 

Times-e  . 

...  1,417,715 

1,542,323 

Grand  Total  . 

...  3,523,949 

3,574,914 

*<9(0  IM 

NEW  HAVEN.  CONN. 

Journal  Courier-m  -  400.757  393, m 

Ragistar-a  .  1,330.877  l,4WU| 

**Register-S  .  409.788  495]li) 

Grand  Total  .  2,341,422  2,3SS,ttI 


LOWELL.  MASS. 

Sun-e  .  588,284  590,839 

••Sun-S  .  I8S.348  129,252 


Grand  Total  .  773,454  720,091 

LYNN.  MASS. 

Item-e  .  573,545  594,798 

MANCHESTER,  N.  H. 

Union  Leadar-d  .  801,444  . 

••News-S  .  233,004  . 


Grand  Total  .  1,034,470  . 

NOTE;  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
Monday  Union  Leader. 


MEMPHIS,  TENN. 

Commercial  Appeal-m  1,491,791  1,442,854 

fCommercial  Appeal-S.  724,785  422,431 

Press-Scrimitar-e  .  1,188,323  1,204,017 


Grand  Total  .  3,404,899  3,489,302 


MERIDEN.  CONN. 

Record  Journal 

(See  Note)  792,488  480,384 

NOTE;  Record  Morning  and  Journal  Eve¬ 
ning  are  sold  only  in  combination.  Linage 
of  one  edition.  Record  Morning  only  is 
shown. 


MIAMI,  FLA. 

Herald-m  .  3,140,035  3,374,185 

§Herald-S  .  1,405,203  1,248,513 

News-e  .  940,442  1,137,797 

tNews-S  .  398,480  354,419 


Grand  Total  .  5,924.380  4,137,114 

NOTE;  Part  run  adv.  included;  Herald-m 
1940  —  3,140,035  (44,734).  1959  -  3,374.185 

(49,474).  Harald-S  1940—1,405,203  (43,884). 
1959— 1,248,513  (  85,202). 


MIDDLETOWN.  N.  Y. 


Daily  Record-m  .  4M,089 

Times-Harald-a  .  4M.389 

Grand  Total  .  914,478 


NOTE;  Daily  Record  Morning  publish^ 
5  days  a  week  only.  Part  run  adv.  included; 
Record-m  1940—450,089  (29,510). 


NEW  LONDON.  CONN. 

Day-e  . .  887,149  m  ji] 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  2,595,394  2,534,113 

(•Times-Picayune-S  _  933.934  lloitil 

States  &  Item-e .  1,347.814  l,430^H( 


Grand  Total  .  4.897,148  4,777, TR 

NEW  YORK,  N.  Y. 

Times-m  .  1.800.498  IIMiS? 

Times-S  .  2,104  085  l.4tLM 

Herald  Tribune-m  ....  489.981  Tll'w 

(Herald  Tribune-S  .  430,041  4l8tH 

Mirror-m  .  474,882  727412 

Mirror-S  .  3  1  7.881  244!u« 

News-m  .  1,345,984  l,344ltl 

News-S  .  1,487.310  I,2I3,W 

Journal  American-e  ...  805.047  190.257 

•Journal  American-S  . .  280,239  243.542 

Post-e  .  730,414  110,772 

Post-S  ....  .  83,424  47,751 

World  Telegram  ft  Sun-e  827,848  103.727 


Grand  Total  .  1  1,597.458  11,213.371 

NOTE;  Post  evening  published  5  days  i 
week  only, 

NOTE;  Part  run  adv.  included;  Mirrwei 
1940—474,882  (132,413).  1959-727.412  (I44- 
812).  Mirror-S  1940—317.881  (119,580).  1751 
-244,404  (80.742).  News-m  1940-1,344,701 
(448,334).  1959-1,344.891  (402,940).  NmS 
1940—1,487,310  (1,088,441).  1 959-1 .2 1 3,071 

(887,541).  Journal-American-e  1940-^10 
(70,199).  Journal-American-S  1940—200.231 
(55,318).  1959-243.542  (  55.474).  WerW 

Tel.  ft  Sun-e  1940-827,848  (172.529).  1757- 
903,929  (174,357). 

Split  run  adv.  included:  News-m  147,251. 
News-S  101,141. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Press-e  .  1,230,750  l,245.0U 
§Long  Island  Press-S  .  519,444  3N.7IS 


Grand  Total .  1,750,194  1,440,741 

NEWPORT  NEWS.  VA. 

Press-m  .  1,144,410  1,211,70 

§Press-S  .  420,291  )35.22l 

Times-Herald-e  .  951.802  1,002.001 


Grand  Total  .  2,518,703  2.t27.07< 


MILWAUKEE.  WIS. 


Sentinei-m  . 

•Sentinel-S  . . 

_  1,050,427 

.  234,184 

1,043.449 

228.110 

Joumal-e  . 

.  2,530,040 

2,804.350 

(Journal-S  . 

.  1,441,224 

1,294,997 

Grand  Total  . 

.  5,255,875 

5,374,924 

MINNEAPOLIS.  MINN. 

Tribune-m  . 

.  1,334,811 

1,445,118 

star-e  . 

.  1,995,708 

2,148,948 

(Tribune-S  . 

.  998,733 

884,840 

Grand  Total  .  4,329.252  4,480.944 

NOTE:  Part  run  adv.  included:  1940 — 
1.995,708  (108,924).  1959—2,148,948  (127,- 

052). 


MODESTO. 

CALIF. 

Bee-e  . 

451,544 

734,414 

§Bee-S  . 

210,914 

144,152 

Grand  Total  . 

842,478 

900,544 

MONTREAL. 

CANADA 

(•Star-e  . 

1,845,134 

2,047,094 

Gazette-m  . 

1,143,544 

1,275,311 

La  Presse-e . 

1,844,103 

2,057,355 

La  Patrie-S  . 

80,304 

95,332 

Le  Petit  Journal-S  . 

172,912 

140,177 

Grand  Total  . 

5,128.021 

5,455,249 

NOTE;  (•)  Includes 
ZINE  linage. 

WEEKEND 

MAG  A- 

MUNCIE. 

IND. 

Press-e  . 

.  714,952 

807,102 

Star-m  . 

.  724,870 

813,982 

••Star-S  . 

.  241,945 

204,155 

Grand  Total  . 

.  1,485,747 

1,827,239 

NASHVIUE 

.  TENN. 

Banner-e  . 

.  1,259,288 

1,248,920 

Tennessean-m  . 

.  1,290,312 

1,255,443 

Tennetsean-S  . 

.  554,438 

541,435 

Grand  Total  . 

.  3,104,038 

3,044,198 

NIAGARA  FALLS.  N.  Y. 

GaieHe-e  .  974.897  1.014.532 

••Gaiette-S  .  149,845  152,057 


Grand  Total  .  1,124,742  I.IU.7P 


NORFOLK.  VA. 
Ledger-Dispatch  ft 

Portsmouth  Star-e  ...  1,445.845  1,911,343 

Virginian-Pilot-m  .  1,930,444  2,147,017 

(Virginian-Pilot  ft 

Portsmouth  Star-S  . . .  809,952  707,701 


Grand  Total  .  4,384,483  4.744,171 

NOTE:  Part  run  adv.  included;  Ledgn- 
Dispatch  ft  Portsmouth-Star-e  1940— I.MO,- 
845  (383.9W).  1959— 1,911,343  (510.501). 

Virginian-Pilot-m  1940—1.930.444  (255.552). 
1959—2,147,099  (  345,485).  Virginian-Pilol  I 
Portsmouth  Star-S  1940—809,952  (I705J4) 
1959—707,709  (147,159). 


Tribune-e  . 
§Tribune-S 


OAKLAND.  CALIF. 

.  1,893,581  1,755,541 

.  770,755  404,412 


Grand  Total  .  2,444,334  2.340.173 

NOTE:  Part  run  adv.  included:  Tribsees 
1940—1,893,581  (55,028). 


OKLAHOMA  CITY.  OKLA. 

OklahocnarMTi  .  1.084,841 

Oklahoman-S  .  497,757  flO.TC 

Times-e  .  1,148,933  l,252.4H 


Grand  Total  .  2,751,538  2701.711 

NOTE;  Part  run  adv.  included: 
1940-  1.148,933  (111,521).  1959-1,252,415 
(149,904). 


OMAHA.  NEBR. 

World-Herald  (see  note)  1,140,408 
(World-Herald-S  .  773,945 


1,140,703 

440.701 


Grand  Total  .  1,934,573 

NOTE:  World-Herald  sold  in 
tion  Morning  and  Evening,  linage  o'  ^*1 
one  edition,  EVENING,  is  shown. 


(Continued  on  page  48) 


EDITOR  Be  PUBLISHER  for  September  3,  iW 


r 


IT'S  TIME  FOR  SCHOOL  AGAIN 


The  youngsters  in  your  community  will  be  taking  familiar 
paths  that  lead  to  school —  five  mornings  and  five 
afternoons  each  week.  Many  of  them  will  be  going  home 
for  lunch  and  returning.  And  there's  recess,  when 
they'll  cluster  and  gallop  and  spill  out  into  the 
streets  that  frame  the  schoolyard. 

Time  for  school  means  time  for  a  warning  to  drivers  who 
probably  have  forgotten  about  school  zones  during  the 
Summer  months. 

Editorials,  features,  photos  or  fillers  will  bring 
drivers  in  your  community  back  to  the  caution  the  kids 
deserve. 

The  Travelers  Insurance  Companies — Hartford,  Connecticut 


advertisement 


July  Linage 

(Continued  from  page  46) 


I960  I9S9 

ORLANDO,  FLA. 

Star-a  .  1,851, 771  2,021,463 

Santinal-m  ....  1,851,771  2,021,463 

Santinal-s  .  821,319  607,786 


Grand  Total  .  4,524,861  4,650,712 

NOTE;  Part  run  adv.  included:  I960 — 
645,571.  1959—673,276. 

OWENSRORO,  KY. 

Mattangar  6t  Inquirar-d  633,847  676,362 

**MesMnger  E  Inquirer-S  232,002  194,800 


Grand  Total  .  865,849  871,162 

PASADENA,  CALIF. 

Star-Newt-a  1,066,828  1,257,921 

SIndapandant-Star 

Nawi-S  .  396,562  369,827 

Indapandent-m  .  1,040,934  1,208,440 


Grand  Total  .  2,504,324  2,836,188 

PAWTUCKET,  R.  I. 

Tlmas-a  .  621,083  755,255 

PEORIA.  ILL. 

Journal  Star  (Soa  Note)  1,114,193  1,233,508 

IJournal  Star-S  .  414,199  378,719 


Grand  Total  .  1,528,392  1,612,227 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  told  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— it  thown. 

PHILADELPHIA.  PA. 

Bullatin-a  .  1,624,214  1,750,142 

t*Bullatin.S  .  519,354  442,694 

inquirar-m  .  I,S47,0K  1,647,782 

Inquirar-S  .  1,248,053  1,013,007 

Newt-e  .  858,095  633,206 


Grand  Total  .  5,796,771  5,486,831 

NOTE:  Part  run  adv.  included:  Inquirar-m 
1960—  1,547,055  (  39,735).  1959—1,647,782 
(39,799). 


I960 

1959 

PHOENIX. 

ARIZ. 

Republic-m . 

2,475,536 

2,291,557 

fRapublie-S  . 

929,297 

650,981 

Gaiatta-e  . 

2,429,322 

2,300,907 

Grand  Total  . 

5.834,156 

5,243,445 

PITTSBURGH.  PA. 

Pott-Gai.  A  Sun-Tal.-m 

1,097,690 

1,010,823 

Pott-Gai.  A  Sun-Tal.-S 

334,620 

Prett-a  . 

1,534,675 

I.560,l5i 

tPrass-S  . 

873.928 

765,844 

Sun-Talagraph-a  . 

615,339 

•Sun-Talagraph-S  . 

312,185 

Grand  Total  . 

3,840,913 

4,264,342 

NOTE:  (•)  Pott-Gaiatte  purchatad  tha 

Sun-Ttlegraph  affective  with  tha  April  2Sth 

I960  ittue. 

PORTLAND,  ORE. 

Oragonian-m  . 

1,637,839 

1,722,595 

§•Oregonian-S  . 

880,252 

687,258 

Oregon  Journal-a . 

997,618 

1,221,079 

(Oregon  Journal-S  _ 

382,652 

340,643 

Grand  Total . 

3,898,361 

3,971,575 

POUGHKEEPSIE.  N.  Y. 

New  Yorkar-a  . 

786,320 

835,870 

••Naw  Yorkar*S  . 

311,164 

221.875 

Grand  Total  . 

1 ,097,484 

1,057,745 

PROVIDENCE.  R.  1. 

Bullatin-e  . 

1,294,507 

1,472,412 

Journal-m  . 

1,045,912 

1.017,424 

tJournal'S  . 

657,294 

555,469 

Grand  Total  . 

2,997,713 

3,045,305 

READING 

,  PA. 

Eagle  (Sea  Note)  . 

965,137 

990,457 

§Eagla-S  . 

239,252 

140,686 

Grand  Total .  1,204,389  1,131,143 

NOTE:  Eagle  Evening  and  Timat  Morning 
told  in  combination.  Linage  of  one  edition 
(Eagle  Evening)  it  thown. 

RICHMOND.  VA. 

Nawt  Laadar-a  .  1,576,791  1,571,241 

Timet  Ditpatch-m  1,336,122  1,378,079 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


I960 


1959 


I9W 


INI 


fTimat  0!tpatch-S  .  747,578  646,503 


Grand  Total .  3,660,491  3,595,823 


RIVERSIDE,  CALIF. 
Prait-Entarprita 

(tan  note)  .  1,136,598  1,302,556 

SPratt-Eirforprita-S .  341,627  267,472 


E«aminar-m  .  1,931,093  1  191  |K 

*Eiaminar-S  .  883,909  'tmir 

Call-BulInHn-a  .  IK'yff 

Nawt-a  .  in'n 

Nawt-Call-Bullatin-a  .,.  969,874  ... 


Grand  Total  .  1,478,225  1,570,028 

NOTE:  Pratt-Entarpriia  Morning^  t  Eva- 


Grand  Total  .  5,887,610  5,991, Is 

NOTE:  Part  run  adv.  includad;  CImaL 
cla-m  1960—1,437,033  (36,162).  I9S9-IW 
787  (43,106). 


ning  told  only  in  combination.  Tha  Full- 
Run  Linage  thown  above  it  that  of  only 
one  edition  (Prau-Entarprita-Morning). 

Part  run  adv.  includad:  Prati-Entarprita 
1960—1,136.598  (  34,860).  1959—1,302,556 
(38,453). 


SAN  JOSE.  CALIF. 

Marcury-m  .  1,801,070  1,719  m 

Nawt-a  .  1,764.287  l.ttl'tn 

§Marcury-Nawt-S  .  634.410  S7|'|M 


ROANOKE.  VA. 

Timat-m  .  945,158 

§TImat.S  .  306,575 

World-Nawt-a  .  936,682 


Grand  Total  .  4.199  767  3.t72.4R 

NOTE:  Part  run  adv.  includad;  Marcvyai 


1,034,500 

272,256 

1,030,070 


1960  -  1,801.070  (  33.140).  1959  -  |,7l9m 
(46.804).  Nawt-a  1960—1,764,217  (  33  IS) 
1959—1,682,297  (46,804).  ^ 


Grand  Total  .  2,188,415  2,336,826 


SAN  RAFAEL, 
Indapandant-Joumal-a  . 


CALIF. 

976,027  I.03I.IS 


ROCHESTER.  N.  Y. 
Democrat  t  Chronicla-m  1,369,878 
fDamocrat  5  Chronicla-S  750,385 
Timat  Union-a  .  1,452,135 


1,507,347 

642,076 

1,626,566 


SCHENECTADY,  N.  Y. 

GaiaMa-m  .  984,970 

**Union  Star-a  .  726.811 


1.106.317 

755.131 


Grand  Total  .  3,572,398  3,775,989 


ROCKFORD.  ILL. 

Star  (Sea  Note)  .  1.042.848  1,142,820 

Star-S  .  490,615  401,568 


Grand  Total  .  1,711,781  I.M2,M| 

I4I.IU 


SCRANTON.  PA. 
Timai-a  .  783,979 


Grand  Total  .  1,533,463  1,544,388 

_  NOTE:  Star  Morning  and  Ragittar-Rapub- 
lic  Evening  told  in  combination.  Linaga  of 
only  one  edition — Star  Morning — it  thown. 
Star  Morning  publithad  five  week  dayt 
only,  aicluding  Monday, 


SEATTLE.  WASH. 
Pott-Intalligancar-m  ...  1,145,138 
*Pott-lntalligancar-S  ...  416,058 

Timat-a  .  1,716,692 

Timat-S  .  681.835 


I.23LMI 

3t6jn 

I.IBJII 

sn,m 


Grand  Total  .  3.959.723  4.8«|I7 


SACRAMENTO.  CALIF. 

Baa-a  .  2.077,301  1,929,741 

§Baa-S  .  539,780  357,387 

Union-m  .  666,299  691,591 

••Union-S  .  276,975  281,083 


SHREVEPORT,  LA. 

Journal-a  .  9n.l54 

Timat-m  .  1,170,403 

Timat-S  .  428,815 


l.lilJTi 

I.33I.W 

IBjB 


Grand  Total 


2,576,372  2.6«3a 


Grand  Total  .  3.560.355  3,259,802 

NOTE:  Union  Morning  publithad  5  dayt 
a  week  only. 


SOUTH  BEND.  IND. 

Tribuna-a  .  1,331.048  l.3«.ai 

Tribuna-S  .  531.247  USM 


ST.  LOUIS,  MO. 
Globa-Damocrat-m  1,163.988 

t*Globe-Damocrat-S  ...  401,174 

Pott-Oitpafch-e  .  1,884,220 

§Pott-Ditpatch-S  .  1,113,641 


Grand  Total 


1,862,295  I.NI,«t 


1,221,201 

476,518 

2,237,611 

1,087,008 


SPOKANE.  WASH. 

Spokatman-Raviaw-m  772,069  I6I,MI 
tSpokatman-Reviaw-S  ..  397,782  3MJB 

Chronicla-a  .  878,546  m.lR 


Grand  Total  .  4,563,023  5,022,338 

NOTE;  Part  run  adv.  included:  Globa- 
Damocrat-m  1960—1,163,988  (149,739).  1959 
-1.221,201  (143,300). 


Grand  Total  .  2,048,396  2.23I,» 


STOCKTON,  CALIF. 
Racord-e  .  1,290,581  I.3M.W 


ST.  PAUL,  MINN. 

Pioneer  Prett-m  .  971,924  1,046,301 

•Pioneer  Pratt-S  .  750,174  702,844 

Ditpatch-a  .  1,606,894  1,623.995 


Grand  Total  .  3.328.992  3.373.140 

NOTE:  Part  run  adv.  includad:  I960 — 
1.606,894  (104,697).  1959—1,623,995  (119,- 
309), 


SYRACUSE.  N.  Y. 

Harald-Journal-e  .  1, 391, HI 

|*Harald-Amarican-S  ..  541,517 

Poit-Standard-m  .  847,905 

fPoit-Standard-S  .  290,779 


l,S4t,lli 

4M.98 

93«.S«I 

262.111 


Grand  Total  .  3,072,202  3,2il3« 


ST.  PETERSBURG.  FLA. 

•Indapandant-a  .  559,004  621,449 

••Indapandant-S  .  297,553  238,403 

Timat-m  .  1,996,558  2,217,268 

§Timat-S  .  646,318  602,502 


TACOMA.  WASH. 

Newt-Tribuna-a  .  1,275,717  1,419,121 

Newt-Tribune-S  .  400.742  3t4.» 


Grand  Total  .  1,676,459  I.7B.2II 


Grand  Total  .  3,499,433  3,679,622 

NOTE:  (•)  Publithad  5  dayt  a  weak  only. 


TAMPA.  FLA. 

Tribuna-m  .  1,971,402  l.tSLW 

)Tribuna-S  .  784,930 

••Timai-e .  767,523  70,111 


SALEM,  ORE. 

Capital  Journal-a  .  926,107 

Oregon  Statatman-m  . .  870,503 

••Oregon  Statetman-S. .  264,318 


Grand  Total 


3,523,855  3,315.<H 


975,981 

896,452 

173,896 


Grand  Total 


2,060,928  2,046,329 


TOLEDO.  OHIO 

•Timat-m  .  479,515  5B.W 

Blada-a  .  1,572,433  1,661,417 

Blada-S  .  723.411  tlt,l« 


SAN  ANTONIO,  TEXAS 


Eiprett-m  .  1,261,931 

fExpratt-Nawt-S  .  643,422 

E«prett-Nawt  (Sat)  _  369,288 

Nawt-a  .  1,533,566 

Liqht-a  .  1,666,728 

•Light-S  .  657,570 


1,285,811 

589.378 

240,924 

1,526,992 

1,716,151 

621,829 


Grand  Total  .  2,775,359  2,I69,» 

NOTE;  (*)  Publithad  5  dayt  a  weak  oaly. 


TORONTO,  CANADA 

Globa  t  Mail-m .  1,278,644  l.33).m 

.  1,877.132 

star-a  .  2,008,825  2,2I8,K 

Star^w  .  65,281  51, W 


Grand  Total  .  6,132,505  5,981.085 

NOTE:  Express  Morning  and  News  Eva* 
ning  publisKad  5  days  a  weak  only. 


Grand  Total  .  5,229,882  5.7«5JI 


SAN  DIEGO.  CALIF. 

Union-m  .  1,751,314 

|Union-S  .  1,066,698 

•Tribuna-a  . 


1,763,388 

782,725 


NOTE:  (•)  Includes  WEEKEND  MA(^ 
ZINE  linage.  Part  run  adv.  includad: Jj*' 
gram-a  1960—1,877,132  (45,714).  ItSt- 
2,059,874  (30,669). 


Grand  Total 


SAN  FRANCISCO,  CALIF. 

Chronielamt  .  1.437,033  1,327,787 

fChronicla-S .  665,701  544,085 


laoord  I 
NOTE: 
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fiadici 
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Uinv. 


vww  w#w  f  m.  IM.  TRENTON  N.  Ja 

2.405’.234  2,375, W  Evening  Timaa-a  . '.  935,596  I.W* 

-  -  ••Timat  Advarti$ar-S  ..  411,888  3M.Bi 

5,223,246  4,921,910  Trantonian-m  .  786,985  n" 


Grand  Total  .  2.134,469  2,092.W 

NOTE:  Timat  Evening  publithad  Sdaji* 
weak  only. 
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1.70.711 


i.ia.7u 

Ul.tM 

7g.w 

3,1IS.« 


SO.III 

I.UI.4I’ 

i2i.W 


1,331.727 

2,W.IJ* 

2.2MM2 

Sl.« 


ItM  IfSt 
T«OV,  M.  y. 

,^(S..Nof.)  ....  flMia  931.W 

NOTE'  iKord  Morning  and  Timni-Rneord 
■  ,1-,'  Mid  in  combination.  Linaqa  of 
SITtdition  (Haeord  Morning)  is  shown. 

TULSA.  OKLA. 

.  I.49I.25I  I.M)I.4M 

...  |,S47,3JJ  1.400,135 

.  S27.8S4  431,443 


viofid-"  . 

Wtfid-S  .  .  . 

5^,^  Total  .  3,544,430  3,433,244 

UNION  CITY,  N.  J. 

Hsdwa  Dispatch. m  —  454,884 

UTICA.  N.  Y. 

Obitf»sf  Dispatch-#  815,099 
••0bi#»''*t  Diipatch-S. 


CANTON.  OHIO 

Rapository-a  .  1,537.324  1,400,740 

Rapository-S  .  420,242  524,524  ! 

Grand  Total  .  2,157,548  2,127,284  i 

CARIONDALE-HIRRINMMUftPHYSIOIO.  | 

lU. 

Southarn  lllinoisan-a  ..  448,244  445,444! 

Southarn  Illinoisan.S  ..  107,408  94.724  | 


Grand  Total  .  555,474  540,190 

Doas  not  includa  FAMILY  WEEKLY. 

CHAMPAIGN-URRANA,  ILL. 


249,015 

972,947 


Oraad  Total  .  2,037,041 

WASHINGTON,  D.  C. 


.  890,794 

Istsf-S  . 

e,aad  Total  .  7,530,123  7,715,425 


WATERBURY,  CONN. 

AMTkaa-a  .  1,037,439 

UaaWican.S  .  393,479 


Grand  Total  ... 


1,431,118 


Couriar-a  . 

50,904 

573,132 

1,017,911 

Couriar-S  . 

334,748 

157.424 

255.880 

1,213.544 

Grand  Total  . 

DAVENPORT, 

933,474 

IOWA 

730,758 

2,487,357 

Timts-t  . 

9M,054 

1,075,312 

Damocrat-S  . 

30,932 

20,178 

I.OtS.57l 

Damocrat-d  . 

802,088 

843,248 

2.424,810 

724,978 

Grand  Total  . 

2,00,074 

2,208.70 

2,482,727 

DAYTONA  BEACH.  FLA 

70,539 

Naws-a  . 

828,401 

805,484 

N«ws-Journal>S  . 

234,038 

192,344 

7,715,425 

Journal-m  . 

834,04 

01,554 

1.110,397 

Grand  Total  . 

1,04,835 

1,70,50 

308,110 

DECATUR. 

ILL. 

Harald  8  Raviaw-ma  . . 

80,582 

03,044 

1,418,507 

Harald  8  Raviaw-S  .... 

310,912 

274,02 

MACT  westchester-rockland 

GROUP,  N.  Y.  (10  CITIES) 
MaNioaack  Timas-a  420,743  413,222 

MasatVamon  Arqus-a  .  721,830  722,585 

Naa  lackalla 

Sbadard-Star  a  .  740,252  742,497 

Oaiaita  Citiian. 

laaMar-a  .  421.148  407,279 

taiSill  Skar-a  .  534,007  585,918 

WOwitar  Itam.a  ....  789,078  739,940 

Taiiytaaa  Naws.e  .  421,154  410,158 

Taaian  Harald 

Stataiman-a  .  823,222  822,410 

WWa  Nairn  Raportar 

Dhpatch-a  .  874,447  900,492 

lacU^  Journal  Naws-a  404,132  . 


Grand  Total  .  1,201,494  1,229,744 

Doas  not  includa  FAMILY  WEEKLY. 


EAST  ST.  LOUIS.  ILL. 
Journal-a  .  40,274 


542,145  i 


Grand  Total  .  4.972.035  4,344,901 

WICHITA.  KANS. 

laacaa-a  .  750,704  920,474 

Taacan-S  .  224,901  250,183 

EaylaHn .  1,207,984  I,4I9.9W 

Eaflaa .  1,033,774  1,175,292 

fayla-S  .  499,444  474,345 


Stand  Total .  3.717,011  4.240,224 

WINSTON  SALEM.  N.  C. 

Joanal  (Saa  Nota)  ..  970,578  1,034,144 

Joataal  8  SanKnal-S  . .  343,703  304,092 


Stand  Total  .  1,334,281  1,342,254 

NOTE:  Tha  Journal  Morning  and  Santinal 
baaing  a_ra  sold  in  combination.  Linaga 
daaaadition  (Journal  Morning)  is  shown. 


WORCESTER,  MASS. 

idagram-s  .  424,887 

Ttiagraniwn  .  798,484 

«Mla^  .  933,244 


358,849 

820,583 

1,003,547 


2,158,419  2,182,979 


Stand  Total  . . . 


.  ,  YOUNGSTOWN.  OHIO 

Sd<«*or.a  .  1,340,430  1,387,424 

I  fnadleator-S  .  747.234  435,217 

Stand  Total  .  2,107,444  2,022,443 


ncURES  SUPPLIED 
BY  PUBLISHERS 

*1940  19! 

ABERDEEN.  S.  D. 

‘'•wan-Naws-a  .  315,04 

«mca».Nawi.S  .  149,404 


342,844 

127,02 


S.TOSSR 
}  HAGA- 
dad:  Tala- 
).  1191- 


Stand  Total  . .  445,500 

I  Narar.# 


ALTOONA.  PA. 

.  875,035 


40,958 

840,959 


l,074,» 
3N.>I 
,  7I1.9 

2,092,81 
d  Sdayit 

3, 


MWON-NEENAH-MENASHA,  Wise 
^■Ctaacant-a  .  1,244,404  1,344,458 

5.  battle  CREEK,  MICH. 

»  Nawi-a  ....  852,849 

"8***  N#ws-S  .... 


230,450 


975,240 

10,300 


Total .  1,083,519  1.174,540 

,  ^  lURLINGTON.  VT. 

^  Ttassm  .  743,003  820,714 

editor  sc  publisher  for  September  3,  1960 


Grand  Total  . 

40,00 

722,07  1 

GRAND  FORKS,  N.  D. 

Harald-aS  . 

532,041 

591,583 

GREEN  BAY, 

Wise. 

Prass-Gaiatta-a  . 

1,00,40 

1,114,02 

GREENWICH, 

CONN. 

Tima-a  . 

519,722 

40,002 

HAVEEHILL, 

MASS. 

Gaiatta-a  . 

412.80 

392,504 

HUNTINGTON. 

W.  VA. 

Advartisar-a  . 

80,342 

80,051 

Harald-D!tpatch-m  _ 

85S,474 

9II,M7 

*Harald-Advarti>ar-S  . . 

20,834 

247,557 

Grand  Total  . 

1,01,854 

2,00,115 

•Includat  AMERICAN  WEEKLY  4,828  linas 

(190);  21,041  llnai  (109). 

HVANNIS, 

MASS. 

Capa  Cod  Standard- 

T!mai-a  . 

413,40 

40.00 

JOHNSTOWN.  PA 

Tribuna-Damocrat-d  ... 

844,900 

849,00 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City  Harald-a . 

455.840 

545,145  , 

Tri-City  Horald-S . 

138,523 

113,148  1 

Grand  Total  . 

50,343 

478,03  ! 

Doas  not  includa  FAMILY  WEEKLY. 

KINGSTON. 

N.  Y. 

Fraaman-a  . 

40,20 

710,710  1 

LINCOLN. 

NEBR. 

Star-m  . 

919,80 

914,032  1 

Journal-#  . 

02,40 

80,90 

‘Journal  8  Star-S . 

234,344 

182,40 

Grand  Total  . 

2,014,472 

1,974,40 

‘Includas  PARADE  42.925  linos  (190);  ; 

34,30  linos  (109). 

LOCKPORT 

.  N.  Y. 

Union-Sun  8  Journol-u.. 

424,300 

40,112 

MADISON, 

Wise. 

Capital  . 

1.10,497 

1,132,243 

Stata  Journat-^n  . 

1.10,999 

1,10,232 

statu  Journol-S  . 

04,557 

30,145 

Grand  Total . 

.  2,741,053 

2,40,440 

‘Includat  PARADE  42,90  linos  (190): 

34,30  linas  (109). 

MOLINE-ROCK  1 

ISLAND,  1 

ILL. 

'  Argut-a  . 

.  80.IM 

912,828 

Dispatch-a . 

.  04,458 

987,182 

1  (Continued  on  page 

50) 

‘FACTS  ABOUT  NEWSPAPERS’ 
AVAILABLE  IN  BOOKLET  FORM 

TFie  12-part  series  on  newspaper  researcFi  which  ap¬ 
peared  in  EDITOR  &  PUBLISHER  early  in  1960  is  now 
available  in  an  attractive  20-page  booklet.  The  series 
sets  the  record  straight  on  media  research,  untwists  the 
distortions  of  newspaper  figures  made  by  competing 
media,  and  points  up  the  true  facts  about  newspapers. 

Newspapers  and  representatives  are  urged  to  make  the 
widest  possible  distribution  of  this  informative  series  to 
retail  and  general  advertisers  and  their  advertising 
agencies,  by  mail  or  through  their  sales  staffs. 

A  small  charge  is  made  to  defray  the  cost  of  postage 
and  handling: 

Single  copies  .  20c  each  25-49  copies  . 10c  each 

1 0-24  copies  . 15c  each  50-99  copies  .  8c  each 

100  or  more  copies .  6c  each 

ORDER  YOUR  COPIES  TODAY-MAIL  THIS  COUPONI 

I  ------------------------------ 

I  Promotion  Department 
!  EDITOR  &  PUBLISHER 
{  1475  Broadway,  New  York  36,  N.Y. 

I 

!  Please  send  me .  copies  of  the  booklet, 

}  "HERE  ARE  THE  FACTS  ABOUT  NEWSPAPERS" 

I 

'  Remittance  enclosed  Q  Bill  me 

I 

j  Name  .  Title . 

I 

•  Newspaper  . 

I  Address  . 

I 

I  City  .  State . 


July  Linage 

{Continued  from  page  49) 


I960 

1959 

MONTGOMERY,  ALA. 

A0vftrtis«r-m  . 

...  911,358 

931,042 

Adv*rtit*r-S  . 

...  317,912 

296,954 

Joumel-*  . 

. . .  885,472 

927,542 

Grand  Total  . 

...  2,114,742 

2,155,538 

NEW  BEDFORD.  MASS. 

Standard-Timas-e 

758,156 

855,442 

Sfandard-TTmat-S  . . . 

. . .  273,323 

200,060 

Grand  Total 

1,031,479 

1,055,502 

Includes  PARADE  42,93V  lines  (I960);  46.- 
20S  lines  (I9S9). 

NORRISTOWN.  PA. 


Times-Herald-e  _ 

579,694 

647,923 

NORTH  PLATTE.  NEB. 

Talagraph-Bullatin-a 

428.134 

467,768 

OGDEN.  UTAH 

Standard-Examinar-a 

835,958 

829,890 

Standard-Examinar-S 

246,684 

204,268 

Grand  Total . 

..  1,082,642 

1,034,158 

OIL  CITY-FRANKLIN,  PA. 

Darrick-m  . 

.  491,570 

538,603 

N«ws-H0rald-«  .... 

...  410,263 

415,227 

Grand  Total  . 

...  901,833 

953,830 

PADUCAH.  KY. 

Sun-Democrat-a 

622,956 

676,004 

Sun-Damocrat-S 

256,172 

221,060 

Grand  Total . 

919,128 

897,064 

Includes  FAMILY 

WEEKLY  33,740  lines 

(I960);  31,808  lines  (1959). 

PASSAIC-CLIFTON,  N.  J 

Harald-Naw$-e 

.  893,921 

1,003,492 

PENSACOLA.  FLA. 

Journal-m 

1,149,134 

1,201,914 

Naws-Journal-S 

296,632 

258,944 

Naws-e 

651,294 

701,652 

Grand  Total  . 

2,097,060 

2,162,510 

PINE  BLUFF.  ARK. 

Commercial-a 

.  573,916 

597,436 

•Cofttmercial-S 

164,108 

131,586 

Grand  Total 

738,024 

729,022 

•Does  not  include 

FAMILY  WEEKLY  33,- 

152  lines. 

PITTSFIELD.  MASS. 

Berkshire  Eagle-e 

1,000,552 

1 ,058,246 

POTTSTOWN.  PA. 

Marcury-m 

755,160 

763,588 

QUINCY,  ILL. 

Harald-Whig-e 

533,036 

584,738 

Harald-Whig-S 

161,952 

161,588 

Grand  Total 

694,988 

746,326 

RAPID  CITY.  S.  D. 

Journal-d 

524,426 

600,488 

Journal-S . 

157,206 

117,446 

Grand  Total 

681,632 

717,934 

. .  .  can  you 
pick  the  press 
to  fit 

your  needs  , 
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I960 

1959 

SALISBURY 

.  N.  C. 

Salisbury  Post-e  . 

497,126 

539,434 

Salisbury  Post-S  . 

152,684 

142,506 

Grand  Total  . 

649,810 

681,940 

SIOUX  FALLS,  S.  D. 

Argus-Laadar-e  . 

636,538 

706,860 

Argus-Leader-S  . 

247,170 

228,172 

Grand  Total  . 

883,708 

935,032 

SUPERIOR.  WIS. 

Telegram-e  . 

.  439,922 

568,750 

TOPEKA. 

KANS. 

Capital-m  . 

.  760,375 

766,542 

State  Joumal-e  . 

.  824,012 

853,776 

Capital-Journal-S  . 

.  293,881 

250,642 

Grand  Total  . 

.  1,878,268 

1,870,960 

TUCSON. 

ARIZ. 

Star-m  . 

1,562,729 

1,492,547 

Star-S  . 

.  363,860 

289,723 

Citizen-e  . . 

.  1,694,885 

1,664,236 

Grand  Total  . 

3,621,474 

3,446,506 

WAUKEGAN.  ILL. 

News-Sun-e  . 

1,134,672 

1,145,872 

WILMINGTON.  DEL. 

Naws-Journal-ma 

1,287,022 

1,399,205 

WOONSOCKET.  R.  1. 

Woonsocket  Call-e  — 

573,470 

659,831 

CANADA 
CALGARY,  ALTA. 

Herald-e  .  1,456,946  1,667,632 

EDMONTON.  ALTA. 

Journal-e  .  1,421,485  1,592,163 

HAMILTON.  ONT. 

Spectator-e .  1,716,563  1,847,085 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  926.358  1,031,265 

NORTH  BAY,  ONT. 

Daily  Nuggct-e .  703,994  595,893 

OTTAWA,  ONT. 

Citiien-e  .  1,386,454  1,510,820 

Includes  WEEKEND  MAGAZINE  & 
COMIC  Section. 

TROIS  RIVIERES,  QUE. 

LeNouvelliste-e  .  557,396  614,471 

VANCOUVER,  B.  C. 

Sun-e  .  2,150,958  2,436,206 

Province-m  .  1,078,111  1,171,452 

Includes  WEEKEND  MAGAZINE  70,593 
lines  (I960);  67,735  lines  (1959).  Part  run 
32,609  lines  (I960). 

WINNIPEG.  MAN. 

Tribune-e  .  1,204,285  1,313,214 


ADVERTISING 
UNAGE  SERVICE 


•I960  1959 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  424,603  448,311 

•Tedegraph-S  .  159,507  141,851 

Grand  Total  .  584,110  590,162 

•Includes  FAMILY  WEEKLY  33,406  lines 
(I960);  30,195  lines  (1959).  NOTE:  Tele- 
gram-S  sold  in  combination  with  Sunset 
News-e. 

COLUMBIA.  S.  C. 

State-m  . 898,463  921,232 

•State-S  .  413,943  353,245 

Record-m  .  610.904  708,529 

Grand  Total  .  1,923,310  1,983,006 

•Includes  AMERICAN  WEEKLY  20,462 
lines  (I960);  21,198  lines  (1959). 

JAMESTOWN.  N.  Y. 

Post-Journal-e  788,208  863,937 

Includes  FAMILY  WEEKLY  33,406  lines 
(I960). 

LAS  VEGAS.  NEV. 


Nevada  Sun-m  . 

944,352 

890,607 

Nevada  Sun-S  . 

231,299 

127,737 

Grand  Total  . 

1,175,651 

1,018,344 

MONROE. 

LA. 

World-m  . . 

776,306 

846,275 

World-S  . 

273,726 

217,263 

News-Star-e  . 

723,835 

834,926 

Grand  Total  .  1,773,867  1,898,464 


I960  I9S9 

NEW  YORK,  N.  Y. 

El  Diario  Da 


Nueva  York-m  . 

237,458 

234,591 

El  Diario  Da 

Nueva  York-S  . 

66,239 

47,550 

Grand  Total  . 

303,697 

282,141 

NORWALK. 

CONN. 

Norwalk  Hour-e . 

923,798 

913,069 

PATERSON 

,  N.  J. 

Call-m  . 

700,443 

815,614 

News-e  . 

848,754 

1,019,502 

Grand  Total  . 

1,549,197 

1,835,116 

QUINCY, 

MASS. 

Patriot  Ladgar-a  . 

,  638,129 

749,233 

SCRANTON,  PA. 

Tribune-m  . 

.  392,415 

439,845 

•Scrantonian-S  . 

.  306,071 

281,197 

rGand  Total  . 

698.486 

721,042 

•Includes  PARADE  43,635  lines 

(I960); 

36,670  lines  (1959). 

WILKES-BARRE,  PA. 

Racord-m  . 

506,283 

555,609 

Timas-Laadar-e  . 

794,444 

879,288 

•Indepandant-S  . . 

.  488,899 

431,365 

Grand  Total  .  1,789,626  1,866,262 

•Includes  FAMILY  WEEKLY  33,406  lines 
(I960);  30,195  lines  (1959). 


Bartlett  Named 
A  Rowley  Director 

Painesville,  Ohio 

C.  E.  Bartlett,  assistant  pub¬ 
lisher  and  manager  of  the 
Painesville  T  e  I  e  g  r  a  p  h,  was 
named  to  the  Board  of  Direc¬ 
tors  of  Rowley  Publications  of 
northeastern  Ohio. 

Mr.  Bartlett  has  been  asso¬ 
ciated  with  the  organization 
for  35  years. 

In  addition  to  his  managerial 
duties  at  the  Telegraph,  his  re¬ 
sponsibility  includes  the  Fair- 
port  Beacon,  Mentor  Monitor 
and  Geauga  Times  Leader, 
weekly  newspapers  published  in 
Geauga  and  Lake  Counties, 
Ohio. 

Following  his  graduation 
from  the  School  of  Journalism 
at  Ohio  State  University,  Mr. 
Bartlett  joined  the  Telegraph 
editorial  staff  and  was  its  first 
Willoughby  bureau  office  man¬ 
ager. 

He  was  manager  of  the  Ge¬ 
neva  (Ohio)  Free  Press  for 
Rowley  Publications  for  10 
years,  prior  to  returning  to 
Painesville  as  Telegraph  man¬ 
ager  in  1952. 

More  than  100  Rowley  Pub¬ 
lications  employes  gave  Mr. 
Bartlett  a  surprise  testimonial 
dinner  in  July  commemorating 
his  36  years  with  the  newspa¬ 
per  group. 

• 

Well-Armed  Visitor 

Cleveland 

A  soldier  on  furlough  showed 
up  at  the  Cleveland  Press  re¬ 
cently  with  a  .22-caliber  rifle 
and  a  pocketful  of  cartridges. 
There  was  a  flurry  of  excite¬ 
ment  in  the  City  Room  as  the 
man  was  taken  into  custody  by 
police.  He  said  he  only  came 
in  to  tell  of  his  troubles  at  home. 

EDITOR  6C  PUB 


Florida  Dailv 

•/ 

Adds  Seventh 
Day  Edition 

BRADKNTIW, 

The  Bradenton  Herald  will 
begin  Saturday  afternoon  publi- 
cation  Sept.  3.  Five  dajrs  prior, 
on  Aug.  29,  the  Herald  added 
United  Press  International  to 
its  AP  wire  services. 

Publisher  W.  E.  Page  said  the 
new  edition,  which  brings  the 
Herald  to  seven-day  service,  will 
be  delivered  at  no  additioni] 
cost  to  subscribers. 

The  R.  W.  Page  (’orporatioB, 
which  owns  the  Herald,  alw 
publishes  the  Columbus  (Gi.) 
Ledger,  Columbus  Inquirer  sad 
the  Sunday  Columbus  Ledger- 
Inquirer.  The  corporation  alio 
has  radio  and  TV  interests  in 
Columbus. 

A  feature  of  the  Saturday 
edition  will  be  a  four-page  TV 
pull-out  section.  It  will  featm 
color  and  will  contain  news  and 
pictures  on  TV  developmeatt 
and  personalities.  Developiaf 
the  section  is  R.  P.  Richardaw, 
advertising  manager. 

Mr.  Page  said  plans  for  tk 
new  edition  have  been  fomm- 
lated  over  a  period  of  seven! 
weeks,  in  conferences  with  Mr. 
Richardson,  Editor  Ted  Carroll 
Managing  Editor  Richard  D, 
Peacock  and  Mechanical  Fore¬ 
man  Gilbert  Arrant. 

*  *  * 

Salurtlay  Added 
By  Alabama  Daily 

Huntsville,  Alt 

The  Huntsville  Times  an¬ 
nounced  Aug.  14  that  it  will 
begin  publishing  a  Saturday  iE 
sue  Sept.  3.  T^e  Times  now 
publishes  five  afternoons  a  week 
and  on  Sunday  morning.  Ac 
cording  to  publisher  Jack  Lang- 
hom,  reader  requests  for  i 
Saturday  paper  have  been 
ing  and  the  issue  will  begin  as 
a  reader  service. 


Neale  Named  Veep 
Of  Sales  Development 

Richard  L.  Neale  has  been 
named  vicepresident  of  sales  de¬ 
velopment  for  This  IVeefcmagi- 
zine. 

For  the  past  year,  Mr.  Neale 
has  served  as  director  of 
motion,  publicity  and  public  re¬ 
lations,  after  joining  the  ma^ 
zine  in  1958  as  assistant  to  the 
president. 

Mr.  Neale  will  be  in  charp 
of  promotion,  research  and 
keting  activities  for  This  Week. 

LISHER  for  September  3, 


Newspaper 
Week  Rules 
Are  Listed 

National  Newspaper  Week 
Promotion  Contests  are  af^rain 
being  sponsored  this  year  by 
Newspaper  Association  Man¬ 
agers,  Inc.  Special  recoffnition 
and  prizes  will  be  awarded 
weekly  and  daily  newspapers 
doing  the  most  outstanding: 
ove^all  newspaper  industry  pro¬ 
motion  during  1960  National 
Newspaper  Week  scheduled  for 
Oct.  15-21. 

Contest  ground-rules  have 
been  revised  for  this  annual 
competition.  Newspapers  which 
plan  on  submitting  entries  are 
requested  to  follow  these  rules: 

1)  Entries  should  include  the 
official  entry  blank  provided  in 
the  NNW  kit. 

2)  Entries  should  include  a 
letter  or  memorandum  giving  a 
complete  resume  of  the  week’s 
promotional  activities. 

3)  Entries  may  consist  of 
scrapbooks  containing  clippings, 
tearsheets,  special  sections  or 
special  editions,  and  any  other 
supporting  material  showing  the 
promotion  of  NNW  by  the  news¬ 
paper. 

4)  NNW  promotions  prior  to 
and/or  following  the  week-long 
observance  may  be  submitted  as 
additional  evidence. 

Ke«ull<i  Needed 

5)  Letters  and  other  tangible 
evidence  of  results  achieved  by 
promotion  of  NNW  should  be 
presented,  as  well  as  any  per¬ 
tinent  supporting  information. 

6)  Entries  must  be  bound  or 
attached  to  a  binding  to  facili¬ 
tate  handling  for  judges.  Fancy 
or  ornate  illustrations  will  be 
discouraged  in  favor  of  neatness 
and  convenience  in  the  prepara¬ 
tion  of  the  entries. 

7)  Entries  must  be  post¬ 
marked  not  later  than  Nov.  15, 
and  should  be  addressed  to  the 
headquarters  office  of  the  re¬ 
spective  state,  regional  or  na¬ 
tional  newspaper  association  of 
which  the  newspaper  is  a  mem¬ 
ber. 

Identical  prizes  will  be  pre¬ 
sented  to  both  weekly  and  daily 
contest  divisions.  Grand  award 
will  be  a  special  NNW  trophy 
cup;  runner-up  award,  special 
WW  trophy ;  third  place  award, 
WW  desk  trophy;  and  honor¬ 
able  mentions,  NNW  wall 
plaques. 

A  special  Newspaper  Associa¬ 
tion  Award  .  .  .  NNW  partici¬ 
pation  cup  .  .  .  will  also  be  pre¬ 
sented  each  year  on  a  rotating 
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basis  to  the  newspaper  associa¬ 
tion  having  the  largest  percent¬ 
age  of  its  members  submitting 
entries  in  the  contest. 

Entries  will  not  be  returnable 
to  the  respective  newspapers, 
and  the  decision  of  the  judges 
will  be  Anal. 

Announcement  of  winners 
will  be  made  Jan.  16,  1961. 
Awards  will  be  presented  by 
the  sponsoring  newspaper  as¬ 
sociation  of  which  the  winner  is 
a  member. 

This  annual  project  affords 
all  newspapers  the  opportunity 
to  promote  the  printing  and 
publishing  industry.  It’s  the  best 
method  to  educate  the  peoples  of 
the  community  to  the  value  of 
the  newspaper. 

• 

Hoe  Names  Two 


New  Officials 

Joseph  L.  Auer,  president  of 
R.  Hoe  &  Co.,  Inc.,  printing 
press  and  saw  manufacturers, 
announced  the  election  of  R. 
Palmer  Hollister  as  treasurer 
and  Arthur  Gordon  as  controller 
of  the  company.  Mr.  Hollister 
succeeds  Marshall  B.  Nunlist, 
who  resigned. 

Mr.  Hollister  joined  Hoe  in 
1957  and  was  elected  assistant 
controller.  After  serving  as  con¬ 
troller  and  treasurer,  respec¬ 
tively,  of  General  Ceramics  Co. 
and  Volco  Brass  &  Copper  Co., 
he  had  been  a  management  con¬ 
sultant  prior  to  becoming  as¬ 
sociated  with  Hoe.  A  member 
of  the  Controllers  Institute  of 
America  and  the  National  As¬ 
sociation  of  Accountants,  Mr. 
Hollister  lives  in  Union,  N.  J. 

Mr.  Gordon,  who  has  a  B.  S. 
in  mechanical  engineering  and 
an  M.  S.  in  industrial  engineer¬ 
ing,  came  to  Hoe  also  in  1957 
and  was  likewise  elected  an  as¬ 
sistant  controller.  Previously  he 
was  associated  with  Curtiss- 
Wright,  Inc.  and  American  Type 
Founders,  Inc.  He  lives  in 
Linden,  N.  J. 

• 

63,000  Thrilled 
At  Music  Fete 

Chicago 

More  than  63,000  music  lovers 
were  treated  to  an  evening  of 
song  and  pageantry  at  the  31st 
annual  Chicagoland  Music  Festi¬ 
val,  staged  in  Soldier  Field 
under  the  sponsorship  of  Chi¬ 
cago  Tribune  Charities,  Inc. 

Top  talent  from  40  Stetes  and 
Canada  joined  with  “big  name’’ 
stars  to  provide  a  great  show. 
More  than  6,000  singers  and 
instrumentalists  made  up  the 
cast.  The  program  was  staged 
\mder  the  direction  of  Phil  Max¬ 
well,  Tribune  staff  member  and 
festival  director. 
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Newsprint  Production 
And  Use  Increase 

Production  of  newsprint  in 
North  America  during  July 
amounted  to  713,185  tons — a 
record  high  for  that  month — 
and  was  4.1%  above  the  July 
1959  volume.  Shipments  totaled 
717,312  tons  in  July  and  were 
2.0%  greater  than  shipments  in 
the  same  month  of  1959. 

According  to  the  Newsprint 
Service  Bureau,  output  in  the 
United  States  of  157,242  tons 
represented  a  historical  July 
high  while  shipments  totaled 
155353  tons,  and  respective 
changes  from  July,  1959 
amounted  to  an  increase  of  5.4% 
and  a  decrease  of  0.4%.  Ca¬ 
nadian  production  amounted  to 
555,943  tons — an  all-time  July 
peak — while  shipments  totaled 
561,459  tons,  which  represents 
increases  from  July,  1959  of 
3.8%  and  2.6%  respectively. 

Production  of  newsprint  paper 
in  North  America  in  the  Arst 
seven  months  of  1960  amounted 
to  a  record  5,047,781  tons,  which 
was  295,194  tons  or  6.2%  above 
the  level  attained  in  the  same 
period  of  1959. 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  419,698 
tons  of  newsprint  in  July,  a 
4.9%  increase  over  the  400,102 
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tons  for  July,  1959,  and  15.1% 
increase  over  the  July,  1958 
consumption  of  364,487  tons. 

For  the  Arst  seven  months  of 
1960,  ANPA  reporting  news¬ 
papers  consumed  3,186,786  tons 
of  newsprint,  equal  to  5.6% 
more  than  the  1959  seven  months 
consumption  of  3,016,836  tons, 
and  13.0%  more  than  the  1958 
seven  month  consumption  of 
2,819,989  tons. 

• 

Gov.  Lawrence  Denies 
Secrecy  in  His  State 

Harrisburg,  Pa. 

There  is  no  secrecy  in  the 
Administration  of  Gov.  David 
L.  Lawrence.  He  says  so  him¬ 
self,  and  explains  that  any  hold¬ 
ing  back  of  info  is  merely 
because  Anal  decisions,  are  pend¬ 
ing. 

Recently,  Duke  Kaminski, 
Philadelphia  Bulletin  corre¬ 
spondent  and  president  of  the 
Pennsylvania  Legislative  Cor¬ 
respondents’  Association,  said 
things  were  pretty  bad. 

Before  decisions  are  made,  the 
Governor  said,  “we  must  g:uard 
against  offering  a  misleading 
opinion  on  how  these  decisions 
might  go.’’ 

Gov.  Lawrence  discussed  the 
issue  of  secrecy  in  reply  to  ques¬ 
tions  by  Jack  P.  Freeley,  editor 
of  the  Danville  (Pa.)  Newe. 
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Press  Freedom  Work 
Making  Big  Strides 


By  Bob  Warner 


In  the  early  days  of  photo¬ 
journalism,  press  photographers 
were  much  discriminated  against 
and  often  pushed  around.  They 
were  barred  from  courtrooms, 
hampered  in  their  work  at  dis¬ 
aster  scenes  and  often  man¬ 
handled  by  civilian  and  military 
police.  The  number  of  cameras 
that  have  been  damaged  or  de¬ 
molished  by  irate  public  and 
private  individuals  who  were  in 
the  news  but  did  not  want  to 
be  immortalized  on  film  prob¬ 
ably  would  form  a  chain  reach¬ 
ing  from  New  York  to  Los 
Angeles. 

The  work  of  press  photogra¬ 
phers  still  is  not  always  under¬ 
stood  or  appreciated  but  much 
of  the  above  type  of  behavior 
has  changed.  A  significant  num¬ 
ber  of  judges  are  beginning  to 
open  their  courtrooms  to 
cameramen.  Police  and  fire 
officials  generally  have  become 
much  more  conscious  of  the 
rights  of  photographers  and 
their  duty  to  the  public  to  ob¬ 
tain  news  pictures.  And  while 
too  often  we  still  hear  about 
photographers  being  pushed 
around  or  their  equipment 
smashed  by  various  groups  or 
individuals,  this  sort  of  violence 
has  vastly  decreased  in  the  last 
20  to  30  years. 

A  large  portion  of  the  credit 
for  these  gains  must  go  to  the 
National  Press  Photographers 
Association’s  National  Freedom 
of  Information  Committee 
which,  in  conjunction  with  the 


FOI  committees  of  ASNE  and 
SDX,  has  been  battling  for 
photographers’  rights  for  about 
13  years.  The  committee  has  be¬ 
come  adept  at  informing  press 
photographers  about  their  rights 
and  in  educating  police  and  fire 
officials,  military  and  other  fed¬ 
eral  agencies,  unions  and  jurists 
and  a  host  of  other  groups  about 
the  role  of  photojournalism  in 
modern  press  communications. 


Currenl  Aims 


In  a  recent  inter\’iew,  the  cur¬ 
rent  aims  and  educational 
methods  of  this  hard-working 
NPPA  committee  were  spelled 
out  by  Robert  McCandless,  a 
32  year  old  staff  photographer 
for  the  Champaign  -  Urbana 
(Ill.)  Courier  who  for  the  past 
four  years  has  been  the  com¬ 
mittee’s  national  chairman. 

“One  of  our  largest  areas  of 
work  is  in  the  courtroom,  fight¬ 
ing  Canon  35,’’  Mr.  McCandless 
related.  “However,  another  large 
area,  and  I  think  it’s  equal  to 
the  first,  is  censorship  by  vari¬ 
ous  individuals,  law  enforce¬ 
ment  agencies  and  the  military. 

“This  is  one  of  our  biggest 
educational  problems ;  making 
people  aware  of  the  fact  that 
freedom  of  the  press  does  not 
belong  to  newspapers  or  news¬ 
paper  photographers  or  news¬ 
paper  reporters.  It  belongs  to 
every  person  who  walks  the 
streets  of  this  country. 


AUSTRALIA'S 

Expanding  )Vealfh 
Offers  Opporf unifies 


“And,  oddly  enough,  this  point 
is  oftentimes  hard  to  get  across 
to  people.  I  don’t  know  whether 
it’s  apathy  or  what  it  is,  but  it’s 
hard  to  make  some  people 
understand  that  this  freedom  of 
the  press  is  theirs  and  we’re 
just  using  it  for  them.” 


Public  Rights 


InvMtIgate  the  davalopmenta 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  atandard 
of  living,  and  the  mounting 
eucceasea  of  over  800  U.  S. 
companlea  that  are  operating 
and  have  8800,000,000  Invest^ 
In  Australia. 


To  keep  In  touch  with  marketing, 
advartiilng  publishing  and  graphic 
arts  la  Australia  read 
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right  as  much  as  the  photogra¬ 
phers,”  Mr.  McCandless  pointed 
out. 

“For  instance,  we’ve  worked 
with  the  military  and  we  have 
accomplished  a  number  of  things 
with  them.  The  biggest  stumbl¬ 
ing  block  used  to  be  airplane 
crashes  where  officious  military 
police,  sometimes  even  at  gun¬ 
point,  would  not  permit  pho¬ 
tographers  to  take  pictures  even 
at  the  scene  of  an  off  base  air 
crash. 

“The  major  reason  for  this 
was  that  military  policemen 
hadn’t  been  informed  of  various 
regulations  which  permit  pho¬ 
tographers  to  take  such  pictures. 
We’ve  not  only  had  a  program 
to  educate  the  military  to  the 
fact  we  have  the  right— and  the 
duty — to  do  this,  but  we  have 
also  been  educating  news  pho¬ 
tographers  concerning  their 
rights  in  this  matter.” 
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The  right  of  the  public  to 
have  news  or  news  pictures  is 
stressed  by  the  committee  when¬ 
ever  it  deals  with  cases  where 
business  or  industry,  unions, 
public  officials  or  private  citi¬ 
zens  have  attempt^  to  censor 
or  suppress  news  pictures  by 
hampering  a  photographer  on 
the  job,  barring  him  from  the 
scene  of  news  events  or  perhaps 
even  threatening  or  manhan¬ 
dling  him. 

“Whenever  cases  like  these 
occur  we  attempt  to  educate 
those  involved  to  the  fact  that 
freedom  of  the  press  is  their 


Both  Sides  Heard 


Robert  McCandless 


The  committee  investigates 
incidents  which  are  brought  to 
its  attention  by  photographers 
and  then  it  tries  to  get  both 
sides  of  the  story. 

“Sometimes,  the  photographer 
is  in  the  wrong,”  Mr.  McCand¬ 
less  admitted.  “I’m  not  saying 
that  the  individual  photographer 
is  right  all  the  time.  But  often¬ 
times  the  other  party  is  in  the 
wrong  and  this  person  must  be 
told  —  and  sometimes  pretty 
strongly  —  that  certain  rights 
are  guaranteed  to  photogra¬ 
phers.  Then  we  want  to  know 
what  action  is  being  taken  to 
prevent  a  reoccurrence  of  the 
event  or  what  is  being  done  to 
replace  damaged  equipment 
where  physical  attacks  have 
occurred. 

“When  they  are  physically  at¬ 
tacked  in  the  performance  of 
their  duty,  we  urge  photogra¬ 
phers  to  bring  charges  against 
the  attacking  party.” 

Mr.  McCandless  said  the  com¬ 
mittee  will  help  anyone  who  is 
a  member  of  the  NPPA  or  any 
news  photographer  whether  or 
not  he  is  a  member.  Specific 
complaints  are  brought  to  the 
national  chairman’s  attention  by 
the  committee’s  10  regional 
chairman  or  in  some  cases  by 
state  chairman  who  are  selected 
by  regional  officers. 

Much  perseverance  and  pa¬ 
per  work  is  involved  in  fol¬ 
lowing  through  on  cases.  Full 
details  of  a  complaint  are  sent 
to  Mr.  McCandless  who  then 
fires  off  a  barrage  of  questions 
to  the  photographer:  What  is 
your  newspaper’s  stand  on  this 
case?  Are  they  doing  anything 
about  the  incident?  Is  a  law¬ 
suit  being  initiated?  Is  the 
paper  publishing  editorials 
about  it? 

At  the  same  time,  Mr.  Mc¬ 


Candless  writes  the  other  party 
involved :  a  fire  or  police  chief, 
a  labor  leader  or  judge.  He  aski 
for  this  party’s  side  of  the  story. 

In  evaluating  the  merits  of 
both  arguments,  Mr.  McCand¬ 
less,  who  is  not  a  lawyer  and 
has  had  no  formal  training  in 
the  subject,  must  cull  through 
NPPA  files  for  records  of 
similar  incidents  or  he  may  go 
to  the  University  of  Illinois  law 
school  and  make  use  of  their 
library.  On  many  occasims  he 
has  consulted  with  the  school’s 
law  professors. 

If  Mr.  McCandless  decides 
there  has  been  an  infringement 
of  freedom  of  the  press,  he 
writes  to  the  photographer  who 
made  the  complaint  and  advises 
him  as  to  what  action  he  can 
take,  legal  or  otherwise.  At  the 
same  time  he  writes  the  other 
party  involved,  outlines  the 
NPPA’s  understanding  of  the 
case  and  asks  that  the  situation 
be  rectified;  camera  damages 
paid,  the  photographer  be  per 
mitted  to  take  pictures,  etc. 

It  is  this  sort  of  hard  work 
and  persistent  activity  on  the 
part  of  unpaid,  volunteer 
workers  that  has  helped  to  make 
the  press  photographers’  lot 
much  easier  than  it  was  two  or 
three  decades  ago. 


Field  Enterprises 
Sells  Parking  Lot 


Chicago 

A  parking  lot  at  the  north¬ 
west  comer  of  Canal  and  Monroe 
Streets  has  been  sold  here  for 
$675,000  by  Field  Enterprises, 
Inc.,  to  Canal-Monroe  Corp. 

The  land  was  one  of  the  assets 
acquired  by  Field  Enterprises 
when  it  purchased  the  Chieoft 
Daily  News  in  January,  1969. 
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Outstanding  Gal 

Miami,  FIs. 

Miami-Dade  Chamber  of  Com¬ 
merce  singled  out  Jean  Sprain 
Wilson,  women’s  editor  of  the 
Miami  News,  for  citation  as 
Miami’s  outstanding  newspap^ 
woman  of  1960,  in  recognitioa 
of  her  series  on  life-saving  and 
swimming. 
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Booms 
Classified  Values 


Sam  V  Monica,  Calif. 
j{ew  classilicd  assets  were 
.ecorded  in  a  <  areful  appraisal 
•ondncted  throughout  the  four- 
ijy  Western  Classified  Adver- 
■ising  Association  convention 
lere. 

Fresh  resomces  were  pledged 
!o  the  upbuilding  of  newspapers 
and  also  to  the  1961  ANCAM 
r.»vention  to  l>e  held  in  Phoenix, 
Aril. 

In  support  of  ANCAM’s  re¬ 
turn  to  the  west,  the  directors 
of  WCAA  rescinded  an  earlier 
iefision  in  favor  of  separate 
sossions  next  year.  They  voted 
to  convene  in  conjunction  with 
the  ANCAM  meeting. 

Two  other  regional  associa¬ 
tions  already  join  hands  with 
the  parent  association  when  its 
conventions  are  in  their  area, 
It  was  pointed  out  by  Lee  Hover, 
Phoenix  Republic  and  Gazette. 

Support  Assured 

The  action  assures  full  sup¬ 
port  for  Frank  Lester,  Los  An- 
jelet  Times,  who  was  program 
chairman  of  WCAA  sessions 
hore  and  has  been  named  pro- 
mm  chairman  for  the  ANCAM 
neeting  in  Phoenix. 

The  decision  to  postpone 
*CAA’s  San  Francisco  conven¬ 
tion  until  1962  was  announced 
by  William  Hexner,  .Martinez 
(Calif.)  Contra  Costa  Gazette 
.  ;  retiring  president.  Record 
-iiiiancc  here  was  reported 
C.  B.  Eastwood,  Santa  Moni- 
Outlook  and  convention  chair- 


Max  Taylor,  Portland  Oregon- 
na,  was  elected  president.  He 
"-ntaincd  his  association  ac- 
ties  while  carrying  one  of 
^  heaviest  classified  burdens 
in  the  nation  as  a  result  of  the 
P  rtland  strike,  observed  Ralph 
-  ■scnberg,  Tacoma  News  Trib- 
*  and  first  vicepresident  of 
A.VCAM. 

In  tribute  to  its  pioneers, 
"CAA  established  a  perpetual 
’Phy  for  outstanding  contri- 
ution  to  classified.  The  first  an¬ 
al  award  went  to  Worth 
"  fight,  classified  advertising 
Janager  of  the  San  Diego 
I  nion  and  Evening  Tribune. 

Horn’s  Appraisal 

Wright’s  long  service 
epitomizes  the  contribution 
’fPich  dedicated  classified  leaders 
tave  made  to  many  newspapers 
tnd  to  many  individuals,  de- 
ared  Charles  W.  Horn,  assist- 
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ant  publisher,  Los  .Angeles  Ex¬ 
aminer  and  former  Examiner 
classified  manager. 

Classified  managers  are  the 
custodians  of  a  most  important 
l)art  of  the  newspaper  industry, 
Mr.  Horn  said.  Classified  itself 
provides  the  keystone  in  the 
newspaper  arch  of  community, 
human  and  public  relations,  he 
defined. 

Classified  l)elongs  to  the  pub¬ 
lic  but  it  is  the  result  of  the 
efforts  of  classified  managers,  he 
observed.  These  efforts  were 
credited  with  establishing  to¬ 
day’s  standards. 

The  influence  of  classified  is 
broadening.  Already  classified  is 
the  very  foundation  of  the  news¬ 
paper.  Further  importance  to 
the  newspaper  lies  ahead,  Mr. 
Horn  said. 

Portland  Analysis 

Full  realization  of  the  value 
of  classified  comes  when  some¬ 
one  tries  to  .snatch  it  away,  Mr. 
Taylor  explained.  For  two  days 
after  the  strike  started  Portland 
could  print  no  new  want  ads. 

The  first  copy  under  strike 
conditions  came  with  the  ap¬ 
pearance  of  typed  ads,  reduced 
by  one-half  and  engraved  for 
publication.  Classified  salesmen 
were  then  in  the  mechanical 
departments. 

Under  these  conditions  clas¬ 
sified  became  essential  meat  and 
potatoes  to  the  public.  A  single, 
small  “new”  ad  sold  five  houses. 
Another  brought  such  response 
that  the  Portland  papers  yielded 
to  the  advertiser’s  plea  and  cut 
the  copy  from  the  engraving 
ready  for  the  press  rerun.  Mr. 
Taylor  reported. 

WCAA  set  another  record 
when  Alice  Duba,  Van  Nuys 
(Calif.)  News,  was  named  first 
vicepresident.  No  other  woman 
had  previously  attained  this 
post. 

Wendell  Sorenson,  Richmond 
(Calif.)  Independent,  became 
second  vicepresident.  Cal  Trem¬ 
blay,  Redondo  Beach  (Calif.) 
Daily  Breeze,  was  reelected  sec¬ 
retary  and  James  Gardiner, 
Vancouver  (B.  C.)  Sun,  was 
elected  treasurer. 

Award  Winners 

The  Los  Angeles  Times  won 
the  award  for  linage  building 
promotions  in  the  over-500,000 
ads  per  year  class  with  the  Long 
Beach  (Calif.)  Independent, 
Press-Telegram  second. 
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The  Eureka  (Calif.)  News¬ 
papers  took  first  place  in  the 
100,000  to  500,000  ads  yearly 
division.  The  San  Rafael 
(Calif.)  Independent-Journal 
and  the  Santa  Monica  (Calif.) 
Outlook  tied  for  second  in  a 
competition  so  close  that  three 
extra  judges  were  called  on  to 
break  an  original  first  place 
triple  tie. 

The  Palm  Springs  (Calif.) 
Desert  Sun  was  first  in  the 
under  100,000  ads  per  year 
classification.  The  Buena  Park 
(Calif.)  News  was  second. 

A  convention  innovation  was 
provided  by  a  “live”  telephone 
sales  room.  This  was  operated 
for  two  days  of  the  convention 
by  top  phone  girls  from  five 
Los  Angeles  County  newspapers. 

Other  Innovations 

Two  other  special  rooms  were 
set  up  for  conventioneers.  Train¬ 
ing  and  sales  firms  developed 
by  the  Los  Angeles  Times  were 
shown  in  one.  Jack  Underwood 
of  the  Times  was  in  charge. 

The  third  room  displayed 
electronical  sales  aids  in  opera¬ 
tion.  Equipment  in  operation 
included  a  teletype,  a  model 
switchboard  and  a  Dialaphone. 

The  electronic  display  was 
provided  by  General  Telephone 
Co.  The  Dialaphone,  which  en¬ 
ables  phone  calls  to  a  set  of 
fixed  numbers  by  pressing  a 
button,  is  now  under  trial  opera¬ 
tion  in  five  California  news¬ 
papers. 

In  a  study  of  a  changing  citi¬ 
zenry,  Tyler  MacDonald,  mar¬ 
keting  director,  Hixon  &  Jorgen¬ 
sen,  pointed  to  new  opiwrtuni- 
ties  for  classified.  The  predic¬ 
tion  that  mobility  will  increase 
until  the  average  family  changes 
residence  once  a  year  in  itself 
deserves  special  planning,  he 
observed. 

Kate  Listing 

A  new  format  for  listing  clas¬ 
sified  rates  for  general  adver¬ 
tisers  is  under  consideration,  the 
association  was  told. 

Proposals  for  some  revisions 
in  the  present  listings  are  now 
under  study  for  ANCAM  under 
direction  of  Lester  Jenkins, 
Seattle  Times,  advised  Ralph 
Rosenberg,  Tacoma  News  Trib¬ 
une. 

Classified  managers  should  be 
alert  to  the  possibilities  of  such 
a  revision  reaching  their  desks 
and  should  promptly  supply  in¬ 
formation  desired,  Mr.  Rosen¬ 
berg  suggested. 

Listingrs  providing  key  data 
for  general  classified  users  have 
been  available  in  Standard  Rate 
&  Data  for  some  time,  he  ob¬ 
served. 

His  report  from  the  floor  was 
submitted  in  response  to  a  sug¬ 
gestion  that  WCAA  compile  data 


on  the  general  advertising  regu¬ 
lations  covering  classified  from 
all  members. 

The  proposal  was  advanced 
by  Fred  Dunster,  Oakland 
(Calif.)  Tribxine.  Answers  from 
a  (juestionnaire  provided  by  26 
advertising  agencies  showed  a 
desire  for  such  a  reference,  Mr. 
Punster  said. 

Column  width,  depth  and  cut¬ 
off,  type  size,  and  censorship 
conditions  were  among  the  for¬ 
mat  proposals  submitted  in  addi¬ 
tion  to  rates  and  billing  condi¬ 
tions. 

Display  type  availabilities, 
rules  on  cuts  and  column  width 
conditions  also  were  suggested 
in  the  responses  to  the  survey 
made  by  Mr.  Dunster. 

Most  of  these  are  now  covered 
in  SRDS  if  information  is  sup¬ 
plied  by  the  newspapers,  Mr. 
Rosenberg  said.  Cooperation  is 
essential  and  responsibility  for 
the  listing  belongs  to  classified 
managers,  said  ANC.AM’s  first 
vicepresident. 

BfMHi  to  Smokers 

Encouragement  for  the  woman 
smoker  was  extended  in  another 
WCAA  floor  discussion  when 
Mr.  Rosenberg  asked  for  a  show¬ 
ing  of  hands  on  the  question 
of  how  many  permit  classified 
workers  to  use  cigarettes  while 
in  the  phone  rooms. 

A  majority  permit  smoking  on 
the  job  provided  minor  regula¬ 
tions  are  observed  so  that  phone 
conversations  are  not  hampered, 
it  was  shown. 

On-the-job  smoking  provided 
more  efficient  working  condi¬ 
tions  at  the  Phoenix  (Ariz.) 
Republic  and  Gazette,  declared 
Lee  Hover,  a  past  ANCAM 
president. 

His  .statement  was  based  on  a 
survey  made  at  the  Phoenix 
plant.  Tensions  diminished  and 
lost  time  was  cut  when  smoking 
was  permitted,  he  advised. 

Conditions  under  the  no¬ 
smoking  rule  were  quietly  but 
thoroughly  checked  and  then 
compared  with  conditions  when 
it  was  no  longer  necessary  to  go 
to  the  rest  room  for  a  smoke, 
he  explained. 

In  a  study  of  classified  rate 
trends,  Har  Henry,  San  Jose 
(Calif.)  Mercury-News,  pointed 
to  a  definite  move  for  new  mul¬ 
tiple  insertion  rates. 

More  papers  are  providing 
discounts  for  cash,  Mr.  Henry 
said.  Offers  are  growing  for 
reductions  on  large  size  copy, 
he  found. 

Classified’s  largest  competitive 
medium  come  from  the  Bell 
Telephone  Company,  declared 
Don  Schneeweis,  Santa  Ana 
(Calif.)  Register. 

SThe  Yellow  Book  copy  origi- 
inally  was  designed  to  provide  a 
directory.  It  has  become  an  ad- 
•hrertising  medium,  he  declared. 
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Charles  McHarry’s 
Column  Syndicated 

By  Ray  Erwin 

Charles  McHarry,  a  real  re¬ 
porter  before  and  after  he  be¬ 
came  a  columnist,  has  been  as- 
sij^ed  to  write  a  New  York 
column  for  the  Chicago  Trib¬ 
une-New  York  News  Syndicate 
to  replace  that  of  the  late 
Danton  Walker. 

Mr.  McHarry’s  column  pres¬ 
ently  is  called  “On  the  Town,’’ 
which  he  does  not  particularly 
like.  He  is  asking  readers  to 
suggest  a  better  and  more  de¬ 
scriptive  title.  Mr.  Walker’s 
column  was  called  “Broadway.’’ 

5  Days  A  Week 

The  McHarry  600-word  col¬ 
umn  already  is  appearing  five 
days  a  week  in  the  New  York 
Daily  News. 

Since  August,  1955,  Charles 
McHarry’s  regular  job  has 
been  in  the  Drama  Department 
at  the  Daily  News  and  since 
July,  1956,  he  has  written  “On 
the  Town’’  throughout  most  of 
the  Summer  seasons  while  the 
News’  regfular  columnists,  Mr. 

Walker,  Ed  Sullivan  and  Robert 
Sylvester,  were  on  vacation. 

Most  of  Mr.  McHarry’s  col¬ 
umns  deal  with  a  single  sub¬ 
ject,  but  on  occasion  he  will 
produce  columns  of  short  news 
items  strung  together  with  pe¬ 
riods  in  four  or  five  long  para¬ 
graphs — the  manner  in  which 
nearly  all  Danton  Walker  col- 

Campaign  champagne  •  •  • 

Like  champagne,  the  caricature  cartoons  add 
sparkle  to  the  pre-election  stories,  brighten 
columns  of  text  .  .  .  and  on  world  reports, 
enliven  cable  coverage  .  .  .  get  readers  into 
the  reading  .  .  . 

Caricature  Collection 

by  Brandel  .  .  .  Each  new  client  receives  20  cartoons,  close-ups 
of  major  headline  celebrities  . . .  then  three  fresh  additions  weekly 
of  the  current  most  newsworthy  faces.  Drawn  for  clearest  news¬ 
paper  reproduction,  the  caricatures  ring  a  bell,  get  instant 
recognition.  A  low-cost  art  service  of  page  sparklers  for  news 
roundup,  drama,  book,  women’s  feature  and  front  pages!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  . . . 

Chicago  Tribane~New  York  Netrn 

WmmM  .Veir*  BmlMino,  .Veir  York 
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umns  were  written.  Recent  Mc¬ 
Harry  topics  have  been  his  va¬ 
cation  with  his  family  on  un¬ 
spoiled  Shelter  Island  near 
Long  Island,  his  joy  is  no 
longer  owning  an  automobile  in 
New  York  City,  his  troubles 
and  expenses  in  having  the 
family  toaster  repaired,  the  de¬ 
clining  market  for  chewing  to¬ 
bacco  and  spittoons. 

Wide  Variety 

“I’ll  try  to  make  my  column 
informative,  semi-literate  and 
amusing,”  hopefully  promised 
Charles  McHarry  with  a  wide 
grin.  “I’ll  gossip  and  tell 
stories  and  hope  my  sources  of 
information  are  correct. 
There’ll  be  some  interviews, 
some  stuff  about  Old  New  York, 
a  subject  that  interests  me. 
There’ll  be  discussions  of  my 
own  problems  and  there’ll  be 
some  news  of  the  theater, 
movies,  night  clubs  and  tele¬ 
vision,  which  I  don’t  bother  to 
look  at  but  which  I’ll  have  to 
start  doing,  I  guess.” 

The  columnist  counts  heavily 
on  help  from  his  family  in  get¬ 
ting  ideas  and  inspiration.  His 
wife  is  the  former  Elizabeth 
Poston,  who  was  bom  in  Cory- 
don,  Iowa.  They  met  in  1946 
when  she  was  working  on  the 
night  cable  desk  of  the  United 
Press  in  the  Daily  News  Build- 
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ing,  after  having  served  as  UP 
bureau  manager  in  Cleveland. 

“She’s  a  better  newspaper¬ 
man  than  I  am  and  is  of  in¬ 
valuable  aid  to  me,”  cheerfully 
acknowledged  the  head  of  the 
Family  McHarry. 

Their  copy-producing  chil¬ 
dren  are  Mark  Kirwan,  9,  and 
Lucinda  Laney,  4.  The  Mc- 
Harrys  live  in  the  Peter  Cooper 
Village  housing  development 
set  in  landscaped  parks  and 
gardens  on  the  East  River. 

Home  ^'ork 

Much  of  the  columnist’s 
composition  will  be  done  at 
home,  as  he  finds  he  works  best 
from  8  to  11  in  the  mornings. 
These  early  hours  will  prevent 
him  from  being  a  night  owl  in 
late  spots  very  often.  He  plans 
to  go  to  the  office  daily  to  at¬ 
tend  to  mail  and  routine. 

Writing  does  not  come  too 
easy  for  him,  he  said,  and  when 
he  writes  a  column  on  a  single 
subject  he  rewrites  it  after  the 
first  rough  draft.  He  hopes  al¬ 
ways  to  keep  an  extra  column 
ahead  in  a  drawer  for  the  day 
I  in  which  he  may  be  caught 
,  without  ideas. 

The  McHarry  columns  even¬ 
tually  probably  will  follow'  a 
sort  of  weekly  pattern,  their 
,  author  predicts  and  hopes. 

Saturday  No  Throwaway 

“I’ve  been  told  that  the  Sat¬ 
urday  column  is  a  throwaway, 
but  I  do  not  believe  it,”  asserted 
Mr.  McHarry,  interviewed  in 
Tim  Costello’s  fabled  old  Third 
Avenue  restaurant  under  James 
Thurber’s  crude-clever  murals. 
(One  depicts  Mount  Holyoke 
defeating  Yale  at  football, 

I  11-3).  “I  don’t  believe  what 
I  they  say  about  the  Saturday 
paper  not  being  read  because 
I  get  good  reader  response 
i  from  Saturday  pieces,”  Mr. 
McHarry  added. 

Mr.  McHarry  said  his  column 
j  will  be  more  of  a  family  type 
I  fare  than  some  Broadway  col- 
'  umns  offer.  He  said  he  never 
1  knew  Danton  Walker  as  the 
latter  wrrote  at  home.  They  sel¬ 


dom  had  met,  except  for  | 
press  junket  they  once  madoto 
gether  to  Denver. 

“I’ll  follow’  my  own  taie, 
write  about  thing.^  that  inteiw 
me  and  hope  peojile  like  it,"  Ik 
observed. 

Lillie  Egypt^  Son 

Charles  McHarry’s  boyhood 
prepared  him  for  turbobt 
New  York.  He  was  bora  in 
Franklin  County,  IllinoU,  b 
the  section  known  as  Littfc 
Egypt,  noted  for  its  feuds,  la¬ 
bor  massacres,  Ku  Klux  Han 
night  riding  and  open  gas; 
w’arfare  between  the  Shehoo 
brothers  and  Charlie  Birger 
Charlie  McHarry  was  13  when 
he  covered  his  first  hanging  bj 
skinning  up  a  water  tower  at 
Benton,  Ill.,  to  watch  Birger 
executed.  He  knew  the  eoe 
demned  man.  They  had  beei 
patrons  of  the  same  barber 
shop. 

McHarry  attended  Butler 
University,  Indianapolis,  and 
then  worked  his  way  thwsgk 
Hanover  College  by  serving  ai 
correspondent  for  Indiansfolis 
and  Louisville  newspapen. 
Upon  his  grraduation,  he  cast 
to  New  York  and  joined  the 
Daily  News  as  copylxny  in  At 
gust,  1936. 

For  three  years  during  Weric 
War  II,  he  served  with  a  con- 
bat  engineer  battalion  and  oi 
the  Stars  and  Stripes  staff  b 
Europe. 

“I  rose  to  Pfe,”  he  prendly 
proclaims. 

Before  he  transferred  to  the 
Broadway  beat,  Charles  lit 
Harry  was  a  police  reporter, 
feature  writer  and  assignment 
man.  He  covered  cops,  robbein. 
racketeers,  politicians,  murder 
trials,  beauty  pageants  and,  b; 
his  own  estimation,  approt- 
mately  1,456  one-alarm  firm. 

Nudisi  for  a  Day 

Once,  while  reporting  a  con 
vention  of  sunbathers  in  Ne* 
Jersey,  he  disrobed  to  qualify 
as  a  nudist.  On  another  Deci¬ 
sion,  he  beat,  by  seconds,  tbe 
business  end  of  an  iron  pi' 
out  of  a  Communist  book  sbop 
He  had  been  asking  the  proprie 
tor,  a  touchy  type,  about  tin 
importation  of  Red  propagaife 

When  he  joined  the  Uns' 
Department,  headed  by  critt 
John  Chapman,  he  became ; 
full-fledged  Broadway  ob^rvt: 
and  learned  to  know  intimate; 
the  luminaries  of  show 
ness.  He’s  the  kind  of  guy  tr' 
can  get  them  to  hold  still  w- 
he  pins  them  into  the  fra^r 
woric  of  his  compact  coluaa 

What’s  your  suggestion  to  j 
better  title  than  “On  the  To«^ 
for  his  column?  Mail  it  dire^ 
to  Charles  McHarry,  b** 
York  Daily  News. 


SYND 

R( 

It 

Rog< 
coluinr 
(Genei 
ii  a  B< 
interw 
vestaM 
hb  ki 
tod  IT 
markei 

This 
tbeorie 
cil  Yi 
that  h( 
for  h 
ckolog 
htrior 
tpplio 

yd.  I 

Roger 
engine 
tka  ( 
mades 
better 
moven 
made 
that  r 
been  e 
aiswe: 


Tha 
staff  I 

est  bs 
d  the 
of  in 
aigle 
-etc! 
jimeti( 
riewee 
in  dc 
trend 

to  his 
thefii 
sot  be 
liter 
01  hii 

from 
Schoo 
(ffl9] 
throui 
sage 
nothe 
Pin 
tin  t 
be  er 
Pfogr 
nnit 
ing.  I 
I  par 
in  inc 
ofaa 
to  th( 
Boito 
ohorti 
a  tear 
*«y 
ngar 
Cnha. 


EDITOR  ac  PUBLISHER  for  September  3, 


IMEOI 


for  I 
ladtto 

mt«nR 

it,”  he 


syndicates 


Roger  Spear  Applies 
Math  to  the  Market 


iwyhood 

irbulot 


Roger  Spear,  writer  of  the 
tolunm,  “Successful  Investing” 
(General  Features  Corporation). 
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I  Boston  native  who  attained 
jitanational  renown  as  an  in- 
eitinent  advisor  by  applying 
1^  knowledge  of  engineering 
ud  mathematics  to  the  stock 
market. 

This  doesn’t  mean  that  he’s  a 
theorist,  for  he’s  a  very  practi- 
ctl  Yankee.  Nor  does  it  mean 
that  he  discards  the  intangibles, 
for  he  recognizes  that  psy¬ 
chology  and  other  studies  of  be- 
hirioral  science  have  definite 
ipplkation  in  the  investment 
fiekLWhat  it  does  mean  is  this: 
Boger  Spear,  trained  as  a  civil 
ngineer,  realizes  that  applica¬ 
tion  of  certain  basic  mathe- 
matieal  principles  can  lead  to 
better  understanding  of  stock 
monments — that  the  market  is 
made  up  of  so  many  variables 
that  no  single  theory  has  yet 
been  evolved  to  provide  all  the 
mawers. 

Market  Studies 

That’s  why,  for  example,  his 
staff  maintains  many  independ¬ 
ent  basic  and  technical  studies 
d  the  market  as  a  whole  and 
of  individual  stocks.  But  no 
siagle  indicator  is  used  alone 
-each  is  used  only  in  con- 
jnartion  with  the  others  and 
newed  against  long  experience 
ia  determining  the  probable 
tread  of  stock  prices. 

Progression  of  Roger  Spear 
to  hia  position  of  prominence  in 
the  fintmcial-advisory  world  has 
not  been  accidental.  It  has  come 
tfter  a  lifetime  of  hard  work 
oa  his  ideas.  Bom  in  Jamaica 
Hain,  Mass.,  he  was  graduated 
from  Winthrop  (Mass.)  High 
SAool  as  president  of  the  Class 
of  1917,  after  working  his  way 
tbrongh  as  special  delivery  mes- 
*wger  to  assist  his  widowed 
nwther. 

Rred  with  the  boyhood  de- 
hre  to  become  a  civil  engineer, 
be  enrolled  in  the  cooperative 
at  Northeastern  Uni- 
!**‘by’s  Collie  of  Engyineer- 
During,  his  college  term,  as 
*  1^  of  his  cooperative  work 
a  industry,  he  took  advantage 
Wanoi^rtunity  to  be  assigned 
w  the  engineering  division  of 
^n’s  United  Fruit  Co.  He 
■•rtly  found  himself  part  of 
‘team  making  a  complete  sur- 
of  the  company’s  vast 
■lor-cane  lands  in  eastern 
Cuba. 


He  graduated  in  1921  in  the 
middle  of  the  postwar  business 
depression,  when  no  one  was 
hiring  engineers. 

“This  experience,”  he  said, 
“led  me  to  wonder  why  there 
were  business  depressions,  and 
I  became  intensely  interested  in 
business  cycles.  Thus  I  was  led 
into  the  study  of  economics  and 
thence  to  the  stock  market, 
which  became  my  life’s  work.” 

Joins  Babson 

Mr.  Spear  spent  two  years  as 
a  civil  engineer  before  starting 
to  apply  his  engineering  and 
mathematical  knowledge  to  in¬ 
dustry  and  finance.  In  his  early 
days  he  served  as  consultant  to 
some  of  the  coimtry’s  leading 
investment  advisory  services, 
including  Poor’s  Publishing  Co. 
(now  Standard  and  Poor’s 
Corp.)  and  the  Babson  Statisti¬ 
cal  Organization.  At  about  that 
time,  Roger  Babson,  the  world- 
famous  economist  and  statis¬ 
tician,  started  his  educational 
and  statistical  development  at 
Babson  Park  in  Wellesley  Hills, 
and  Mr.  Spear  joined  the  Bab¬ 
son  group. 

In  1924  he  acquired  and  be¬ 
came  president  of  Oil  Statistics 
Co.,  publisher  of  Oil  Statistics 
Bulletin  and  Canadian  Oil  Re¬ 
ports.  In  1940  he  formed  Spear 
&  Staff,  Inc.,  which  now  pub¬ 
lishes  four  services:  the  Spear 
Market  Letter,  Spear’s  Special 
Situation  Reports,  the  Mining 
and  Metal  Stock  Letter,  and  the 
recently  initiated  Science  and 
Electronics  Investment  Letter. 

Starts  Column 

When  General  Features  Corp. 
approached  Roger  Spear  re¬ 
cently  to  author  a  daily  fi¬ 
nancial  column,  he  welcomed 
the  opportunity  to  g^ve  con¬ 
servative  investment  advice  to 
millions  of  newspaper  readers, 
(E&P,  Jan.  30,  page  55).  He 
feels  that  one  of  the  best  ways 
the  average  U.S.  citizen  can 
share  in  our  economy  is  through 
the  purchase  of  stock  in  sound 
and  growing  companies.  Noting 
that  the  number  of  investors  is 
now  at  an  all-time  high  of  over 
12%  million,  Mr.  Spear  pointed 
out  that  this  is  still  only  one 
out  of  every  eight  adults,  and 
that  the  other  seven  represent 
a  great  challenge. 

“Too  many  people,”  said  Mr. 
Spear,  “pay  too  much  attention 
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Ro9er  Spear 

to  the  stock-market  averages 
when  they  should  be  concen¬ 
trating  on  individual  stock 
values.  After  all,  it  has  been 
demonstrated  over  the  last  40 
years  that,  with  the  exception 
of  a  very  few  short  periods, 
there  have  always  been  stocks 
that  were  rising.  In  other  wo’xis. 
if  an  investor  could  have  held 
the  right  stocks  at  all  times, 
his  funds  would  have  been  in  a 
“perpetual  bull  market.’  Even 
during  the  gpreat  market  panic 
of  1929-193^  when  the  Dow 
Jones  Industrial  Average  de¬ 
clined  nearly  90%,  gold  stocks 
advanced  128%.” 

Quiet  Reflection 

Today  Roger  Spear  has  at¬ 
tracted  a  stafl  of  highly  trained 
investment  experts  to  his  head¬ 
quarters  in  the  Spear  Building 
at  Babson  Park,  Mass.  There, 
apart  from  the  hubbub  of  the 
big-city  financial  districts,  he  is 
frequently  asked  why  he  has  not 
surround^  himself  with  ticker 
tape  and  teletypes.  Here’s  his 
answer: 

“We’re  out  here  in  the  coun¬ 
try  by  design.  We  don’t  want 
to  risk  having  our  judgment 
clouded  by  being  too  close  all 
day  long  to  Wall  Street  rumors, 
daily  gossip,  or  hot  tips.  Most 
of  these  come  our  way  eventu¬ 
ally  and  are  carefully  sifted, 
but  in  general  we  prefer  to 
take  an  objective  and  longer- 
term  view.” 

Mr.  Spear  lives,  with  his  wife, 
the  former  Gladys  Robbins,  in  a 
comfortable  Colonial  home  over¬ 
looking  Wellesley  Hills  Country 
Club.  His  daughter  Joyce  lives 
in  Miami  Shores  and  has  three 
children  who  look  forward  to 
the  regular  visits  of  their  grand¬ 
parents.  His  son,  Roger  Jr.,  a 
graduate  of  the  University  of 
Vermont,  is  vicepresident  of 
Spear  &  Staff. 


McClure  Gets 
‘Sir  Baghy^ 

The  McClure  Newspaper  Syn¬ 
dicate  has  made  arrangements 
to  assume  the  syndication,  ef¬ 
fective  Sept.  12,  of  the  two-year- 
old  comic  strip,  “Sir  Bagby,” 
by  Rick  and  Bill  Hackney,  San 
Francisco. 

The  strip  in  the  past  has  been 
handled  by  Lenahan  Features, 
San  Francisco,  whose  president, 
James  Lenahan,  formerly  owned 
McClure. 

“Sir  Bagby”  is  a  daily,  four- 
column  strip  laid  in  the  days  of 
knighthood  and  chivalry  but 
with  modem  overtones  and  cur¬ 
rent  gags.  It  is  a  clever  strip 
that  appeals  to  adult  readers. 
It  has  no  violence. 

In  tests  to  see  if  the  public 
really  appreciated  adult  humor, 
the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  Chicago  (Ill.) 
Sun-Times  and  Louisville  (Ky.) 
Courier- Journal  left  it  out  for 
brief  periods.  Each  of  the 
papers  received  many  complaints 


THERE  m  BE  >1 
NO  M(?RE  JOKES 
ABOUTAHORSEOF] 
A  DIFFERENT 
C^^UIER  (JDLLAR  ,1 
OR  CALLER. 


and  inquiries  until  “Sir  Bagby” 
made  his  reappearance.  Such 
large  papers  as  the  Boston 
(Mass.)  Globe,  Los  Angeles 
(Calif.)  Times  and  Dallas 
(Tex.)  News  carry  the  strip. 

Dialogue  in  one  day’s  doings 
of  “Sir  Bagby”:  “Please  accept 
these  minks  as  totally  non-politi¬ 
cal  tokens  of  our  completely  dis¬ 
interested  friendship.”  “You’re 
sure  this  isn’t  bribery?”  “My 
dear  sir,  face  the  facts.  Busi¬ 
ness  is  the  heart  of  our  economy 
.  .  .  Right?”  “Right.”  “And  any¬ 
thing  that’s  good  for  business  is 
good  for  the  country  .  .  .  right?” 
“Right.”  “So  as  businessmen  we 
feel  the  best  way  to  help  our 
country  is  to  help  ourselves. 
Right?”  “It’s  chaps  like  us  what 
keeps  the  flag  wavin’.” 

Mr.  Lenahan  gave  up  handling 
the  strip  in  order  to  devote  his 
full  time  to  promotion  of  “Ask 
Andy,”  a  youth  column  con¬ 
ducted  by  his  wife,  Ellen  Wales 
Walpole. 

*  *  * 

(See  page  56) 
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of  the  American  Association  for 
the  UN.  In  recent  years,  she 

has  played  an  increasingly  im- 

1  portant  role  in  the  national  and 

•  Vrki'L'  cfotA  tr* 


*rwin  A 


Cot. 


umn 


Mrs.  Eleanor  Roosevelt 


Mrs.  Roosevelt’s 


New  York  state  Democratic 
party  organizations. 

Her  new  3-a-week  columns, 
to  be  released  under  the  simple 
by-line  “By  Eleanor  Roosevelt,” 
will  afford  her  greater  opport¬ 
unity  and  more  time  to  present 
her  opinions,  her  hopes  and 
(when  necessary)  her  fears 
about  current  developments  and 
long-range  policies  in  the  many 
areas  of  governmental,  political, 
social  and  international  affairs 
in  which  she  is  vitally  inter¬ 
ested. 

The  first  several  columns  will 
give  her  first-hand  observations 
on  conditions  in  Poland,  and 
will  be  followed  by  one  or  more 
columns  on  the  current. situation 
in  London  and  Paris.  Following 
her  return  to  New  York,  later 
in  the  month,  she  will  turn  her 
attention  to  the  national  scene. 


H 

ra 


COMES  THIS  COMMUNICATION  from  L.  Herbert  Hcnegan,  Olfo 
of  Public  Information,  Washington: 


“Your  inierenting  colunui,  ‘Salute  to  Copy  Ediion,*  Anj.  13 
set  me  scrounging  among  my  yellowed  papers  in  the  attic  widi  > 
tinge  of  nostalgia. 

“One  day — a  long  time  ago— while  working  on  a  Midweti  nem. 
paper  (a  few  years  out  of  college)  1  daslied  off  a  few  lines  akoe 
the.  unheralded  and  unsung  ‘Headline  Writer’  and  sent  it  ol 
posthaste  to  the  late  Marlen  Pew.  To  my  utter  ama/cment  hie  ru 
it  at  the  top  of  his  column,  ‘Shop  Talk  at  Thirty'  ihe  f^lowlo, 
issue  which,  I  believe,  was  Dec,  1,  1934.  Shortly  thereafter  EJiltr 
&  PublUher  sent  me  a  cheek  for  $7  and  this  threatened  to  inlin 
another  poet  upon  a  helpless  world.  Here’s  the  poem: 


Column  Changes 


Mrs.  Eleanor  Roosevelt,  whose 
“My  Day”  column  for  United 
Feature  Syndicate  has  been  on 
a  6-a-week  schedule  for  more 
than  24  years,  will  change  both 
the  style  and  the  schedule  of 
the  column,  effective  Sept.  12. 

Now  in  Europe  on  a  two- 
week  vacation  from  column¬ 
writing  in  order  to  attend  the 
Sept.  4-11  meeting  of  the  World 
Federation  of  Associations  for 
the  United  Nations,  the  famed 
“First  Lady  of  the  Free  World” 
will  drop  the  “My  Day”  title 
and  the  daily-diary  style,  and 
will  start  a  new  3-times-a-week 
column  that  she  describes  as 
“direct,  hard-hitting  opinion  and 
comment  on  the  important 
issues,  events  and  problems  in 
national  and  international  af¬ 
fairs.” 

Now  75,  and  imquestionably 
one  of  the  best-known  and  most 
admired  personalities  of  our 
times,  Mrs.  Roosevelt  started 
writing  the  “My  Day”  column 
on  Dec.  30,  1935,  while  she  was 
the  First  Lady  of  the  White 
House.  For  the  wife  of  the 
President  of  the  United  States 
to  write  a  daily  newspaper  col¬ 
umn  was  a  precedent-shattering 
innovation,  and  it  stirred  up  a 
flurry  of  criticism — which  she 
silenced  by  announcing  that  all 
her  earnings  from  the  syndi¬ 
cated  column  would  be  donated 
to  charity. 

After  her  husband’s  death  in 
1945,  she  continued  the  daily 
column,  while  devoting  herself 
to  an  increasing  number  of  ac¬ 
tivities  in  behalf  of  international 
understanding,  education  and 
human  rights.  She  has  served 
as  U.S.  delegate  to  the  United 
Nations,  and  is  now  a  director 


Syndicate  Starts 


.SOVIET  SCHOOLS 


North  American  Newspaper 
Alliance  is  distributing  a  back- 
to-school  series  called  “The  New 
Red  School  Houses.”  In  five 
articles.  Dr.  Benjamin  Fine  tells 
how  the  education  reforms  in¬ 
troduced  by  Khrushchev  two 
years  ago  are  affecting  Russia’s 
40,000,000  students. 


RAILROADING 


HEADLINE  WRITER 


Mute  salesmen  of  the  tales 
Rep<irters  tell— of  gay  divorcees. 

Murders,  mobs  and  of  the  hell 

.And  tliundcv  caused  when  munitions  maker*. 

Give  birth  to  brutal  wars 

You  get  no  by-lines  for  your  thankless 

Chores  when  reducing  paragraphs  by 

.Scores  to  measured  woi^s  that  say. 

Between  two  column  rules,  what’s 
Happening  in  the  world  today. 


Bible  News  Syndicate,  Owen- 
ton,  Ky.,  has  been  formed  by 
Maurice  L.  Bates,  executive  edi¬ 
tor,  to  syndicate  features  deal¬ 
ing  with  the  Bible. 

The  first  offering  is  a  weekly 
column,  “Bible  Places  Make 
Today’s  News  For  Sunday 
School  Lesson,”  by  Mr.  Bates, 
who  has  been  a  Baptist  pastor 
and  mission  worker  and  who  is 
a  former  associate  editor  of  the 
National  Republic,  Washington, 
D.  C. 

“The  column  appeals  to  all 
Christians,  especially  Sunday 
school  teachers,  officers  and 
members,  to  Jews  and  all  other 
people  who  are  interested  in  the 
history-making  events  caused  by 
the  very  existence  of  modem 
Israel  in  a  hostile  Middle  East,” 
said  Mr.  Bates.  “It  also  appeals 
to  those  interested  in  the  star¬ 
tling  archaeological  discoveries 
being  made  there  in  our  day  as 
well  as  those  interested  in  the 
amazing  economic  development 
taking  place  in  Israel  day  by 
day.” 

*  *  * 


When  M>me  bold  birdman  !«pans 
Mountains,  seas,  skies 
You  t:an’t  behold  his  landing 
With  your  eyes;  the  city  desk 
W’ill  send  a  man  for  that^ 

With  staff  photographers  trailing 
At  his  back,  to  catch  the  drama 
Of  his  history-making  fart. 

While  you  pore  dumbly  over  copy 
.4t  your  daily  stint  of  chasing 
Accurate  synonyms  to  print. 


The  world  should  know  more  of  these 

Unsung  chanticleers,  whose  swift 

Word-pictures  bring  forth  smiles 

.And  tears,  from  all  the  world 

Who  reads  without  a  thought 

How  by  a  word,  some  great  emotion’s  caught. 


“This  month  marks  30  years  in  a  newspaper  career  or  r«M 
interests  having  served  for  almost  12  years  in  the  Departnwat  il 
.Agritmlture  as  an  Information  Specialist  and  for  the  last  five  yns 
as  Foreign  Service  Staff  Officer  with  two  years  of  that  time  ia 
Delhi  as  Information  Officer  with  USIA.  .All  in  all  it  has  bent 
rewarding  experience.  Maybe  I’ll  have  time  to  devote  to  mm 
‘poetry’  after  retirement,  who  knows.’’ 


In  an  article  on  “The  Desk  Man”  in  the  Florida  Newspifc 
News,  Thorne  Lane,  manager,  Elba  (Ala.)  Clipper,  wrote  ite 
lead:  “Is  it  a  dying  art?  Is  there  no  value  placed  upon  ik 
newsman  who  throws  a  ringer  nine  times  out  of  10  tint  k 
writes  a  headline?  Who  can  condense  eight  columns  of  nnt? 
copy  into  one,  and  include  every  important  fact?” 


and  August  Lenninger,  author’s 
agent,  for  a  Western  novel  on 
the  Fall  list,  “Iron  Man,  Iron 
Horse,”  by  James  Keene.  The 
story  about  railroading  on  the 
Great  Plains  will  be  released 
in  Budget  Fiction  Service  in 
36  chapters,  beginning  Oct.  24. 


PRESIDENTS’  PARADE 


King  Features  Syndicate  con¬ 
tracted  with  Doubleday  &  Co. 


Guest  Columnists  Forum  (30 
E.  60th  St.,  New  York)  has 
created  a  special  service  in 
which  chief  executives  of  ma¬ 
jor  growth  companies  are  given 
a  chance  to  present  their  cor¬ 
porate  images  to  students. 

The  series  of  34  personalized 


columns,  written  by  compji: 
presidents,  is  called  “Panwktf 
the  Presidents.”  The  columt 
will  go  to  1,981  college  and  pn* 
paratory  school  daily,  weetT 
and  monthly  publications 
a  readership  of  6,000,000 
dents. 

Editor-in-Chief  Albert 
Rappaport  said  the  guest 
umns  will  be  devoid  of  «c 
mercialism  and  will  be  plannf^ 
to  enlighten  and  stimulate  t'- 
day’s  students.  The  syndio“ 
will  offer  six  weekly  cash  pn*^ 
aggregating  $375,  to  studft' 
for  the  best  essays. 

(See  pages  54-55) 
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Bv  Rosi-oe  Ellard 


The  prime  (liflference  between 
.metropolitan  daily  and  a  coun- 
^  weekly  is  that  the  weekly  is 
ptn^;  the  hip  city  room  is 

vtfmimal. 

Weimar  Jones  —  editor,  pub- 
isher,  ad-man  et  al  of  the 
ffwirlin  (N.  C.)  Press  —  in 
hd  letters  from  the  editor, 
blessedly  given  permanence  in 
kd  book,  makes  that  difference 
viridly  clear.  He  makes  it  clear, 
nth  what  the  dramatist  calls 
illnstrative  incident,  from  his 
own  experience  in  Franklin. 

He  has  an  eye  to  see,  a  heart 
to  give  him  vision,  and  a  style 
that  you-all.  North  and  South, 
fill  want  to  read.  All  three  — 
(jt,  vision,  and  his  way  with 
iwdi  —  put  him  well  within 
hailing  distance  of  William 
Beetle  Hough  of  Massachusetts 
ud  the  late  William  Allen 
White  of  Kansas. 

First,  to  document  the  au- 
thw’s  portrayal  of  the  personal 
nature  of  any  small-town  pa¬ 
per; 

Mr.  Jones  on  Tuesday  has 
tarted  his  Thursday  editorial. 
Macon  Coun  .  . 

Hello.  Yes,  this  is  Weimar 
Jones.  You’ve  decided  to  cancel 
that  meeting  you  called  for 
TTiursday  night?  But,  Mr. 
Smith,  I  can’t  leave  it  out  of 
the  paper  because  it’s  already 
iathe  paper.  ...  Yes,  I  know 
tkia  is  only  Tuesday.  But  our 
press  will  print  only  two  pages 
»t  a  time.  So  we  start  printing 
«  Monday.  Your  announcement 
■  in  the  pages  we  printed  yes¬ 
terday. 

^at  was  that?  I’ll  have  to 
do  something  about  it?  Well, 
Tb  awfully  .sorry  but  I  really 
don’t  see.  .  .  .  Why,  he’s  hung 
op! 

Of  course  the  editor  was  go- 
tog  to  explain  that  he’d  put 
Jo*  or  six  indented  lines  on  the 
™t  page  to  report  the  changye 
*' »  change  is  news  in  any  pa- 
I®  --  but  he  didn’t  get  that 
w-  There  is  something  per- 
^  about  an  editor  when  he’s 
w  to  leave  something  out  and 
^  he’ll  “just  have  to  do  some- 
about  it.”  He  does  some- 
hut  his  public-relations 
the  moment  is  slowed  up 


So,  without  calling  back, 
Weimar  Jones  turns  to  his  edi¬ 
torial:  “Macon  County’s  publi 

Good  morning.  A  community 
benefit  supper?  Yes,  we’ll  be 
glad  to  announce  it.  .  .  .  Oh, 
you  have  something  already 
written.  The  front  page?  Well, 
I’ll  try.  You  know,  we  try  to 
save  the  front  page  for  our 
most  important  stories.  .  .  . 
Oh,  I  didn’t  mean  yours  isn’t 
important.  It’s  just  that  we 
never  know  which  are  the  best 
stories  till  they’re  all.  .  .  .  Click! 

“Macon  County’s  public  schoo 

Hello.  Yes,  Mrs.  Evans,  this 
is  Weimar.  We  mustn’t  put  any¬ 
thing  in  the  paper  about  your 
son’s  case  in  court?  But,  Mrs. 
Evans,  we  publish  all  the  court 
cases.  .  .  .  Never  took  a  drink 
in  his  life,  eh?  Well,  it’s  a  shame 
they  convicted  him.  So,  since 
he’s  innocent,  we  ought  to  keep 
it  out  of  the  paper? 

But  we  aren’t  the  court.  We 


half-century  of  his  ministry.  He 
pondered  a  long  time.  Then,  just 
as  I  was  about  to  conclude  his 
mind  had  wandered,  he  an¬ 
swered: 

“  ‘Yes,  I’m  sure  there  has 
been.  .  .  .  But  good  will,  you 
know,  is  something  you  can’t 
hurry.’  ” 

I.arge  Valuer 

And  now  to  document  the  edi¬ 
tor’s  eye  to  see: 

When  Mr.  Jones  returned  to 
Franklin,  his  boyhood  town  — 
from  years  on  big  dailies  —  he 
found  things  smaller  than  he 
remembered  them  as  a  boy,  and 
values  larger. 

“There  was  Summer  Hill.  It 
was  the  mecca,  at  the  crack  of 
dawn  on  the  morning  of  the 
season’s  first  killing  frost,  for 
every  boy  who  prized  chestnuts. 
Heavily  wooded,  it  suggested 
dark  mystery  and,  in  those  days, 
it  was  a  high  mountain.  Now, 
it’s  what  the  name  implies,  an 
ordinary  hill.” 

He  tells  about  the  frighten¬ 
ingly  mammoth  courthouse  with 
its  yawning  cavern  of  a  door. 
From  it  at  night,  he  remembers, 
half  a  dozen  dragons  could  have 
emerged  at  once.  Today,  he  sees, 
the  courthouse  is  a  pygmy.  Too 
small  for  Macon  County.  No 
dragons,  except  an  occasional 
political  flamebreather. 

But  .  .  . 

There  were  sides  of  Frank- 


publish  what  the  court  does.  .  .  .  lin,  unnoticed  altogether  in  his 


Yes,  I  know  your  father  and 
mine  were  lifelong  friends.  I’m 
sorry;  that’s  our  rule.  .  .  . 
Hello,  hello.  I  can’t  understand 
you.  ...  I  don’t  know  what  she 
was  saying  there  at  the  last 
.  .  .  she  was  crying  so. 

Why  would  anylwdy  ever  be 
fool  enough  to  get  into  the  news¬ 
paper  business!  Makes  you  feel 
like  a  criminal. 

One  of  the  editor’s  letter'  to 
his  readers  from  his  weekly 
column,  “Strictly  Personal,”  was 
partly  rumination  about  the 
racial  problem  in  North  Caro¬ 
lina  and  partly  the  obituary  of 
a  distinguished  Negro  clergy¬ 
man  who  once  lived  in  FranWin 
—  Archdeacon  J.  T.  Kennedy. 
When  the  Archdeacon  died  at 
Asheville,  Mr.  Jones  recalled 
that  several  years  before: 

"A  meeting  of  the  Asheville 
diocese  of  the  Episcopal  Church 
fell  on  the  fiftieth  anniversary 
of  Kennedy’s  entrance  into  the 
ministry.  Someone  pointed  that 
out  and  spoke  in  praise  of  his 
life  and  work.  And  Kennedy  — 
the  only  Negro  present  —  was 
given  a  standing  ovation  as  sin¬ 
cere  as  it  was  spontaneous. 
Afterward  I  interviewed  him. 

“In  our  conversation  I  asked 
him  whether  he  felt  there  had 
been  improvement  in  good  will 
between  the  races  during  the 
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boyhood,  that  now  seemed  big 
indeed. 

“I  came  back  home,  looking 
for  the  old  men  I  remembered, 
not  merely  full  of  years  but 
whose  years  had  taught  them 
wisdom.  The  men  you  went  to 
for  advice  as  a  troubled  youth, 
knowing  their  counsel  would 
prove  so  honest,  so  true,  so 
practical,  you  could  accept  it 
without  question.” 

Grown  up.  to  whom  can  one 
turn  so  confidently  for  advice? 

To  Son’s  Teacher 

There  came  of  course  the  day 
when  the  Jones’s  six-year-old 
Billy  trotted  off  to  school.  He 
was  so  eager  that,  though  his 
parents  watched  until  he  was 
out  of  sight,  he  rounded  the 
comer  without  hesitating,  his 
face  toward  the  mounting  sun 
and  the  new  breeze. 

It  was  the  end  of  babyhood 
and  the  Joneses  felt  pang  and 
pride.  It  happens  to  all  of  us, 
so  Weimar  Jones  devoted  his 
next  column  to  a  letter  to  Billy’s 
teacher. 

Among  things  he  wanted 
Billy  to  leam  were  how  to  read 
with  his  mind  and  with  his 
thought  and  with  his  memory; 
and  how  to  figure  —  that  two 
and  two  make  four,  not  five,  or 
three,  or  anything  else  Billy 


might  desperately  some  day 
wish  two  and  two  to  make. 

And  editor  Jones,  of  course, 
hoped  Billy  would  learn  to 
write. 

“He  must  have  something  to 
say,  with  words  that  have  back¬ 
grounds  and  personalities  and 
atmosphere,  like  people  and 
places.  ...  He  must  leam  that 
all  good  writing  is  clear  and 
simple,  like  all  good  people  .  .  . 
with  warmth  of  sympathy  and 
tolerance.  .  .  .” 

Somewhere  along  the  line, 
someone  taught  Weimar  Jones 
how  to  see  and  read  and  write. 
And  how  to  figure.  Probably  it 
w'as  Weimar  Jones. 


Press  Elects  Mills 
To  Hall  of  Fame 

East  Glacier,  Mont. 

The  Montana  State  Press  As¬ 
sociation  voted  Capt.  James 
Mills,  first  president  of  the  as¬ 
sociation  76  years  ago,  to  the 
Montana  Newspaper  Hall  of 
Fame.  He  came  to  the  state  in 
1886  to  edit  the  Virginia  City 
Madisonian  after  serving  as  a 
Union  officer  in  the  Civil  War. 

Members  of  the  Hall  of  Fame 
are  conunemorated  in  a  display 
at  the  Montana  State  University 
Journalism  School  in  Missoula. 

Donald  Coe,  publisher  of  the 
weekly  Plainsman  at  Plains,  was 
elected  association  president, 
succeeding  Nicholas  lift  III, 
publisher  of  the  Bozeman  Chron¬ 
icle. 

The  state  publishers  adopted 
resolutions  opposing  discrimina¬ 
tory  taxes  on  advertising  reve¬ 
nue,  opposing  legislation  which 
would  permit  “artificially-im¬ 
posed  job  situations”  and  favor¬ 
ing  legislation  which  would 
permit  weekly  newspapers  to 
suspend  two  issues  a  year  with¬ 
out  loss  of  their  second-class 
mailing  privileges. 


Peoria  Paper  Gives 
3  $2,000  Scholarships 

Peoria,  Ill. 

Ready  to  start  their  college 
journalism  careers  $2,000  the 
richer  are  Michael  Conver,  Pe¬ 
oria,  Lawrence  Reh,  Wenona, 
and  Nicholas  Pasqual,  Walnut. 

Each  of  the  three  won  a  $2,- 
000  Peoria  Journal  Star  jour¬ 
nalism  career  scholarship.  The 
money  is  paid  at  the  rate  of 
$500  per  year,  as  long  as  the 
recipient’s  gpi^ades  are  satisfac¬ 
tory.  The  money  may  be  used 
for  either  school  or  living  ex¬ 
penses. 

Mr.  Conver  and  Mr.  Reh  will 
attend  Bradley  University,  Pe¬ 
oria;  Mr.  Pasqual  plans  to  go 
to  Southern  Illinois  University, 
Carbondale. 
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By  Wally  Poronovich 
YOUTHFUL  ENTERPRISE 

Montreal 
Edward  Greenberg  has  an¬ 
nounced  his  retirement  as  news¬ 
paper  publisher — at  18.  But  he 
has  no  intentions  of  leaving  the 
newspaper  field. 

Armed  with  six  years’  experi¬ 
ence  as  reporter,  ^itor  and  co¬ 
publisher  of  the  Clark  Street 
Sun,  a  bona  fide  bi-weekly 
founded  and  operated  by  teen¬ 
agers,  young  Eddie  plans  to  go 
to  California  to  continue  his 


^'V’^i'rhe  Clark  Street  Sunf 


THE  CLARK  ST.  SUN 

CYCLE  TEST  SUCCESS 

MiMH-a  Hil  ill)  l‘u)iiK  \l  >»(<•  IMtiii- 


But  behind  him  is  a  remark¬ 
able  story  of  a  small  group’s 
fight  against  juvenile  delin¬ 
quency  through  the  medium  of 
the  press. 

The  Clark  Street  Sun,  named 
after  a  street  in  Montreal’s 
heavily-populated  central  dis¬ 
trict,  was  founded  by  schoolboys 
Greenberg  and  Sidney  Stavit- 
sky,  then  12  and  13  respectively, 
in  1954. 

Since  its  first  edition  hit  the 
streets  as  a  12-copy  broadsheet 
written  in  longhand,  the  Sun  has 
increased  its  circulation  to  a 
whopping  4,000.  It’s  present  16- 
page  edition  is  now  commercially 
printed  and  carries  advertising 
that  more  than  pays  for  its 
$250  printing  costs.  The  ad 
rates  range  from  50  cents  to 
three  dollars. 

All  surplus  funds  are  used  to 
continue  the  paper’s  award¬ 
winning  anti-delinquency  cam¬ 
paign  which  includes  sports,  bus 
trips,  bicycle  safety  tests  and 
dances  for  the  neighborhood 
kids. 

From  A  Nickel  Notebook 

Started  shortly  after  young 
Stavitsky  reported  a  neighbor¬ 
hood  fire  in  a  nickle  notebook, 
the  Sun  bills  itself  as  “Mon¬ 


treal’s  largest  growing  small 
newspaper.’’  It  is  priced  at  five 
cents  and  is  authorized  as  sec¬ 
ond-class  mail  at  the  Post  Of¬ 
fice  Department  in  Ottawa. 

Staffed  by  students,  with  some 
aid  from  bubbling  smallfry,  the 
Sun  has  been  helped  from  its 
pioneer  beginnings  by  presenta¬ 
tions  of  a  typewriter  and  a 
duplicating  machine  from  office 
supply  companies  and  by  money 
from  sympathetic  readers. 

“We  are  on  our  feet  now,” 
said  Edward.  “Our  main  con¬ 
cern  is  to  carry  out  our  respon¬ 
sibilities  to  our  readers.” 

The  Sun  features,  in  addition 
to  routine  community  news,  in¬ 
clude  columns  by  a  Canadian 
member  of  Parliament  and  a 
member  of  'Montreal’s  City  Coun¬ 
cil,  syndicated  comics  (Nancy, 
Ferd’nand)  and  a  medical  col¬ 
umn. 

Its  photographic  reproductions 
are  excellent,  paving  the  way 
for  a  heavy  dosage  of  pictures. 

Unexpected  response  by  ad¬ 
vertisers  has  compelled  the  Sun 
to  open  a  classified  ad  depart¬ 
ment.  Heavy  advertisers  in¬ 
clude  banks,  clothing  firms,  elec¬ 
trical  appliance  outlets  and 
gasoline  service  stations. 

Crafty  politicians,  taking  part 
in  last  month’s  provincial  elec¬ 
tions,  themselves  got  into  the 
act  with  full-page  campaign  ads. 

Since  its  inception,  the  Sun 
has  won  numerous  awards  for 
its  service  to  the  community, 
the  latest  one  this  week  from 
the  Knights  of  Pythias. 

Edward,  of  course,  has  some 
regrrets  alx)ut  leaving  his  post. 
“But  I  am  deeply  satisfied  with 
the  work  the  Sun  has  done  and 
will  continue  to  do  for  everyone. 
I  am  certainly  going  to  help 
them  as  much  as  I  can.” 

Named  his  successor  is  17- 
year-old  Clifford  Post. 

Young  GOP  Oflfers 
Service  to  Weeklies 

The  Young  Republican  Na¬ 
tional  Federation  has  announced 
it  will  service  free  of  charge, 
all  reasonable  requests  for  polit¬ 
ical  information  from  weekly 
newspapers. 

Ned  Cushing,  Young  Republi¬ 
can  national  chairman,  said  “By 
doing  so,  we  hope  to  give  weekly 
newspapers  a  better  opportunity 
to  cover  this  political  campaign. 

All  queries  should  be  sent  to 
the  Young  Republican  Research 
Center,  1625  Eye  Street,  NW, 
Washington  6,  D.  C. 


Ralph  Gervers  Buys 
Port  Tampa  Beacon 

Tampa,  Fla. 

F.  Ralph  Gervers  has  acquired 
the  Port  Tampa  Beacon  together 
with  plant,  building  and  equip¬ 
ment  from  the  Gilman  Publish¬ 
ing  Company,  to  whom  he  had 
sold  the  newspaper  in  1958. 

Mr.  Gervers  resigned  his  posi¬ 
tion  as  general  manager  and 
advertising  director  of  the  Tar¬ 
pon  Springs  Leader  recently  to 
serve  as  managing  editor  of  the 
Glades  County  Democrat. 

Mr.  Gervers,  for  a  quarter  of 
a  century,  has  been  a  Florida 
newspaper  and  magazine  pub¬ 
lisher.  He  founded  the  Port 
Tampa-Interhay  Beacon,  the 
Ruskin  Planter  and  MacDill  Fly 
Leaf  newspapers  and  Tampa 
Topics  and  Florida  Coast  to 
Coast  magazines. 

Prior  to  coming  to  Florida, 
Mr.  Gervers  wrote  a  column, 
“In  New  York  Town”  which 
was  syndicated  to  85  newspapers 
through  the  Cosmo  Publishers 
Service. 

*  *  * 

Duncanville,  Tex. 

The  Cedar  Post,  a  weekly  pub¬ 
lished  at  Cedar  Hill,  has  been 
merged  with  the  weekly  Sotitli- 
west  Dallas  County  Suburban, 
published  here  by  Royce  Brown. 

Mrs.  Loraine  Kellog,  editor 
of  the  Post,  will  continue  in  the 
insurance  business.  Mr.  Brown 
began  publication  of  the  Sub¬ 
urban  on  Aug.  1. 


Plans  Weekly  For 
Drug  Store  Field 

Fairchild  Publications,  Inc., 
plans  to  launch  a  new  weekly 
business  newspaper  in  the  drug 
store  field  next  year,  it  is  an¬ 
nounced  by  Louis  W.  Fairchild, 
president. 

Morton  Stark,  who  has  been 
news  editor  of  Supermarket 
News  since  its  inception  in  1952, 
will  be  editor  of  the  drug  store 
weekly.  He  will  be  succeeded 
in  his  Supermarket  News  posi¬ 
tion  by  Steve  Weinstein,  who 
has  been  editor  of  the  Promotion 
News  section. 

John  D.  Leaman,  editor  of 
the  Perishables  section  will  suc¬ 
ceed  Mr.  Weinstein.  Jerome 
Chamizon,  general  news  report¬ 
er,  has  been  promoted  to  editor 
of  the  Perishable  section. 

• 

Barnet,  Reef  Named 

The  New  York  Times,  which 
will  publish  its  International 
Edition  in  Paris  this  fall,  has 
appointed  Barnet  and  Reef  As¬ 
sociates,  Inc.,  and  its  overseas 
organization,  PR  International, 
Inc.,  as  international  public  re¬ 
lations  counsel. 
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THURSDATA 

INSIDE  JOB  —  Marie  Mar. 
shall,  advertising  Manager,  Dt- 
lake  (Ore.)  North  Linttk 
News-Guard,  took  a  full-page  a 
her  newspaper,  ran  a  black 
border  in  the  center  of  it,  tba 
a  smaller  black  border 
that,  and  the  following  m—Mip 
inside  the  second  black  border: 
“By  the  time  this  paper  reaehei 
you,  I  will  be  having  a  vacatin 
in  the  University  of  Oregea 
Medical  School  Hospital  in  Port¬ 
land  —  at  my  doctor’s  reqgal 
I  don’t  plan  on  being  there  long, 
but  if  I  am,  you  can  be  sue 
that  not  only  I,  but  the  entire 
staff  of  the  hospital  will  be 
ready  for  that  place  in 
If  you  care  to  write,  pboM 
WYmon  4-2178  for  my  addrea. 
I’ll  be  happy  to  hear  from  my 
many  friends  and  advertnen 
While  I  am  gone,  treat  tke 
newspaper,  A1  and  Lomae 
Reed  [publishers]  rip^t.  On  ny 
return,  I  will  expect  bigger  tid 
better  ads.” 

•  *  * 

UNITE  WITH  OFFSET! - 
Three  New  Mexico  newspapn, 
the  semi-weekly  Socorro  El  Dt- 
fensor-Chieftain,  bi-weekly  At 
buquerque  Oil  News,  and  tri¬ 
weekly  Belen  News-Bulletiniii 
be  printed  by  the  photo  olht 
method  at  a  new  plant  estab¬ 
lished  by  publishers  of  the  three 
papers  in  Albuquerque.  Plgm 
in  two  or  more  colors  will  be 
available  in  the  three  papen 
for  the  first  time.  The  ofts 
installation  will  be  the  first  o( 
its  kind  in  New  Mexico.  Tke 
Belen  and  Socorro  papers  will 
maintain  their  present  letter- 
press  printing  plants. 

*  *  * 

DOWN  IN  EL  PASO  -  TV 
El  Paso  (Tex.)  News,  a  7-eob 
umn,  8-page  weekly,  has  beo 
started  with  Webb  J.  Hartman 
as  editor  and  publisher.  The 
first  few  editions  will  be  dii- 
tributed  free  of  charge.  Later 
a  drive  for  paid  subscription 
will  be  made. 

*  *  * 

FOR  THE  LAKE  PEOPLE- 
The  Port  Arthur  (Ont.)  .Vertt- 
shore  Sentinel,  a  new  weekly, 
has  started  publication  in  towse 
along  the  north  shore  of  L^ 
Superior.  Publisher  and  editor 
is  Charles  McOuat,  form® 
sports  editor  of  the  Port  Adhu 
News-Chronicle. 

• 

Powers  Appointed 

Joshua  B.  Powers  Organ®- 
tion  has  been  appointed  rej® 
sentatives  of  the  A  soda  Shm- 
bun  of  Japan. 
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locals  said  ads  were  clip- 

tj7but  none  had  been  repro- 
]cei  in  June. 

35  locals  said  they  had  no 
iafklog  but  were  setting  “re- 
jfos"  in  June. 

,5  locals  said  they  were  clip- 
pg  and  setting  in  June. 

From  this  sur\-ey  the  commit- 
concluded  that  “only  about 
f  are  doing  anything  with 
|rpros.” 

Rteliatir  Attilufle  .Asked 

President  Brown  said  the 
[ieiegates  should  be  realistic 
ijout  the  situation  since  it  was 
-dent  that  many  printers  did 

t-t  care  to  work  on  “bogus” 
id  few  would  strike  to  enforce 
it  clause.  Some  backlogs  of 
work  are  two  years  be- 
-xi,  he  said. 

When  you  ask  for  strike 
sjiiction  to  enforce  reproduc- 
n.  don’t  meet  the  representa- 
vf  in  the  hotel  and  tell  him 
didn’t  mean  it,”  Mr.  Brown 
Wared.  “That  is  what  usually 
isppens  in  a  majority  of  the 
r  ons  in  the  ITU  today.” 

Mr.  Browm  emphasized  that 
|te  proposal  is  so  drawn  that 
would  permit  locals  to 
Jirenirthen  their  reproduction 
Haises,  if  they  so  desired,  while 
flowing  others  to  trade  it  for 
ftwefits  which  they  might  not 
^ttin  otherwise.  He  pointed 
how  many  locals  submit 
>pro”  to  arbitration  and  lose 
almost  every  case. 

‘U«ed  for  Everything’ 

The  long  and  sharp  debate 
^  precipitated  by  the  report 
if  the  Committee  on  Reproduc- 
which  stated: 

Reproduction  has  been  used 
some  locals  for  everything 
^  anything,  except  what  it 
us  originally  intended  for.  For 
sample:  trading  for  coffee 
's«ks,  trading  for  time  off, 
nding  for  sick  leave,  trading 
overtime,  maintaining  a  sta- 
crew,  and  token  perform- 
bfe  of  reproduction  by  every 
^ortfut  possible. 

Some  locals  are  enforcing 
irpr^uction  in  one  paper  but 
w  in  another  within  the  same 
Wsdiction.  Other  local  unions 
using  reproduction  as  a 
*^Pon  in  negotiations.  A  sub- 
*antial  number  of  local  unions 
limit  that  they  do  not  adhere 
reproduction  law.  Many 
^  have  taken  the  position 
^  if  reproduction  was  not  set 
*!Uiin  so  many  days,  it  died.” 
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Although  the  “bogus”  clause 
has  provided  work  for  many  of 
them  as  substitutes,  younger 
men  don’t  realize  the  value  of 
it,  the  committee  observed. 
Even  members  who  “lived  on  it 
during  the  Depression”  now  ob¬ 
ject  to  it  or  see  little  value  in  it. 

The  Committee,  on  advice  of 
counsel,  declared:  “There  is  an 
ever  present  possibility  of  court 
or  legislative  controls  elimi¬ 
nating  reproduction.” 

“A  staggering  number  of  lo¬ 
cal  unions  fail  in  their  respon¬ 
sibility  of  enforcement,”  the 
committee  stated.  In  another 
section  of  its  report  the  group 
said  the  greater  percentage  of 
the  membership  would  welcome 
an  alternative;  hence,  the  prop¬ 
osition  which  imposes  more 
autonomy  on  local  bargaining. 

On  Bargaining  .Spot 

Delegate  after  delegate  from 
large  cities,  where  numerous 
situations  depend  on  the  work 
of  resetting  ads  which  have  al¬ 
ready  been  published,  contended 
that  the  alternative  of  trading 
for  pensions  would  place  union 
negotiators  in  an  untenable  po¬ 
sition  at  the  bargaining  table. 
Publishers,  they  said,  would 
welcome  any  opening  to  get  rid 
of  “bogus”  and  in  cities  where 
they  already  have  embraced  the 
printers  in  industrial  pension 
plans  the  publishers  would  de¬ 
mand  the  elimination  immedi¬ 
ately  of  the  reproduction  clause 
with  no  further  concession. 

Mr.  Brown  countered  with  the 
argument  that  pension  pro¬ 
grams  established  unilaterally 
by  publishers  are  paternalistic 
and  keep  the  printer  married  to 
his  job  in  a  shop.  If  publishers 
contract  to  contribute  to  a  fund 
jointly  administered  with  the 
union,  on  a  national  basis,  he 
said,  printers  would  preserv’e 
their  time-honored  privilege  of 
traveling  without  losing  bene¬ 
fits.  Moreover,  he  said,  members 
in  small  unions  could  be  assured 
of  an  adequate  pension  through 
participation  in  a  nationwide 
fund. 

Opposition  to  the  proposal 
centered  mainly  on  the  fear  of 
the  loss  of  jobs  and  lessening  of 
steady  work.  In  cities  where 
there  are  two  or  more  newspa¬ 
pers  delegates  envisioned  an  ex¬ 
change  of  ad  mats  that  would 
amoimt  to  a  virtual  merger  of 
composing  rooms. 

Fear  Loe«  of  Jobe 

Toronto  delegates  said  up¬ 
wards  of  80  situations  would  be 
knocked  off  if  “repro”  work  is 
ever  negotiated  out  of  the  con¬ 
tract.  In  one  shop,  they  said, 
598  columns  of  “bogus”  were  set 
in  the  last  month  and  there  are 
4.566  columns  to  be  set.  'The 
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number  of  mats  is  increasing, 
they  said. 

‘“The  proposition  isn’t  worth 
a  damn  to  us,”  declared  Dele¬ 
gate  Robert  J.  McCormack  of 
Toronto.  “We  have  the  news¬ 
paper  employers  contributing 
$32  a  week  to  match  our  inter¬ 
national  and  local  pension.” 

Delegate  Thomas  J.  Buckley 
Jr.  of  St.  Louis  said  the  repro¬ 
duction  clause  is  enforced  strict¬ 
ly  in  his  city.  The  work  is 
treated  as  live  copy;  it  all  goes 
through,  he  reported,  and  pub¬ 
lishers’  offers  of  money  for  it 
have  been  rejected. 

Much  of  the  “repro”  work  is 
being  done  in  photocomposition 
shops,  delegates  reported.  This 
is  done  to  help  train  ITU  mem¬ 
bers  in  the  “cold-type”  proc¬ 
esses. 

Pri^iale  .Agreement 

Mr.  Brown  complained  that  in 
some  large  cities  contracts  that 
were  “clean  on  their  face”  had 
been  approved  by  ITU  officers 
without  the  knowledge  that  a 
private  agreement  provided  for 
discarding  a  two-year  backlog  of 
reproduction  work.  In  one  case, 
he  said,  there  was  an  under¬ 
standing  with  the  publisher  that 
no  more  reproduction  would  be 
done  for  two  years. 

Delegate  Erwin  J.  Gassman 
of  Columbus,  O.  argued  for  re¬ 
tention  of  the  present  law  by 
relating  how  his  jurisdiction 
has  been  reduced  in  three  years 
from  three  separate  newspaper 
composing  rooms  to  a  single  one. 
This  came  about,  he  explained, 
by  the  consolidation  of  facilities 
for  the  Ohio  State  Journal  and 
Columbus  Dispatch,  followed  by 
the  abandonment  of  the  Colum¬ 
bus  Citizen  plant  when  a  new 
morning  paper  was  formed  by 
the  amalgamation  of  the  Citizen 
and  Journal.  The  new  paper  is 
owned  by  the  Scripps  Company 
but  is  printed  under  contract  by 
the  Dispatch  Printing  Company. 

The  work  on  the  “bogus” 
hook  has  kept  many  printers 
employed,  Mr.  Gassman  said. 

500,000  Lines  a  Month 

Reproduction  means  job  se¬ 
curity,  Delegate  Thomas  J. 
Raftery  Jr.  of  St.  Louis  told 
the  convention  with  a  report 
that  there  were  3,000,000  lines 
of  “bogus”  at  the  Globe  Demo¬ 
crat  in  1958. 

Currently,  some  500,000  lines 
per  month  are  set  in  the  St. 
Louis  newspaper  shops.  Dele¬ 
gate  Henry  J.  Hempen  Jr.  re¬ 
ported. 

The  newspaper  plant  in  Salt 
Lake  City,  the  convention  was 
told,  employs  three  printers 
solely  on  reproduction. 

A  strike  that  lasted  seven 


weeks,  two  years  ago,  won  a 
reproduction  clause  for  printers 
on  Grand  Rapids  newspapers. 
Delegate  Howard  S.  Johnston 
said.  The  “repro”  clause,  in  his 
view,  is  better  than  the  auto 
workers’  guaranteed  annual 
wage. 

Delegate  Walter  Hempton 
said  reproduction  at  the  Wil¬ 
mington,  Del.  newspapers  has 
been  collected  and  recorded  for 
almost  two  and  a  half  years, 
very  little  being  set,  pending  a 
decision  by  the  Joint  Standing 
Committee. 

For  Good  PK 

Two  delegates  from  Chicago 
— Andrew  Placente  and  Carl 
Hollabaugh — submitted  a  state¬ 
ment  endorsing  the  change  as 
a  good  proposal  from  a  public 
relations  standpoint.  Many 
members,  it  stated,  don’t  even 
know  what  the  reproduction 
clause  is. 

The  only  speaker  from  New 
York  was  Delegate  David 
Crockett  who  said  he  favored 
putting  the  proposal  to  a  refer¬ 
endum  because  many  members 
of  “Big  Six”  feel  there  should 
be  a  change.  Much  of  the  re¬ 
production  is  being  done  in  pho¬ 
tocomposition,,  he  said,  and  this 
has  reduced  the  number  of  regu¬ 
lar  jobs. 

“Reproduction  is  vital,”  Mr. 
Crockett  declared,  but  the  mem¬ 
bers  should  vote  on  the  proposi¬ 
tion  with  a  view  to  the  welfare 
of  ITU  and  not  keep  only  their 
own  local’s  problem  in  mind. 

After  about  five  hours  of  de¬ 
bate  and  with  a  score  of  dele¬ 
gates  still  standing  beside  mic¬ 
rophones,  President  Brown  en¬ 
tertained  a  motion  to  allow 
statements  to  be  submtited  for 
the  convention  record.  This  was 
adopted  by  voice  vote. 

• 

Kentucky  Papers  Get 
Football  Column 

Louisvill£,  Ky. 
A  twice-a-week  football  col¬ 
umn  has  been  started  by  Blan¬ 
ton  Collier,  University  of  Ken¬ 
tucky  head  football  coach,  and 
James  Ausenbaugh,  Courier- 
Journal  copyreader. 

Initial  letters  sent  to  state 
newspapers  have  caused  four 
dailies  and  a  weekly  to  sign  up 
for  the  column.  Pre-season  col¬ 
umns  will  deal  with  U  of  K 
prospects  and  the  general  foot¬ 
ball  scene. 

During  the  season,  a  column 
for  Tuesday  use  will  discuss 
previous  games  in  depth.  A 
Friday  column  will  discuss  ui>- 
coming  games. 

The  column  will  carry  Mr. 
Collier’s  byline,  but  Mr.  Ausen¬ 
baugh  will  handle  the  writing 
chores. 
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lo  do  tnis,  or.i^ht  energetj 
young  persons  must  be  traiat^ 
in  the  field,  he  said,  and  thii^ 
quires  the  broade>i  sort  of  cr¬ 
eation. 

“Journalism  graduates  shoald 
know  more  history,  more  pki- 
losophy,  more  soi  lology,  non 
economics  and  mure  literatim 
than  any  other  group.  AW 
all  they  must  have  a  sense  of 
mission,  of  the  iinijortance  of 
the  task  which  they  are  trail¬ 
ing  to  perform." 

The  profession  has  the  ohlj. 
gation  to  help  the  nations  which 
do  not  have  the  .strong  roots 
of  a  free  press  through  the 
jungles  of  conflicting  philoio- 
phies  and  demonstrate  the  value 
of  a  free  press. 

Priority  should  lee  given  to 
the  undergraduate  school,  Mr 
Siebert  urged. 

“The  undergraduate  is  oor 
most  important  product,"  he 
said,  “and  should  not  be  slighted 
in  favor  of  the  more  advanced 
and  in  many  cases  the  more  in¬ 
teresting  .student.” 

In  training  potential  jouraal- 
ists,  professors  have  to  maui- 
tain  their  obligation  to  truth 
and  personal  integrity,  to  the 
student,  and  to  the  profesiioii 
and  educational  institution,  he 
said. 
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“Unless  guarded  against,  spe¬ 
cialized  education  degenerates 
into  routine  training,”  Mr.  Mc¬ 
Grath  said.  “A  vocation  reaches 
professional  status  in  direct 
proportion  to  the  extent  that 
its  preparation  changes  from 
training  to  education.” 

Presently  journalism  schools 
vary  widely  in  emphasis  on 
broad  education  or  technical 
training,  Mr.  McGrath  said.  The 
direction  of  the  emphasis  usual¬ 
ly  depends  on  the  dean  or  direc¬ 
tor  of  the  school. 

“If  the  director  has  convic¬ 
tions  and  courage  to  press  them 
he  can  shape  the  institution  to 
his  own  ideals,”  he  said. 

Profe*i!*i<>nal  ()bje<*tive 

Without  .strong  administra¬ 
tive  leadership,  the  real  influ¬ 
ence  on  the  curriculum  often 
comes  from  outside  groups  such 
as  alumni,  practitioners,  or  em¬ 
ployers,  he  said. 

Mr.  McGrath  suggested  that 
a  sound  principle  might  be  to 
let  the  employers  determine  the 
general  type  of  occupations  for 
which  the  schools  would  pre¬ 
pare,  but  insisted  that  the  edu¬ 
cational  programs  must  be  de¬ 
termined  by  the  faculty  and 
deans. 

“The  school  which  responds 
to  the  immediate  demands  of 
the  profession  will  relinquish  its 
right  to  improve  each  genera¬ 
tion,  lacking  flexibility  to  make 
adaptions  to  changes  in  society,” 
he  said. 

The  core  of  the  curriculum 
problem,  he  advised,  is  to  elimi¬ 
nate  the  routine,  the  transient, 
the  expedient  and  the  trivial 
courses  —  things  that  can  be 
learned  in  specialized  graduate 
work  or  on  the  job. 

“Collectively,  he  said,  the 
journalism  schools  have  some 
distance  to  go  before  reaching 
this  professional  objective  of  a 
broad,  theoretically  g^rounded 
program  of  education.” 

Major  Problem 

Recruitment  of  competent 
personnel  is  one  of  the  most 
important  problems  facing  jour¬ 
nalism  today,  Fred  S.  Siebert, 
president  of  the  Association,  de¬ 
clared. 

Mr.  Siebert,  director  of  the 
School  of  Journalism  and  dean 
of  the  College  of  Communica¬ 
tion  Arts  at  Michigan  State 
University,  listed  several  causes 
for  the  decline  of  interest  in 

the  journalistic  field.  professions,  particularly  science, 

1.  A  less  rigorous  training  for  the  bright  high  school  stu- 
of  high  school  students  in  the  dent. 


OUR  NEW  SCHOOL — Ralph  Lashbroolc,  Kansas  State  University,  tacks 
up  pictures  and  blueprints  of  new  KSU  Journalism  building  for  ACEJ 
members  to  see. 


Iowa  Bruml  Inventory 
Reports  Increase 

Des  Moines,  Ion 

-  The  sev'enth  Iowa  Brand  Ii- 

ventor;,'  of  Des  Suadm 

Register  subscribers  report!  n 
ity,  registers  for  ACEJ  increase  of  consumer  use  in  18 
Ray  Fortunate  of  the  product  groups,  reflecting  Jib- 
ity.  scribers’  response  t„ 


to  adv«tb 
ing  and  ability  to  buy  non 
products  today  than  in  1958. 

Released  this  week,  the  e»- 
sumer  study  is  based  on  7jli0 
questionnaires  drawn  from  IJ,- 
520  responses  to  a  contest  con¬ 
ducted  by  the  Sunday  Register 
The  7,000,  paralleling  the  pro¬ 
portion  of  county-by-county  cir¬ 
culation  of  the  Sunday  Register, 
specifically  reveal  the  bnxi 


names  of  products  in  use  in  snb- 
scribers’  homes  during  Febro- 
ary  and  March,  1960. 

Conducted  from  a  samid*  d 
the  half  million  Sunday  Reg¬ 
ister  families,  the  Brand  Inven¬ 
tory  reports  the  standings  of 
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Giles  (Cartoon 
On  Athletes 
Stirs  British 

By  Tom  (jullen 

l^nrspeper  Enlerpriete  Attetn. 

London 

It  all  started  with  the  start- 
laj  rumor  that  a  woman  mem- 
of  the  British  Olympic 
team  was  undergoing  a 
(hange  of  sex. 

The  rumor  was  promptly 
libelled  “wicked  and  malicious” 
bj  the  British  Amateur  Athletic 
Board,  which  formally  denied 
tiat  any  of  the  16  women  ath¬ 
letes  competing  at  Rome  was 
deteloping  male  characteristics. 

But  Carl  Giles,  irrepressible 
eirtoonist  of  the  London  Daily 
Etfress,  could  not  resist  adding 
hit  cwnment. 

In  a  cartoon  that  set  4,500,- 
(HM  Express  readers  chuckling 
Giles  shows  two  dishevelled  fe¬ 
males  wearing  British  Olympics 
hlasets  leaving  the  woods  near 
Borne.  In  the  background  two 
Italian-looking  Romeos  complete 
with  motor  scooters  are  scratch¬ 
ing  their  heads. 


Caption:  “Well — there’s  two 
•tatonios  who  have  no  doubts 
shout  whether  the  British  Team 
fids  are  girls  or  not.” 

Back  came  a  sizzling  letter 
ifwn  the  British  Amateur  Ath- 
idk  Board.  The  cartoon,  ac- 
<«ding  to  the  BAA,  is  “a  dread¬ 
ful  distortion  of  humor”  and  “a 
pasting  piece  of  work.” 

The  board  accuses  the  Daily 
Ixpress  of  doing  its  best  to 
•pset  British  women  athletes 
>t  this  most  crucial  time.” 
‘Have  you  no  sense  of  ethics 
w  any  feeling  at  all  for  the 
•■•ibility  of  these  young  people, 
of  them  barely  out  of 
**ii  teens?”  it  asks. 

I’ew  here  doubt  that  the  BAA 
^  let  the  matter  rest.  Best 
is  that  Giles  and  the  Daily 
supress  will  be  hauled  before 


William  Glover 


the  Press  Council,  an  industry- 
appointed  body  which  hears 
complaints  of  unethical  practice. 

This  will  not  be  the  first  time 
that  Giles,  a  retiring,  middle- 
aged  man  with  a  passion  for 
boats,  has  been  in  the  dog-house. 
His  cartoons  of  bowler-hatted 
government  bureaucrats  fre¬ 
quently  bring  the  wrath  of 
Whitehall  down  upon  his  head. 

Giles  is  loved  by  American 
servicement  here  for  his  cari¬ 
catures  of  pot-bellied,  cigar- 
chewing  U.  S.  Air  Corps  Ser¬ 
geants  and  their  Piccadilly  Cir¬ 
cus  molls. 

Of  his  latest  cartoon,  Giles 
is  unrepentant.  “It  was  intended 
to  convey  not  only  that  girls 
must  be  girls,  but  boys  will  be 
boys,”  he  says. 

• 

Fre<l  G.  Heubwh 

McCregor,  Iowa 
Fred  G.  Huebsch,  56,  editor 
and  publisher  of  the  North  Iowa 
Times  for  .30  years,  died  Aug. 
25.  He  sold  the  weekly  news¬ 
paper  last  year  because  of  ill¬ 
ness.  A  graduate  of  the  State 
University  of  Iowa  journalism 
school,  Mr.  Huebsch  worked  for 
the  City  News  Bureau  of  Chi¬ 
cago  and  for  the  old  Evanston 
(Ill.)  News  Index  before  re¬ 
turning  to  take  over  operation 
of  the  paper  which  had  been 
published  by  his  father. 

• 

Travel  Prizes 

Cleveland 
The  Cleveland  Plain  Dealer 
and  Cleveland  Press  are  offer¬ 
ing  travel  prizes  in  a  Downtown 
Festival.  The  papers  carry  cou¬ 
pons,  which  are  filled  in  by 
readers  and  dropped  in  special 
boxes  in  the  heart  of  the  city. 
The  Plain  Dealer  offers  a  trip 
to  Canada:  the  Press  is  present¬ 
ing  a  St.  Lawrence  Seaway 
cruise. 
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Glover  Given 
Drama  Critic 
Post  Mdth  AP 

William  Glover,  theatrical  re¬ 
porter  and  New  York  newsman, 
has  been  named  drama  critic 
for  the  Associated  Press,  suc¬ 
ceeding  to  the  post  held  many 
years  by  Mark  Barron  who  died 
August  15. 

Mr.  Glover  has  been  with  AP 
21  years  and  for  the  past  six 
has  been  writing  “Theater 
Week,”  a  column  for  Sunday 
newspapers,  in  addition  to  his 
assignment  as  news  editor  of 
the  New  York  bureau. 

A  native  New  Yorker,  Mr. 
Glover  was  bom  May  6,  1911, 
only  a  short  distance  from  the 
theatrical  district. 

Under  Early  Lure 

“I  guess  I  fell  early  under  the 
lure  of  the  stage,”  Mr.  Glover 
said.  “As  a  boy  a  favorite  eve¬ 
ning  stroll  with  my  parents  was 
the  half  mile  to  Times  Square 
and  home.  One  of  my  earliest 
recollections  is  of  the  animated 
electric  signs  dancing  over 
Broadway.  At  Public  School  69, 
too,  the  elocution  class  was  con¬ 
stantly  reminded  of  the  vocal 
prowess  of  James  K.  Hackett 
and  how  he  reached  stardom.” 

Mr.  Glover  estimates  he  has 
interviewed  more  than  1,000 
major  and  lesser  lights  of  the 
thespian  world  and  witnessed 
no  fewer  than  700  productions 
while  writing  his  “Theater 
Week,”  column. 

He  attended  Rutgers  Univer¬ 
sity  on  a  four-year  scholarship 
and  was  graduated  Phi  Beta 
Kappa  in  1932.  The  following 
year  he  started  work  as  a  re¬ 
porter  on  the  Asbury  Park 
(N.  J.)  Press.  In  1937  he  became 
city  editor  of  the  Press  and  in 
1939  joined  the  AP  at  Newark. 

Eight  days  earlier  he  had 
married  Isobel  Cole  of  Newark. 

On  Dec.  7,  1941  he  was  trans¬ 
ferred  to  the  AP  feature  desk. 
In  1944  he  entered  the  U.  S. 
Maritime  Service  as  a  public 
information  officer.  In  1946  he 
returned  to  writing  assignments. 


Teacher  on  Loan 

Syracuse,  N.  Y. 

Robert  Root,  associate  profes¬ 
sor  in  the  School  of  Journalism, 
Syracuse  University,  has  been 
granted  a  semester’s  leave  of 
absence  to  serve  on  the  faculty 
of  the  School  of  Journalism, 
University  of  Texas,  Austin.  He 
will  teach  in  the  areas  of  news 
editing,  journalism  ethics  and 
feature  article  writing. 


TRIBUTE  fo  Jay  N.  (Ding)  Darling 
as  cartoonist  and  conservationist 
included  this  huge  cartoon  by  Bob 
Davenport,  Das  Moines  Register 
and  Tribune  artist. 


Sarratt  Directs 
School  Report 
For  South 

Winston-Saibm,  N.  C. 

Reed  Sarratt,  executive  as¬ 
sistant  to  the  publisher  of  the 
Journal  and  Sentinel  here,  has 
left  that  position  to  become  ex¬ 
ecutive  director  of  Southern 
Education  Reporting  Service  at 
Nashville,  Tenn. 

The  announcement  was  made 
at  Nashville  by  Frank  Ahlgren, 
editor  of  the  Memphis  Commer¬ 
cial  Appeal  and  chairman  of 
the  board  of  directors  of  SERS. 

Marvin  D.  Wall  has  been  act¬ 
ing  director  of  SERS  since  De¬ 
cember  when  Edward  Ball  re¬ 
signed  to  become  editor  of  the 
Nashville  Tennessean. 

Publishes  Ncnvspaper 

SERS,  operating  under  a 
Ford  Foundation  grant,  collects 
and  publishes  information  on 
school  segregation-desegregation 
in  the  South.  It  publishes  a 
monthly  newspaper.  Southern 
School  News,  which  presents  re¬ 
ports  from  the  17  southern  and 
border  states. 

Mr.  Sarratt,  42,  is  a  native  of 
Charlotte. 

From  1937  to  1946,  he  was 
successively  reporter,  book  edi¬ 
tor,  assistant  city  editor,  city 
editor  and  special  writer  for 
the  Charlotte  News.  He  was  an 
editorial  writer  for  the  Balti¬ 
more  (Md.)  Evening  Sun  from 
1946  to  1952. 

In  1952,  he  joined  the  Journal 
and  Sentinel  as  editorial  direc¬ 
tor  in  charge  of  the  editorial 
pages.  He  became  executive  edi¬ 
tor  in  1955.  In  December  of 
last  year  was  named  executive 
assistant  to  the  publisher. 
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tersall  vest  craze),  his  friends 
in  all  branches  of  show  business 
are  le^on,  and  he  has  become 
a  legend  in  his  own  lifetime. 

Some  columnists  and  reporters 
sometimes  blast  public  relations 
men  or  tipsters  for  what  they 
consider  a  partiality  to  George, 
but  these  people  can  hardly  be 
blamed  if  they  do  show  a  prefer¬ 
ence.  George  has  helped  many 
people  in  the  business  besides 
the  performers.  Club  owners 
have  sought  his  advice  on  decor, 
lighting,  seating  arrangements 
and  bookings.  Some  producers 
have  asked  for  his  help  with 
their  shows.  He  has  helped 
brighten  several  night  club 
shows  around  town,  which 
might  possibly  have  bombed,  by 
suggesting  the  certain  gimmick 
to  make  the  mediocre  good  and 
the  good  great. 

He  wrote  the  introduction  for 
Japanese  jazz  pianist,  Toshiko, 
when  she  was  appearing  at  the 
Hotel  Bradford  and  labelled  her 
the  “Bright  Chrysanthemum  of 
Jazz.”  What  beg^n  as  a  night 
of  jazz  was  handled  as  a  spe¬ 
cial  concert  —  and  it  paid  off. 

George  has  a  wide  knowledge  seem  to  ring  constantly,  he  is 
of  music  —  popular,  jazz  and  not  much  of  a  man  for  these 
the  classics.  Some  of  this  he  contraptions.  They  serve  a  pur- 
put  to  practical  use,  when  he  pose,  he  will  admit,  but  George 
co-authored  the  score  “Tabloid”  much  prefers  to  see  the  person 
with  composer-conductor  Ferde  to  whom  he  is  talking. 

Grofe.  His  nocturnal  prowlings  His  interviews  are  actually 
were  cause  for  consternation  conversations.  He  takes  no 
among  his  friends  since  George  notes,  has  a  phenomenal  mem- 
once  drank  as  though  the  return  ory,  and,  although  he  can  talk  (Neb.) 
of  Prohibition  was  imminent,  for  hours  with  a  person,  with- 
Oddly  enough,  he  stopped  his  out  a  single  note,  he  retains  the 
drinking,  to  help  a  friend.  That  information  and  color  around 
was  14  years  ago.  Now,  George  which  he  bases  his  stories, 
is  about  the  only  night  club  fre-  His  stories  and  columns  are 
quenter  who  orders  a  soft  drink,  interesting  enough  that  recent-  E. 

CuMom-Made  Smokes  inn^ce^tl^'^^ 

He  compensates  for  this  The  husband  _  _  _  __ 

“lack”  with  a  variety  of  other  wife  kept  him  awake  nights  Moody  suggested 
interests.  He  considers  himself  while  she  read  George’s  column  course 
a  chef  par  excellence  —  when  aloud. 

it  comes  to  lobster  newburg  —  One  of  the  favorite  stories 
and  other  exotic  dishes.  He  is  about  George  was  when  he  and 
somewhat  of  an  authority  on  Jackie  Gleason  toured  Boston 
men’s  styles  and  fashions.  Also,  night  spots  after  a  performance 
he  is  a  chain  smoker,  but  only  of  “Take  Me  Along.” 
of  his  own  custom  made  “Phan-  The  party  continued  in  Glea- 
tom  cigarettes.  In  cases  of  dire  the  Sheraton 

necessity,  he  has  been  known  to  pj^za 


(Continued  from  page  15) 


far  as  the  case  was  concerned, 
this  plan  went  nowhere. 

After  nine  years,  George  and 
the  Mirror  came  to  a  parting 
of  the  w’ays  and  he  opened  a 
press  agent’s  office  in  New  York 
where  some  of  his  accounts  in¬ 
cluded  bandleader  Kay  Kyser. 
Although  the  business  was  suc¬ 
cessful  enough,  it  lacked  the 
necessary  ingredient  of  excite^ 
ment  for  George.  After  a  year 
of  this,  he  called  Jack  Malloy, 
his  friend  from  the  bad  old  Chi¬ 
cago  days  who  then  was  editor 
of  the  Boston  Daily  Record. 

Marries  Show  Girls 

George  came  to  Boston  in  No¬ 
vember  of  1937  and  by  the  fol¬ 
lowing  year,  had  started  his 
column  which  since  has  become 
as  necessary  to  many  people 
as  their  morning  coffee.  By  this 
time,  George’s  second  marriage 
to  Kay  Parsons,  CBS’s  “Girl  of 
Yesteryear,”  had  come  to  an 
end.  Kay  was  a  vocalist  who 
sang  songs  at  least  20  years  old. 
She  started  show  boats  on  the 
Hudson  River  where  she  was 
known  as  “Capt.  Kay  Parsons.” 
She  now  is  singing  in  Las  Vegas 
clubs. 

George’s  third  wife,  Helen 
Hush,  also  was  in  show  busi¬ 
ness.  This  marriage  also  ended 
and  George  now  lives  alone  in 
an  apartment  in  the  Hotel  Bos¬ 
tonian. 

George’s  style  is  his  own  — 
a  mixture  of  sophistication  and 
folksiness.  His  readership  in¬ 
cludes  those  from  all  walks  of 
life  and  all  economic  brackets. 
A  show  is  never  considered  offi¬ 
cially  opened  until  George  ap¬ 
pears.  This  also  applies  to  the 
race  track  or  the  dog  track  — 
or  just  about  anything  else  that 
deals  with  night  and  the  “night 
people.” 

Grey-haired  and  dapper  (one 
of  the  few  survivors  of  the  tat- 


SPECIAL  EDITORS  for  the  Olilahoma  City  Oklahoman'i  DyMK 
Oklahoma  edition  look  over  their  120  pages  of  achievement.  Tkey  «• 
Mary  Goddard  and  Jack  Bickham,  who  began  their  assignmeM  h 
writing  and  pictures  last  April.  The  ad  staff  rounded  up  187,000  raw 
of  institutional  copy  and  the  circulation  department  pushed  eitri  iile 
above  the  35,000  mark. 


Dothan  Officials 
Drop  Libel  Suit 


The  city  commissionen  d 
Dothan  have  voted  to  drop  > 
libel  suit  against  the  OimJh 
World-Herald  for  u 
article  ridiculing  the  city’s  tii 
structure. 

The  commissioners,  at  a  rept 
lar  meeting,  said  they  wen 
satisfied  with  a  letter  from  W. 
Christenson,  president  ud 
indirectly  and  editor  of  the  World-Herald,  tad 
a  divorce  case,  would  stop  libel  proceeding! 

The  letter  to  Mayor  Eui 
the  wises 
for  both  sides  would  k 
to  drop  the  case  “in  a  spirit  of 


by  United  Press  IntematiMal 
which  gave  Dothan  views  is 
well  as  a  reply  by  the  Dothii 


^oA/n  JK. 

NEWSPAPER  SALES. 
PURCHASES.  LEASES 


Chamber  of  Commerce  and  il* 
published  action  conteraplited 
by  the  Dothan  City  Commissi- 
no  constructive  purpose  woui? 
be  served  by  prolonging  the  dis 
cussion.” 

The  Omaha  newspaper  quoN 
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^(leaUve^  Named 
For  Ad  Services 

J  \MESTOWN,  N.  Y. 
The  Jame.'toum  Post  Journal 

III  expanded  its  advertising  de- 
putaent  in  two  fields,  national 
ud  local. 

J.  Robert  .Velson,  vicepresi- 
iat  and  general  manager,  an- 
jgioeed  the  promotion  of  Joseph 
I  Greenaway  to  national  ad- 
Kftifing  manager  and  Roger  H. 
Hainan  to  local  advertising 
aM<er. 

Mr.  Greenaway  was  the  ad- 
lataing  manager,  and  Mr.  Ven¬ 
al  was  assistant  advertising 
auger.  Mr.  Greenaway  joined 
tie  Poet-Journal  in  1942.  He 
fu  formerly  with  Prudden, 
liai  t  Prudden,  Inc.,  the  Ro- 
Morning  Herald  and  the 
gf^kfultr  Evening  Journal. 

Mr.  Venman  joined  the  James- 
tan  Morning  Post  in  1941. 

IV  paper  was  merged  with 
die  Jamestown  Evening  Jour- 

Ij,,  mI  in  the  same  year.  He  was 
hId  limed  assistant  advertising 
Eiiiaiter  in  1945. 


ANNOUNCEMENT." 

Publications  for  Sale 

CALIFORNIA  EXCLUSIVE  FARM 
AREA  weekly,  KroeainK  $40,000; 
$46,000,  $16,000  down.  Sound,  oyer  60 
years  old,  good  plant,  nrowth.  Joe.  A. 
.Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Drive,  Anaheim.  California. 


Greenaway  Venman 

Ad  Claimed  a  ‘First’ 

Cleveland 

Kenny  King’s,  chain  of  family 
restaurants  in  Northern  Ohio, 
used  a  full-page,  one-color  and 
black  ad  in  the  Cleveland  Press 
of  Aug.  16. 

Walter  A.  Kay,  manager  of 
KMV,  Inc.,  local  ad  agency, 
claims  it’s  the  first  full-page 
color  ad  ever  published  in  the 
metropolitan  Cleveland  dailies 
—  by  a  restaurant  operator. 

“To  our  knowledge,  it  may  be 
the  first  in  Ohio  and  possibly 
the  first  in  the  U.  S.,”  Mr.  Kay 
said. 


Met-Weekly 
Mrt-Suburban 
Weekly 
Bi-Weekly 
Trade  Journal 
Met-Weekly 
Weekly 
Small  Weekly 


P  .r  U  L  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKE3LS 


Atlanta 
Nashville 
San  Francisco 
Indianapolis 
New  York 
1  Seittle 


Loe  Anireles 
San  Antonio 
Troy,  O 
Please  address : 
1182  W.  Peachtree 
Atlanta  9.  Ga. 


MACHINERY  and  SUPPUES 

Press  Room 


AUTOMATIC  FLAT  BED  PRESSES 
MODEL  E  DUPLEX 
GOSS  COMET 
GOSS  OOX-O-TTPE 
MODEL  A  DUPLEX 
HIGH  SPEED  ROTARY  PRESSES 

12  PAGE  DUPLEX  TUBULAR— Color 
reverses — Auxiliary  Fountains  —  All 
Stereo. 

16  PAGE  TUBULAR  DUPLEX  —  All 
Stereo. 

16/32  PAGE  R.  HOE  with  %  Folder- 
All  Stereo. 

16/82  PAGE  R.  HOE  with  color  rails 
— Stereo  optional. 

24/48  PAGE  SUPBHl  DUTY  DUPLEX 
—Stereo  optional — Preas  A-1. 

Delivered  &  Installed  Packace 
If  Desired 

UPECO,  INC. 

"20  minuteo  from  Times  Sqiiere” 
760  Valleybrook  Ave.,  Lyndhurst,  N.J. 
GEnava  ^$744 


-  FOR  SALE — 6-unit  Soott  newspaper 

Loans  and  Financing  press  with  22%'  out-oS,  two  folders, 

— two  color  cylinders.  G.  E.  Control 
LOANS  NEGOTIATED— $200,000  and  P«"“>  snd  drivs.  Each  unit  has  Scott 
up,  for  expansion  or  purchase  of  news-  3-arm  reels  with  Jones  tension.  40-80 
papers,  radio  and  TV  properties.  PUB- 

LLSHERS  SERVICE,  P.  O.  Box  $182.  OFFER 

Greensboro.  North  Carolina.  ON  ALL  OR  PART. 

_  (Sobjeet  to  prior  sale) 

NEWSP.4PER  SERVICTIS  San  Francisco  Shoppinw  Nsws 

'  851  Howard  Street 

Features  IFanted  Francisco  8,  California 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


WRITERS  WANTED  | 

for  aasifmed  articles.  Department  7,  |  l6-pae;e  DUPLEX  TUBULAR.  2  to  1 

5228  Irvine  Ave.,  N.  Hollywood,  Calif.  i  model-complete  stereo-AC,  drive. 

Press  Engineers  5-unit  GOSS,  arch  type.  22%'  color 

_  hump,  reels,  tensions,  two  100  H.P. 
NewsDaner  Preas  Installations  A.C,  drives  2-C-H  conveyors. 


ANNOUNCEMFJVTS  ANNOUNCEMENTS 

ISctespaper  Brokers  Netespaper  Brokers 

CONFIDENTIAL  INFORMATION  YOU  CANT  beat  midwest  newspapers 
Daily  Newspaper  Properties  for  stability.  Herman  Koch.  2928  Vir- 

f.E.  Glover  Co.,  Ventura.  Calif,  ifinia  St.,  Sioux  City,  Iowa. 


^  TOU  are  capable  and  financially 
ick  w»  will  find  you  a  California  or 
t-iiow  newspaper  property  where  you 
*31  W  both  successful  and  happy.  We  i 
both  large  and  small  properties,  i 
ttSBBRT  &  HANCOCK.  3709-B 
tiiasBon  Ave.,  Riverside,  California.  I 

tt  WE  are  not  as  much  interested  in  ' 
all  u  in  satisfaction.  Arthur  W.  i 
625  Market  St.,  San  Fran-  ! 
4si  I,  Oslifomia. 

B  HAVE  several  good  weeklies  in 
to  200,000  class,  exclusive, 
"'wtl  with  low  down  payments.  : 
Service  Co.,  Inc.,  408  S. 
Dr.,  Panama  CSty,  Florida.  i 

WESTERN  NEWSPAPERS  , 
b  A.  Snyder,  22.84  East  Romneys 
f:".  Anaheim,  Calif.  Day  or  Nite.  I 
^  KEyitone  3-1861. 

f  BROTHiJRS.  Binghamton,  N.  Y.  , 
ib.l(4ied  1914.  Newspapers  bought 
^  and  sold  without  publicity 

^  not  the  down  payment  that 
g  Ibe  newspaper — it’s  the  person-  i 
“^nd  ability  of  the  buyer.  This  I 
ws  insist  on  personal  contact 

LEN  FEIGHNER  AGENCY  ! 

Mt.  Pleasant.  Mich.  ! 

.  inquiries  INVITED 

*  aapcrienced  newspaper  men  who 
**  asamstely  financed.  Several  Semi- 

grossing  over  $100,000.  Lo- 
in  Southeast. 

dixie  newspapers 

(Tax  Consultants) 

^  BOX  579 

GADSEN.  ALABAMA 

.  dial 

I  No.  1  Newspaper  Broker” 

•  wi**rly,  Detroit  3,  Mich.  TO  5-6864 

.  —PURCHASES  handled  with 
P.  T.  Hines,  Publishers 
.  Box  3132,  Greensboro,  N.  C. 


ARIZONA  NEWSPAPER  Properties.  , 
Dean  Sellers.  626  E.  Main,  Mesa. 
Arizona.  Affiliate  of  Cummins  Trust 
Company.  | 

Newspaper  Appraisers 

There  is  no  substitute  for  experianoal  ! 
Valuations  of  newspapers,  sulMidiariaa, 
television,  radio  and  syndicates — for  tax 
and  other  purpoeee.  More  than  200  , 
in  81  Statee  to  data.  Comprehensive  j 
reports  submitted.  By  mail  if  daaired.  j 
Qualified  expert  court  witneee. 

A.  S.  VAN  BENTHUYSMf 
446  Ocean  Avenue.  Brooklyn  28,  N.  Y.  i 

Publications  for  Sale 

SOUTHERN  CALIFORNIA 
SUBURBAN 

.Semi-weekly  groaaing  $640,000.  Top-  ; 
notch  rotary  plant,  large  building  in-  ! 
eluded  for  3326,000.  Rapid-growth  area 
aasuree  experienced  suburban  publisher 
large  capital  gain.  Exclusively  listed 
with  Joseph  A.  Snyder,  Newspaper  ! 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim.  California. 

Weatern  weekliea  and  dailiaa  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Loe  Angelea  28,  (California. 

STRONG  ABO  (3RCULATI0N.  rural  | 
village  weekly,  clean  community,  | 
varied  industriee  and  stores,  owner  re-  ' 
cently  deceased.  Box  3326,  Editor  A  ; 
Publisher.  | 

Many  buyers  and  '«llers  in  California 
turn  to  Vernon  V,  Paine,  who 
provides;  complete  economic  reports 
on  each  market.  With  L.  H.  Paine.  ' 
Write  P.O.  Box  266,  Upland.  Calif. 

LOWEHl  MIDWEST  CITY  WEEKLY 
— $30M  gross  class,  $25M  price,  low 
down  payment  if  qualified.  Bailey- 
Krehbiel,  Box  88,  Norton,  Kansas.  i 
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Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Frankfort  Street 
NEW  YORK  .88.  N.  Y. 

BArclay  7-9776 

NEWSPAPER  ERECTORS.  INC.  i 
Erecting-Planning- Repair 
P.O.  Box  124,  Islip.  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird,  Gen’I.  Mgrr. 

uPECo'ir^  I 

Move — Erect — Anywhere  ! 

SPECIALIZING  IN 
NEWSPAPER  PRESSES  i 

Lyndhurst.  N.  J. — Phone  GEnevs  8-8744 

MACHINERY  and  SUPPLIES 

Composing  Room  \ 

LINOTYPE  MODEL  32.  Serial  52869.  | 
Excellent.  Complete  with  3  full  maga¬ 
zines,  4  splits,  4  auxiliaries.  Mats 
to  48  pt.  Also  have  high  base  Model  6. 
Daily  Times,  Glasgow,  Ky.  OL  1-2136. 

LINOTYPES  ' 

To  make  room  for  new,  faster  equip¬ 
ment,  ve  have  tor  sale  three  Model 
14's,  Serial  numbers  31029,  31332,  32873 
and  one  mixer  model  26,  Serial  number 
37644,  all  equipped  with  Margach 
feeders,  four  universal  molds,  llOV 
AO  electric  pots  and  motors,  Mohr 
measure  ccmtrol.  Corona  7^  pt.  and  t 
agate  type.  Hiese  machines  are  in  ' 
good  condition,  in  daily  use.  Come  | 
see,  or  write.  World  A  Tribune,  Tulsa,  ! 
Oklahoma. 

THE  NATION’S  NBnVSPAPE2l  FORMS 
roll  on  L.  A  B.  Heavy  Duty  Newspaper  , 
Turtlea — $84.60  to  $97.30,  fob  Elkin.  ! 
Write  for  literature.  L.  A  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  NorOi  Carolina. 

Mail  Room 

CRAWFORD  STANDARD  SINGLE 
WRAPPER — Two  used  machines  in 
good  condition  rendered  excess  by  de¬ 
livery  system  change.  Reasonable  offer 
accepted. 

77ie  Trentonian,  306  E.  Front  St., 
Trenton,  New  Jersey.  EX  2-3401. 


24-paga  DUPLEX  'TUBULAR,  2  to  1 
model-complete  stereo-AC,  drive. 

8-page  DUPLEX  TUBULAR  DECK, 
Roll  Arm  Brackets — Upper  Former. 

8-page  GOSS  OOMET  FLATBED.  AC, 
drive-quarter  and  half-folder. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 

11164  Saticoy  St.,  Son  Valley,  Oslif. 
POplar  6-0610  TRiangle  7-3871 


Advertising  Rates 

CLASSIFIED 

Uae  Rotes  EACH  CONSECUTIVE 
Issertios 

SITUATIONS  WANTED  (Payibli  with 
ordsr)  4  times  ®  55c  per  line  each 
inssrtion;  3  timss  Q  70  c;  2  9  80c; 
1  •  95c.  Add  2Sc  for  Ben  Service. 

JOB  APPLICANTS  may  hive  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

AU  OTHER  CLASSIPICATIONS: 
4  thnae  9  SLOO  par  line  each  Inssrtion; 
3  times  e  SL15;  2  times  •  $1.30;  1 
time  9  $1.45  par  lina  3  line  minimum. 
Add  2Sc  for  Box  Service. 

S1.00  SgRVICn  CHAROg  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  WedRMdoy,  4  p.m. 
Count  30  units  per  lina  no  abbreviations 
(add  1  lins  for  bOK  information).  Brn 
holders’  identities  held  in  strict  con- 
ddence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  rifht  to  edit  all 
copy. 

DISPLAY  RATES 


Apate 

1 

6 

13 

26 

52 

Lines 

Tima 

Times 

Times 

Times 

TimH 

564 

$560 

$476 

$448 

$414 

$370 

282 

320 

272 

256 

237 

211 

141 

190 

161 

152 

140 

12S 

70 

115 

98 

92 

85 

75 

35 

70 

60 

56 

52 

46 

Editor  &  Publisher 

147S  Broadway,  N.  T.  34,  N.  Y. 
Phooa  BRyaat  9-30S2 


MACHINERY  and  SUPPLIES  i  MACHINERY  and  SUPPUES  I  MACHINERY  and  SUPPUES 


Preu  Room 


PresB  Room 


Pres*  Room 


MACHINERY  and  SUPPI^ 

Wanted  lo  Buy 


LINOTYPES 


HOE 

8  Units  &  2  Folders 


KODEL  80  MIXER,  NO.  6198S 
8/90-8/72-4/84  Masaxinea  —  6  Molds, 
Daatrle  Pot,  Maraach  Feeder,  AC 
Motor. 


MODEL  14  NO.  40884 
Swinaina  Karboard.  8/90-1/84  Maaa- 
siaaa.  Mold  Blower,  Mohr  Saw,  AC 
Motor. 


STEREOTYPE 


scon 

4  Units  &  Folder 
DUPLEX 

16  page  tubular  model  2/1 
Duplex  AB  8  Page  Press 

JOHN  GRIFFITHS  Co.  Inc. 


CHIPPING  BLOCKS  all  sise  diameUr. 
A  C  motor  preas  drives  all  sisas. 

Roll  arms  for  semi-plate  units. 
Quarter-paae-folders. 

Geo.  Oxford.  Box  908.  Boise.  Idaho. 


NEWSPAPEI:  PHaaaas 
COMPLETE  PLANTS 
MAT  ROI.LSRS 
STEREO  EQ  'IPMENT 


Stereotype 


418  Lexington  Ave.  New  York  17,  N.Y. 


R.  HOB  PLATCAST  FINISHING 
^UIPMENT:  Radial  Router;  Stereo¬ 
type  Saw,  and  Combination  Stereotype 
Saw  with  squaring  Trimmer.  AC  mo¬ 
tors;  good  condition;  available  now. 
Jack  Moore  Newspaper  Production  Out¬ 
fitter,  560  Eastland,  Berea,  Ohio. 


BEN  SHULMAN  ASSOCIAH 

60  East  42nd  St.  N.Y  17  OZfoid 


Linotypes — Intertypea — LuSkK 
PRINTCRAFT  REPItESENTATni 
87  Warren  St.  New  York 


Wanted  to  Buy 


WOOD  JUNIOR  AUTOPLATES 
Right  and  Laft — AC— Vacuum  Back 


WOOD  STANDARD  AUTOSHAVERS 
WOOD  PREREGISTER  MACHINE 


8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 


860'  JAMPOL  PLATE  CONVEYOR 


I  GOSS,  duplex,  web  fed,  flat  bed  preas. 

I  8  page,  model  A,  serial  number  908. 
Equipi>ed  to  do  tabloid  printing;  Ban- 
thin  18  X  20  automatic  cylinder  press, 
serial  number  A-lOOl;  and  Ludlow 
!  typograph  machine,  number  6221,  com¬ 
plete  with  many  styles  of  type.  Will 
I  sell  reasonably  due  to  conversion  to 
;  offset  printing.  Write  or  oall,  Cecil 
i  Whig,  125  N.  Street,  Elkton,  Mary¬ 
land.  EXport  8-8311. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Boilers 

COMPLETE  PLANTS 


WANTED  CASTING  BOX. 
tions:  21%"  cutoff,  7/16  plstst^^  '*  ” 
ness.  60*  bevel,  19"  around  h 
plate,  18%  across  plate.  The  a 
casting  box  including  sticks  and  i 
must  be  in  good  condition.  Writs 
Wilson  Daily  Times,  Wilso^  8 
Carolina. 


city 

Writ 


WANTED:  8-page  Duplex  or  Qcn  ^JkrdMm 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8tb  Kansas  City  6,  Mo. 


bed.  Advise  serial  No.  and  whsa 
able.  Northern  Machine  Worka^S^I”^' 
a.  6,  Pa.  TiiaTta 


N.  4th  St..  Phila. 


MAT  ROLLER  wanted  now, 
Indiana  Publishing  Company, 

town.  Indiana. 


town.  Indiana. 


16'  JAMPOL  Raised  Plate  Return 


PRESSES 


•  EXTRA  SPECIAL  • 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


.|MN  ps 
■  I  ptta 


iiiiils  C 


SCOTT  MULTI-UNIT  22% 

4  or  6  Unit  Preas  with  a  reversible 
Unit  and  extra  Color  Cylinder — SCOTT 
Heavy  Duty  8  to  2  Double  Folders 
with  C-H  Conveyors — SCOTT  3  Arm 
Reels  with  Jones  Tensions — Trackage. 
Tamtablea,  Steel  Floor  Plats.  LAST 
PRESS  located  at  BOSTON  HERALD- 
TRAVELER. 

TERMS  for  immediate  removal  I 


Administrative 


EDITOR  AND 
GENERAL  MANAGER 


Small  daily.  Chart  Area  11.  in  one 
of  nicest  10,000  cities  of  the  north 
west.  Good  salary,  solid  future.  Com¬ 
mercial  printing  experience  essential. 
Give  full  details  and  references  first 
letter.  All  replies  confidential.  Box  3628, 
Elditor  &  Publisher. 


Display  Advertising 


Display  Advertising 


CHART  AREA  1,  Display  Advertising  DISPLAY  SALESMAN 

man,  good  opportunity  for  advance-  Aggressive  young  display  salssmti  i 
ment.  ^lid,  growing  11,000  circulation  at  least  three  years  experience. 
daily.  Want  producer  who  can  handle  on  layout.  For  fast-growing  ru 
own  copy  and  layout.  Attleboro  Daily  resort  daily.  Write  full  resume  ts  BoBI 
Sun,  Attleboro,  Massachusetts.  '  3642,  Eiditor  &  Publisher. 


JnCMG  1 
Vafetl 
ids 
b  Fine 


pm 


DUPLEX  METROPOLITAN  23-9/16" 
Up  to  21  Units— 5  Color  Cylinders — S 
Polders  with  Upper  Formers — 5  Drives 


EXCELLENT  OPPORTUNITY.  Plant 

_  _  _ _  manager  needed  to  take  full  charge 

—End  Fort  or  "on  Subwtrurture  with  3  '  central  Ohio  “County  Seat".  Must 


Arm  Reels.  Available  as  result  of 
Meshanioal  Merger  of  St.  Louis  Globe- 
Democrat  and  Poat-Dispatcb. 


know  T.T.S.  and  mechanical.  We  are 
willing  to  wait  for  the  right  man. 
Reliable  company  in  good  town.  All 
replies  confidential  and  promptly  an¬ 
swered.  Reply  in  full  first  letter.  Box 


6  UNIT  SCOTT  23-9/16"  r.  ^ 

2  Doable  Fioidors— 2  AC  Drives.  Lo-  Bd'tor  &  Publisher, 

eated  Knoxville  Journal. 


EXPERIENCED  M/N  to  fill  one  of  i  EXPERIHMCED  SALESMAN  f« 
the  key  spots  on  a  staff  of  seven,  tail  accounts.  Outstanding  pspw  isfilr,  Cb 
Community  of  81,000.  Circulation  outstanding  progressive  city  in 
22,000.  Good  salary,  bonus,  paid  life  {  Area  ^  Good  job.  good  pay,  xrt  I 
Congenial  ; 


insurance,  hospitaliution. 


atmosphere  on  a  growing  pai>er.  Write 
Nick  Dovolas,  Advertising  Manager, 
Mankato  Free  Press,  Mankato,  Minne- 
soU. 


ture.  Expanding  organixation 


ing  staff.  State  full  partieulan. 
3634.  Editor  &  Publisher. 


kSDIA 


SOME  DISPLAY 
EXPERIENCE 


IMMEDIATE  OPENING  for  sun 
display  salesman  on  growing  Miit 

daily  ;  salary,  car  exiiense.  and  _ 

Write  or  call  Bland  Campbell,  dml 

mercial  Dispatch,  Columbus,  Mil 
sippi. 


Artists— Cartoonists 

DUPLEX  METTROPOUTAN  22% "  I  - 

4  and  5  Unit  Presses — Double  Folders  IMMEDIATE  OPENING  for  experi- 
AO  Drives — ^Located  Staten  Island  Ad-  i  enced  merchandising  copy  and  layout 
vanos — Charlotte  News.  !  artist,  male  or  female.  Staff  of  ten. 


;  Prepare  special  ad  promotions,  small 

8  UNIT  HOE  22%"  campaigns,  house  ads,  and  assist  in 

With  Revwrsibla  Unit— Color  Cylinder  !  ealee.  City  of  50,000  plus.  Chart  Area 

8  ^nooast  Color  Couples — AC  Drive _  5-  details.  Confidence  re- 

Beals  and  Pasters.  Located  Jackson-  npected.  Interview  at  our  expense, 

vine  HmM-Union.  I  Write  Box  3535.  Editor  &  Publisher. 


Whether  you’re  on  a  smaller  paper  I  Immediate  Opening — IN  rmanent-IM^ 
or  a  larger  one  makes  no  difference  to  PLAY  ADVERTISING  S,A1®>A)|L_- 
us.  What  does  matter  are  imagination,  I  capable  of  sustained  selling  of  spsaipmJoii 
creative  talent,  selling  and  layout  ,  promotions.  Must  be  able  to 
ideas,  and  interest  in  advertising.  If  ,  own  lay-outs  and  write  own  ngJ 
you  ic  limited  in  experience  we  are  !  $90.00  week,  auto  allowance  u4  meJ 
still  interested  if  you  are  a  capable  mission.  Write:  George  Knight.  Rai^ 
young  man  and  a  personable  individual.  Advertising  Manager,  Palm  E 
Lmrge  Elastern  daily — Chart  Area  2.  Post-Times,  P.O.  Box  1590,  Wrt  1 
Give  expectant  starting  salary.  Future  Beach,  Florida, 
income  dependent  on  yourself  and  is 


8  UNIT  HOE  22%" 

With  Color  Cylinder — End  Fed — AC 
Drive.  Located  Lebanon,  Pa. 


Circulation 


2  UNIT  HOE  22%" 

End  Fed — AC  Drive — Stereo.  Located 
W.  Labanon,  N.  H. 


1*  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
Sm>  Diego.  Calif. 


CIBCULA'nON  MANAGER,  expand¬ 
ing  Chicago  weekly  offset  group.  Com¬ 
petition.  Little  Merchant  Plan.  Fu¬ 
ture.  Good  salary,  plus  percentage. 
Box  3634,  Editor  &  Publisher. 


unlimited.  Write  Box  3631,  Editor  &  i  RAPIDLY  growing  suburban  New  1 
Publisher  daily  newspaiier  seeks  cxperieaei4iA||g j 

director  to  manage  display  staf.  i 


ADVEarnSING  manager— excellent  i  •’“ve  previous  managerial  expeTia»p"j^ 


tJIOiDEL  AB  DUPLEX  FLATBEDS 
I moated  Sanford,  N.  C.  and  Salt  Lake 
City.  Utah. 


GOSS  COMET 
Located  Shippensburg,  Pa. 
by  August  1st. 


CIRCULA-nON  MANAGER  wanted  by 
6,000  ABC  daily  in  northern  Ohio. 
Prefer  man  in  early  thirties  with  sev¬ 
eral  years’  daily  newspaper  experience. 
Will  consider  good  district  manager. 
Must  be  ambitious  and  of  good  char¬ 
acter.  Excellent  opportunity  for  growth. 
Results  rewarded.  Complete  resume  in 
first  letter.  Write  H.  Schaafsma, 
Reflector-Herald,  Norwalk,  Ohio. 


Display  Advertising 


opportunity  for  sales-minded,  seasoned 
man,  30  to  40.  with  experience  on 
medium  dailies  to  make  permanent 
move  to  ad  director’s  position  on  suc¬ 
cessful  10,000  ABC  7-day  East  & 
South  daily.  Chart  Area  8:  handle  some 
key  accounts,  direct  experienced  staff. 
Man  selected  will  have  opixirtunity  to 
acquire  interest  in  established  news- 


Substantial  base  i>ay  aslsn. 


Advancement  pos.sibilities  uolin 


bonuses.  Write  Box  3645,  EdiOt 
Publisher. 


vrEtr 


Editorial 


EDI’TOR  for  outstanding  sAm 

.  _  _  weekly.  Must  have  solid  news  wd 

paper  property,  city  of  .50,000;  ideal  ;  background  and  be  enthusiastie  a 
working  and  living  conditions.  Imme-  i  his  profession.  Permanent  positiM  i 
diate  move  not  necessary.  Furnish  long  established  publishing  orffi 
resume,  details  of  experience,  refer-  ticn.  Richard  W.  Davis.  Tnsa 
ences,  present  earnings  first  letter;  Publications,  Dedham,  MasMebm 
interview  will  be  arranged ;  replies 


•  Up 


MAILROOM 


confidential.  Write  Box  3619,  Editor  &  YOUNG  reporter  for  central 
Publisher.  PM  daily.  Journalism  degree, 

-  -  -  perience  preferred.  Chance  to 

ADVEaiTISING  MANAGER  for  fast  ,  nlkht  work  in  cold  climaU  for 
growing  paper  in  Chart  Area  3.  Must  ;  working,  living  conditiima  ' 


IMMEDIA’TB  OPENING  for  aggressive  i  be  capable  of  good  direction  of  staff  “ry  needed  first  letter.  Box  MN,  8*frtha 
retail  advertising  salesman  in  weekly  I  of  seven.  Make  vood  lavouts  and  ahilitv  tor  &  Publisher.  i 


2— JAMPOL  BUNDLE  PUSHERS 


8— DOCK  DISPATCH  BELT  OON- 
VBY(N^  with  18  Telescopic  Loaders. 


retail  advertising  saleeman  in  weekly 
chain  of  100,000  circulation.  Excellent 
opportunity  for  advancement.  State 
aiuary  nerts,  etc.  Matzner  PuUiea- 
tions,  1  William  Street,  Passaic,  New 
Jersey. 


EXPERIENCED  AD  SALESMAN  — 


Bcu  gu|||aaa|^  ACC^^IATCC  I  must  know  copy  and  layout.  Publish 
EEPI  9nULIVlAri  ASSVJ^IAIBS  ■  morning,  evening,  Sunday,  20,000.  Uni- 


60  Bast  42nd  St.  N.Y.  17  OXford  7-4690  ,  ^d"' sallr;''.;;^*i‘r“ii 


I  ments.  Write  Business  Manager,  The 
i  Daily  Missoulian,  Missoula,  Montana. 


of  seven.  Make  good  layouts  and  ability  |  tof  ^  Publisher, 
to  sell.  No  competition  but  hard  selling  i  , 

staff  needs  help.  Write  Box  3637.  Edi-  BEGINNING  REPORTERS-lto  ' 
tor  &  Publisher.  Giving  complete  back-  Female.  Jobs  available  frea  0**., 
ground.  Coast.  Send  resumes,  locstJoa  vr“ 

enee,  availability  date.  Coa*^‘ 


DISPLAY  ADVERTISING  SALES-  McKee.  BIRCH  PERSONl^^ 
MAN,  three  to  four  years’  experience.  ,  Madison_  St.,  Chicago  2, 

Good  on  ad  layout  and  copy  writing,  i  CE  6-6670. 

Twenty  thousand  afternoon  daily.  Good  - - - 

working  conditions.  Fast  growing  com-  EXPERIENCED  GBNEIR^ 


munity.  Full  details  in  first  letter.  1  REPORTER  (male).  Daily  1» 
Write  R.  B.  Pifer,  Sandusky  Register,  York  metropolitan  area.  Boa 
Sandusky,  Ohio.  Editor  A  Publisher. 


EDITOR  at  PUBLISHER  for  September  J, 


64 


WANTED 


HELP  WANTED 


HELP  WANTED 


Editorial 


Editorial 


Editorial 


EaTOft-WKl'rEK  Minimum  10  years’ 
P^'  aMociation.  Serv- 
^P'^rasd  dtsiriible,  not  mandatory. 
ELlTisgiiire  letr-work,  editinit  and 
Emu  latsTDretive  news,  features  for 

_ elientel  interested  in  U.N., 

^IATEbc  tekilatire.  dipiomatie  afTairs. 
iord1.MS^af  In  Waal  ington,  D.  C.  late 
Ten  Uwji;>and  yeariy  saiary, 
C,  /lift  week,  -end  ciips,  detail^ 
■ijln,  fcie.  professional  experience, 

TitnyuCia.  All  inquiries  confidential. 

‘  -  ■’"•^Editor  &  I’nblisher. 


FAMOUS  RESORT  has  posiUon  for  ^ 
man,  preferably  married  with  no  chil-  ! 
dren,  25-36,  to  write  feature  travel  i 
articiea  and  general  newa  storiea.  News¬ 
paper  or  related  experience  with  sports 
baeksrround  desirable.  Applicant  must 
be  versatila  writer  with  enthusiasm. 


EDITORIAL 

REWRITE 


k  T,  N.  91*. 


aggressive  sport 

_ jirot  for  one  man  department 

o— TrKiWn  Illinois  daily,  10,000  circu- 

nlanf  Qala 


our  newspaper,  an  expandinar,  in- 
tereatinic  and  Intel lisrent  Chicano  area 

f  Qui^Hrtttn  rinnois  uniij,  iu.uuu  tirtu-  ojfers  a  dimate  in  ■  opportunity  for  a  man  with  a  desire 

New  p  ant.  .Sala^  depends  on  ^ich  the  individu^  <^n  nchiwe.  We  |  a  rewarding  career  on  a  top  news- 
rorh.  attention  to  the  significant  thlnas  i  oaoer.  Pleaiw  oive  cnmnl^te  in 

^^flwnpson,  City  Editor,  Evening  and  want  a 
K^ertph,  Dixon,  Illinois.  tinguinh  and 

prejudice  against  a  beginner  who  has 
the  attributes  to  do  the  job.  Send 
resume  and  examples  of  siting  to 
Managing  Editor.  Tbe  Independent 
Register,  Libertyville,  Illinois. 


-—-—^^0  GENERAL  ASSIGNMENT 
'•  AkVhKjfOiiTER.  journalism  grad  or  expe- 
for  top  semi-weekly,  over 

f!  paio  circulation,  average  60- 
ptsei  weekly.  Excellent  working 
[ioni.  air-conditioned  newsroom. 
■Best,  /ood  future.  Salary  com- 
gmrsts  with  ability,  liberal  fringes, 
ill,  interview  will  be  arranged. 
^uHe  City,  Illinois.  Press-Record. 

,.lNC  REPORTER  to  write  general 
festn'cs  for  25-30,000  circulation 
p3^  daily.  Camera  knowledge  help- 
Fine  working  facilities  in  modem 
^  prosperous  city.  liberal  starting 

_ t.  auny  special  benefits,  merit 

nee.  SOisKm.  Write  details  education,  expe- 
ng  Ikhiibw.  rrfrrenci.H  to  Box  3426,  Editor 
inie  ts  Ptbiiiher. 


Jiffy  EDITOR,  experienced,  for  night 
k  independent  metropolitan  morning 
ir.  Ch^  Area  8.  Excellent  future 
ns  with  two  or  three  years’  ex¬ 
on  good  smaller  daily.  Box 
Editor  &  Publisher. 
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ip^in  Wasi.ington,  D.  C.  late  I  imagination  and  ability  to  dig  out  fea- 
*•  _  ,1.  .... .j  Jure  material.  PosiUon  requires  living 

outside  U.S.A.  Salary  up  to  $115  week¬ 
ly — no  income  tax — depoiding  on  quali- 
ficaUona  and  experience.  Excellent  op¬ 
portunity  in  ideal  location  for  some¬ 
one  interested  in  three  to  four  years 
exposure  to  resort  publicity  wriUng. 
Applicant  should  be  available  by  end 
of  October  1960.  Smd  complete  record 
of  education,  business  experience  and 
references  to  Box  3646,  Editor  &  Pub¬ 
lisher. 


igSjIENCED  REPORTER,  inter- 
ia  variety  of  aasignments  on  a 
city  daily.  'k>od  salary  for  right 
Write.  IVed  G.  Eaton,  managing 
ibe  Sarrtogian,  Saratoga 
New  York. 


City  Room  of  large  metropolitan  daily 
Chart  Area  2  in  need  of  an  experi¬ 
enced  man  for  rewrite.  Primary  requi¬ 
sites  ;  3  years  experience  plus  versa¬ 
tility,  accuracy  and  speed;  a  craftsman 
who  takes  facta  m  presented  and  fash¬ 
ions  the  information  into  a  news  story. 
Send  complete  resume  including  age, 
education,  minimum  salary  requirement 
to  Box  .3633,  Editor  &  Publisher. 


BXPERIB24CBD,  ABLE.  YOUNG  RE¬ 
PORTER.  A  metropolitan  morning 
daily  in  Chart  Area  8  has  an  opening 
for  a  reporter  with  coilege  training 
and  from  2  to  4  years  of  solid  news¬ 
paper  background.  The  starting  salary 
will  range  from  $115  to  $145,  depend¬ 
ing  on  experience.  This  is  an  unusual 
opportunity  for  a  man  with  a  desire 


HELP  WANTED 


Editorial 


,  ,  -  1  ‘  ji®*  !  paper.  Please  give  complete  details  in 

rei»rter  who  can  dis-  ,  first  letter.  Box  3669,  Editor  &  Pub- 
writA  about  tbcm.  No 


REWRITE  EDITING 
PROMOTION 

COLUMN  COPY  EDITING 
FEATURE  SELLING 

Newspaper  feature  syndicate 
in  New  York.  Can  use  addi¬ 
tional  personnel  and  trainees 
with  NEWSPAPERS  EXPF,- 
RIENCB  in  above  depart¬ 
ments.  Give  detailed  experi¬ 
ence.  age.  references,  home 
address,  starting  salary  in  first 
letter.  Permanent,  no  drifters. 
Confidential.  Box  3607,  Editor 
&  Publisher. 


Experienced  News-reporter  and  rising 
sports-writer  wanted  by  35,000  Daily 
in  Chart  Area  3.  Good  working  con¬ 
ditions,  fine  extra  benefits,  schedule 
of  pay  increases,  etc.  Write  for  appli¬ 
cation  blank  to  Box  3540,  ^itor  & 
Publisher. 


EXCELLENT  OPPORTUNI’TY  for 
qualified  generai  news  reporter.  Metro¬ 
politan  daiiy  Chart  Area  9.  At  least 
two  to  three  years  experience.  Write, 
giving  (lersonal  and  employment  his¬ 
tory,  Box  3615,  Editor  &  Publisher. 

EXPERIENCED  REPOR’TER,  qualified 
to  cover  major  assignments  for  morn¬ 
ing  newspaper  in  C^tral  Virginia  met¬ 
ropolitan  area.  Five  day,  40  hour  work 
week.  Itevid  W.  Wright.  Managing 
Editor,  ’The  Lynchburg  News,  Inc., 
Lynchburg,  Virginia. 

GENERAL-SPORTS  NEWSMAN— Ca¬ 
pable  of  becoming  managing  editor. 
Use  camera.  Room  for  promotion  in 
8-i>aper  group.  Write  all  to  Gene 
Kemper,  Alliance,  Neb..  Daily  Tlmee- 
Herald. 

GOOD  SPOR’TS  WRI’Tiai.  preferably 
one  with  grounding  in  editing  copy. 
Also  good  general  news  reporter,  by 
top  afternoon  newspaper  in  Chart 
Area  6.  Tc^  wages  for  right  men. 
^ould  be  journalism  graduates  with 
two  years  experience.  Paid  hospitali¬ 
zation.  surgical  and  |>ension  benefits. 
Box  3617,  Editor  &  Publisher. 


MANAGING  EDITOR  growing  twin 
weeklies  in  Tennessee  coiiege-industry 
town.  Desire  to  produce  good  i>apers 
more  important  than  age-experience. 

I  Box  3541,  Editor  &  Publisher. 


WANT  TO  S’TUDY  for  master  or  doc¬ 
tors  degree  at  the  University  of  Illi¬ 
nois  T  We  have  several  openings  for 
parttime  or  fulltime  reporter  or  desk- 
men  who  are  journalism  graduates  or 
have  had  newspaper  experience.  Writs 
Editor,  the  Newa  Gazette,  Champaign 
Illinois. 

WASHINGTON 

_  ,  National  magazine  seeking  man  to 

IIPERIBNCED  SPOR’TS  WRITER  write  1,000-word  weekly  Washington 
anest-DCVeiri  for  afternoon  Sunday  paper  in  page.  Box  3512.  Editor  &  Publisher. 
5ALSBBU®e^J  Ohio.  Contact  Fred  ’ITiarp,  |  - 


teniAN-RErORTER  on  New  Eng-  ; 
newspaper  with  10,000  circula-  ! 
Several  years  experience  neces- 
I.  Ksn  in  thirties  preferred.  Must 
^  veil  and  show  Initiative  in  run-  | 
duk.  Box  3539.  Editor  &  Pu^ 


USE  EDITOR  &  PUBUSHER’S 
CLASSIFIED  ADVERTISINC  PAGES 

"Market  Place  for  the  Newspaper  industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 


Journal.  Mansfield,  Ohio. 


ENTERPRISING  NEWS 
CORRESPONDENTS 

Wmi  rikl  *•  Anancial.  communications, 
"■•hariw;  free  lance,  for  national  and 

_ ^•snsJional  weekly.  Box  3604,  Editor 

nNwrlgC^i!^’ 

leriesod 
staf. 


t'fcus  HIITOR— Start  at  $400.  Liberal 
foing  dailv  soon.  Write,  wire. 


REPORTER  for  Uve- 
weatern  New  York 
ijif  daily.  General  beat.  Job  open 
fwsiitelv.  Pull  particulars  in  first 
plewe  to:  Jamee  J.  Fox,  Man- 
Hitor.  ’ITie  Jamestown.  New 
Son.  No  phone  calls  please. 


AN  OPPORTUNITY 
IN  SPORTS 

For  a  beginner  with  a  solid  col¬ 
lege  background,  writing  ability 
and  an  enthusiasm  for  sports, 
there  is  an  immediate  opening  on 
a  large  Midwestern  morning  news¬ 
paper,  ’Ihe  starting  pay  will  be 
around  $90  a  week  plus  many 
benefits.  Send  complete  resume  with 
first  letter,  ^x  3622,  Editor  & 
Publisher. 

COPY  EDITOR  for  universal  desk  on 
16.000  ciass  daily  in  Chart  Area  2. 
Five-dav  work  week  with  pleasant 
staff.  Send  resume  of  education,  ex¬ 
perience,  salary  desired,  references. 
Box  3638,  Editor  &  Publisher. 


Editor  &  Publisher: 

I  Classified  Department 

I  AYR  V. 


I 


1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 


CLASSIFICATION: 
COPY: _ 


ywHias  vtyftMA’rB  OPENING  general  re- 
'•  Ifinnesota’s  leading  non-metro- 
ksnsDsr.  26.000  circulation.  Cam- 
■Wul.  not  necessary.  Some  small 
operisnce  preferred.  Good  salary 
laan.  Call  or  write  Charlee 
Post-Bulletin.  Rochester,  Hin- 


SjP^APER  KBa’OR’TING  skills  are 
pt  bsckground  for  creative 

F**  »90t  opm  on  five-man  miMicity- 

Msm  staff  of  one  of  nation’s  Ng- 
fwUiers  of  consumer  magazines 
"oks.  Writing  includes  news  re- 
te  radio,  TV  and  newspapers. 

Womotion  writing,  direct  mail, 
ty  for  audio-visu^  aids.  Youne 
I  .,j-  krsd  with  one  or  two  years’ 

Pjjrwperience.  Plenty  of  growth 
25"ty.  Send  resume  and  sslarv 
;XL  inquiries  held  i" 

ilv  It  A*  E  •tefidence  and  will  be  scknowl- 

Bo«  S*  fljrwln  Oxley,  Meredith  Publish- 
J’teqisuy,  1718  Locust  Street,  Des 

roiTOR  8C  PUBLISHER  for  September  3,  1960 


-  I 

COOLEHl  than  an  air  conditioned  ! 
Dallas  office  in  Summer,  the  sun  shines  ! 
days  and  it’s  no  colder  than  anywhere 
at  night  in  Winer.  Lost  our  editor  to 
metropolitan  daily.  Want  aggressive 
experienced  man.  trained 
news  reporting  and  editing, 
ing  and  photography,  with  Iradership 
experience  and  ability  to  edit  news¬ 
paper  and  direct  two  in  department. 
Well  equipped  small  daily  newspaper 
covering  six-county  mountain  enclosed 
vallev.  Write  or  contact  Chuck  Barnes. 
The  Valley  Courier,  Alamosa.  Colorado. 

DESKMAN  —  Southern  California 
afternoon  daily  is  looking  for  a  pro¬ 
ductive.  imaginative  deskman.  Crea¬ 
tiveness,  lay-out  judgment,  and 
brightness  in  head  writing  are  more 
important  than  long  experience. 
$140  for  42-hour,  6-day  week. 
Pleasant  community.  Congenial 
staff.  Please  write  fully.  Box  3603, 
Editor  &  Publisher. 


in  general  1 1  Q  Assign  a  box  number  and  mail  my  replies  daily! 

,  wire  edit-  |  | 

ACCOUNT  OF: 


NAME _ 

ADDRESS _ 

CITY.  STATE _ 

Auihorhed  BY _ 

(For  Situations  Wantad  Ads,  Kindly  andosa  ramittance  with  orda 
saa  Clattifiad  Advartising  Rata  Box) 
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HELP  WANTED 


HELP  WANTED 


Editorial 


Editorial 


HELP  WANTED 


HELP  WANTED 


Editorial 


Saletmrn 


EXPERIENCED  COPYREADER.  Daily 
Journal  Elizabeth,  New  Jersey  has  a 
t{Ood  spot  for  the  riirht  man.  Contact 
D.  K.  Wylie,  ^itor. 


Need  at  once — experienced  retail  ad 
salesman  with  proven  ability  in  sales, 
layout,  copy-writinK,  Top  medium- 
size  Daily  in  North  Central  Ohio  of¬ 
fers  excellent  permanent  opiiortunity  to 
reliable,  enertretic  |)er8on.  Salary  com- 
mens^ate  with  ability.  Paid  vacation, 
life  insurance,  hospitalization,  bonus, 
other  benefits.  Finest  workinK  condi¬ 
tions,  conttenial  staff,  very  attractive, 
proKressive  community.  Replies  held 
strictly  confidential.  Give  full  informa¬ 
tion  first  letter.  Box  3607,  Eslitor  & 
Publisher. 


NEWS  &  WIRE  editor,  experienced, 
use  of  camera  helpful.  All  benefits. 
Small  daily.  Chart  Area  2.  Box  .3632, 
Editor  &  Publisher. 


News  RejKjrter,  will  handle  sports  also. 
Good  job.  Kood  personnel,  plus  bene¬ 
fits  after  a  year.  Ocala  Star  Banner, 
Ocala,  Florida. 


Northwest  Coast  PM,  small  community, 
needs  youni;  reporter.  Experience  nice 
but  incidental.  Beat  work,  features, 
photottraphy.  Chance  advancement. 
Pay  $350-6375  to  start.  Lots  of  extras. 
40  hours.  Box  3601,  Editor  &  Pub¬ 
lisher. 


NUMBER  1  SPACE  SALESMEN  for 
5  man  staff  of  fast  Krowin^  New  York 
City  suburban  daily.  Advancement  op¬ 
portunities  unlimited.  Good  base  pay 
plus  substantial  bonuses.  Box  3610, 
Editor  &  Publisher. 


OPENING  ON  GUX,F  COAST  daily  for 
reporter  and  deskman  with  Kood  back- 
irrounds.  Write  full  information  to 
Box  3618,  Elditor  &  Publisher. 


REPORTER — For  small  Massachusetts 
daily.  Afternoon  and  niitht  work,  lonit 
hours.  All  beats.  Car  necessary.  Knowl- 
edite  of  sports  an  asset.  Two  days  off  a 
week.  *60  to  *70.  Apply  Box  3616, 
Elditor  &  Publisher. 


REPORTER,  general  news  and  fea¬ 
tures.  Afternoon  daily  18,000  circula¬ 
tion.  university  town  34,000.  Experi-  I 
enced  man  or  recent  journalism  gradu¬ 
ate  preferred.  Salary  commensurate 
with  ability  and  expwience.  Good  op¬ 
portunity  for  advancement.  Modem 
air-conditioned  plant,  new  office  equip¬ 
ment.  Free  hospitalization,  life  insur¬ 
ance,  pension.  Submit  resume,  cliiw, 
salary  needed.  Lindsay  B.  Mount.  Ex¬ 
ecutive  Editor,  The  Daily  Progress, 
Charlottesville,  Viryrinia. 

REPORTER- PHOTOGRAPHER 
needed  for  progreseive  daily  in  Chart 
Area  7.  Ehicellent  working  conditions 
and  benefits.  Experienced  or  recent 
Journalism  school  Kraduate.  Permanent 
IMiaition.  Outline  full  iiersonal  details, 
education,  experience.  Write  to  Box 
3614,  Editor  &  Publisher. 


'  REPORTER  on  northeast  lowas  l(»al  ■ 

I  picture  paper.  Initiative,  opportunity,  < 
Kood  future.  *95  if  exjierience  justifies. 

I  Only  daily  in  area  since  1881.  Wire 
Mr.  Eschlmch,  Daily  Retrister,  Oelwein, 
Iowa. 

RIGHT  MAN  who  is  conservative  inde- 
Iiendent  in  iwlitical  thinkintr  for  editor¬ 
ship  of  fast  irrowinir  daily  in  Chart  Area 
10.  Must  have  ability  to  take  complete  • 
charge  in  directinpr  editorial  deiiart-  ; 
ment  and  take  part  in  local  civic  af¬ 
fairs  in  order  to  write  Kood.  stronif 
local  editorials.  Must  be  cost  con¬ 
scious.  State  full  i>articulars  as  to  < 
exiierience,  marital  status,  salary  re¬ 
quirement.  Younir  man  i>refcrred.  Box 
.3609,  Eklitor  &  Publisher. 


It  is 

NOT  ADVISABLE 
to  send  bulky  packages  or  original 
material  to  E  &  P  box  numbers! 


SEVERAL  REPORTING,  editing  jobs 
i  open  in  expanding  Associated  Desert 
Newspaiier  group  of  Southern  Cali- 
.  fornia  dailies.  Beginners  with  college 
'  background  acceptable  in  some  |>osi- 
.  tions.  Phil  Ault,  executive  editor,  care 
Daily  News,  Indio,  California. 

;  Society-minded  woman  who  wants  a 
:  page  of  her  own  in  six-day  Nevada 
(Iowa)  Evening  Journal. 


SOUTHEASTERN  NEWSPAPER,  now 
published  twice  weekly,  desires  news  ‘ 
reporter-photogra|d»er-ad  compositor  fa¬ 
miliar  with  offset.  Also  need  job  print 
foreman,  familiar  urith  offset,  capable  ^ 
of  pricing  jobs  and  supervising  print 
shop.  Write  Box  3606,  Editor  &  Pub¬ 
lisher, 


SPORTS  EDITOR — Reporter  for  six 
day  daily.  J-School  grad,  preferred. 
Good  starting  salary.  Write  full  details 
and  when  available.  Daily  Press, 
Aitesia,  New  Mexico. 


TELEGRAPH  EDITOR  immediately. 
Covington  afternoon  daily  Covington 
Virginian. 


WOMAN  REPORTER  to  assist  society 
editor.  IBe  American,  Box  2952, 
Odessa,  Texas. 

WOMEN'S  EDITOR 
CALIFORNIA  DAILY 

Small  city  daiiy  needs  immediate  re¬ 
placement  for  women’s  editor  who  is 
retiring.  Must  be  able  to  produce  con¬ 
cise.  readable  copy,  to  lay  out  an  at¬ 
tractive  page,  and  to  supervise  a  full¬ 
time  assistant.  Ideal  climate  in  foot¬ 
hill  community  .35  miles  east  of  Los 
Angeles.  Minimum  of  *100  iwr  week, 
or  higher  defrending  on  experience  and 
ability  of  applicant.  Contact  Tom 
Hageman,  Managing  Editor,  The  Daily 
Report,  Ontario,  California. 


WANTED:  Job  with  a  future.  Pres¬ 
ently  employed  as  prtrduction  manager 
of  art  studio.  Have  nine  years  experi¬ 
ence  in  advertising,  including  prt^uc- 
tion,  selling  and  m^ia.  College  degree. 
Chart  Area  9.  Box  .3625,  Editor  & 
Publisher. 


WANT  $7,500 
EXTRA  INCOME? 


WRITER— feature  articles  for  medium 
size  trade  magazines.  Ability  to  thor-  i 
oughly  rover  assignments  and  produce  ! 
readable  articles  on  business  and  trade 
subjects.  New  York  City  location. 
Please  give  us  <-nough  information  in 
your  letter  to  justify  a  mutual  dis¬ 
cussion.  Box  3634,  Editor  &  Publisher.  ; 


5  men  needed  at  once  I  Prtfw 
men  now  calling  on  Ciretila. 
tion  Managers,  to  liandle  oar 
comics  and  editorial  featons 
as  an  extra  inclusion  in  yow 
portfolio.  Our  features  used  by 
over  300  daily  newspapers  (ton 
on  reader  polls)  ;  highly 
dorsed  by  both  CirculatkM 
Managers  and  Editors.  Box 
3412,  Editor  &  Publisher. 


Eh.  iadt 
^r*llilie 


Free  Lance 


INSTRUCmON 


exp 


FREE  LANCERS:  Sell  your  photo*  to 
the  huge  house  organ  market.  4,000 
company  magasinee  buy:  Payment  from 
*10  to  *100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gobbi*  Pr*M 
Pictures,  151  W.  48tb.  N.Y.C. 


(’.latsified  Adverlitmg 


I*  ■ 

'1^  ,  Ml 


FREEl-LANCE  writers,  photographers, 
who  want  to  produce  feature  material 
on  regular  basis  us  stringers  for  top- 
quality  trade  publication  in  farm  and 
industrial  ix>wer  equipment  field,  please 
send  brief  resume  to  Box  3604,  Elditor 
&  Publisher. 


Mechanical 


EXPERIENCED  COMPOSITOR  or  ' 
Linotype  Operator.  ITU  member  or  I 
eligible.  Weekly  newspaper  and  job  i 
printing.  Vacation  pay.  paid  holidays, 
hospitalization  insurance,  sick  pay. 
Shamokin  Local  scale.  Apply  George 
W.  Shroyer,  Shamokin  Citizen.  Sha- 
mokin.  Pennsylvania. 


Photography 


PHOTOGRAPHER-WRITER  or  i>ho- 
tographer  with  writing  capabilities 
and  dark  room  experience  for  an  ag¬ 
gressive  and  growing  weekly  news- 
l>aper  in  Maryland.  Write  Box  3602, 
Editor  &  Publisher,  and  give  details. 
Excellent  Opportunity. 


Promotion— Public  Relationt 


ANNOUNCING 
THE  MAXIM 
GENERAL  CLASSIFI0 
MERCHANDISING  & 
PROMOTION  SERVICE 

A  new  concept  in  the  ClaisHhd 
Service  field !  It  features  a  moalk. 
ly  planned,  classified  linage  MM. 
ing  camtwgn  deeigmul  to  proaMi 
"plus"  linage  on  your  cIsssiM 
pages  ...  it  is  called  the  SPl 
CIAL  PROMOTION  hX)U0. 

Bach  monthly  issue  ulso  contaiH 
automotive  ^s,  classified  praa» 
tion  layouts,  real  estate  layoela 
general  purpose  ads,  type  set  dit. 
play  ads,  a  new  ‘‘fli|>-card"  SsW 
Presentation  Folio  and  the  m« 
handy  s|>ecially  created  CLASSI- 
HED  PLANNING  CALENDAB. 

SPECIAL  OI'FER 
We  will  ship  the  OctcAter  iast 
complete  for  a  free  10  day  exsai. 
nation  without  obligation.  Write 
to-day  before  our  October  soptb 
is  exhausted. 

Rates  vary  from  *15.00  monthly, 
and  cost  is  based  on  your  rirc*. 
lation.  For  tpecific  informatios: 
write 

J.  R.  Maxim  Advertising  Services,  Ik. 

P.  O.  Box  637 

Plainview,  Ix>ng  Island,  N.  Y. 


HniM*. 

MOiMr 


PCBU 
PSO 

fM. 


tod 
aedio 


bfOUE 

hOTIVE 


RBCERIT  COLLEGE  GRADUATE. 
Young  man  with  journalism  studies  or 
i  newspaper  experience  for  beginning  po¬ 
sition  in  spot  news  and  feature  writing 
in  educational  public  relations  office. 

I  Send  resume,  samples  of  published 
'  writing  and  minimum  salary  require- 


BOOST  SALES  IN  CLASSIFIffi 


380  Newspapers  Have  EnrolW 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertisiag 


Sales  training  provided  by  ths  Hse- 


ment  _  to  Mr.  Lynn  Poole,  The  Johns  1  ard  Parish  Course  in  Classified  Adah 


Hopkins  University,  Baltimore.  Mary-  I  ,hows  Classified  personnel  bN 


I  land. 


to  square  right  up,  to  snslyM  Ml 
solve  sales  problems  they  daily  M 
counter.  Classified  salespeople  art 


COLLEGE — Public  Relations  or  teach-  ,  pertly  trained  (at  home— on  '""Ih 
ing.  Four  years  on  large  dailies.  Now  own  TIME)  developed  to  incresM  thdi 
industrial  editor,  ad  writer.  Vet.  Mar-  individual  sales  production  and 
ried.  Box  3606. 


YOUNG  (under  32)  WRITER 


With  Newspaper  Experience 
Small  Town  Daily  Preferred 


writing  skill  to  get  and  ksap 
business. 

The  famed  Parish  (Tours*  (only  mi 
in  existence)  has  proved  sine*  UK 
that  it  quickly,  thoroughly,  and  a» 
cessfully  trains  beginners — bnsdw 
and  refreshes  experienced  personad. 

Put  the  Pariah  Course  to  work  fa 
you  now  to  slash  turnover, 
job  interest  and  satisfaction  and  » 


Position  in  Publio  Relations  Division,  ,  - - - - -  „ 

large  life  insurance  co.  Duties:  write,  '  velop  professional  pride — all  *hUa 
edit  and  lay  out  two  monthly  news-  i  helps  you  develop  more  ClsMlMl 
papers,  one  for  agents,  other  for  home  |  faster, 
office;  write  news  releasee,  both  trade 


Enroll  as  many  of  your  stall  u  yn 


and  general,  plus  other  puWici^.  Sal-  want  to  have  these  benefito  NOW 


ary :  depends  on  qualifications  Future:  I  Your  only  investment  in  this  2i 


as  big  as  your  capacity  for  life  insur-  „ie,.boosting  Course  is  *66  each.  W 


j^***.**'®’  in  the  namt*  now  or  write  f« 


:  Write:  Vico  President,  Public  Relations  ]  ;Srip?iv*  bSSiure 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 


GENERAL  AMERICAN 
LIFE  INSURANCE  COMPANY 
St.  Louis*  Missouri 


ASSOCIATES,  INCORPORATH) 


Salesmen 


Classified  Advertising  DeveloiiM^ 
Services  for  Newspapers  Sine*  !*■ 


TRAVELING  SALESMAN 


2900  N.  W.  79th  St.,  Miami  47.  FWfa 
Oxford  1-88SI 
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For  national  circulation  supply  busi¬ 
ness.  This  is  an  unusual  opportunity 
for  an  experienced  aggressive  repre¬ 
sentative. 


Linotype  School 


150  Fourth  Avenue  N, 
Nashville,  Tennessee 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertyp*  InstmMwe 
Free  Information 
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assistance?  Newsiwper 
.  b*.f  century  ALL  business 
Cn*  aacurely  employed  famous 
Ctj,  iseltaa  oilers.  Box  3S39,  Editor 
^^iiher. 

TOP  EXECUTIVE 

Ln  (xperienre  as  Keneral,  business  I 
'^a  adrartisinfc  manager.  Available  | 
M  fo  sayrrhere.  Good  at  expense  i 
Zd  nles  building.  Experience  with 
[Jxio#,  Write  Box  3411,  Editor  &  , 
fdS*er 

niBIJSHEll  S  ASSISTANT  or 
PRODUCTION  MANAGER 
Itjc;.  college  trained,  experienced  in 
E^aaitl.  labor  negotiations,  adver- 
'  I  mechanical.  Presently  em- 
d  in  mechanical  supervisory  posi- 
kat  want  more  opportunity.  Pre- 
size  daily  in  south,  or 
Box  3601,  Editor  &  Pub- 
jier. 

jsIPfSIEKCKI)  NEWSPAPER  EX-  i 
liimVE.  former  Advertising  Direc-  | 
d  merged  Metropolitan  newspaper,  i 
work  record  and  references, 
^  rspotation,  capable  of  handling 
v-:  mamement  assignment.  Highly  ' 
rpetitivH  market  experience.  Resume  i 
;  nascst.  Box  3648,  Editor  &  Pub- 

^inaa  ‘tops'  the  list  in 

“fNAGEMENT  ABILITIES...; 

Icliid^f  success  record.  Now  as-  I 

lataat  to  small  Publiaher.  Seeks  I 

mtH  responsibilities  and  chal- 
Insi!  Graduate  college  level. 

IkaWhly  newspaper  experienced, 
ladicnt  health.  Personable.  Fam- 
Jr.  Sober.  Trustworthy.  South 
gderred.  Weekend  interview  any- 
tWR.  Absolute  secrecy  1  Box 

HH,  Editor  &  Publisher. 


AMBITIOUS  young  man  with  three  DESK  JOB  by  thorough  young  man. 

years’  daily  experience  in  East  seeks  2%  years  each  aa  small  daily  editor,  ^ 

reporter  or  copy  desk  job  on  forward-  .  80,000  daily  reporter.  Box  3514,  Editor  J?*®  !  North  West  Ohio,  seeks 

looking  California  paper.  Can  handle  *  PuWUher.  Northern  Ohio  i>oeition.  Versatile,  man- 

any  assignment.  Married,  child.  Box  ‘“n"K  initiative,  rwourceful.  strong  in 

3322,  Editor  and  Publisher.  FOR  FOUR  years  have  directed  work  '  public  speaking,  disiday.  photography. 

of  four  reporters,  edited,  headed  copy :  References,  santples.  Short  notice  in- 
COPY  READER,  no  pedant,  deferen-  also  capable  reporter;  totol  12  years’  terview.  Box  3621,  Editor  &  Publisher. 

tial  nevertheleaa  to  Fowler  and  We^  experience:  want  move  from  AM  to  PM  -  —  - 

ster,  seeks  interested  publisher.  Box  Paper.  Box  3522,  Editor  &  Publisher. 

3306,  Elditor  &  Publisher.  ~ 

nwriMv™  „  r  n  .  i  HAVANA  STRINGER 

BEGINNER  seeks  part  or  full  time  i  in 

?^k°2r«-  mu^rwo?rTn‘”la^a?ur  O^b.  CsS^or  Air  if^rAd^iw^^^ 

o““;enTnTi"oH.r"ti“™nrpl:S;  Box  3506.  Editor  A  Publisher. 


Daily  Editor,  24,  Quitting  grind  of 


WANTED:  Position  with  Challenge. 
Married,  26,  college,  two  years  expe¬ 
rience  (33,000  daily).  Box  3612,  Editor 
&  Publisher. 

Mechanical 


I  KNOW  NBWSPAPBRING  and  want  MECHANICAL  SUPBRINTEa4DENT 


requirementa  for  college  degree  by 

^  feature  writer-reviewer,  but  have  i  wanu  opportunity  to  cut  your  cost. 
P^blishw  *  been  bogged  down  in  sports.  If  given  i  15  years  of  production  experience  in 

__  chance,  could  approach  drama,  movies,  composing,  press,  stereo.  Available 

a*  crMT/‘‘>DC  0  DrD/~iDTCDC  a«  radio-’^,  etc.  from  local  angle  and  now.  Box  3832,  Editor  and  Publisher. 

tUllwKo  «  KtrUK  1 1(\0  turn  them  into  solid  reader-attracting  _  _  _  _ _ , 

National  clearing  house  for  competent  i  "entert^nment  beat.”  Box  3528,  Ekiitor  UNION  MAN.  38,  well  versed  in  all 

personnel  coast-to-coast  at  no  charge  ^  Publisher,  phases  of  composing  room,  20  years’ 

to  employer.  Phone.  Write  or  Wire  experience,  deairee  foremanship  of 

HEADLINE  PERSONNEL  (Agency)  NEWS.  F^’TURES.  s^e  photogra-  j^jiy  newspaper.  College.  Top  refer- 

56  W.  46  St..  New  York.  OXford  7-6728  RhY-.  ""“y  ences.  Box  3613,  Editor  &  Publisher. 

Graduate.  Barbara  Deans.  Red  Oak,  . 


EDITOR,  EXPERIE24CED.  mature  North  Carolina, 
seeks  daily  or  weekly  post.  Mail  details 
please.  Box  3419,  Eiditor  &  Publidier. 


Photography 


NEWSMAN,  two  years’  experience  on  uirryiYvnu  aphito  vxture  vi 
all  beats,  also  photo  and  lab,  seeks  i  PHOTOOTAPHEI^NEIWS,  age  31  with 

EDI’TOR- WRITER.  Industry;  Atomics,  "P  IT  duiSS  ^^“unlSd"sS^' 

ElectronicA.  MadieinA  MacrazinM  Cliart  Area  10,  11  and  12.  Car,  J-irrad,  ?“"***  iitV^  ^  yeai» 

wecironics.  Medicine.  Magazines.  ^  Publisher.  United  States  Daily.  Desires  tuition 

with  progressive  daily.  News  Agency 


Newspapers,  Books,  Ph.D.  31.  vet,  BO 
1-9166,  New  York  City.  Eiox  3446, 
Editor  A  Publisher. 


REPOR-TER— editorUl  experience.  Lon-  »*;  Mwine.  News  and  Features  award 
don,  Paris  magazines,  Wellesley  pa-  winning  photos.  Write  Box  3510,  Edi- 


NO  SPORTS  WRITER,  a  sports  re-  P**’  ’  Wrting  New  York  Bo^  ; 

porter  instead.  Seek  challenge,  oppor-  ‘®"’ Bo*  3550,  Edi 
tunity  after  3  yeara’  large,  small  ^or  &  Publisher.  ^ 
dailies,  2  years’  rsdio-’TV.  Now  1-man  j-*  ^  . 

department,  photo,  make-up,  column-  >  REPORTED- wnter-editor,  6  yeara  ex- 


NEIWS  PHOTOGRAPHED  desires  po¬ 
sition  as  chief  photographer  or  siatfer. 
Twenty  nine  years’  experience  all  with 


s^r^neral  re^i^^Trt  Jlirw^k’  Perience.  J-grad.  vet,  noW  on  staff  of  one  newspaper  chain.  Have  covered  all 
SiSde  SO  c^  M  MlmtRiri-  M^'  New  York  daily  seeka  spot  in  public  :  l>h«»«  of  new^per  aasigiwents.  pta 

single,  so,  car.  oj,  Missouji.  MSJ.  -  - -  groups  to  world  series,  strikss,  floods, 

jports,  etc.  Six  years  as  bureau  chief 
with  newspaper  syndicate  in  city  of 
million  population,  at  present  in  city 


Northiiestem.  Box  '3420,  Editor  A  relations,  how  own.  trade  press. 
Publisher  stc.  Box  3546,  Eiditor  A  Publisher. 


SPORTS  EDITOR-COLUMNIST 


Artists— Cartoonist* 


REPORTED  FEATURE  WRITED  years’  experience  makeuiv — versed  in  all  of  half  million.  Write  Box  3318,  Ekli- 
16  yeara  dailies,  swks  permanent  poet  3611,  Editor  A  Publisher,  tor  A  PubH^er^ 


h?  SKETCH  AR’TIST,  editorial. 

|*n.  Worked  on  large  dailies  and 

1  publications.  Young.  87500  lisher. 
D.  Box  3306,  Ekiitor  A  Pub- 


fSrm!?*^tSS  edi?^r°'cta  hlSdle*^!  SPORT  WRITER-BDlTOR^Nearly  3 
era,  darkroom,  dips,  resume,  refer-  ;  years  ei^riimce  city  reporting,  all 
ences.  Write  Box  3438,  Ekiitor  A  Pub-  !  PB®***-,  2  dailies.  Now  want  sporU 


Circulation 


[millC  CIRCULATION  MANAGER 
J«n’  experience.  Morning,  Eve- 
I  lod  Sunday  papers  5,000-125,000 
z  Kzperienced  in  AK,  Little  Mer¬ 
it  mail  subscriptions,  daily  and 
JMAy  Motor  routes,  personnel,  trans- 
fcwdion  and  promotion.  Box  3542, 
■■kr  4  Publisher. 

wAGEai  wants  a  circulation  |>oei- 
witli  a  future.  8  years  experience. 
I  »sn  old.  Married.  Box  3640,  Ekii- 
f  4  Publisher. 


REDOR’TED,  26,  three  years’  experi¬ 
ence.  vet.  seeks  job  with  advancement 
opportunity.  Presently  employed  by 
small  city  daily.  Resume  and  clips  on 
request.  Box  3444,  Ekiitor  A  Publisher. 


job.  Magna  rum  laude  J-grad.  PIO 
for  reserve  unit.  Married,  25.  Box 
3524,  Ekiitor  A  Publisher. 


REDORTED-PHOTOGRAPHER. 

6  years’  experience  all  news  beats,  prize 
winning  iihotographer.  Veteran,  mar¬ 
ried,  32,  family,  J-Sohooi.  Seek  posi¬ 
tion  on  daily  40,000  and  up.  with  clear 
chance  for  advancement,  stymied  here 
by  seniority.  Now  on  Midwest  60,000 


YOXfNG  CITY  EDITOR  on  daily  seeks  i  daily,  will  conmder  relocition  any  area, 
similar  job  on  weekly.  Chart  Areas  |  Box  3538.  Editor  A  Publisher. 

1,  2.  3.  BA,  MA  in  journalism,  vet,  i - -  -  -  ■ 

single,  car.  Box  3508,  Eiditor  A  Pub-  !  PHOTOGRAPHER,  with  six  year  west. 
TELECDAPH— Deskman.  EIxperienced  I  '■■h®''.  _  midweet  metropolitan  daily  experience. 


Big  City  slot,  makeup.  Steady,  fast. 


would  like  to  revitalize  or  augment 


aemrats  Box’  84.^8  Mifor  A  Piibl  '  AWARD-WINNING  newspaper  column-  ;  your  picture  page  and  magazine.  Have 
j^raie.  DOX  Miior  s  run-  ,  available,  daily  local  column  or  ;  closetful  of  trophies,  large  variety  of 

"  -  -  - _ .  weekly  column  and  other  editorial  i  equipment.  Box  3629,  Ekiitor  A  Pub- 

20  YEARS’  EXPERIENCE.  Amuse-  duties.  E'ormer  publisher,  thinks  like  lisher. 
memt  Ekiitor,  columnist  and  display  m®".  who  meets  payroll,  wwks  like 
sales.  Drama  and  music  critic.  Prefer  ■  hands  used  to.  EXox  3544.  Editor 


Chart  Areas  12-10-6.  Box  3439.  Editor  *  Publisher. 
A  Publisher. 


Display  Advertising 


let  IMI 

7,  not* 


(X>L 

actios 


DIKECTOR.  solid  experience,  con- 
capable;  proven  methods. 
-  -  .  Write  Box  3407,  Editor  A 

Ndier. 

"CREA'TIVE”  Advertising  and 
Sales  Promotion 

0  with  10  years  of  successful  ad- 
iales  experience  .  .  .  plus, 
SS  advertising  manager  at 
■«  t  retail  and  manufacturing  level 
•  ■  now  wishes  a  position  where 
^■Br  creative  talents  are  needed. 
^Milizr  with  Media,  Copy,  Layout, 
***»  etc. )  Am  interest^  in  news- 
promotion  job  or  advertising 
a  progressive  firm.  I  am  now 
I  (Jsrt  Area  6,  but  can  relocate. 
WU,  Editor  A  Publisher. 

^Increase  your  Lineage 
JI* JJfmanent  position 
y  Editor  A  Publisher. 

®0IENCED  DISPLAY  SALES- 
•“•wANAGER.  good  on  selling,  lay- 
^topjr.  servicing  with  consistent 
in  linage  each  year.  Metro- 
y®  and  simall  daily  experience, 
r*®  graduate.  Replies  confidential. 
®  WM,  Ekiitor  A  Publisher. 


PHOTOGRAPHED  —  Solid  experience 
one  of  countrys  top  ten  papers.  Mar¬ 
ried,  3  children,  college  graduate.  Pre- 
EXEICUTIVE  editor.  TELEGRAPH  fer  Chart  Areas  4.  10.  11  or  other. 

A-1  COPY  REIADED _ 12  years  from  °r  News  Desk.  Broad  background.  Good  references.  Box  3620,  Ekiitor  A 

sports  to  city  hall  to  d«k  on  dailies  ^  “Senior  Citizen.”  No  plodder.  Salary  Publisher, 

of  12.000  to  250,000.  Potential  news.  open.  Box  3630,  Editor  A  Publisher. 


city  editor,  editorial  writer.  Studious, 
libwal  arts.  Non-drinker,  36,  family. 
Making  8135.  Chance  of  promotion  any 
size  daily.  Chart  Area  1,  2.  Box  3500, 
Ekiitor  A  Publisher. 


Promotion^— Public  Relations 

NEWSMAN.  25,  seeks  reporting  job  .  „  - 

on  Mid-West  daily.  Journalism  school  ASSOCIATION  EXECUTIVE  SECRE- 
grad.  veteran,  daily  reporting  experi-  TARY.  Publish  monthly  magazine, 
ence,  good  reference,  clippings.  Box  !  ifews  reporting  and  broadcast  back- 
3624,  Ekiitor  A  Publisher.  ground.  Box  3414,  Eiditor  A  PuUisher 

REPORTED-WRITED.  7  years  top-  j  HOUSE  ORGAN  EDI’TORr-News  gal. 
level  newspaper-magazine  experience  >  ^  years’  newspaper,  public  relations 
smks  new  spot  editorial,  public  reia-  ;  wants  job  with  Florida  firm.  Box 


A-1  WIRE  EDITOR  or  reporter-re- 
writeman.  For  full  details.  Box  3311, 

Ekiitor  A  Publisher. 

A  YOUNG  GAL  with  more  ambition  j  field.  Young  wman  wi^h  33147  Editor  A”'PubU8her. 

and  enthusiasm  than  her  present  posi¬ 
tion  allows  is  looking  for  an  oppor- 


heavy  news,  feature  and  business-fi¬ 
nancial  writing  background.  Box  3626, 


tunity.  Will  locate  anywhere.  Graduate  I  Ekiitor  A  Publisher. 


EIXPEDIE3CCED  journalist  seeks  posi¬ 
tion  with  future.  ’Two  years  in  public 
relations,  employee  publications  and 
relations  at  large  plant.  Pre- 


of  retailing  school,  B.S.  in  commvmi-  j  c-t  i u » -kiti  .ic  *  nr 

cation  arts,  experience  in  retailing,  i  (Ekist  or  West)  my  relations  at  large  Plant  fre- 

e  writing,  photography.  Box  I  AIlTeskir"  news  vr^ly"',S-vrf‘ th,^  'y«m  «  roporte^ 

36()9.  Editor  A  Publisher.  \  „„  Jouro^Um^ j^^ad;^ 

gle,  32,  AB  degree.  ’Top  references 
Box  .3627,  Ekiitor  A  Publisher. 


—BUSINESS.  LABOR.  SCIENCE— 

Does  your  paper  let  the  Public  Rela- 
tion^en  piwide  iU  coverage  of  these  i  yoUNG  COLLEGE  man  with  drive, 
subjects,  which  toum  the  liv«  of  all  some  experience  seeks  newspaper  job. 
Its  readOT?  A  fim  rate  editor,  re-  I  Box  3641,  Editor  A  Publisher. 

porter,  feature  writer  hopes  to  under-  . _ 

take  a  one-man  beat  for  a  daily  big 


ate,  age  28,  married,  three  children, 
veteran.  Will  furnish  references  and 
samples  of  work.  Box  3519,  Eiditor  A 
Publisher. 


PUBLIC  RELA'nONS— Ws  have  hun¬ 
dreds  of  publicity,  public  relations 


3,  19» 


editor  BC  publisher  for  September  3,  1960 


enough  to  need  one  but  too  small  to  i  FEATURE  WRITER,  33,  degree,  wants  i  and  employee  eommunieaUons  PWls 
!  employ  a  panel  of  specialists.  Aloni;  i  work  where  time  standards  permit  ex-  !  o**  Send  us  your  job  specs.  We  11 
I  with  solid  achievemmts  as  a  journalist.  I  haustive  reportinir  of  siffniheant  news,  send  you  resumee  to  match.  Contact: 

!  he  offers  the  riRbt  credentials  for  any  clear  writing,  painstaking  editing.  Pre-  <  Bill  McKee,  BIRCH  PERSONNEL.  67 

flnancial  paire.  Box  3517,  Editor  A  *  fer  California  coast.  Now  employed.  E.  Madison  St.,  Chicago  2,  Illinois. 

Publisher.  Box  3608,  Editor  A  Publisher.  CE  $-6670. 
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THE  FOURTH  ESTATE 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

^Hookers  ’  Mean  Business 


The  Detroit  News  is  one  of 
the  few  newspapers  in  this 
country  that  has  successfully 
embraced  the  “hooker”  ad  pro¬ 
gram  developed  in  Canada  and 
promoted  by  the  Canadian 
Daily  Newspaper  Publishers 
Association. 

This  is  not  merely  a  device 
to  develop  more  linag:e  but  to 
make  newspaper  advertising 
more  effective.  It  is  sliphtly  dif¬ 
ferent  than  the  “tie-in”  ad. 

E  &  P  started  talking^  about 
this  development  in  its  June  23, 
1956,  issue  when  it  was  re¬ 
ported  that  in  1955  Canadian 
newspapers  carried  156,701 
“hookers” — those  small  one  and 
two-inch  ads  carrying  names 
and  addresses  of  retailers  that 
are  appended  to  national  ad¬ 
vertising  copy  and  show  a 
reader  where  he  can  purchase 
a  nationally-advertised  product. 

In  our  March  2,  1957,  issue 
we  reported  the  enthusiastic 
endorsement  by  the  Canadian 
Association  of  Advertising 
Agencies  of  this  technique. 

♦  •  * 

The  Detroit  News  has  labeled 
it  the  “Hooker  Cash-In”  and 
has  developed  a  slide-film  pres¬ 
entation.  a  printed  brochure  and 
other  sales  material. 

To  show  what  can  be  done 
with  it : 

On  Aug.  3  a  1000-line  Gen¬ 
eral  Electric  appliance  ad  was 
almost  surrounded  by  39  one- 
inch  ads  listing  the  name,  ad¬ 
dress  and  telephone  numbers  of 
G.  E.  dealers  in  the  area. 

On  Aug.  5  an  1125-line  ad 
for  Mac-O-Lac  “Formula  ‘99’ 
Paint”  was  accompanied  by  48 
10-line  ads  of  local  dealers. 

That’s  over  68  inches  of  ad¬ 
vertising  in  two  issues  that  the 
paper  picked  up.  But  think  of 
what  it  does  for  the  national 
advertiser,  for  the  retail  dis¬ 
tributor,  and  for  the  reader! 

The  News’  brochure  says  this 
service  “translates  national  ad¬ 
vertising  into  sales  at  the  local 
level.”  And  it  does. 

Too  often  with  national  ad¬ 
vertising  the  copy  creates  the 
desire  or  suggests  a  need  for 
the  product  but  the  reader  is 
left  to  himself  to  find  the  out¬ 
let  where  the  product  is  sold. 
This  ii  true  even  when  the  ad 
carries  the  line:  “See  the  Yel¬ 
low  Pages  for  the  dealer  near¬ 
est  you.” 

If  the  product  is  a  breakfast 
cereal,  a  bar  of  soap  or  a  medi¬ 
cal  proprietary,  there  is  no 
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problem  because  these  are  no 
further  away  than  the  nearest 
retail  store.  But  if  the  product 
is  a  brand  name,  sold  through 
franchised  or  limited  dealers, 
the  national  newspaper  ad  is 
failing  to  do  its  full  service  to 
the  manufacturer,  distributor 
and  retailer  when  it  does  not  di¬ 
rect  the  reader  to  a  convenient 
retail  outlet. 

4>  *  « 

The  News  looks  at  it  this 
way : 

“Cooperative  advertising  is 
one  attempt  to  solve  this  prob¬ 
lem.  Here  the  manufacturer 
supplies  all  or  a  part  of  the 
money  for  the  local  retailer  to 
advertise  the  product  under  his 
store  name.  This,  too  often, 
limits  the  promotion  to  a  few 
dealers  who  through  volume 
sales  can  earn  cooperative 
money  for  advertising. 

“Another  solution  is  tie-up 
ads.  These  are  ads  that  appear 
alongside  and/or  above  or  be¬ 
low  the  national  ad.  But  here 
again  the  size  of  the  tie-up  ad 
rightfully  depends  on  the 
amount  of  space  an  individual 
dealer  can  afford.  The  smaller 
dealer  will  find  little  sales  op¬ 
portunity  in  using  a  small  tie- 
up  ad  when  larger  tie-ups  domi¬ 
nate  the  attention  of  the  read¬ 
er.” 

The  “hooker”  solves  these 
problems.  Every  ad  is  uniform 
in  size  and  copy  giving  eve^ 
retailer  equal  advantage  in 
gaining  the  attention  of  the 
consumer. 

Integration  of  the  national 
department  and  the  local  sales 
force  is  needed.  At  the  News 
when  a  national  order  is  re¬ 
ceived  for  a  product  that  lends 
ittelf  to  the  “hooker”  treat¬ 
ment,  a  dealer  list  is  requested 
of  the  advertiser.  It  is  then  sup¬ 
plied  to  the  retail  and  classified 
salesmen.  It  is  also  sent  to 
the  merchandising  department 
where  a  file  card  on  each  dealer 
is  made  to  record  responses  of 
retailers  and  provides  an  in¬ 
ventory  report  available  to 
manufacturer  or  distributor. 

The  sales  staff  checks  the  in¬ 
ventories  of  the  retailer,  reports 
the  dealers  who  are  out  of 
stock,  out  of  business  or  who 
have  adverse  attitudes  toward 
the  product. 

All  of  this  is  merchandising 
at  its  best  and  of  immense  value 
to  national  advertisers. 

The  News  feels  that  Hooker 
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Cash-In  advertising  will  result 
in  increased  linage,  but  that  ob¬ 
jective  is  secondary  to  the  fact 
that  Hooker  Cash-In  tell  the 
consumer  where  to  buy.  It 
serves  as  a  directory  to  the 
consumer  at  the  very  moment 
that  the  consumer  is  reading 
about  the  product  in  the  na¬ 
tional  ad.  It  is  the  final  step 
to  all  effective  advertising.  It 
is  a  service  that  the  newspaper 
performs  for  the  manufacturer 
and  will  very  often  be  the  de¬ 
termining  factor  in  deciding  to 
use  newspaper  space  rather 
than  other  media.  It  is  further 
proof  that  ‘All  Business  Is  Lo¬ 
cal’  in  newspapers.” 

We  can’t  figure  out  why  more 
newspapers  don’t  climb  aboard. 


Red  China  Booklets 


Toronto 

A  series  of  articles  on  Red 
China  by  Frederick  Nossal, 
Toronto  Globe  &  Mail,  until  re¬ 
cently  the  only  North  American 
newsman  stationed  in  Peking, 
has  been  made  available  by  the 
newspaper  in  booklet  form.  'The 
series  ran  under  title  of  “Chal¬ 
lenge  From  The  East”  in  the 
Globe  &  Mail  after  Mr.  Nossal 
was  forced  to  leave  Peking, 
where  he  had  been  for  eight 
months.  He’s  now  stationed  in 
Hong  Kong.  The  28-page  booklet 
is  available  for  10c. 


Air-Conditioned 


Paper  Provides  A 
Christmas  in  August 

Philadelphia,  P». 

It  was  Christmas  in  Augnst 
for  3 -year-old  Kathy  Stock- 
los,  doomed  victim  of  acute  loe 
kemia,  thanks  to  the  readenof 
the  Philadelphia  Daily  Newt. 

The  little  girl,  who  has  faded 
to  29  pounds  since  doctors  dis¬ 
covered  her  disease  in  eafiy 
Spring  and  gave  her  only  S 
months  to  live,  has  exprwsed 
one  great  desire.  “I  want  to 
see  Santa  Claus  again.” 

Under  the  byline  of  staffer 
Joe  Fox,  the  Daily  News  toM 
of  Kathy’s  tragic  case  and  her 
strong  wish  to  see  another 
Christmas  in  a  recent  feature 
article  illustrated  with  a  photo. 

Her  mother,  Mrs.  Dorothy 
Stocklos,  said:  “More  hundreL* 
of  readers  of  the  newspaper 
than  I  can  count  have  called  ot 
the  phone  and  in  person  and 
written  little  Kathy  that  they’re 
praying  for  her.  And  she’J 
gotten  all  of  the  toys  and  dolL' 
a  little  girl’s  heart  could  desire." 

In  addition,  the  Daily  News 
story  brought  offers  of  28  pints 
of  whole  fresh  blood  so  neces¬ 
sary  to  the  child’s  day-to-day 
existence  and  scores  of  medals 
and  religious  tokens  from  mem¬ 
bers  of  all  faiths.  Money  to  ^ 
the  parents  in  their  child’s  ill¬ 
ness  has  also  come  from  many 
readers. 


Cincinnati 
'The  Enquirer  is  the  first  local 
newspaper  to  have  air  condi¬ 
tioning.  It  has  been  installed  in 
the  editorial  iwm  and  will  be  over  management  of  the  Morj** 
extended  to  other  departments.  Messenger  to  his  son,  Gordon- 
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Paper  to  Son 

Morgan,  Minn 
Harry  B.  West  has  turned 


ADS  sell  cosmetics  fast 


RANGEMASTERS  make  ads  fast! 


Especially  in  setting  ads  for  drugstores,  variety  shops 
and  those  that  use  intricate  and  complicated  layouts, 
the  RANGEMASTER  MODEL  35  LINOTYPE  ex¬ 
cels  in  swift  and  profitable  composition.  But  then, 
it  handles  all  advertising  with  speed  and  efficiency. 
For  the  Rangemaster  is  the  one  machine  designed 
especially  for  ad  work!  That’s  why  no  other  line- 
caster  can  set  such  big  type  directly  from  main 
magazines;  only  the  Rangemaster  handles  fullface 
36-  and  condensed  48-point  without  side  magazines. 

Every  minute  on  the  Rangemaster  is  productive 
time  .  .  .  there’s  no  costly  cutting-in,  underpinning, 
or  hand  distribution.  The  Rangemaster  does  it  all, 
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automatically.  And  it  sets  headlines  just  as  effec¬ 
tively;  many  a  newspaper  finds  it  needs  no  handset 
heads  at  all. 

Ask  your  Linotype  Production  Engineer  about 
Rangemasters,  not  only  the  versatile  35  but  the  three 
others.  And  ask  him  about  the  free  survey  of  your 
composing  room  that  Linotype  would  be  pleased  to 
make.  You’ll  be  pleasantly  surprised  by  the  new  ways 
to  efficient,  economical  operation  that  the  survey  will 
point  out.  And  for  your  Rangemaster  booklet,  just 

drop  us  a  line.  Mergenthaler  _ 

Linotype  Company,  29  Ryer- LINOTYPE  •  J 
son  Street,  Brooklyn  5,  N.  Y. 


ACTION  in  the  public  interest 


DATELINE: 

Cincinnati 


N':w  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AWl 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOU$T8l4 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRES$-Sa| 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 
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